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Public  Opinion 


What  is  the  greatest  power  in  the  world?  { 

Not  monarchy — that  has  tottered.  Not  wealth — that  is  fleeting.  Not  fortune,  for  that 
is  fickle. 

The  greatest  power  in  the  world  is  Public  Opinion. 

We  say  this  man  was  great.  And  why?  Personality  made  him  great;  but  Public 
Opinion  made  his  greatness  knoivn.  Another — perhaps  an  even  greater  man — died  un¬ 
recognized.  Public  opinion  had  passed  him  by. 

It  is  the  same  with  business. 

You  make  a  product.  It  is  a  good  one.  But  until  Public  Opinion  says  that  it  is  good, 
l^its  success  hangs  in  the  balance,  while  another,  perhaps  less  worthy,  takes  its  place.  Not 
.  merit,  but  the  recognition  of  merit  makes  leadership. 

V  ‘  .Public  Opinion  is  all-powerful,  all  decisive.  It  proclaims  success  and  foredooms  fail¬ 
ure.  You  can’t  ignore  it.  You  can’t  combat  it.  But  you  can  it  and  you  can 

it. 

I  ’  ^  ^ 

Through  advertising!  Through  advertising  in  the  media  that  most  truly  represents 
Public  Opinion. 

Public  Opinion  in  Chicago  is  represented  by  over  1,2001000  persons — all  readers  of 
the  nearly  400,000  circulation  of  The  Chicago  Daily  News. 

They  are  the  buying  majority.  -They  are  the  dominating  public.  They  are  7  out  of 
every  9  persons  in  Chicago  who  read  the  English  language. 

Directing  their  buying  habits,  controlling  their  buying  decisions,  is  simply  a  question 
of  using — 

The  Daily  News 

First  in  Chicago 
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PENNSYLVANIA 


Pennsylvania,  the  Keystone  State,  is  as  aptly 
termed  the  backbone  State.  Pennsylvania  indus¬ 
tries  are  the  backbone  industries  of  America. 

Pennsylvania  coal,  Pennsylvania  steel,  Pennsyl¬ 
vania  oil,  Pennsylvania  textiles,  Pennsylvania  buck¬ 
wheat,  Pennsylvania  tobacco. 

These  monster  industries  require  millions  of 
skilled,  well  paid  operatives — whose  buying  power 
is  tremendous.  They  enrich  hundreds  of  thou¬ 
sands  of  capitalists,  who  are  proverbial  as  lavish 
spenders,  and  millions  of  other  people  living  in 
Pennsylvania  subsist  sumptuously  on  the  by¬ 
products. 

Pennsylvania  newspapers  rank  very  high,  not 


only  journalistically  but  as  “pullers”  for  adver¬ 
tisers. 

Pennsylvania  daily  newspapers,  in  common 
with  all  daily  newspapers  wherever  published,  have 
the  advantage  of  the  local  touch — the  ability  to 
carry  the  national  advertiser’s  story  to  the  ultimate 
conclusion,  to  bring  the  story  home  to  the  reader, 
an  advantage  impossible  to  secure  any  other  way. 

These  Pennsylvania  daily  newspai>ers  get  into 
the  homes  of  the  buying  public  of  Pennsylvania 
every  day.  ‘ 

National  advertisers,  using  these  daily  news¬ 
papers  in  this  territory,  cash  in  on  the  investment. 

They  are  at  your  disposal ! 
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Philadelphia 

the  Third  Largest  Market  in  the  United  States, 
is  One  of  the  Best  Cities  in  America  for  a 
Concentrated  National  Advertising  Campaign 


Philadelphia  stands  pre-eminent  as  “the  world’s  workshop.” 
In  point  of  tonnage  and  number  of  vessels  cleared  it  is 
America’s  second  largest  port,  and  in  population  it  is  the  third 
city  in  the  United  States. 

It  constantly  maintains  its  distinction  as  “the  city  of  homes,” 
of  which  it  has  nearly  400,000.  About  150,000  of  these 
dwellings  are  owned  by  their  occupants. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 

The  Bulletin 

Net  paid  average  circulation  for  the  six  months  ending  April  1, 

1920,  as  per  U.  S.  Post  OflSce  report:  466,732  copies  a  day. 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulat¬ 
ing  circulation  have  ever  been  used  by  The  Bulletin. 
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Charter  Member  Audit  Bureau  of  Circiilations. 


NEW  YORK,  SATURDAY,  JULY  17,  1920 


CANADIAN  CARS  IN  U.  S.  ORDERED  RETURNED 


Through  Efforts  of  Elditor  &  Publisher,  American  Railroad  Association  Agrees  to  Send  Back 
Dominion’s  Box  Cars  and  Avert  Newsprint  Shipping  Crisis  Threatened  on  August  1 


BY  CHARLES  GRANT  MILLER 


volving  even  larger  movement  of  cars 
will  follow  their  expiration,  according 
to  the  railway  ofhcials. 

It  is  to  the  lack  of  box  cars  that 
Canadian  paper  shippers  attribute  the 
acuteness  of  the  condition.  These  or¬ 
ders  just  issued  apply  exclusively  to  box 
cars.  Of  the  21,000  balance  of  Cana¬ 
dian  freight  cars  of  all  sorts  on  this 
side  the  line,  the  box  cars  number  6,000. 
Under  the  orders  given  4,150  will  be 
back  home  in  22  days,  and  at  the  same 
rate  all  of  the  6,000,  or  their  equivalent 
in  American  cars,  will  be  restored  to 
the  Canadian  service  in  34  days. 

On  July  15,  Canada  had  possession 
of  only  82.2  per  cent  of  her  quota,  of 
box  cars,  but  by  August  15  she  will 
have  100  per  cent  of  them,  under  the 
orders. 

Canadian  crop  movements  will  begin 
August  1,  but  will  not  be  in  full  flow 
before  the  middle  of  the  month,  in  any 
event;  and  by  that  time  all  the  balance 
of  Canadian  box  cars  will  have  been 
returned  to  Canadian  lines,  if  the  new 
orders  are  enforced. 

McChord  Promise*  Enforcement 

This  should  relieve  the  tightness  in 
newsprint  shipment.  It  fully  meets  the 
chief  complaints  of  the  Canadian  rail¬ 
way  people.  It  entirely  removes  the 
chief  excuse  of  the  Canadian  paper 
manufacturers  for  failure  in  shipping. 

Will  these  orders  for  the  return  of 
cars  to  Canada  be  carried  out? 

In  February  last.  Railway  Director 
Hines  issued  an  order  for  the  return 
to  Canada  of  8,091  freight  cars.  Only 
583  went  over. 

Will  the  present  orders  have  some¬ 
what  the  same  lame  effect? 

If  so,  then  Commissioner  McChord  is 
going  to  know  why. 

The  actual  legal  powers  of  the  Inter¬ 
state  Commerce  Commission  in  the  mat¬ 
ter  are  questionable,  having  never  yet 
been  interpreted  in  court  or  established 
by  precedent:  but  nobody  questions  that 
Commissioner  McChord  is  a  hard  man 
for  railway  managers  to  play  chicane 
with. 

Coal  producers  tried  that  game  and 
lost.  They  cancelled  contracts  and  de¬ 
manded  higher  prices,  thinking  the  In¬ 
terstate  Commerce  Commission  had  no 
authority  to  stop  them.  “Fill  your  con¬ 
tracts  or  I’ll  make  you  do  it,"  Commis¬ 
sioner  McChord  admonished  them. 
They  laughed  at  him,  and  thought  that 
ended  it. 

“Now,  listen,”  said  McChord;  “if  you 
don’t  decide  before  10  o’clock  tomor¬ 
row  morning  to  keep  to  your  contracts, 
every  one  of  you,  you  will  get  no  more 
cars.  I  do  control  that.” 

The  coal  producers  did  not  need  a 
day  to  decide.  Nor  are  railway  mana- 


Washington,  D.  C.,  July  16. 
TMMEDIATE  relief  is  in  sight  for 
■*-the  Canadian  freight  car  shortage 
which  has  been  seriously  impeding 
newsprint  shipments  to  the  United 
States.  This  action  was  taken  as  the 
result  of  the  efforts  of  Editor  &  Pub¬ 
lisher.  The  transportation  paralysis 
which  is  due  to  an  unjust  balance  of 
21,000  Canadian  freight  cars  accumu¬ 
lated  on  this  side  of  the  border,  is  to 
be  remedied  at  once  by  a  return  move¬ 
ment  of  Canadian  cars  already  begun  at 
the  rate  of  175  cars  a  day  and  to  be 
continued  as  fast  as  practicable. 

Orders  issued  in  the  last  few  days 
to  member  companies  of  the  American 
Railroad  Association  cover  the  imme¬ 
diate  return  of  4,150  box  cars,  and 
these  orders  will  be  followed  by  others, 
if  necessary. 

Moreover,  high  officials  of  the  U.  S. 
Interstate  Commerce  Commission  and 
of  the  American  Railroad  Association 
are  insistent  that  these  orders  shall  be 
carried  out. 

Car*  Ordered  Back 

Representations  made  by  Editor  & 
Publisher  as  to  the  critical  seriousness 
of  the  newsprint-shipping  situation  have 
stimulated  this  vigorous  action  at  Wash¬ 
ington.  Figures  were  submitted  to 
Interstate  Commerce  Commissioner  Mc¬ 
Chord  showing  that  the  balance  of  cars 
in  our  favor  has  increased  from  16,000 
in  February  to  21,000  on  April  15,  and 
is  still  increasing,  and  that  unless  relief 
is  given  the  heavy  demands  for  Cana¬ 
dian  crop  movements  beginning  August 
1  will  leave  the  Canadian  paper  manu¬ 
facturers  scarcely  any  shipping  facilities 
at  all  and  must  bring  the  American 
newspaper  publishers  face  to  face  with 
absolute  famine  in  print. 

The  division  of  the  Interstate  Com¬ 
merce  Commission  which  deals  with  car 
distribution  put  the  matter  up  to  the 
corresponding  division  of  the  American 
Railroad  Association  on  July  9,  and 
asked  what  could  be  done.  The  follow¬ 
ing  reply  was  made  the  next  day: 

“July  10,  1920. 

Memorandum  for  Mr.  DeGroot 
(Interstate  Commerce  Commission) 

“Referring  to  conversation  with 
respect  to  return  of  box  cars  to 
Canadian  lines. 

“To  illustrate  the  effort  which 
we  are  making  to  balance  the  inter¬ 
change  with  Canadian  roads,  you 
are  advised  that  there  is  at  present 
in  effect  with  various  northeastern 
roads,  a  number  of  orders  which 
call  for  the  delivery  of  approxi¬ 
mately  4,150  box  cars  at  rate  of 
175  cars  per  day. 

“While  the  number  of  cars  in¬ 
volved  is  not  considerable,  the  fact 
should  be  borne  in  mind  that  it  is 


bear  on  the  return  of  equipment  to 
home  roads. 

“The  cars  on  orders  referred  to 
are  consigned  to  the  Grand  Trunk, 
Canadian  Pacific,  D.  S.  S.  &  A., 
Canadian  Northern  and  T.  H.  &  B. 

“L.  M.  BETTS’.” 

(American  Railroad  Association.) 
Assurance  was  directly  given  to  Edi¬ 
tor  &  Publisher  at  the  offices  of  the 
American  Railroad  Association  that 
these  orders  are  immediately  effective 
and  that  they  are  to  be  strictly  en¬ 
forced  through  policing  of  the  lines 
affected. 

If  these  orders  prove  insufficient  to 
relieve  the  situation,  further  orders  in¬ 


customary  to  issue  orders  for  a 
specified  number  of  cars,  and  upon 
expiration  of  such  orders  either  re¬ 
new  the  same  or  issue  new  orders 
in  lieu  thereof. 

“Attention  is  also  directed  to  the 
fact  that  orders  referred  to  call  for 
the  delivery  of  United  States  owned 
cars,  which  you  will  doubtless  ap¬ 
preciate  will  have  the  effect  of  stim¬ 
ulating  the  flow  of  cars  to  Cana¬ 
dian  roads  to  a  greater  degree  than 
were  the  orders  in  question  to  cover 
preferably  cars  of  Canadian  owner¬ 
ship,  as  the  Canadian  cars  will  nat¬ 
urally  gravitate  to  owners  under 
the  pressure  now  being  brought  to 
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gers  keen  to  try  out  the  actual  legal 
powers  of  Commissioner  McChord. 

To  Editor  &  Publisher,  Commis* 
sioner  McChord  said  that  there  are 
great  difficulties  in  the  way  of  getting 
all  these  cars  back  to  Canada  at  this 
time,  but  that  they  will  lie  overcome. 
There  is  a  natural  balance  of  freight 
cars  on  this  side  the  line  because  Can¬ 
ada  is  a  producing  and  exporting  coun¬ 
try.  She  is  making  heavy  deliveries 
ctver  here  all  the  while.  Present  con¬ 
gestion  at  our  terminals  has  much  to 
do  in  the  holding  of  cars,  but  normally 
and  always,  the  Canadians  have  more 
cars  over  here  than  we  have  over  there. 
But  Commissioner  McChord  added  that 
if  the  6,000  box  cars  we  owe  to  Canada 
will  help  solve  the  newsprint  tightness 
they  must  go  back  right  aiway.  And 
he  meant  just  that. 

Point*  Out  Our  Own  Trouble* 

Secretary  George  B.  McGinty,  of  the 
Interstate  Commerce  Commission,  esti¬ 
mates  that  our  net  balance  against  the 
Canadian  lines  of  18,156  cars  on  April 
1,  is  practically  the  normal  situation. 
That  is  to  say,  while  the  Canadian  lines 
as  producers  of  box  car  freight  had 
less  than  their  ownership  of  box  cars, 
as  non-producers  and  consumers  of  coal 
and  other  open-top  freight  they  had  a 
surplus  above  ownership  of  open-top 
cars. 

It  is  pointed  out  by  Interstate  Com¬ 
merce  experts  that  Canada’s  situation 
in  this  respect  is  analogous  to,  but  not 
nearly  so  serious,  aS  that  of  our  ei\tirc 
West.  Our  western  lines  are  constantly 
short  of  their  quota  of  cars  because  of 
their  deliveries  in  the  East.  It  is  an 
unavoidable  condition  tlvit  any  section 
which  ships  more  freight  out  than  it 
takes  in  has  more  cars  abroad  than  at 
home.  There  never  has  been  any  dis¬ 
crimination  against  Canada  in  matter 
of  cars.  Xo  boundary  line  is  recog¬ 
nized  in  freight  traffic.  The  Canadian 
lines  are  members  of  the  .American 
Railroad  .■\ssociation  and  the  traffic  of 
the  continent  is  regarded  as  one  system. 
Demurrage  is  paid  on  held  Canadian 
cars  as  on  our  own.  The  Canadian 
cars  are  n()t  intentionally  detainel  away 
from  home  any  longer  than  are  those 
of  our  own  roads. 

New*print  Delivery  Threatened 

What  now  most  seriously  threatens 
newsprint  delivery  in  the  next  few 
months  is  not  so  much  shortage  of  cars 
in  Canada  as  shortage  of  cars  all  over 
the  continent  and  the  mismanagement 
which  prevents  the  cars  we  have  from 
being  used  to  the  maximum  of  service. 

That  some  drastic  measures  need  to 
be  taken  to  increase  railway  efficiency 
is  the  consensus  of  opinion,  not  only  of 
Interstate  Commerce  Commissioners  and 
of  Federal  Trade  Commissioners,  but 
also  of  leading  railway  managers  them¬ 
selves. 

President  Willard,  of  the  Baltimore 
&  Ohio,  for  instance,  te.stifying  in  the 
Interstate  Commerce  hearings  the  other 
day,  said  that  the  average  daily  mileage 
of  the  cars  should  be  increased  as  one 
means  of  increasing  the  car  supply.  It 
was  twenty-nine  miles  during  the  war 
and  had  dropped  to  twenty- seven.  By 
increasing  it  to  thirty  miles,  he  esti¬ 
mated  that  the  equivalent  of  30U,000 
cars  could  lie  added  to  the  supply  of 
the  country. 

Out  of  the  widely  conflicting  testi¬ 
mony  offered  at  these  hearings,  there 
is  abundance  to  this  same  effect.  Cor¬ 
roborative  facts  are  found  elsewhere 
in  plenty.  On  June  23,  there  were  2,700 
cars  of  coal  in  the  yards  outside  of 
Baltimore  and  no  coal  in  Baltimore. 
Ships  waiting  to  take  this  coal  filled 
the  docks,  each  paying  $400  a  day  de¬ 
murrage,  and  other  ships  stood  outside 


waiting  to  get  in,  and  none  of  tnese 
ships  could  get  their  coal  and  get  out 
because  of  all  the  2,700  jammed  cars 
of  coal  not  enough  could  be  got  for¬ 
ward  with  one  kind  of  coal  to  fill  any 
one  waiting  ship. 

This  condition  was  not  exceptional  to 
Baltimore  or  to  that  date.  Multiply 
the  waiting  cars,  and  you  have  Phila¬ 
delphia  ;  multiply  again,  and  you  have 
New  York.  It  is  typical  of  all  our 
terminals  most  of  the  time. 

A  great  -food  factory  at  Niagara  Falls 
has  orders  sold  to  run  its  full  capacity 
for  three  months.  Besides  it  has  three 
months’  supply  of  finished  product  on 
hand,  wrapped,  boxed  and  packed  for 
shipment.  But  it  cannot  ship  because 
it  cannot  get  cars.  Nor  can  it  get 
materials  for  further  production,  for 
the  same  reason.  It  must  necessarily 
shut  down ;  and  here  comes  in  another 
element  of  increase  in  prices  and  at 
the  same  time  reduction  of  capabity  to 
buy. 

And  neither  is  this  any  exceptional 
instance. 

(Continued  on  page  42) 


N.  W.  EDITORS  SEE  OWN  COUNTRY 


Spokane  Chamber  of  Commerce  Give* 
Educational  Excur*ion* 

P(iRTi.AND,  Ore. — Editors  and  publish¬ 
ers  of  the  Pacific  Northwest  have  been 
learning  something  about  their  own  im¬ 
mediate  country  through  an  excursion 
organized 'by  the  Sjxikane  Chamber  of 
Commerce  and  backed  by  similar  organi¬ 
zations  in  Portland,  Tacoma  and  Seattle. 
The  trip,  which  covered  three  days,  July 
8  to  10,  was  for  the  purpose  of  inspect¬ 
ing  the  Columbia  basis  irrigation  proj¬ 
ect  in  the  "Big  Bend’’  district  of  Wash¬ 
ington. 

The  party  gathered  at  Spokane  the 
evening  of  July  7,  and  the  following 
morning  were  taken  to  Newport  to  view 
the  intake  at  .Albany  Falls,  the  route  of 
the  main  canal,  and  Spokane  Valley. 
Friday  was  spent  in  an  automobile  trip 
across  the  main  body  of  the  project, 
traveling  95  miles  through  sagebrush. 
Saturday  was  passed  in  the  vicinity  of 
Pasco  at  the  lower  end  of  the  project, 
concluding  with  an  inspection  of  the 
Yakima  fruit  district.  .All  of  the  large 
newspapers  of  Oregon  and  Washington 
and  many  of  the  smaller  publications 
were  represented  on  the  trip. 


To  Te*t  Labor  Ad  Law  Validity 

Milwaukee,  Wis. — The  Wisconsin 
law,  which  provides  that  an  employer  ad¬ 
vertising  for  workers  during  a  strike 
must  say  that  there  is  labor  trouble  will 
be  tested  bya  penal  action  that  has  been 
begun  by  the  Milwaukee  Building  Trades 
Council  against  Walter  W.  Oeflein,  Inc., 
a  building  contractor.  The  council  has 
complained  to  District  Attorney  Babel 
that  Mr.  Oeflein  inserted  an  advertise¬ 
ment  in  the  Milwaukee  Journal,  in  which 
he  stated  that  there  was  no  labor  trouble 
at  a  job  on  which  he  was  engaged, 
whereas,  technically,  at  least,  there  was. 
.As  the  defendant  is  a  corporation  no  ar¬ 
rest  could  be  made,  but  the  corporation 
was  ordered  to  answer  the  charge  within 
twenty  days. 


UniUirian*  Favor  Advertising 

Boston. — .A  paid  advertisement  of  a 
Sunday  sermon  in  Saturday’s  newspaper 
is  worth  two  in  the  bush  in  the  form  of 
a  reportorial  account  of  the  sermon  in 
Monday’s  papers  insofar  as  increasing 
church  attendance  is  concerned,  accord¬ 
ing  to  the  consensus  of  a  majority  of  the 
103  Unitarian  ministers  who  are  attend¬ 
ing  the  sessions  of  the  Harvard  Summer 
School  of  Theology. 


MORE  UTIGATION  OVER 
SEATTLE  “P.-I.” 


With  Temporary  Settlement  of  Nettle- 
ton-Boole  Suit  Another  Controversy 
Develop*  Between  S.  A.  Per¬ 
kin*  and  Mr.  Nettleton 


Seattle,  Wash. — With  a  stipulation 
filed  in  the  Superior  Court  in  which 
George  Boole,  one  of  the  stockholders 
of  the  Post-Intelligencer  Company, 
agrees  that  he  will  not  transfer  or  dis¬ 
pose  of  any  of  the  700  shares  of  his 
stock  in  controversy  to  William  Ran¬ 
dolph  Hearst,  S.  A.  Perkins,  of  Tacoma, 
or  to  anyone  else,  pending  a  final  hear¬ 
ing  of  the  case,  Clark  Nettleton,  pub¬ 
lisher  of  the  “P.-I.,”  withdrew  his  ap¬ 
plication  for  a  temporary  injunction 
against  Boole.  The  case  will  now  go 
over  until  fall  to  be  set  on  the  regular 
trial  calendar,  and  when  reached  will  be 
tried  out  on  its  merits.  Mr.  Nettleton 
is  attempting  to  regain  possession  of  the 
700  shares  of  stock  held  by  Mr.  Boole, 
which  he  (Nettleton)  claims  the  latter 
should  not  lawfully  possess. 

One  of  the  latest  developments  in  the 
Post-Intelligencer  case  is  a  controversy 
between  S.  .A.  Perkins  of  Tacoma  and 
Mr.  Nettleton  concerning  various  points 
in  the  negotiations  that  Perkins  declared 
he  carried  on  for  the  purchase  of  the 
paper  after  the  Hearst  deal  had  fallen 
through. 

Perkin*'  Statement 

.An  affidavif  filed  by  Perkins  reads  in 
part  as  follows : 

“I  toM  Mr.  Nettleton  I  was  desirous  of  pur¬ 
chasing  the  stock  of  the  Post-Intelligencer; 
that  I  was  not  representing  William  Randolph 
Hearst.  had  never  discus.sed  with  Mr.  Hearst 
the  miestion  of  his  acquisition  of  control  of 
the  Post-Jntelligencer;  that  I  had  never  had 
any  connection  whatever  with  Mr.  Hearst.  and 
that  if  I  cmld  purchase  the  paper  it  was  my 
intention  and  desire  to  devote  the  remainder 
of  my  life  to  managing  it:  that  Mr.  Nettleton 
thereujion  said  that  he  had  no  objection  what¬ 
ever  to  my  acquiring  a  controlling  interest  in 
the  Pist-liilelligencer,  but  that  he  did  object 
to  Mr.  Hearst  acquiring  control;  that  I  then 
informed  -Mr.  Nettleton  that  I  had  a  verbal 
option  on  the  stock  of  Judge  Mackintosh  anil 
Ceorge  lioole,  but  that  I  would  not  purchase 
said  stock  c.r  any  thereof  unless  I  could  secure 
a  clear  and  unquestioned  controlling  interest 
in  said  paiier.  t  then  offered  to  buy  all  the 
stock  of  Mr.  Nettleton.  Mr.  Nettleton  said 
that  he  desired,  even  though  I  acquired  a 
Cl  ntrolling  interest  in  the  i>aper,  to  retain  an 
interest  therein.  Mr.  Nettleton  then  agreed 
with  me  that  I  should  have  a  controlling  in¬ 
terest  in  the  paiier.  I  then  stated  to  him 
that  I  did  not  desire  to  assume  control  until 
July  1,  and  that  when  1  did  assume  control  he 
would  he  retained  in 'his  present  position  on 
terms  which  would  be  satisfactory  to  both 
I  f  us. 

“We  then  discussed  in  detail  various  mat¬ 
ters  connected  with  the  paper,  such  as  the 
purchase  of  new  presses,  enlarging  its  size, 
foreign  advertising,  'matters  of  finance,  etc.  I 
left  Mr.  Nettleton's  office  about  7  o’clock  on 
the  evening  of  April  20.  A  few  days  later  I 
again  called  upon  Mr.  Nettleton  for  the  pur¬ 
pose  of  discussing  some  other  details  con¬ 
nected  with  the  paper,  but  at  that  time  Mr. 
Nettleton  informed  me  that  he  was  unable  to 
keep  the  agreement  which  he  had  made  with 
me  on  April  20." 

“Untrue,”  Say*  Nettleton 

The  affidavit  of  Clark  Nettleton,  filed 
in  answer  to  the  statements  contained  in 
the  affidavit  by  Perkins,  reads  in  part 
as  follows : 

"Referring  to  affidavit  of  S.  A.  Perkins,  all 
the  statements  in  his  affidavit  with  reference 
to  any  agreement  with  me  looking  toward 
Mr.  Perkins  acquiring  any  interest  whatever 
in  the  Post-Intelligencer  are  absolutely  untrue 
and  with  colorable  foundation.  Mr.  Perkins 
did  come  to  my  office  a  few  days  before  this 
suit  was  filed,  and  announced  that  he  had 
acquired  an  option  from  Mr.  Roole  to  pur¬ 
chase  a  majority  of  the  Post-Intelligencer 
stock.  A  fgw  days  later  on  he  returned  and 
annoiineed  that  he  had  exercised  that  option 
and  had  become  the  owner  of  the  majority  of 
the  stock  in  the  company. 

"Knowing  that  Mr.  Boole  could  not  deliver 
a  majority  of  the  stock,  except  by  using  my 
700  shares,  I  immediately  consulted  mv  attor¬ 
ney  and  lieean  preparation  for  filing  this  suit 
to  enjoin  Mr.  Boole  from  disposing  of  my 
stock.  At  no  time  did  I  ever  discuss  the  po»- 
sihility  of  any  agreement  with  Mr.  Perkins.” 


New  St.  Loui*  Agency 

St.  Louis. — The  Bergen  Advertising 
Company  has  been  organized  here  by 
H.  L...  H.  S.  and  Elwood  Bergen  and 
S.  -A.  Neumann. 


TARHEELERS  INVITE 

WAYNESVILLE,  N.  C— 
President  J.  A.  Sharp,  of 
the  North  Carolina  Press  Asso¬ 
ciation,  has  extended  a  cordial  in¬ 
vitation  to  all  members  of  the  S. 
N.  P.  A.  to  attend  the  annual  con¬ 
vention  of  the  North  Carolina 
Press  Association  at  Waynesville, 
N.  C.  Immediately  after  the  ad¬ 
journment  of  the  .Allied  Conven¬ 
tions  in  Asheville,  the  Tar  Heel¬ 
ers  will  be  in  session  two  days, 
July  22  and  23.  Waynesville  is  a 
delightful  place,  forty  miles  from 
Asheville,  and  at  the  foot  of 
Mountain  Junaluski. 


KANSAS  PRICES  FORCED  UP 


Higher  Postal  Rate*  and  Paper  Cost* 
Compel  Publisher*  to  Act 

Kansas  City,  Mo. — Led  by  the  Kan¬ 
sas  City  Star,  mid-west  newspaper  pub¬ 
lishers,  facing  increased  second  class 
postal  rates,  high  cost  of  print  paper, 
increased  labor  costs,  and  other  costs, 
have  advanced  their  subscription  rates, 
effective  July  1,  while  others  are  declar¬ 
ing  their  intentions  of  increasing  rates. 

The  Star  announced  that  a  further 
increase  of  18  per  cent  in  the  cost  of 
print  paper  had  forced  them  to  in¬ 
crease  their  rates  to  subscribers.  The 
new  rates  are  20  cents  per  week  to  sub¬ 
scribers  in  Kansas  City’s  trade  territory 
and  30  cents  a  week  to  those  outside  the 
trade  territory.  The  city  rate  remains 
the  same. 

The  Independence  (Kan.)  Reporter 
announced  new  rates  as  follows:  City 
subscribers,  50  cents  per  month ;  mail 
subscribers,  $3  a  year  in  county;  outside 
county  $5. 

The  Parsons  (Kan.)  Sun  anounced  an 
increase  of  from  45  to  60  cents  per 
month  for  city  subscribers,  and  propor¬ 
tionate  other  increases. 

Several  weekly  newspapers,  the  Kan- 
.sas  City  (Kan.)  Press,  and  the  Warsaw 
(Mo.)  Enterprise  announce  increases. 
The  former  is  now  $1.50  per  year  to  sub- 
scriliers  outside  Wyandotte  County,  and 
the  latter  is  $2  a  year  to  all. 

The  Nebraska  City  Morning  Press  an¬ 
nounced  an  increase  effective  July  19. 
The  increase  averages  $1  a  year. 


Yacht  Race  New*  Modernised 

Inventions  of  the  last  twenty  years 
have  brought  about  an  entirely  new  way 
for  newspapers  and  press  associations  to 
cover  the  historic  International  Yacht 
Races,  which  are  now  being  held  off 
Sandy  Hook,  N.  Y.  The  last  interna¬ 
tional  races,  held  seventeen  years  ago, 
were  covered  from  shore  stations  bj  the 
use  of  telescopes  and  by  special  writers 
who  followed  the  yachts  on  various 
types  of  craft  and  then  came  ashore  and 
filed  their  stories.  In  those  days  wire¬ 
less  was  not  perfected.  Neither  was 
flying.  The  present  races  are  seeing 
wireless  and  seaplane  used  for  the  first 
time  in  history. 


Dakotan*  Meet  Augu*t  6-7 

Fargo,  N.  D. — The  North  Dakota 
Press  Association  will  hold  its  annual 
meeting  here  August  6  and  7.  H.  C. 
Hotaling,  executive  and  field  secretary 
of  the  National  Editorial  Association, 
will  attend  and  speak.  The  main  fea¬ 
ture  will  be  an  address  by  James 
Schermerhorn,  editor  of  the  Detroit 
(Mich.)  Times. 


Moving  in  Peoria 

Peoria,  Ill. — The  Journal-Transcript 
will  move  into  its  new  home  during  the 
coming  week. 


\  . 


GREATEST  YEAR  IN  SOUTH’S  HISTORY  speeches.  As  it  is,  all  addresses  will  be 
OF  NEWSPAPERS  AND  ADVERTISING  and  each  speaker  has  been  requested  to 

-  get  down  to  brass  tacks  from  the  start 

Southern  Publishers’  Assotpiation  Convention  Nucleus  of  Seven  and  a  time  limit  has  also  been  put  on 
Other  Allied  Conferences  to  Be  Held  Next  Week —  address. 

Asheville  Center  of  Interest  ,  discussions  on  t^he  many  prob- 

lems  confronting  Southern  publishers 

I'l  IXIELAND  will  hold  the  center  of  conventions  at  Asheville,  while  the  will  be  an  interesting  feature  of  the  con- 
the  ..^wspaper  and  advertising  con-  Georgia  Press  Association  will  convene  vention.  Contrary  to  the  custom  of  some 
vention  stage  during  the  forthcoming  at  Carrollton,  Tuesday  and  Wednesday,  years,  these  topics  will  be  discussed  at 
week,  with  no  less  than  seven  important  This  arrangement  gives  the  members  each  session  and  any  member  will  be 

conventions  of  these  allied  interests  of  all  the  Southern  associations  an  op-  privileged  to  call  for  a  discussion  of  any 

holding  forth  within  a  period  of  four  portunity  to  attend  the  sessions  of  the  topic  without  regard  to  its  appearance 

days,  beginning  Monday.  respective  bodies,  with  which  they  are  on  the  list  of  topics  suggested  for  dis- 

The  outstanding  event  of  the  Allied  ^‘.^he  same  time  par-  cussion.  It  is  suggested  however,  that 

Conventions,  as  they  have  come  to  be  sroxxp  proceedings  members  engaging  m  these  discussions 

ic  18»K  .nn„oi  Ashcvillc.  coiiliiie  thcmsdves  to  the  subject,  con¬ 

densing  their  remarks  as  much  as  pos¬ 
sible.  If  this  rule  is  followed  the  pro- 
gram  will  be  full  of  pep  from  start  to 
finish  and  the  convention  will  go  down 
on  record  as  being  the  most  interesting 
as  well  as  profitable  meetings  that  the 
association  has  ever  held.  We  will  have 
a  lot  of  things  to  discuss,  but  we  can’t 
get  by  unless  the  president  is  supported 
by  those  members  who  lead  in  the 
discussions.” 

The  first  session  of  the  S.  N.  P.  A. 
convention  will,  according  to  President 
James  H.  .Allison’s  plan,  convene 
promptly  at  10  a.  m.  Monday.  Sessions 
will  be  held  daily,  morning  and  after¬ 
noon,  throughout  Monday  and  Tuesday, 


of  the  Southern  Newspaper  Publishers  **A11  plans  have  now  been  completed 
-Association,  to  be  held  next  Monday,  and  nothing  is  lacking  toward  making  it 
Tuesday  and  Wednesday  at  Asheville,  most  successful  convention 

N.  C.,  while  centered  around  the  S.  N.  Southern  Newspaper  Publishers’  Asso- 
P.  A.  gathering  will  be  six  other  con-  ciation  has  ever  held,”  declares  Secretary 
ferences  of  publishers  and  advertisers,  Walter  C.  Johnson.  “Members  who 
all  of  which  are  destined  to  have  an  im-  have  attended  conventions  of  the  past 
portant  bearing  on  the  activities  of  the  several  years  have  noted  an  increasing 
interests  they  represent  during  the  en¬ 
suing  year. 

Besides  the  S.  N.  P.  A.  convention, 
the  other  associations  that  will  meet 
during  the  same  period  and  at  the  same 
place  are  the  executive  committee  of  the 
-American  Association  of  Advertising 
-Ageiicies ;  Southern  Council  American 
-Association  of  Advertising  .Agencies; 

Southern  Farm  Press  Association ; 
and  the  Southern  Division  of  the  -Asso¬ 
ciated  Press.  -As  these  organizations 
arc  all  very  closely  associated,  the  ar¬ 
rangement  to  meet  concurrently  was  a 
very  happy  thought  and  proved  so  suc¬ 
cessful  last  year  than  it  is  being  re¬ 
peated. 

Through  another  arrangement,  work¬ 
ing  in  with  the  .Allied  conventions,  the 
X’irginia  Press  .Association  held  its  an¬ 
nual  meeting  Wednesday,  Thursday  and 
Friday  of  this  week  at  Blue  Springs, 

Va.,  and  at  Bedford,  while  the  North 
Carolina  Press  .Association  will  hold  its 
annual  convention  at  Waynesville,  N.  C., 
during  the  two  days  following  the  Allied 


WALTER  C.  JOHNSON 

Ready  to  smile!  There  ere  many  reason* 
why,  but  one  food  one  is  enough,  and  it  i» 
not  necessary  tc  look  further  than  the  South¬ 
ern  Newspeper  Puhlishers'  Association.  Sure,, 
he’s  the  fellow  who  holds  forth  in  the 
cflice  of  the  Chattencoga  News  and  keeps  the 
htarts  of  Southern  journalism  beating  in 
hoppy  unison. 


CALENDAR  FOR  S.  N.  P.  A.  CONVENTION 


.Xddress,  “i.et  Us  Stabilize  .VdvertisinK,”  C.  Adler  IS  C 
William  H.  Johns,  Oeorge  Batten  Com- 
pany,  ex-President  .A.  .\.  A.  A.  _  1  he  progri 

Address,  “What  the  Southern  Farmers  ,,f  fV,p  niihli 

.\re  Doing,”  L.  A.  .Nivens,  President 
Southern  Farm  Papers  Assoc. ation.  every  possibl 

Discussions  lishers  of  th< 

r-xecutive  Session.  .  , 

Topics.  At  each  sess 

Announesments.  livered  by  a 

.Adjournment.  •  ,  , 

5  P.  Af.  lug  been  sel 

(!olf  Tournament.  ability  to  giv 

^  .M.  that  will  pi 

Comni'ttee  Meetings  at  Places  Designated 

by  Chairmen.  Deiiencial. 

9  P.  M.  The  S.  N. 

Joint  Session  of  .Allied  Conventions  in  honored  CSpi 

Lobby,  (irove  Park  Inn.  (Owing  to  .  „  .  .  , 

the  seating  capacity  it  is  necessary  that  ole  nritisn 
this  session  b:  confined  to  members  of  Geddes  who 

the  Allied  Associations,  guests  and  their 
ladies  and  others  to  whom  cards  will  be 
issued.)  ’ 

.Address,  Sir  Auckland  Oeddes,  the  British 
Ambassador. 

WEDNESDAY,  JULY  21 

10  A.  M. 

Address,  Harry  Dwight  Smith,  President 
A.  A.  A.  A. 

Address,  “The  Puhlishers  Buying  Corpora¬ 
tion,  Its  Plans  and  Purposes,’’  William 
I.  Pape,  Waterhury,  Conn.;  Jason 
Rogers,  New  York,  N.  A’. 

.Address,  ’’Co-operative  Buying  of  News¬ 
print,”  (ieorge  E.  Hosmer,  Bradentown, 
rla..  Journal,  Chairman  Legislative 
Committee,  National  Editorial  .Associa¬ 
tion. 

Topics. 

Reports  of  Committees  and  Resolutions. 

Election  of  Officers. 

Unfini.shed  Business. 

.Announcements. 

1:30  P.  M. 

Adjournment. 

No  session  will  be  held,  the  afternoon 
being  given  over  to  the  Annual  Meeting, 

.Southern  Division,  Associated  Press, 

H.  C.  .Adler,  Chairman. 

2:30  P.  M. 

Southern  Division  .Associated  Press  .An¬ 
nual  Meeting. 

6  P.  M. 

Meeting  of  New  S.  N.  P.  A.  Officers  and 
Board  of  Directors. 

9  P.  M. 

Concert,  Miss  Harvard,  Metropolitan 
()pera  Company,  Courtesy  F.  L.  Seely, 

Drove  Park  Inn. 

SPECIAL  NOTE: 

Morning  sessions  convene  promptly  at  10 
A.  M. 

Afternoon  sessions  convene  promptly  at  2:30 
P.  M. 

Members  are  urged  to  be  in  the  Convention 
Hall  and  in  their  seats  at  the  hours  designated. 

.All  members  and  visitors  to  the  .Allied  Con¬ 
ventions  are  requested  to  register  in  the  S.  N. 

P.  .A.  registration  book,  which  will  be  found 
It  the  clerk’s  de.sk. 

The  golf  tournament  in  charge  of  a  joint 
committee  of  the  S.  N.  P.  A.  and  A.  A.  A.  A. 

For  rules  and  other  information  consult  Victor 
Hanson  or  Paul  E.  Faust. 


J.  H.  ALLISON 

The  Southern  Newepaper  Puhlishers  Associa¬ 
tion  is  famed  around  the  world — he  is  the 
president.  Why  should  man  strive  for  more? 
But  he  does.  Ask  anybody  who  has  come 
into  the  territory  of  the  Fort  Worth  Record 
or  any  other  newspaper  that  flies  the  Bagley- 
Allison  flag. 


MACELLUS  E.  FOSTER 

A  Dtiily  Chronicle  cf  a  certain  section  of 
Texas  oi  which  Houston  is  the  center  is  not 
one  of  his  worriee— it’s  a  pleasure.  Betwaois 
ourseives  he  is  also  a  very  popular  first 
vice-president  of  the  S.  N.  P.  A. 


tions  in  his  report.  The  plan  of  the  compete  for  several  trophies,  including 
Publishers’  Buying  Corporation  will  be  a  handsome  silver  pitcher  offered  by 
presented  by  W.  J.  Pape,  of  the  Water-  Ogden  Armour.  Another  trophy  is  a 
bury  (Conn.)  Republican,  and  Jason  silver  and  gold  vase  offered  by  Harry 
Rogers,  of  the  New  York  Globe.  In  ad-  Dwight  Smith,  president  of  the  A.  A. 
dition  George  E.  Hosmer,  of  Braden-  A.  A.  This  tournament  will  be  in  charge 
town,  Fla.,  chairman  of  the  legislative  of  Victor  Hanson  and  Alfred  Sanford, 
committee  of  the  National  Editorial  representing  the  S.  N.  P.  A.,  and  Paul 
Association,  will  present  a  plan  of  co-  Faust  and  Jesse  Matteson,  representing 
operative  buying.  Mr.  Hosmer  is  also  the  A.  A.  A.  A.  The  neutral  member,  or 
scheduled  to  appear  before  the  annual  fifth  wheel  on  the  committee,  will  be 
convention  of  the  North  Carolina  Press  none  other  than  William  Laughlin,  ad- 
Association.  vertising  manager  of  Armour  &  Co., 

To  Amend  By-Uw.  convention 

last  year  and  was  among  the  first  to 
At  the  last  annual  convention  a  reso-  reservations  for  the  1920  conven- 

lution  was  offered  and  duly  passed 

which  called  for  the  appointment  of  a  i  rxai  c  u  u  a  •  j 

committee  to  review  the  constitution  and  Centrnl  Office  or  Much  Aid 

by-laws  of  the  association  and  submit  at  On  Wednesday  evening  a  concert  will 
the  next  regular  meeting  such  revisions  be  given  in  the  lobby  of  Grove  Park  Inn. 
or  additional  amendments  as  may  be  re-  Miss  Harvard,  of  the  Metropolitan 
quired  to  meet  the  present  needs  of  the  Opera  Company,  will  sing,  and  the  new 
.Association.  The  constitution  and  by-  pipe  organ,  recently  installed,  will  be 
laws  under  which  the  S.  N.  P.  A.  is  now  formally  dedicated.  It  is  expected  that  vention,  show  a  membership  of  more 
working  were  adopted  at  the  initial  this  will  be  one  of  the  treats  of  the  con-  than  2(X).  Its  activities  during  the  pres- 
meeting  of  the  association,  and  in  sev-  vention,  it  having  been  especially  ar-  ent  year  have  been  greater  than  that  of 
eral  instances  they  do  not  cover  the  ranged  by  F.  L.  Seeley  as  a  courtesy  to  the  three  preceding  years  combined, 
present  activities  of  the  association,  those  present  at  the  Allied  conventions.  This  was  due  largely  to  the  many  con- 
President  Allison  has  named  W.  C.  On  this  evening,  as  well  as  others,  a  ditions  that  arose  during  the  yeaf  and 
Dowd,  of  the  Charlotte  News,  chairman  moving  picture  performance  will  be  the  keen  interest  manifested  in  the  af- 
of  the  committee  on  revision  of  consti-  given  for  one  hour,  immediately  after  fairs  of  the  association  by  the  member- 
tution  and  by-laws,  he  having  as  his  as-  dinner.  ship,  who  have  supported  the  officers  in 

sociates  Past  President  W.  T.  Anderson  The  Southern  Newspaper  Publishers’  every  undertaking, 
and  F.  G.  Bell.  .Association  will,  at  the  forthcoming  con-  The  splendid  results  accomplished  have 

also  been  due  largely  to  the  establish¬ 
ment  of  an  office  in  Chattanooga,  Tenn., 
which  has  enabled  the  officers  to  keep  in 
close  touch  with  each  other  and  handle 
the  numerous  details  with  dispatch. 
Chattanooga  is  located  almost  in  the 
center  of  the  territory  of  the  associa¬ 
tion  and  makes  it  particularly  advan¬ 
tageous  as  headquarters,  as  has  been 
proven  on  a  number  of  occasions  when 
emergencies  arose  that  required  prompt 
action  on  the  part  of  the  headquarters 
office  and  the  membership. 

Special  Care  of  the  Ladies 

Those  who  fail  to  attend  the  18th  an¬ 
nual  convention  of  the  S.  N.  P.  A.  will 
miss  one  of  the  greatest  opportunities 
that  will  be  presented  them  this  year  to 
enlighten  themselves  on  matters  of  vital 
(Continued  on  /’age  22) 


MRS.  UJIS  K.  MAYES 
When  she  walked  into  the  convention  last 
year  said  convention  upheld  the  traditions 
of  the  South.  Yes,  they  elected  her  to  mem¬ 
bership  on  the  executive  committeo.  Why 
not,  we  ask  you?  Is  not  the  Pensacola 
Journal  some  newspaper? 


W.  A.  ELUOTT 

The  “I  should  worry’'  expression  is  said  to 
be  a  direct  resalt  ot  livtop  in  Jacksonville. 
And  why  should  he — did  you  evsr  see  the 
Times-Union  ? 


of  the  Metropolitan  Opera  Company, 
has  been  changed  to  Monday  evening,  so 
as  to  make  it  possible  to  conduct  the 
joint  session  as  above  stated. 

Owing  to  the  great  interest  manifested 
in  the  address  of  the  British  Ambassa¬ 
dor  admission  will  necessarily  have  to 
be  restricted  to  delegates  to  the  Allied 
Conventions,  meml)ers  of  their  families 
and  friends  in  attendance.  In  addition, 
invitations  will  be  extended  to  the  mayor 
and  city  commissioners  of  .Asheville  and 
other  prominent  citizens.  Cards  of  ad¬ 
mission  will  be  issued,  the  number  being 
confined  to  500,  this  being  the  seating 
capacity  of  the  lobby  at  Grove  Park 
Inn. 

Perhaps  one  of  the  most  interesting 
discussions  at  the  forthcoming  annual 
convention  will  be  that  of  co-operative 
buying  of  news  print  for  the  smaller 
publishers.  The  subject  will  be  dis¬ 
cussed  from  all  angles  and  it  goes  with¬ 
out  saying  that  some  action  will  be 
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VICTOR  H.  HANSON 
We  don’t  think  much  of  this  likeness  our¬ 
selves.  You  kiKnr  how  it  is  with  artists. 
They  do  and  they  don’t.  We  all  know  that 
the  subject  has  no  reason  to  be  sad.  Since 
the  last  convention  he  has  made  one  grow 
where  there  were  two  before— that  is  News. 


J.  L.  MAPES 

What  would  Beaumont  be  without  its  Enter- 
mise?  You  are  right.  Now,  what  kind  of 
Enterprise  would  it  be  without  Mapes?  Step 
to  the  head  of  the  clast. 
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ROTOGRAVURE  REQUIRES  CAREFUL 
AND  LONG  STUDY 

Expert  Discusses  Its  Pitfalls  and  Its  Possibilities — Cannot  Be 
•  Handled  in  Cheap  Manner — Has  Attained  Wonderful 
Popularity  in  a  Few  Years 

By  D.  A.  REIDY 

A  S  a  newspaper  man  in  the  West  in  pen  to  be  on  talking  terms  with  a  well 
1895,  I  was  carried  away  with  the  posted  mining  engineer. 

Cripple  Creek  mining  excitement  of  that  If  I  were  a  publisher  thinking  of  put- 
time.  In  one  way  or  another  I  acquired  ting  on  a  rotogravure  section  at  the 
several  bunches  of  stock  in  very  promis-  present  time  I  should  go  about  it  in 
ing  mines.  Promising  is  exactly  right,  some  such  way  as  this.  First,  I  would 
Some  of  this  stock  I  carried  for  years,  call  together  all  my  executives  and  hear 
some  I  carry  now  and  some  I  swapped,  what  each  had  to  say  about  it  off-hand, 
as  occasion  offered,  for  more  convertible  Then  I  would  have  each  write  out,  at 
certificates  endorsed  by  Uncle  Sam.  I  some  length,  his  recommendations  in 
didn’t  make  a  lot  of  money  in  my  min-  view  of  the  individual  opinions  he  had 
ing  ventures,  but  I  got  a  good  look  at  just  heard.  Meanwhile  I  should  get  as 
the  inside  and  I  flatter  myself  I  know  many  reports  as  possible  from  publishers 
the  difference  between  mines  and  near  having  had  experience  with  such  sec- 
mines.  It’s  a  long  way  from  Cripple  tion.s.  I  should  also  get  the  views  of  my 
Creek  to  rotogravure,  but  my  mind  runs  foreign  representative  and  invite  frank 
to  gold  mines  as  I  start  to  write.  The  opinions  from  advertising  agencies  and 


analogy  will  develop  as  I  go  along. 


advertisers.  I  should  then  look  into 


As  a  newspaper  asset  with  assured  production  conditions  very  carefully, 
money-making  possibilities,  the  roto-  learn  all  I  could  about  the  various  roto¬ 
gravure  section  is  no  longer  a  mere  gravure  plants  and  the  men  behind  them, 
“prospect.”  It  has  “arrived.”  Enough  and  with  all  this  data  at  hand  I  should 
development  work  has  been  done  by  the  be  in  a  position  to  intelligently  decide 
pioneers  to  show  that  pay  ore  is  in  the  whether  to  launch  the  undertaking  or 
district  in  large  quantities  and  the  ques-  not. 


tion  of  getting  it  out  is  simply  one  of 
knowing  how  and  going  to  it  full  tilt.  Wonderful  Pottibilitie* 

Four  or  five  years  ago  a  rotogravure 
The  First  Step  section  was  looked  upon  mainly  as  one 

A  rotogravure  section  is  at  once  a  of  these  nifty,  up-to-date  circulation 
temptation  and  an  aggravation.  It  is  the  building  stunts  which  a  publisher  could 
writer’s  opinion  that  all  progressive  pull  off  to  good  advantage  by  way  of 
publishers  will  have  to  come  to  it  before  putting  one  over  on  the  opposition, 
long,  but  the  starting  of  it  and,  more  Every  progressive  editor  recognized  its 
important  yet,  the  taking  care  of  it  until  value  as  a  feature  and  every  circulation 
it  is  able  to  pay  its  way  offer  possibilities  manager  worth  his  salt  was  having 
of  trouble  which  should  be  carefully  nervous  prostration  lest  by  any  chance 
thought  out.  Putting  it  on  is  one  thing,  the  fellow  across  the  way  would  be  the 
doing  it  justice  is  another.  No  use  dig-  first  to  spring  it  in  town.  One  way  or 
ging  a  hole  in  the  ground  and  thinking  another  the  pressure  on  the  front  office 


you  have  a  mine  unless  you  know  some-  accumulated  so  that  when  the  wide- 
thing  about  veins  and  outcrops  or  hap-  awake  salesman  came  along  in  due 

course  he  had  no  trouble  in  getting  the 
_ name  on  the  dotted  line — mainly,  how¬ 
ever,  as  an  editorial  and  circulation  fea¬ 
ture  plus  a  little  advertising  on  the  side. 

front  office  calculations  didn’t  go 
much  beyond  that. 

///  Things  have  happened  since,  however, 

/Jy  that  put  it  on  a  different  footing  from 

Pi  anything  ever  done  in  newspaperdom, 

j|  tJu  and  it  is  from  this  particular  angle  that 

7  — ,  I  i'-fiBy  possibilities  are  outlined  here. 

developed  today,  the  rotogravure 
I  section  is  a  good  deal  more  than  a  news 

y''  ' feature  or  a  mere  editorial  enterprise. 

It  can  no  longer  be  considered  in  the 
\ I  same  light  as  a  comic  section  or  a  “mag- 

azine”  section  or  as  something  to  give 
readers  for  good  measure.  It  has  de- 
velopcd  into  an  entirely  different  propo- 
A  sition  with  an  entirely  different  mission 

to  perform.  Publishers  who  have  sensed 
its  possibilities  as  a  magnet  and  a  power- 
nj  I'M  »  I  jr  ^ ful  one  to  attract  and  increase  national 
!  n  advertising  and  have  developed  it  ac- 

!'  Hif  f  cordingly  are  now  reaping  a  big  reward. 

—  Those  who  have  put  it  on  merely  as  a 
/  /  sop  to  readers  or  to  boost  circulation  or 

afT/  beat  the  opposition  up  street  have  made 

i  ’•  '  >  a  wrong  start. 

*  / 

Can’t  Afford  to  “Skimp” 

CHARLES  I.  STEWART  other  features  are  reckoned^  the 

When  two  publishers  meet  what  do  they  gravure  is  vastly  more  expensive  in  first 
howl  about?  Newsprint.  Certainly,  you  cost.  It  calls  for  Special  paper,  special 
sre  risht  the  first  time.  It  is  therefore  a  printing  and  Special  editing.  These  items 
pleasure  to  introduce  you  to  the  man  who  Jjring  the  expense  well  up  to  $25  a  thou- 
has  it  as  an  ever  preset  problen^  '*^*..j**  Sand  and  over  for  a  circulation  of  100,- 


CHARLES  1.  STEWART 


heinif  chairman  of  the  Newsprint  Committee 
®f  the  S.  N.  P.  A.  You  can  reach  him  in 
Caro  of  the  Leader,  Lexington,  Ky. 


000.  The  figures  run  higher  rather  than 
lower  where  cost  sheets  have  been  ob¬ 


tainable  from  those  who  print  their  own 
sections  as  well  as  those  who  buy  out¬ 
side.  These  figures  are  for  an  eight- 
page  section.  None  less  is  worth  con¬ 
sidering  for  reasons  which  shall  appear 
later  on.  Cheaper  rotogravure  .sections 
have  been  sold  and  are  perhaps  today 
obtainable,  but  a  rotogravure  section  is 
something  on  which  cheeseparing  should 
be  tabooed  if  it  is  to  be  a  success.  Bet¬ 
ter  let  it  alone  than  get  out  an  inferior 
section.  Saving  at  the  spigot  is  leaking 
at  the  bung  in  the  case  of  a  rotogravure. 
No  publisher  can  afford  to  skimp  on  any 
of  the  things  that  are  essential  to  make 
it  a  success. 

Good  paper,  good  pictures,  good  etch¬ 
ing,  good  ink,  good  presswork,  are  the 
things  so  far  as  the  mechanics  are  con¬ 
cerned.  Good  vision,  good  captions, 
good  judgment,  good  layouts,  so  far  as 
the  editorial  end  is  concerned. 

Must  Be  Good 

Properly  printed  and  properly  edited, 
there  is  no  manner  of  doubt  that  a  roto¬ 
gravure  section  is  valued  by  readers.  Its 
worth  as  a  circulation  builder  and  holder 
is  beyond  dispute.  Authentic  figures 
covering  36  pages  in  22  cities  indisput¬ 
able  attest  this.  One  of  the  greatest 
papers  in  the  country  goes  so  far  as  to 
state  in  print  that  “people  buy  the  paper 
to  ge‘  the  rotogravure.”  Instances  there 
are  where,  until  competition  arose,  cir¬ 
culation  increased  as  much  as  60  per 
cent.  One  paper  in  a  large  city  claims 
an  increase  of  100  per  cent  in  two  years, 
attributable  entirely  to  its  section.  This 
situation  was  and  is  exceptional.  The 
average  of  returns  from  36  different 
papers  throughout  the  country  shows  an 
increase  of  21  per  cent,  not  counting  the 
case  just  cited.  The  increases  have  been 
gradual  and  progressive  over  a  period  of 
a  year,  with  the  chief  impetus  the  first 
six  months  after  the  section  was  put  on. 
Where  aggressive  advertising  of  the  sec¬ 
tion  was  made  a  feature  the  figures  in¬ 
dicate  surprising  response. 

Notwithstanding,  however,  its  great 
attractiveness  for  readers,  it  can  be  em¬ 
phatically  stated  that  as  an  editorial  fea¬ 
ture  alone,  especially  under  present  paper 
conditions,  it  is  not  worth  its  gross  cost. 
That  under  the  right  conditions  this  cost 
can  be  not  only  offset  but  even  greatly 
exceeded  by  advertising  revenue  has  been 
amply  demonstrated.  At  least  five  lead¬ 
ing  papers  have  reached  the  point  where 
their  rotogravure  sections  are  today 
showing  excess  income  over  cost  of  $50,- 
000  to  $250,000  a  year.  Quite  a  few 
others  are  in  line  for  similar  results 
within  the  year  if  present  rate  of  prog¬ 
ress  in  advertising  revenue  continues. 

Distinct  Advantages 

While  it  is  true  that  these  papers  are 
located  in  the  larger  metropolitan  cen¬ 
ters  indications  are  that  well  printed 
sections  in  any  important  jobbing  center 
must  inevitably  benefit  by  what  seems  to 
be  a  decided  tendency  on  the  part  of 
large  national  adverti.sers  to  liberally 
patronize  gravure  sections  when  the  way 
is  made  smooth.  This  tendency  is  well 
based.  The  rotogravure  section  offers 
very  distinct  advantages  which  big  ad¬ 
vertisers  have  thoroughly  weighed  and 
.  all  progressive  agents  agree  that  it  pre¬ 
sents  a  new  and  inviting  field  which 
:  needs  only  to  be  properly  tilled. 

As  in  every  new  field  there  are  cer¬ 
tain  conditions  to  be  met  and  obstacles  to 
be  removed,  and  these  conditions  pub- 
;  lishers  should  be  prompt  to  recognize 
t  and  meet.  Many  of  the  largest  adver- 
1  tisers  using  national  magazines  and 
5  periodicals  express  them.selves  as  wait- 

-  ing  for  the  rotogravure  sections  of  the 

-  country  to  be  so  standardized  and  har- 
1  monized  that  they  cati  be  efficiently 

-  scheduled.  Conditions  at  present  are  de- 
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FRANK  G.  BELL 

Down  in  Savannah  when  they  want  the 
New*,  they  just  buy  it.  You  can  almost 
tell  that  by  looking  at  a  picturo  of  F.  G.  B. 


cidedly  unfavorable  to  their  use  in  a 
large  or  comprehensive  way  for  national 
campaigns.  Rates  and  closing  dates  con¬ 
flict.  Sizes  of  pages  differ.  Printing  in 
many  instances  is  poor.  The  placing  of 
copy  is  bothersome  and  complex.  There 
are  many  initial  difficulties  in  the  way 
of  making  definite  appropriations  for 
complete  country-wide  covering,  the 
chief  one  being  that  many  important 
papers  that  advertisers  want  to  use  have 
not  yet'  reached  gravure.  Advertisers 
and  agencies  have  come  face  to  face 
with  these  difficulties  and  are  waiting  to 
see  them  removed.  Once  this  is  done 
gravure  advertising  will  gain  a  tre¬ 
mendous  impetus  and  become  an  en¬ 
tirely  new  factor  in  national  advertising. 
Evidence  multiplies  on  every  hand  that 
the  organization  of  rotogravure  sec¬ 
tions  into  a  single  unit  with  one  piece  of 
copy  serving  for  all  would  meet  a  very 
pronounced  need  and  revolutionize  na¬ 
tional  advertising  in  a  way. 

An  impression  seems  to  prevail 
amongst  some  publishers  that  a  roto- 
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E.  B.  JEFFRESS 

Seems  to  know  where  he  is  ffoiiMr — *II 
which  is  doubly  intersstin«  because  he  is 
such  an  important  part  of  the  Greensboro 
(N.  C.)  News. 
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gravure  section  cannot  be  made  a 
revenue  producer  in  a  large  way  outside 
of  the  big  mctropolatin  centers.  To  a 
certain  extent  this  is  true  at  the  present 
time.  The  reason,  however,  is  to  be 
found  not  in  the  location  of  the  paper 
but  in  the  surrounding  conditions.  Out¬ 
side  of  New  York  there  are  scarcely  half 
a  dozen  sections  that  can  l)e  called  first 
class.  Many  of  the  others  have  not  yet 
got  beyond  the  experimental  stage  so  far 
as  printing  is  concerned.  They  are  not 
uniformly  or  even  decently  printed  week 
after  week.  Successive  issues  are  varia¬ 
ble  and  the  ink  and  press  work  inferior. 
Sometimes  the  advertising  comes  out 
satisfactorily,  more  often  it  is  a  dis¬ 
agreeable  daub. 

There  is  no  certainty  that  a  drawing 
which  may  cost  an  advertiser  several 
hundred  dollars  will  not  be  utterly 
spoiled  in  etching  or  lose  half  its  value 
in  reproduction. 

Advertisers  naturally  fight  shy  of  such 
conditions.  One  poor  reproduction  com¬ 
ing  to  the  notice  of  an  advertiser  may 
mean  a  whole  campaign  discouraged. 
Up  to  the  present,  advertisers  stick 
mostly  to  the  larger  cities,  because  it  is 
in  these  cities  that  rotogravure  etching 
and  printing  has  been  developed  at  its 
best.  The  work  of  placing  and  handling 
of  copy  is  simplified  for  agents  in  these 
cities,  closing  day  being  often  as  late  as 
Tuesday  or  Wednesday  previous  and 
uniformly  good  printing  has  arrived  and 
can  be  depended  on  week  after  week. 

National  Appeal 

Getting  national  advertising  in  large 
volume  for  a  good  gravure  section  is 
more  a  question  of  understanding  the 
technical  requirements  and  going  after  it 
intelligently  than  anything  else.  Very 
few  solicitors  understand  these  require¬ 
ments.  It  can  be  stated  for  a  certainty 
that  any  strong  paper  of  100,000  circula¬ 
tion  and  up  can  get  more  gravure  adver¬ 
tising  than  it  can  take  care  of  when  it 
adapts  itself  to  the  necessities  of  the  case 
and  understands  just  where  rotogravure 
stands  in  the  national  field.  And  this 
without  any  infringement  whatever  on 
its  black  and  white  space.  Rotogravure 
fortifies  and  supplements  black  and 
white.  Therein  lies  its  particular  field  in 
national  campaigns.  It  is  a  distinct  com¬ 
petitor  of  the  big  weeklies  and  maga¬ 
zines. 

Rotogravure  advertisittg,  like  every 
healthy  baby,  has  had  some  serious 
bumps.  Its  progress  has  been  greatly 
ictarded  on  account  of  want  of  knowl- 


ELMER  EL  CUUUCE 
Ends  as  ha  befins,  as  it  wars,  and  centers 
OB  the  same  thhif.  Ws  have  hssn  trying  to 
figurs  out  the  middle  E.  He  is  srsU  known 
in  New  Orleans,  whars  he  mads  many  Mands 
before  going  up  north  to  hecome  publisher 
of  the  Little  Rock  (Ark.)  Democrat. 


COMPARATIVE  ADVERTISING  RECORD  OF  N.  Y. 
NEWSPAPERS,  JAN.  1  TO  JUNE  30 


Total  Pages  Printed. 

Percentage  of  1920 

1919 

1920 

1919 

Total  Space  Lineage 

Lineage 

5,378 

5,100 

.American  . .• 

72 

5,890,442 

5,009,058 

6,023 

5,790 

Brooklyn  Eaigte  . . . 

8.5 

6,998,010 

5,506,800 

tl,640 

Brooklyn  Times  .... 

$1,208,510 

2,154 

1.843 

•Commercial  . 

2.2 

1,769,236 

1.239,970 

3,668 

3,774 

•Evening  Fournal.... 

6.1 

4,%1,082 

4,705,690 

2.706 

2,428 

•Evening  Mail  . 

4.1 

3,350,648 

2,139,711 

3,432 

3,131 

•Evening  Post  . 

3.4 

2,765,030 

2,166,794 

3,276 

3,116 

•Evening  Sun  . 

5.6 

4,-594,728 

3.856,897 

3,726 

4,192 

Evening  Telegram.. 

5.2 

4,237,372 

4,624,923 

3,570 

3.30() 

•Evening  World  . . . . 

6.1 

4.998,336 

3,677,680 

3,072 

3,078 

•Globe  . 

5.3 

4,352,493 

4,009,762 

§884 

5,010 

Herald  . 

S8()6.064 

4,181,960 

tl.l04 

•.News  (Tabloid). 

t291 .692 

3,982 

2,754 

Standard  Union.... 

5.4 

4,417,620 

3.360,422 

5,302 

4,482 

Sun  and  Herald. . . . 

7.4 

6,042,306 

2,870.030 

7,984 

6,728 

Times  . 

15.1 

12.371,879 

8,797,937 

5;316 

5,000 

Tribune . 

6  4 

5,248.7.30 

3.567.220 

6,8% 

6,804 

World  . 

12.0 

9,825,603 

8,616,028 

66,485 

61,526 

Totals  . 

81,823,515 

64,148,922 

GAIN, 

17,624,593  LINES. 

*No  Sunday  Edition. 

Herald,  Hrooklyn  Times  and  News  figures  not  included  in  totals. 
JMarch  1st  to  June  30th  inclusive. 

§Jamiary  1st  to  January  31st  inclusive. 
tMay  1st  to  June  30th  inclusive. 

(Copyright  1920,  by  the  New  York  Evening  Post,  Inc.) 


edge  of  its  importance  to  the  advertiser. 
A  large  advertiser  recently  considered 
spending  $300,000  in  a  six  months’  roto¬ 
gravure  campaign  for  his  dealers’  bene¬ 
fit,  only  to  find  that  the  papers  he  wanted 
most  to  use  did  not  have  rotogravure 
sections.  Another  advertiser,  who  spent 
last  year  almost  a  million  dollars  in 
magazines  and  billboards,  deeWed  to 
switch  most  of  this  appropriation  to  ro¬ 
togravure  but  was  killed  off  in  his  first 
attempt  by  poorly  printed  sections.  He 
is  now  waiting  for  more  good  news¬ 
papers  to  put  on  good  rotogravure  sec¬ 
tions  before  he  tries  it  again.  His 
agent  throws  up  his  hands  when  you  talk 
about  rotogravure.  His  first  venture 
was  spoiled  by  rotten  printing.  A  good 
many  other  agencies  feel  the  same  way. 

With  a  dozen  of  the  big  papers  through¬ 
out  the  country  carrying  first-class  sec¬ 
tions  and  with  first-class  salesmen  on 
(Continued  on  /'age  40) 


Keeping  Out  of  Spot  Market 

Chattano<x;a,  Tcnn. — Letters  from  a 
numlK'r  of  members  of  the  S.  N,  P.  A. 
l>ear  out  the  fact  that  they  are  not  only 
keeping  out  of  the  open  market  in  the 
purchase  of  news  print  but  are  urging 
their  fellow  publishers  to  do  likewise. 
Some  of  them  state  that  they  are  cur¬ 
tailing  their  advertising  and  running  as 
tight  as  possible,  even  limiting  circula¬ 
tion,  in  order  to  stay  within  their  con¬ 
tract.  They  realize  that  if  they  stay  out 
of  the  market  they  will  help  to  save  the 
little  fellow  and  all  have  more  paper  at 
a  better  price  later  on. 


S.  N.  P.  A.  Solved  the  Problem 

Chattanooga,  Tenn. — The  Pejepscot 
Paper  Company,  Pejepscot,  Me.,  which 
has  some  Southern  customers,  recently 
advised  that  it  was  unable  to  make  ship¬ 
ments  to  Southern  points,  due  to  em¬ 
bargoes  by  the  railroad  companies.  The 
matter  was  reported  to  the  Southern 
Newspaper  Publishers’  Association,  and 
communications  directed  to  the  principal 
news  print  carrying  lines  from  the  points 
named  impressing  upon  them  the  neces¬ 
sity  of  prompt  movement  of  news  print 
urging  that  they  treat  news  print  in  the 
same  manner  as  that  of  a  number  of 
lines  that  have  been  giving  it  preference 


over  other  commodities.  The  Pejepscot 
Company  was  advised  to  route  Boston 
&  Maine,  Delaware  &  Hudson,  Pennsyl¬ 
vania  and  Southern,  as  these  routes  are 
open. 


Southern  A.  A.  A.  A.  Meeting  Informal 

(By  Telegraph  to  Editor  &  Publisher) 

Louisviille,  Ky. — No  definite  pro¬ 
gram  has  been  arranged  for  the  annual 
meeting  of  the  Southern  Council  of 
.American  .Association  of  Agencies,  to 
be  held  at  Grove  Park  Inn,  Asheville, 
N.  C.,  July  19-21.  After  a  brief  report 
and  election  of  offieers  the  Southern 
Council,  upon  invitation,  will  sit  in  at 
all  sessions  of  the  executive  committee 
of  the  .American  Association  of  Adver¬ 
tising  -Agencies,  which  holds  its  third 
quarterly  meeting  at  the  same  time. 


No  Southeastern  Agents’  Meeting 

Atlanta,  Ga. — The  Southeastern  As¬ 
sociation  of  A4vertising  .Agencies  will 
hold  no  convention  at  .Asheville,  N.  C., 
this  year,  according  to  a  statement  by 
Dillard  Jacobs,  its  president,  to  Editor  & 
PfBi.isHKR.  No  reason  is  given  for 
calling  off  the  meeting. 


A.  P.  Meeting  Wednesday  Afternoon 

Chattanooga,  Tenn. — The  Southern 
Division  of  the  Associated  Press  will 
hold  its  annual  meeting  at  Asheville,  N. 
C..  W’ednesday  afternoon,  July  21.  There 
will  be  only  one  session  and  no  set  pro¬ 
gram.  The  meeting  is  for  the  purpose 
of  receiving  suggestions  for  the  improve¬ 
ment  of  the  service  and  for  criticising 
or  commendation  for  the  past  twelve 
months.  H.  C.  Adler  of  the  Chatta¬ 
nooga  Times  is  chairman  of  the  division. 


Washington  Times  Increases  Price 

Washington,  D.  C. — The  Times  on 
July  12  rai.sed  its  price  to  3  cents,  giving 
as  its  reasons  the  mounting  cost  of  news¬ 
print,  the  maintenance  of  a  better  paper, 
the  payment  of  a  higher  scale  of  wages 
and  to  give  the  dealers  and  newsboys 
a  needed  better  profit.  On  the  first  day 
of  the  change  the  Times  reported  a  drop 
of  only  2%  in  its  circulation. 


Philip  H.  Farrington,  for  almost 
twenty  years  correspondent  at  Bristol, 
R.  I.,  for  the  Associated  Press,  died 
July  11  of  ptomaine  poisoning. 


POSTAL  RAISE  UNJUST, 
SAYS  ALLISON 


The  Magazine,  Not  the  Newspaper, 

Caute  of  Second  Claas  Deficiency, 

If  There  !•  One,  Contends 
S.  N.  P.  A.  President 

By  James  H.  Allison 

President,  Southern  Newspaper  Publishers’ 
Asst.ciation 

.Added  to  the  ever-increasing  labor 
costs,  12,  13  and  14  cent  newsprint,  now 
comes  an  increase  in  the  second  class 
postage  rate  which,  on  the  average,  will 
mean  an  increase  of  over  17%  in  the 
amount  paid  for  iiostage  by  the  average 
newspaper. 

The  compilation  shows  the  increase  ef¬ 
fective  July  1,  under  the  act  of  October 
3,  1907,  making  the  new  rate  until  July 
1,  1921,  as  follows: 


Old  Rate,  New  Rate, 

Per  Pound,  Per  Pound,  Per  Ont 


Ziiie 

Cents 

Cents 

Increase 

First  and  second 

i'A 

IK 

16 

'1  bird  . 

2 

2'A 

12!^ 

Fourth  . 

3 

4 

33'A 

. . 

3 'A 

*'A 

36 

•Sixth  . 

4 

S'A 

31‘V44 

Seventh  . 

S 

7 

40 

F'ifthth  . 

3'A 

7H 

4t 

Most  of  the  publishers  of  the  country, 
particularly  those  of  the  South,  have 
been  so  busy  endeavoring  to  obtain  a 
supply  of  newsprint,  at  any  price,  that 
the  increased  postage  rate  has  not  been 
given  much  thought  recently.  The  in¬ 
crease,  as  provided  in  this  act,  the  third 
installment  of  which  has  just  gone  into 
effect,  is  manifestly  unfair. 

It  has  been  shown  by  members  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  in  former  meetings,  that  it  docs 
not  cost  the  government  as  much  as  1 
cent  per  pound  to  transport  second  class 
matter  in  the  first  and  second  zones.  Yet 
the  increases  are  steadily  being  made  by 
the  department  under  the  excu.se  that  the 
handling  of  second  class  matter  is  being 
done  at  a  loss.  It  might  be  on  the  whole, 
but  it  will  be  found  that  magazines  have 
been  the  cause  of  the  deficiency  in  han¬ 
dling  second  class  matter  and  not  the 
daily  newspaper. 

I  trust  that  the  matter  will  be  given 
due  consideration  at  the  convention  of 
the  Southern  Newspaper  Publishers’  .As¬ 
sociation  at  Grove  Park  Inn,  Asheville, 
N.  C.,  July  19,  20,  21,  and  that  we  will  be 
successful  in  showing  government  offi¬ 
cials  that  they  are  unjust. 


E.  K.  GAYLORD 

“Happy ?**  Why  shouldn’t  he  be?  Oklahoma 
is  a  Hoh  state,  Oklahomans  are  well  read 
and  but  what’s  the  use,  there  is  something 
in  a  ramc. 


Editor  &  Publisher  for  July  17,  1920 


.  11 


NEWMYER  IS  BOOMED  FOR  PRESIDENCY 
OF  ADVERTISING  CLUBS 

Refusal  of  Otis  to  Accept  Position  Causes  General  Swing  to 
His  Support — Many  Members  of  Executive  Committee 
Express  Preference 

By  CHARUE  MILLER 

President,  Newspaper  Department  ol  the  A.  A.  C.  W. 


Believing  that  it  is  the  duty  of 

any  organization  or  firm  to  reward 
faithful  workers  by  promoting  them 
when  there  is  a  higher  position  open,  I 
am  for  Arthur  Newmyer  for  president 
of  the  Associated  Advertising  Clubs  of 
the  World,  because  Arthur  has  done 
faithful  work  for  more  than  ten  years 
for  the  A.  A.  C.  of  W.,  during  which 
time  he  has  been  a  vice-president,  head 
of  a  department  and  a  member  of  the 
National  Commission. 

In  1918,  he  traveled  all  over  the  coun¬ 
try  stirring  up  interest  in  the  San  Fran¬ 
cisco  convention,  and  the  president  that 
year,  William  D’Arcy,  was  quick  to 
compliment  Newmyer  on  the  personal 
work  he  did  in  organizing  new  clubs 
and  increasing  the  attendance  at  the  .San 
Franci.sco  convention.  In  1919,  he  was 
the  dominant  factor  in  making  the  New 
Orleans  convention  a  tremendous  suc¬ 
cess.  Arthur  worked  day  and  night  and 
spent  a  great  deal  of  his  own  money 
in  promoting  the  A.  A.  C.  of  W.  in  New 
Orleans. 

Newmyer  Should  Be  Drafted 

At  that  time  he  was  discussed  as 
president,  but  his  personal  modesty  kept 
him  from  letting  his  friends  put  him  in 
the  race,  I  think,  because  he  was  afraid 
that  people  might  believe  that  he  was 
being  elected  president  merely  as  a  re¬ 
ward  for  his  work  during  the  New  Or¬ 
leans  convention 


raise  a  (juarter  of  a  million  dollars,  Init 
he  certainly  will  work  untiringly  for 
the  welfare  of  the  A.  A.  C.  of  W. 
Big  men  in  the  A.  A.  C.  of  W. — men 
like  Samuel  Uohbs,  William  D’Arcy, 
W.  H.  Johns,  George  Hopkins  and 
others  have  e.xiiressed  their  apprecia¬ 
tion  of  .Arthur  Newniyer’s  work  and 
favored  his  election  to  the  presidency. 
They  know  what  .Arthur  Newmyer  can 
and  will  do  for  the  organization. 

The  Right  Man  for  the  Place 

Then,  there  is  another  reason  why 
.Arthur  should  be  elected.  He  >s  a 
newspaper  publisher.  We  have  had 
magazine  men,  agency  men,  directory 
men,  manufacturers,  advertising  mana¬ 
gers,  and  others  at  the  head  of  th  A. 


.A.  C.  of  W.,  but  we  have  never  had  a 
newspaper  man  at  the  head  of  the  A. 
-A.  C.  of  W.  (unless  it  was  in  the  dim 
past):  Everyone  admits  that  the  News¬ 
paper  l)ei)artment  is  today  the  strong¬ 
est  and  largest  department  of  the  A.  A. 
C.  of  V\ .  We  had  a  greater  attendance 
at  our  meetings  in  Indianapolis  than  any 
other  department  and,  as  in  a  large 
measure  the  success  of  the  A.  A.  C.  of 
W.  de])ends  on  the  support  and  public¬ 
ity  that  the  newspapers  can  give  it,  1 
believe  that  we  should  have  a  successful 
newspaper  man  like  Newmyer  at  the 
head  of  it. 

There  is  another  reason  for  Arthur 
Newmyer’s  election  at  this  time.  The 
1921  convention  will  be  in  the  South. 
.Arthur  Newmyer  is  a  Southern  man, 
living  close  to  the  next  convention  city, 
and  he  will  be  in  position  to  give  the 
.Atlanta  convention  a  great  deal  of  his 
time  and  attention.  His  experience  with 
the  New’  Orleans  convention  will  prove 
of  great  value  to  the  association. 

I  could  give  a  number  of  other  good 
reason  why  Arthur  Newmyer  should  be 
elected,  but  after  all,  the  best  reason  is 
that  he  is  the  right  man  for  the  place 
and  that  a  faithful  worker  should  be 
rewarded. 


NEWMYER  IS  FAVORED  BY  MANY 


IYTOTHING  within  recent  years  has  at-  “He  would  have  been  elected  in  In- 
-^'tracted  more  attention  than  the  ex-  dianapolis,  if  Otis  hadn’t  been  proposed 

‘as  the  man  who  could  raise 


elusive  aunouncement  in  Editor  &  Pub¬ 
lisher  last  week  that  President-Elect 
Charles  -A.  Otis  had  declined  the  honor 
conferred  upon  him  by  the  Associated 
Advertising  Clubs  of  the  World.  The 
vacancy  will  be  filled  at  a  meeting  of  the 
executive  committee  to  be  held  in  New 
York  City,  July  26.  In  order  to  learn 
the  feeling  of  the  members  of  that  com¬ 
mittee  on  the  election  of  a  man  to  fill 


large 

sum  of  money.’ 

“Let’s  reward  a  faithful  worker. 
Newmyer  deserves  and  can  fill  the  po¬ 
sition. 

“Charlie  Miller, 

“Atlanta,  Ga.” 


the  vacancy.  Editor  &  Publisher  sent  a 
In  Indianapolis,  his  election  was  pre-  telegram  of  inquiry  to  each  member  this 
dieted  and  practically  assured  .until  a  week.  Following  are  the  replies  re¬ 
story  got  around  that  the  election  of  ceived : 

Mr.  Otis  would  mean  that  he  and  his  - 

friends  would  raise  a  quarter  of  a  mil-  “To  Editor  &  Publisher:  It  is  most 
lion  dollars  to  promote  the  work  of  the  unfortunate  that  Charles  A.  Otis  cannot 
A.  A.  C.  of  W.  Naturally,  Arthur  serve  as  president  of  the  Associated  Ad- 
Newmyer  and  his  friends  stepped  aside  vertising  Clubs,  he  having  agreed  to  give 
in  the  interest  of  the  association  and  work  the  full  six  months  of  his  time 
Mr.  Otis  was  elected.  during  this  year,  applying  to  it  his  well- 


“To  Editor  &  Publisher:  The  presi¬ 
dent  who  should  have  been  elected  at 
Indianapolis,  Arthur  G.  Newmyer, 
should  now  be  selected  by  the  vice- 
presidents  unanimously.  It  is  a  reflec¬ 
tion  on  the  clubs  that  a  man  practically 
unknown  to  the  great  majority  of  the 
.Associated  Clubs  Membership  should 
have  been  chosen  for  any  reasons  what¬ 
ever,  no  matter  how  attractive-sounding, 
in  preference  to  a  man  like  Newmyee 
with  a  long  and  creditable  record,  not 
only  as  an  advertising  man,  but  as  an 


Now  that  Mr.  Otis  has  declined  to  demonstrated  business  ability  and  genius  executive  and  a  valued  efficient  member 

and  officer  of  the  Associated  Advertising 
Clubs  of  the  World. 

“Frank  D.  Webb, 

“Baltimore,  Md.” 


serve,  Arthur  Newmyer  should  be  organization.  Mr.  Otis  intended  to 
drafted  to  fill  the- place  that  rightfully  concentrate  in  perfecting  the  organiza- 
belongs  to  him.  He  may  not  be  able  to 

“To  replace  Otis,  we  need  a  president 
who  will  not  be  ornamental  nor  for  pub¬ 
lic  effect,  but  one  who  knows  the  work 
of  the  Associated  Advertising  Clubs 
from  the  inside  and  who  has  the  knowl¬ 
edge  and  demonstrated  ability  to  build 
the  organization  to  the  highest  type  of 
efficiency. 

“Arthur  G.  Newmyer  knows  and  loves 
the  .Associated  Advertising  Clubs  move¬ 
ment.  He  has  served  through  all  ranks 
up  to  the  presidency  and,  to  my  mind, 
his  experience,  zeal  and  ability  should 
be  recognized  for  the  welfare  of  the  As¬ 
sociated  .Advertising  Clubs  by  making 
him  president. 

“During  the  convention  at  Indianapolis 
the  presidency  lay  between  Mr.  New- 
myer  and  Mr.  Otis;  and  now  that  Mr. 
Otis  has  been  forced  to  decline  to  serve, 
is  it  not  logical  to  make  Newmyer  presi¬ 
dent?  Newmyer  will  bring  the  presi¬ 
dency  the  same  abilities  that  have  made 
him  so  conspicuously  successful  as  a 
newspaper  advertising  authority. 

“Bert  N.  (jarstin. 

“Louisville,  Ky.” 


‘if  V 


D.  D.  MOORE 

The  expreesion  ie  very  deceiving.  He  is 
twice  u  happy  as  he  appears.  Why  shouldn’t 
he  he  with  two  good  reasons  like  New 
Orleans  and  the  Tinws-Picayune. 


“To  Editor  &  Publisher:  By  all 
means  let’s  put  Newmyer  over.  He  is 
entitled  to  it  on  work  he  did  during  the 
past  eleven  years. 


■  To  Editor  &  PiniLisnER:  The  .Associated 
Adyertisinz  Chihs  of  the  World  as  an  or^an 
ization  has  reached  the  point  in  its  iirogress 
and  power  that  it  clearly  demands  real  leader¬ 
ship.  In  selecting  a  successor  to  Otis,  I  em¬ 
phatically  favor  tne  selection  of  a  man  from 
the  standpoint  of  the  interest,  ability  and  time 
he  will  give  the  Associated  Chibs;  not  prompted 
by  a  sense  of  duty  but  by  sympathy  with  the 
cause  and  genuine  concern  with  the  results 
that  can  be  achieved.  I  hdve  no  specific  pref¬ 
erence  other  than  I  favor  promarily  a  space- 
buyer,  who  has  demonstrated  a  capicity  for 
leadership  of  the  calibre  demanded.  A  space- 
user  represents  more  closely  the  mass  of  our 
membership,  the  advertiser,  and  would  be 
more  truly  concerned  with  the  vigilance  work 
and  the  development  of  the  individual  adver¬ 
tiser.  In  my  opinion  our  president  should  be 
recruited  frem  the  ranks  of  those  who  have 
been  responsible  for  the  development  and 
progress  of  the  Associated  .Advertising  Clubs 
of  the  World. 

“II.  C.  BURKE,  JR. 
“Fort  Worth,  Texas." 

“To  Editor  &  Publisher;  It  is  very  unfor- 
tun.Tte  for  the  Associated  Advertising  (Tubs, 
after  the  claims  made  in  Indianaimli^  for 
Mr.  OHi  to  refuse  the  presidency.  Under 
Mr.  Merdith  we  could  advance  ten  years  in 
one,  and  I  trust  he  might  be  prevailed  upon 
to  accept.  Aside  from  Meredith,  I  have  not 
decided  my  preference.  Either  Faust  of  Chi¬ 
cago,  Johns  of  New  York  or  Newmyer  of 
New  (Irleans  would  make  a  good  president. 
The  meeting  called  for  July  26,  in  New  York, 
will  likely  straighten  out  all  tangles. 

“JOHN  E.  RAINE. 

“Baltimore,  Md.” 

“To  Editor  &  Publisher;  Mr.  Otis’  suc¬ 
cessor  should  be  man  big  enough  and  willing 
to  carry  out  definitely  and  quickly  the  national 

■  ■  at  th 


vigilance  program  outlined 


c  Indianapo- 


ARTHUR  G.  NEWMYER 
For  be  it  from  us  to  repeat  gossip,  but 
what  seems  to  be  a  well  founded  rumor  is 
to  the  effect  that  the  associate 'publisher  of 
the  New  Orleans  Item  is  going  to  be  the 
new  president  of  the  Associated  Advertising 
Clubs  c4  the  World.  It  does  not  take  a 
rumor  to  tell  you  that  he  will  make  things 
hum  in  that  organizatiem  if  Rumor  No.  1 
provea  true. 


lis  convention.  I  have  talked  with  former 
President  Meredith,  and  he  suggests  L.  B. 
Jones,  of  the  hiastman  Kodak  ( ompany,  and 
I  believe  he  would  fill  the  hill  nicely  if  he 
could  be  induced  to  accept.  The  most  urgent 
action  necessary  for  the  good  of  the  organiza- 
tii  |i  is  t'fc  launching  at  once  of  an  intensive 
membership  drive.  We  should  have  50.000 
active  members,  instead  of  only  20,000.  With 
sui\'i  added  strength  the  expansion  of  the  na¬ 
tional  vigilance  work  and  the  development  of 
nelz  Better  Business  Bureaus  will  naturally 
and  easily  follow.  Our  association  must  re¬ 
double  its  eflorts  to  protect  the  investing  pub¬ 
lic  from  its  present  wild  orgy  of  stock  pro¬ 
motion  operating. 

“W.  r.  STRAGDBORG. 

“SPOKitNK,  Wa.'II.” 


To  Editor  &  Publisher;  The  constitution 
of  the  Associated  Advertising  Clubs  takes  care 
of  the  emergency  created  by  the  refusal  of 
Mr.  Utis  to  serve  as  president.  A  call  has 
already  been  sent  out  for  a  special  meeting  of 
the  executive  board,  whose  duty  it  is  to  elect 
frrm  its  members  a  successor  to  Mr.  Otis. 

At  the  present  moment  1  have  no  candidate 
for  the  office.  It  is  possible  that  .si  me  man 
not  now  a  member  of  the  executive  board 
may  be  elected  to  that  board  with  the  exi>resa 
purpose  of  immediate  election  to  the  presi¬ 
dency. 

It  is  a  simple  matter  to  suggest  a  number 
of  eligible  men,  but  the  difficulty  is  to  secure 


A.  F.  SANFORD 

Certainly  there  is  a  resemblance  but— "ITie 
“buta”  are  the  things  that  artists  do  that 
make  other  people  rove.  The  "but”  here,  M 
we  see  it,  is  that  he  is  not  as  old  as  he 
seems.  We  feel  sure  that  anybody  who 
knows  anything  at  all  about  the  Khok- 
ville  Journal  and  Tribune  will  agree  widt  us. 
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the  consent  of  such  men  to  the  ncanination. 
Many  think  that  the  association  would  benefit 
most  by  the  election  of  a  national  advertiser 
of  prominence,  and  it  is  more  than  likely 
that  the  names  of  several  men  of  this  kind 
will  he  brought  to  the  front  before  the  special 
meeting  of  the  executive  board  on  July  26. 

FRANK  A.  1!1.ACK. 

Bo.sion,  M.sss. 


To  Kditor  &  Publisher:  .A  meeting  of  the 
executive  committee  of  the  A.  A.  f.  of  W. 
has  been  called  for  Monday,  July  26,  at  head¬ 
quarters  in  New  York,  for  the  pur|>osr  of  con¬ 
sidering  the  presidency,  in  view  of  Mr.  Otis’ 
inability  to  take  that  office,  and  such  other  mat¬ 
ters  as  are  necessary  at  that  time.  In  view 
of  this  fact.  I  would  not  care  to  express  my¬ 
self  on  the  situation  in  advance  of  the  meeting. 

,  ROWE  STEWART. 

Pint  .SDELRHIA. 


To  Editor  &  Publisher:  Canadian  news¬ 
paper  men  want  Newmyer  as  president  of  the 
Associated  Advertising  Clubs  of  the  World. 
He  is  a  big  man  with  big  ideas  and  ability  to 
4>ut  them  across. 

GEORGE  B.  COOPER, 
Canadian  V’ice-President  Newspaper 
Department. 

Edmonton.  .\lta. 


To  Editor  &  Publisher:  I  strongly  urge 
Arthur  G.  Newmyer  of  the  New  Orleans  Hem 
for  president  of  the  Associated  Advertising 
Clubs  of  the  World.  I  have  known  Mr.  New- 
myer  personally  for  many  years,  and  consider 
him  one  of  the  best  posted  men  in  this  entire 
country  on  everything  pertaining  to  adverti^ 
ing  and  to  business  methods  in  general.  He  is 
a  capable  newspaiier  man.  a  student  of  up-to- 
date  systems  and  an  authority  on  ethics  and 
the  great  business  of  advertising. 

.\l.  E.  FOSTER. 

Houston  Chronicle. 

Houston,  Tex. 


To  Editor  lir  Publisher:  I  could  not  accept 
the  vice-presidency  of  District  4;  therefore  wijl 
not  have  a  voice  in  the  selection  of  the  presi¬ 
dent.  My  iiersonal  preference,  however,  would 
be  Arthur  Newmver  of  New  Orleans. 

EDGAR  M.  FOSTER. 

NaS'IVILLE.  Tenn. 


To  Editor  &  Publisher:  I  expect  that  Mr. 
Otis  will  shortly  call  a  meeting  of  the  execu¬ 
tive  committee,  when  a  successor  will  be  se¬ 
lected.  Speaking  personally,  I  think  a_  man  of 
the  type  of  Mr.  Filene  of  Boston;  Saunders 
Norvell  of  New  York;  E.  B.  Jones.  Eastman 
Kodak  Company;  l.iruis  Wiley,  New  York 
Times:  or  ().  C.  Harn.  National  Lead  Com¬ 
pany,  is  needed.  The  .\ssociation  is  in  excel¬ 
lent  shape,  but  it  requires  a  big  leader  to 
carry  on  its  essenti.tl  program. 

JOHN  KING,  JR., 
Vice-president,  District  No.  7. 

St.  Louts,  Mo. 


Kelly  Agency  Gets  New  Account 

The  Wright  Bearing  Company,  Phila¬ 
delphia,  manufacturer  of  roller  bearings, 
has  placed  its  advertising  with  the  Mar¬ 
tin  V.  Kelley  Company.  The  account 
will  be  handled  through  the  agency’s 
New  York  office. 


You  read  it  in  Editor  &  Publisher. 


\ 


WILLIAM  W.  HOLLAND 
Wa  have  often  wondered  what  that  naddle  W 
stands  for.  When  we  get  the  word  we  awe 
going  to  pass  it  along — Spawtanburg  Herald 
please  note. 


NAME  NEW  COMMITTEE 
ON  PAPER  SUPPLY 


Publishers’  Associations  Will  Take  Otot 
and  Continue  Distribution  of  Re¬ 
leased  Newsprint  for  Needy 
Publishers  Until  1921 


Chicago. — .-Xt  a  meeting  just  held  in 
this  city  by  representatives  of  interstate 
and  state  newspaper  organizations,  an 
interassociation  committee  was  named 
to  take  over  and  continue  the  work  of 
the  national  committee  on  Newsprint 
Supply,  whose  life  expired  by  limitation 
on  June  30  until  January  1,  1921.  The 
old  committee  left  a  supply  of  released 
print  in  the  hands  of  the  manufacturers 
and  also  left  a  fraternal  desire  to  help 
publishers. 

The  newly  formed  National  Com¬ 
mittee  on  News  Print  Supply  consists 
of : 

Chairman.  Wil  V.  Tufford,  Clinton,  Iowa, 
secretary  of  the  Inland  Daily  Press  Associa¬ 
tion 

Charles  I.  Stewart.  Chairman  newsprint 
committee  of  the  Southern  Newspaper  Pub¬ 
lishers  Association.  Lexington,  Ky. 

H.  C.  Hotaling,  field  secretary,  National 
Editorial  Association  of  St.  Paul,  Minn. 

Wallace  Odell,  New  York  Associated  Dai¬ 
lies,  Tarrytown  (N.  Y.)  Daily  News. 

Edward  J.  Hancock.  President  Indiana  Press 
.'\ssociation,  Greensburg,  Ind. 

Motion  by  F.  R.  Moms 

The  motion  to  name  the  above  com¬ 
mittee  was  made  by  F.  R.  Moses,  of 
Marshall,  Mich.,  representing  the  Mich¬ 
igan  I-eague  of  Home  Dailies,  and  also 
on  Mr.  Moses’  motion  the  old  advisory 
board  was  renamed  as  follows : 

Willard  E.  Carpenter,  Lincoln  (Neb.)  Cou¬ 
rier-Herald. 

John  Sullivan,  secretary  and  treasurer.  As¬ 
sociation  National  .Advertisers,  New  A’ork. 

James  ( I’Shaughncssy.  secretary  .American 
-Association  of  .Advertising  .Agencies,  New 
A’ork. 

Stanley  Clague,  managing  director  .Audit 
lIure.Tu  cf  Circulations,  Chicago. 

W'il  V.  Tiifford,  of  Clinton,  la.,  sec¬ 
retary  of  the  Inland  Dally  Press  Asso¬ 
ciation,  and  who  has  been  an  active 
memlier  of  the  former  committee,  after 
consultation  with  a  number  of  leading 
members  of  press  associations,  and  with 
some  of  the  agents  of  the  paper  com¬ 
panies  interested,  called  the  meeting. 

Those  responding,  despite  the  short 
notice  and  the  unfavorable  date,  were: 

Willard  E.  Carpenter,  chairman  of  the 
hoard  of  directors  of  the  Inland  and  chairman 
of  its  print  committee,  and  the  chairman  of 
the  print  committee  of  the  National  Edito¬ 
rial  .Association,  of  Lincoln,  III. 

Benjamin  S.  Herbert,  of  the  National  Print¬ 
ers  Journalist. 

H.  C.  Hotaling,  executive  secretary  of  the 
N.  E.  A.  and  an  active  member  of  the  former 
committee,  of  St.  Paul,  Minn. 

O.  O.  Buck,  field  secretary  of  the  Nebraska 
Press  Association  of  Harvard,  Neb. 

F.  R.  Moses,  representing  Michigan  League 
of  Home  Dailies,  of  Marshall,  Mich. 

H.  U.  Bailey,  Princeton  (111.)  Republican, 
re^csenting  the  Illinois  Press  Association. 

Koscoe  S.  Chapman,  member  conservation 
committee  of  the  American  NewspMer  Pub¬ 
lishers  Association,  and  secretary  of  the  In¬ 
land  print  committee,  Rockford,  III. 

R.  S.  Kellogg,  Newsprint  Service  Bureau, 
New  York,  retiring  chairman,  dissolved  com¬ 
mittee. 

J.  L.  Fearing,  western  r^resentative.  Inter¬ 
national  Paper  Company,  C-hicago. 

Wil  \'.  Tufford,  secretary  and  treasurer.  In¬ 
land  Daily  Press  Association,  of  Clinton. 
Iowa. 

Edward  J.  Hancock,  president  Indiana  Press 
Association,  Greenburg,  Ind. 

Bailey’s  Resolution 

A  number  of  others,  not  able  to  be 
present,  endorsed  the  movement  by  tele¬ 
grams  and  letters.  Willard  F..  Carpen¬ 
ter  was  unanimously  chosen  chairman 
of  the  meeting  and  Wil  V.  Tufford  as 
secretary.  There  was  informal  discus¬ 
sion,  then  H.  U.  Bailey  introduced  the 
following  resolution  and  moved  its 
adoption : 

“Resolved.  That  wc  organize  a  committee 
reiiresenting  various  newspaper  organizations, 
for  the  purpose  of  handling  such  news  print 
as  may  be  released  to  us  by  publishers  or 
placed  at  our  disposal  by  manufacturers.’’ 
This  was  adopted  unanimously. 

Benjamin  S.  Herbert  moved  that  it 


be  the  sense  of  the  meeting  that  the 
committee  be  continued  till  January  I, 
1921.  This  was  carried  unanimously. 

K.  S.  Kellogg  stated  that  the  purpose# 
of  this  committee  were  solely  for  the 
distribution  of  print  that  may  be  al¬ 
lotted  for  the  relief  of  publishers.  F.  R. 
Moses  then  moved  that  the  men  named 
above  be  appointed  as  the  new  com¬ 
mittee. 

Mr.  Kellogg  distributed  his  report  of 
the  work  of  the  committee  for  the  first 
three  months  of  its  activities,  which 
showed  that  72  newspapers  were  saved 
from  being  forced  out  of  business  be¬ 
cause  of  the  shortage  of  print  paper. 

Mr.  Moses  moved  that  the  expenses 
of  this  new  committee  be  borne  by  the 
papers  receiving  allocated  paper  at  the 
rate  of  ONE-FOURTH  of  a  cent  a 
pound,  and  that  if,  at  any  subsequent 
time  it  appears  that  the  above  named 
charge  is  not  sufficient  to  meet  the 
necessary  expenses  of  the  committee, 
that  the  executive  committee  shall  be 
empowered  to  make  such  added  charges 
as  may  be  deemed  necessary,  and  such 
money  on  hand  at  the  end  of  the  life  of 
the  committee  shall  be  returned  pro¬ 
rata  to  the  several  papers  having  paid  it 
in.  This  was  carried  uitanimously. 

Mr.  Herbert  moved  that  the  com¬ 
mittee  be  empowered  to  at  once  get  in 
contact  with  different  manufacturers 
and  publishers  for  additional  tonnage, 
and  advertise  generally  that  the  asso¬ 
ciation  is  able  to  take  care  of  the  needs  ’ 
of  papers  as  far  as  tonnage  will  permit. 
This  was  carried  unanimously. 

Mr.  Fearing  suggested  that  a  letter  be 
mailed  to  manufacturers  that  they  issue 
a  general  appeal  to  customers  for  an  ad¬ 
ditional  surrender  of  tonnage  for  the 
uses  of  the  committee.  He  replied  to  a 
question  that  ninety-five  per  cent  of  his 
company’s  customers,  on  the  first  appeal, 
had  surrendered  one  and  two  per  cent 
of  their  contract  tonnage. 

Limits  to  Releases 

Mr.  Bailey  suggested  that  all  applica¬ 
tions  for  relief  in  the  allocation  of 
print  be  approved  by  the  secretary'  of 
Some  press  association. 

Mr.  Kellogg  said  that  there  were 
about  84  tons  now  promised  to  the  com¬ 
mittee,  for  the  next  three  months,  and 
he  suggested  that  no  paper  he  given  ton¬ 
nage  for  more  thah  30  days’  needs,  and 
none  if  there  were  30  days’  supply  on 
hand  in  the  paper’s  storage  rooms,  and 
that  no  paper  be  given  more  than  10 
tons.  He  also  said  that  Finch,  Pruyn 
&  Co.  reserved  the  right  to  distribute 
direct  some  of  their  tonnage  in  their  im¬ 
mediate  territory;  also  that  George  H. 
Meade  &  Co.  could  not  furnish  sheets 
but  Finch,  Pruyn  &  Co.  and  the  Inter¬ 
national  Paper  Company  could  furnish 
both  sheets  and  rolls. 

On  suggestion  of  Mr.  Carpenter,  who 
was  presiding,  Mr.  Hancock  moved  a 
vote  of  thanks  be  extended  to  J.  L. 
Fearing,  of  the  International  Paper 
Company,  and  to  R.  S.  Kellogg,  of  the 
News  Print  Service  Bureau,  to  the  In¬ 
ternational  Paper  Company,  to  George 
H.  Mead  &  Co.,  and  to  Finch,  Pruyn  & 
Co.,  and  all  others  for  the  kindly  assist¬ 
ance  given  the  newspapers  in  the  past 
three  months,  and  for  their  efforts  in 
the  reformation  of  the  committee  on 
newsprint  distribution. 


New  Officers  in  Rochester 

R(x:hester,  N.  Y. — The  following  of¬ 
ficers  have  lieen  elected  by  the  Roches¬ 
ter  Ad  Club,  to  serve  until  July  1,  1921 ; 
President,  Ernest  A.  Paviour ;  vice- 
president,  William  Pidgeon,  Jr.;  treas¬ 
urer,  George  J.  Wagner;  directors, 


Clarence  C.  Culver  and  Trafton  M. 
Crandall,  .•\rthur  P.  Kelly  continue#  as 
permanent  secretary.  The  officers  men¬ 
tioned,  with  the  following  additional  di¬ 
rectors,  comprise  the  club’s  executive 
committee  :  Theodore  F.  P  e  v  e  a  r, 
Charles  G.  Lyman  and  Louis  Willsea. 
The  cluh  is  in  a  flourishing  condition, 
the  annual  reports  of  the  officers  showed. 
Its  present  membership  is  522,  which  it 
is  expected  w'ill  be  increased  to  600  dur¬ 
ing  tlie  year. 


SHIFTS  ON  TRENTON  TIMES 


Owneri  Give  a  Family  Outing  to  Staff 
at  Springdale  Park 

Trenton',  N.  J. — A  number  of  changes 
are  about  to  be  made  in  the  Times  and 
Times-.\dvcrtiser.  John  M.  Cleary,  who 
was  on  the  copy  desk,  resigned  in  order 
to  take  a  “flyer”  at  the  automobile  selling 
game.  j'.  Vogdes  Yarnall,  a  member  of 
the  reportorial  staff,  went  up  to  Mr. 
Cleary’s  place,  and  James  E.  Callahan, 
w'ho  was  with  the  Newark  Evening 
News,  succeeded  Mr.  Yarnall.  Mr.  Yar¬ 
nall  recently  resigned  from  the  copy  desk 
to  take  a  position  as  manager  of  the 
Newark  district  of  an  investment  com¬ 
pany.  His  place  has  not  yet  been  filled. 
Miss  Mary  Hutchins,  of  the  Social  De¬ 
partment,  will  leave  in  the  Fall  to  take 
up  an  art  course  in  one  of  the  Universi¬ 
ties. 

Employes  of  the  Times  and  Times- 
Advertiser  and  their  families,  numbering 
about  300,  were  the  guests  of  the  owners 
at  an  outing,  June  22,  at  Springdale 
Park.  Prizes  for  the  winners  of  the 
athletic  events  were  awarded  by  James 
Kerney,  the  editor,  while  the  Times’ 
family  was  at  supper. 


Journalist#  Honor  Burnquist 

Governor  Burnquist  of  Minnesota  has 
accepted  an  appointment  as  a  reserve 
member  of  the  Fighting  Journalists,  A. 
E.  F.,  and  the  tender  of  the  services  of 
the  organization  as  pro-.\merican  propa¬ 
gandists.  The  Fighting  journalists  were 
organized  in  Luxemburg  in  the  Army  of 
Occupation  following  the  Armistice,  and 
are  made  up  of  newspaper  men,  maga¬ 
zine  editors,  writers  and  artists  who 
fought  in  combat  units.  George  E.  Mor¬ 
rison  is  national  secretary  and  treasurer 
of  the  organization. 


ROY  G.  WATSON 

Do  you  want  to  hear  something’?  Here's  a 
tip.  Step  up  to  R.  G.  W.  and  in  an  off* 
hiuided  sort  of  a  way  ask  the  name  of  the 
greatest  city  in  Texas.  The  subject  fur* 
nishes  great  sport  down  that  way.  Hie  Post 
discusses  it  frequently. 


Editor  &  Publisher  for  July  17,  1920 


13 


THE  AMERICAN  JOURNALISTS’  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’ 

Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  I^uis 
.\ssociation  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 

Columbia,  Mo.,  representing  the  schools  of  journalism.  * 


CORRESPONDENCE 

Marion,  O.,  July  9,  1920. 

R.  L.  Stokes  :  I  hope  you  will  par¬ 
don  this  belated  reply  to  your  letter  of 
June  23  to  Senator  Harding.  As  you 
know,  the  Senator  has  been  greatly 
rushed  since  his  nomination  by  the  tre¬ 
mendous  amount  of  correspondence 
which  has  flooded  his  ofiice.  Then,  the 
moving  from  Washington  has  caused 
further  delay. 

The  Senator  appreciates  your  thought¬ 
fulness  in  inviting  him  to  become  a 
member  of  the  American  Journalists’ 
Association,  and  is  glad  to  accept  that 
invitation. 

With  reference  to  your  invitation  to 
the  men  of  the  Marion  Star,  that  is  a 
matter  which  he  leaves  to  the  individual 
workmen  of  the  Star,  and  I  suggest  that 
you  communicate  with  Mr.  Van  Vleet, 
the  editor. 

G.  B.  CHRISTIAN', 

;  I  ' ;  S  Secretary. 


Agree*  with  M.  F. 

To  the  Editor  &  Publisher:  “M.  F. 
S.”  puts  his  finger  on  the  sore  spot 
in  saying  that  reporters  become  pub¬ 
licity  men  when  they  get  a  chance  solely 
for  the  reason  that  they  do  not  receive 
a  living  wage  from  their  newspaper 
work. 

Reporters  are  always  doing  outside 
work  of  one  kind  or  another,  or  trying 
to  do  it.  They  write  Sunday  stuff, 
magazine  stuff— any  old  kind  of  stuff — 
to  eke  out  a  living  while  they  continue 
to  show  up  in  the  city  room  at  1  p.  m. 
and  get  “good  night”  at  whatever  hour 
their  night  assignments  permit.  Copy 
readers  do  the  same,  and  for  a  like 
reason,  after  they  have  worked  at  the 
copy  desk  from  6  in  the  evening  until 
3  the  next  morning,  or  some  similar 
hours. 

At  the  same  time,  men  in  the  adver¬ 
tising  department  are  working  six  or 
eight  hours  a  day,  and  the  advertising 
solicitor  upon  the  same  plane  of  ability 
as  the  reporter  who  cannot  turn  out 
twice  that  reporter’s  pay  is  difficult  to 
find.  Hundreds  of  advertising  men  are 
getting  bigger  pay  than  managing  edi¬ 
tors. 

Yet  all  the  advertising  end  has  to 
sell  is  what  the  editorial  and  reportorial 
end  produces,  plus  circulation. 

Reader  interest  is  created  and  main¬ 
tained  by  the  news  purveyed  and  the 
way  it  is  handled.  If  there  were  no 
reader  interest  the  best  advertising  staff 
in  the  country  couldn’t  sell  the  space  of 
the  newspaper,  nor  could  the  advertisers 
reap  any  benefit  from  advertising  invest¬ 
ment  if  it  could.  People  do  not  read  a 
newspaper  for  its  advertisements,  but 
to  keep  informed  upon  the  news  of  the 
day.  It  is  while  reading  this  that  they 
take  in  the  advertisements.  If  any  pub¬ 
lisher  questions  this,  let  him  put  his  ad¬ 
vertisements  into  a  separate  .section  and 
get  a  disappearing  view  of  himself  go¬ 
ing  out  of  business. 

Circulation,  also,  is  built  upon  reader 
interest — a  statement  that^  needs  no 
debate. 

Some  years  ago  I  asked  Bradford 
Merrill  what  was  the  matter  with  the 
newspaper  business  that  it  could  not 
pay  reporters  and  copy  readers  a  living 
wage.  He  admitted  that  no  newspaper 


did  pay  that  much,  but  declared  if  their 
pay  was  advanced  most  newspapers 
would  have  to  shut  up  shop. 

I  asked  Carl  Van  .^lula  a  few  years 
ago  why  he  was  paying  copy  readers 
only  $25  or  $30  a  week.  He  repudiates 
the  suggestion  that  men  on  the  New 
York  Times  were  receiving  such  small 
sums,  saying  that  $25  and  $30  men  were 
incapable  of  doing  good  work  and  that 
his  desk  paid  $50  and  $60.  He  admitted, 
however,  that  the  dollar  would  buy  only 
half  what  it  would  a  short  time  before, 
when  the  same  rate  of  pay  obtained. 
What’s  the  difference? 

Inquiry  in  an  Exchange  buffet  showed 
that  the  man  behind  the  lunch  counter, 
who  cannot  be  classed  even  as  high  as 
a  waiter,  cleaned  up  more  money  a  week 
in  wages  and  tips  than  the  average  copy 
reader  on  any  afternoon  paper  in  New 
York.  Waiters  in  other  cheap  eating- 
places  told  me  they  cleaned  up  nearly 
twice  as  much.  It  would  be  an  insult 
to  the  intelligence  of  your  readers  to 
compare  the  differing  requirements. 

The  linotype  operator  and  the  rest  of 
the  help  in  the  mechanical  department 
laugh  at  the  reporter  and  the  copy 
readers — despises  is  not  too  strong  a 
word — because  they  work  for  such 
small  pay.  Other  comparisons  will  oc¬ 
cur  to  any  of  your  readers,  for  they  are 
plentiful  and  all  of  the  same  showing. 

One  of  the  troubles  is  with  the  city 
editors  and  the  managing  editors.  Not 
a  few  of  them  carry  the  idea  that  the 
work  of  the  reporter  can  be  summed 
up  lightly,  as  reporting  something  they 
have  heard  or  been  told,  and  all  there 


In  my  own  case  it  was  necessary  for 
me  to  divorce  myself  from  work  on  the 
daily  press  before  I  came  to  perceive 
that  the  so-called  “exclusive”  nearly  al¬ 
ways  has  very  much  less  interest  for  the 
reader  than  it  lias  for  the  men  who 
feature  it  in  the  make-up.  The  reader, 
I  am  sure,  judges  a  paper  and  favors 
it  or  does  not  favor  it,  as  the  case  may 
l>e,  on  its  merits  and  its  lack  of  merits 
in  the  essentials  of  its  typographical  ap¬ 
pearance,  its  literary  style  and  its  cus¬ 
tomary  tone  in  the  treatment  of  publish¬ 
able  events  and  public  issues  rather  than 
because  three  weeks  ago  it  was  first 
upon  the  street  by  a  margin  of  half  an 
hour  with  the  verdict  in  a  murder  trial, 
or  becau.-ie  tomorrow  it  may  be  the  only 
))aper  in  town  to  announce  the  filing  of 
a  sensational  divorce  suit. 

Inside  the  shops  these  coups  are 
deemed  precious  as  rare  jewels.  Over 
them  there  is  much  boasting  and  for 
them  special  awards  are  given.  Out¬ 
side,  barring  only  Newspaper  Row,  they 
promptly  are  forgotten.  Indeed  I  am 
certain  that  except  among  newspaper 
men  they  generally  go  unnoticed.  To 
my  way  of  thinking,  the  ideal  news  edi¬ 
tor  would  be  one  who  handled  his  news 
according  to  his  own  tastes  without  ever 
seeing  contemporary  sheets.  Only,  of 
course,  as  the  yokel  said  when  he  saw 
the  giraffe,  “There  ain’t  no  .such  animal !” 

For  months  now  newspapers  all  over 
•America  have  been  carrying  articles  to 


is  to  copy  reading  is  to  make  a  few 
paragraph  marks  and  stick  on  a  head. 
They  forget. 

I  knew’  a  city  editor,  himself  a  re¬ 
porter  not  long  before,  and  a  very  ordi¬ 
nary  one  at  that,  who  declared  that  no 
reporter  or  copy  reader  was  worth  more 
than  $25  a  week.  In  a  modified  sense 
most  city  editors  carry  the  same  idea. 

The  reporter  who  sent  from  mid¬ 
ocean  the  first  authentic  news  of  the 
sinking  of  the  Titanic,  the  number  of 
passengers  saved,  the  name  of  the  ship 
that  rescued  them  and  when  it  was  due 
to  arrive  here,  told  me  recently  how  he 
did  it  and  scored  that  tremendous  beat 
for  the  Boston  Globe.  It  was  a  thrill¬ 
ing  tale  of  newspaper  enterprise  and 
reportorial  ability,  calling  for  the  ut¬ 
most  of  initiative  and  acumen  and 
adeptness  in  gathering  and  sending 
news.  That  wasn’t  simply  writing  what 
he  heard  or  was  told,  depending  upon 
others  for  the  telling.  .And  any  re¬ 
porter  of  long  experience  can  match 
his  story  with  another  one  of  the  same 
general  character. 

Why  reporters  and  copy  readers  work 
for  such  small  pay  is  another  story.  It 
is  certain,  however,  that  until  their  pay 
is  increased  they  will  continue,  perforce, 
to  do  outside  work.  To  my  mind,  the 
moment  they  get  enough  money  from 
their  chosen  occupation  to  take  care  of 
themselves  and  their  dependents,  they 
will  give  up  outside  work  and  enjoy 
the  companionship  of  their  families  and 
such  other  social  pleasures  as  they  can 
under  the  drastic  limitations  of  their 
work. — W.  S. 


prove  how  ill  paid  are  teachers  and 
preachers  and  clerks  and  bookkeepers 
and  the  white-collared  groups  generally. 
The  figures  to  bolster  up  these  arraign¬ 
ments  are  collected  and  .compiled  and  in 
many  instances  written  out  by  reporters 
and  sub-editors,  who,  considering  all 
that  they  must  know  and  all  that  they 
must  give  to  their  jobs,  arc  more  shame¬ 
fully  underpaid  than  any  of  the  classes 
upon  whom  they  shower  a  meed  of  sym¬ 
pathy  and  for  whom  they  demand  a 
proper  justice  in  the  matter  of  pay  en¬ 
velopes.  Outside  of  New  A’ork,  Chi¬ 
cago,  Philadelphia,  Boston  and  perhaps 
one  or  two  other  cities — possibly  St, 
Louis  and  San  Francisco  should  be 
added  to  the  list — the  rank  and  file  of 
city-room  staffs,  the  lads  in  the  trenches 
and  the  kids  behind  the  guns,  receive 
less  wages  in  proportion  to  the  labor 
they  do  and  the  sacrifices  they  make  and 
the  physical  and  mental  exertions  they 
undergo  than  do  school-teachers  or  dry- 
goods  clerks. 

But  do  you  find  any  passionate  and 
excited  articles  in  the  daily  newspapers 
calling  for  better  pay  for  newspaper 
men?  You  do  not!  In  the  first  place 
it  doesn’t  seem  to  occur  to  the  news¬ 
paper  man  that  he  should  include  him¬ 
self  along  with  the  rest  of  the  under¬ 
salaried  industrials.  In  the  second 
place,  if  he  had  the  temerity  to  dare  to 
do  it,  it  wouldn’t  be  printed. 

Not  so  very  long  ago  a  suburban  cor¬ 


respondent  of  a  paper  which  is  pub¬ 
lished  in  a  large  city  near  by  dropped 
into  a  savings  bank  in  the  town  where 
he  lived.  It  is  assumed  that  his  call  was 
purely  social  in  its  nature.  Being  a  re¬ 
porter,  he  naturally  wouldn't  have  any 
money  to  deposit.  And  being  a  reporter, 
he  naturally  couldn’t  expect  to  be  able 
to  borrow  any  money  from  the  bank. 
The  teller  was  a  friend  of  his — one  of 
his  occasional  sources  of  news. 

“See  yonder?”  said  the  teller,  pointing 
to  an  overalled  alien  of  a  Slavic  aspect 
who  languidly  was  mopping  off  a  plate 
glass  at  the  front  of  the  establishment. 
■‘Well,  every  time  I  look  at  that  Hunkie 
I  get  mad.  I’ve  been  with  this  bank  for 
going  on  fifteen  years  now.  He’s  been 
working  for  it  for  about  two  months.  I 
have  to  wear  good  clothes  and  clean 
linen  and  keep  my  finger  nails  clean  and 
my  hair  cut  and  my  face  shaved.  I 
have  to  give  bond  for  my  honesty  and 
I  am  responsible  for  the  handling  of 
thousands  of  dollars  every  week.  He 
doesn’t  have  to  do  any  of  those  things. 

I  sometimes  work  twelve  or  even  six¬ 
teen  hours  a  day.  He  never  works  more 
tl^n  eight  hours  in  a  day.  He’s  un¬ 
skilled  and  I’m  skilled.  But  he’s  or¬ 
ganized  and  I’m  not.  1  don’t  know 
whether  there’s  a  union  of  window 
washers  in  this  town,  but  I  know  there’s 
a  combine  of  them  strong  enough  to  do 
a  lot.  of  dictating.  And  so  the  conse¬ 
quence  is  that  I  draw  thirty-five  dollars  a 
week  from  this  bank  and  he  draws  forty- 
two.” 

Knowing  that  the  recital  of  the  teller’s 
grievance  would  make  a  human-interest 
story,  the  reporter  went  away  and  wrote 
a  little  piece  about  it  and  sent  it  in  and 
his  paper  next  morning  printed  it.  No 
names  were  given,  of  course,  but  the 
townsfolk  readily  identified  the  bank  in 
question,  inasmuch  as  it  happened  lo  fi® 
the  only  savings  bank  in  the  town.  One 
result  was  that  the  teller  came  very  near 
to  losing  his  job,  and  the  other  result 
was  that  the  window  washer  struck  for 
a  three-dollar-a-week  increase — and  got 
it — because  publication  of  the  yarn  led 
to  the  discovery  on  his  part  that  divers 
window  washers  in  the  same  neighbor¬ 
hood  were  getting  forty-five  dollars  a 
week  instead  of  forty-two. 

Hut  the  real  joke  didn’t  come  out. 
The  reporter,  who  had  to  apply  as  much 
intelligence  and  ability  and  technical 
knowledge  to  his  job  as  the  paying  teller 
applied  to  his,  and  who  had  to  keep 
longer  hours  than  the  window  washer 
kept,  was  getting  ten  dollars  a  week  less 
than  the  paying  teller  got  and  twenty 
dollars  less  than  the  window  cleaner  now 
gets. — Irvin  S.  Cobh  in  the  Saturday 
Evening  Post. 
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discussion. 
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this  is  the  place  to  thresh  them  out. 
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Editor  &  Publisher  for  July  17,  1920 


PRINT  MARKET  BECOMES 
EASIER,  SAYS  PAPE 

Fair  Supply  in  Publisher*’  Hand* — 
Spot  Paper  at  12^  Cent*,  with 
Further  Decline  to  Le**  Than 
10  Cent*  Probable. 


The  worst  of  the  newsprint  situation 
is  past  for  the  present,  in  the  opinion 
of  \V.  J.  Pape,  president  of  the  Pub¬ 
lishers’  PuyiiiK  Corporation  and  pub¬ 
lisher  of  the  Waterbury  (Conn.)  Re¬ 
publican,  who  estimates  that  the  increas¬ 
ing?  supply  in  publishers’  hands  must 
steadily  reduce  the  price  and  stabilize 
it  somewhere  between  8  and  10  cents 
through  the  most  of  the  Fall  buying. 

Tliis  is  the  cheering  basis  ui>on  which 
the  Publishers’  Buying  Corporation  is 
making  its  print  supply  propositions  to 
publishers  and  it  will  be  the  optimistic 
note  of  President  Pape’s  addresses  at 
a  scries  of  publishers’  meetings  to  be 
held  at  .Asheville,  X.  C.,  July  20,  in 
connection  with  tlie  S.  X.  P.  A.  con¬ 
vention,  and  at  Dallas,  Tex.,  July  23; 
Kansas  City,  Mo.,  July  26;  Chicago, 
July  27  or  28;  Pittsburg,  July  29,  and 
Xew  York  City,  July  30. 

“The  view  of  many  of  the  producers 
and  paper  merchants  is  that  there  will 
be  another  pinch  in  the  market  in  Octo¬ 
ber,  both  because  of  the  presidential 
election  and  because  it  is  expected  that 
the  high  peak  of  advertising  for  the 
year  will  be  reached  in  October  and 
Xovember,’’  said  President  Pape  in  a 
statement  to  Editor  &  Pubusher. 
They  are  predicting  15-cent  newsprint 
again  for  October.  All  of  them  are  not 
of  this  opinion.  George  F.  Steele,  man¬ 
ager  of  the  Canadian  Export  Paper 
Company,  is  quoted  as  having  stated 
just  Ijefore  sailing  for  Europe,  that  the 
emergency  was  over  and  that  the  high¬ 
est  prices  would  decline. 

“The  Publishers’  litiyini;  Corporation  is 
placing  con.siderable  tonnage  for  emergency 
supplies  to  be  delivered  to  its  members  in 
.Tuly  and  August  to  fill  gaps  preparatory  to 
taking  full  resposisibility  for  their  supply  after 
September  1.  Consequently  it  is  in  close 
touch  with  the  New  York  market.  It  finds 
that  spot  paper,  having  declined  from  15 
cents  in  .\pril  and  May  to  cents  in  June, 

is  now  being  held  with  difficulty  at  the  nom¬ 
inal  quotation  of  12-1^  cents.  It  is  probable 
that  more  paper  has  been  sold  at  12  cents  and 
I2'i  cents  than  at  the  nominal  price  of  \2ii 
cents.  Considerable  paper  is  being  made  up 
at  11 '4  and  11 H  cents,  f.  o.  b.  mill,  and 
some  paper  in  the  hands  of  the  merchants 
is  being  offered  quietly  at  11  cents  and  11% 
cents,  while  side  runs  and  small  sizes  can  lie 
■had  at  10  to  11  cents.  The  Iluying  Cor¬ 
poration  has  offers  of  paper  at  10  pi  cents  for 


JAMES  C.  LATIMER 

They  are  rather  rare  these  days  hut  on  the 
Roanoke  World-News  they  still  call  him 
editor.  Being  secretary-treasurer  of  the 
Virginia  Press  Association  is  with  him  a 
pride. 


September  delivery  in  considerable  quantities 
and  expects  offers  a  cent  or  two  lower  shortly 
frem  sources  with  which  it  is  already  in 
touch.  , 

“Some  of  the  sources  of  supply  are  ad¬ 
mitting  frankly  -n  confidence  that  the  pub¬ 
lishers  have  stopped  buying  and  are  begin- 
ring  to  discuss  contracts  at  comparatively 
low  fixed  i>rices,  or  long  term  arrangements 
at  cost  plus  a  very  moderate  manufacturing 
profit  to  equal  or  approximate  regular  contract 
prices.  The  market  is  on  the  point  of  a 
break,  due.  to  the  fact,  as  the  franker  pro¬ 
ducers  and  merchants  are  willing  to  admit, 
that  the  feverish  demand  of  last  April  and 
May  has  ceased  and  that  paper  is  beginning 
onee  more  to  seek  a  market.  It  is  generally 
realized  that  newspapers  cannot  afford  to  pay 
14  and  15  cents  for  paper  and  that  even 
newspajicrs  which  have  low  price  contracts 
earn  no  profit  by  buying  “excess  tonnage’’  4t 
such  prices.  After  buying  a  little*  and  noting 
th*  result  in  their  balance  sheets  they  stopped 
and  for  the  most  part  have  left  the  spot  mar¬ 
ket  to  the  publishers  without  contracts. 

“Those  in  this  unfortunate  position  have 
for  the  most  part  discounted  the  worst  by 
buying  during  the  recent  recessions  enough 
paper  to  assure  their  supply  for  from  three 
to  six  months,  so  that  they  do  not  have  to 
come  into  the  market  every  thirty  days  to 
keep  running.  It  is  surprising  how  many 
members  (f  the  Buying  Corporation  report 
that  they  will  not  have  to  buy  any  more 
Iiaper  'until  1921.  They  have  committed 
themsdves  for  enough  jiapcr  to  last  through 
the  year  and,  as  is  prudent  for  publishers  in 
that  situation,  have  sixty  to  ninety  days’  sup¬ 
ply  in  stock  all  the  while. 

“With  the  demand  for  excess  tonnage  disap¬ 
pearing  and  with  the  non-contract  publishers 
putting  in  their  orders  further  in  advance  of 
their  reeds  the  current  demand  is  more  nearly 
rormat  and  the  piitential  supply  is  sufficient  to 
meet  it.  The  fact  that  converted  machines 
are  going  back  on  other  grades  does  not 
foreshadow  another  pinch  in  the  market. 
They  can  come  back  into  the  newsprint  mar¬ 
ket  at  short  notice  if  the  price  berins  to 
mi  unt  again  and  some  of  them  are  keeping 
themselves  in  a  position  to  do  so.  For  in¬ 
stance,  there  is  one  good-sized  mill  which 
threw  over  its  wrapping  paper  trade  last 
spring  and  made  considerable  newsprint  for  a 
few  months.  Now  it  has  six  week.s’  orders 
for  wrapping  on  hand  and  is  making  wrapping 
exclusively  but  is  watching  the  newsprint  mar¬ 
ket  with  the  intention  of  coming  back  if  the 
mill  price  goes  above  12%  or  13  cents.  That 
milt  alone  will  be  a  stabilizing  force. 

“On  the  other  hand,  it  is  not  likely  that 
spot  paper  can  fall  much  below  10  cents  be¬ 
cause  at  that  price,  the  converted  mills  will 
mostly  disappear  as  newsprint  makers.  By  the 
time  the  price  falls  to  eight  cents,  all  of  them 
will  disappear  so  that  the  price  should  be¬ 
come  stable  for  awhile  at  between  8  and  10 
cents. 

“Of  course,  there  is  a  possibility  that  pulp 
prices,  which  followed  newsprint  prices  up, 
will  also  follow  newsprint  prices  down,  so 
that  as  the  market  falls,  the  converted  mills 
will  be  able  to  get  their  pulp  at  prices  which 
will  enable  them  to  stay  in  the  market  at 
lower  prices  than  is  generally  anticipated. 
The  present  prices  of  pulp  are  profiteering 
prices  in  the  same  sense  as  newsprint  prices 
arc,  that  is  they  depend  entirely  upon  an  over¬ 
development  of  demand. 

“Scarcity  is  relative,  not  absolute,  and  if 
there  is  a  scarcity  of  paper  next  fall,  it  will 
be  because  publishers  return  to  their  former 
ill-advised  over-consumi>tion  of  jiaper.  The 
figures  of  the  Federal  Trade  Commission,  cov¬ 
ering  the  larger  and  medium  sized  dailies, 
afford  some  interesting  material  for  reflection 
on  what  has  happened  in  the  newsprint  mar¬ 
ket  since  the  armistice.  Eliminating  the  sta¬ 
tistics  as  to  production  and  receipts  and  con¬ 
sidering  solely  the  stock  of  paper  in  publishers’ 
hands,  which  is  what  primarily  influences  buy¬ 
ing,  we  get  the  following  comparisons; 
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Used  and 
Pub-  Sold 

lishing  During 
Cemcerns  Month 

On  Hand 
and  in 
Transit 
End  of 
Month 

Day’s 

Supply 

November. 

.  729 

Tens 

123,874 

Tons 

220.427 

53 

December . 

.  729 

129,056 

226,412 

54 

1919 

Taniiary  . 

.  729 

124,620 

233,257 

58 

February 

.  729 

122,506 

232,939 

53 

March 

.  736 

136,395 

231,632 

S3 

April  .... 

.  730 

142,036 

214,988 

45 

Mav  .... 

715 

141,683 

197,755 

43 

Jure  . . . 

7iS 

144.662 

180.412 

37 

tiilv  .... 

.  74S 

1.18,711 

186.20'’ 

42 

Auciist 

.  73  1 

1.18  870 

184,137 

41 

Sertemliir. 

733 

143  30  1 

184.417 

39 

^^)ctol)er 

.  724 

158. '69 

181.124 

November. 

7  J7 

161.602 

164,212 

30 

December. 

.  715 

151,937 

162,954 

33 

1920 

Tanuarv 

■710 

146.763 

164,560 

35 

Februarv 

.  707 

145.282 

166,471 

34 

March 

.  704 

154.573 

149,561 

31 

Anril  .... 

.  711 

149.621 

167,499 

35 

Mav  .... 

7'>6 

1 49,893 

172,268 

35 

“We  can  see  from  this  that  the  principal 
newspauers  of  the  country,  using  at  the  present 
time  about  1.^0.000  tons  a  month,  or  three- 
feurtbs  of  the  North  .\merican  supply,  con- 
vertc;’  mills  included,  can  cciitinue  at  the 
present  r''te  of  C(  nsumption  and  still  gradu¬ 
ally  increase  their  stocks  of  paper.  These 
amounted  in  August,  1918,  when  war  saving 
reiitdations  began,  to  65  days’  supply,  but 
under  the  pressure  of  stimulation  to  circula¬ 
tin'  s  during  the  crisis  of  the  war,  had  fallen 
to  53  days’  supply  at  the  time  of  the  armis¬ 
tice.  In  May,  1919,  the  newspapers  suddenly 
reduced  their  stocks  by  kix  days  to  37  days’ 
supply  and  in  June  the  price  of  sptd  paper  was 
moving  up.  In  November,  when  the  publish¬ 
ers’  stocks  went  down  suddenly  to  30  days’ 
sup.'ily,  which,  allowing  for  traffic  conditions, 
is  the  necessary  minimum,  the  price  of  spot 
iiapcr  jumred  from  around  5  cents  to  8  cents. 


“Notice  that  while  there  were  fluctuations 
the  stocks  on  hand  made  no  real  gain  until 
April,  when  35  days’  supply  were  on  hand. 
There  was  a  gain  of  nearly  5,000  tons  in  May, 
even  though  this  month  is  the  high  spring 
peak  for  advertising  and  circulations.  June, 
naturally,  will  show  a  still  further  accumula¬ 
tion  while  July  and  August  will  possibly  put 
the  publishers’  stocks  well  above  200,000  tons 
or  40  to  45  days’  supply.  Production  being  as 
it  is,  it  will  require  a  consumption  on  the  part 
of  these  700  newspapers  approaching  the  fig¬ 
ures  for  October  and  November,  1919,  to  re¬ 
duce  their  stocks  to  the  danger  point  again. 
If  they  do  not  exceed  their  present  consump¬ 
tion  of  150,000  tons  a  month,  their  reserve 
stocks  will  go  up  and  the  contract  and  sirot 
prices  of  newsprint  will  go  down.  The  in¬ 
creases  in  subscription  rates  which  have  just 
been  made  in  New  York  will  help  and  if  pub¬ 
lishers  generally  will  economize  typographi¬ 
cally  and  pictorially  and  not  exceed  their  May 
consumption  during  October  and  November, 
the  high  sj.ot  market  will  disappear.  Then  we 
can  expect  reasonable  cctitract  prices  for  paper 
next  year. 

“There  is  sufficient  paper  for  every  legiti¬ 
mate  use  today  and  there  will  continue  to  be 
unless  the  newspapers  return  to  their  former 
extravagances.  Even  at  present  the  prices  in 
the  .si>ot  market  are  made  possible  nmre  by 
the  fears  and  timidities  of  publishers  rather 
than  any  real  scarcity  of  paper.” 


lOWANS  PLAN  TO  BUY  PAPER 


Will'  Form  $20,000  Corporation — 200 
Share*  to  Be  Sold. 

-Ames,  la. — Xewspaper  publishers  of 
Iowa  will  in  tlie  next  few  months  go 
into  the  business  of  buying  their  own 
newsprint  paper  in  an  effort  to  cut  the 
prevailing  cost  of  paper  in  half. 

This  action  was  taken  by  the  editors 
and  publishers  attending  the  fourth  an¬ 
nual  country  newspaper  short  course, 
conducted  by  the  department  of  agri¬ 
cultural  journalism  at  Iowa  State  Col¬ 
lege,  July  8  and  9.  They  took  prelimi¬ 
nary  steps  for  the  formation  of  a  cor¬ 
poration  to  be  known  as  the  Iowa  Press 
Co-operative  Association  which  will  be 
capitalized  at  $20,000. 

The  plan  for  the  association  was  pre¬ 
sented  by  G.  L.  Caswell,  field  secretary 
of  the  Iowa  Press  .Association.  Besides 
the  capital  stock,  which  it  is  planned  to 
hold  intact,  editors  who  purchase  paper 
through  the  association  will  deposit 
certified  checks  in  their  local  banks  to 
cover  the  cost  of  the  paper  that  they 
order. 

The  capital  and  certified  checks  will 
furnish  the  representative  of  the  associa¬ 
tion  with  capital  ■with  which  to  purchase 
paper  direct  from  the  mills. 

The  association  will  become  operative 
when  half  of  the  200  shares  of  stock 
have  been  sold.  At  Friday’s  meeting 
practically  every  one  of  the  fifty  editors 
and  ptiblishers  present  signed  for  shares 
and  a  large  number  of  others  have  in¬ 
dicated  that  they  would  become  stock¬ 
holders. 

Paper  will  be  bought  by  the  associa¬ 
tion  in  carload  lots  and  shipped  direct 
from  the  mills  to  distributing  points  in 
the  state.  From  here  it  will  be  for¬ 
warded  to  the  individual  purchasers. 


4  CONVENTIONS  IN  SESSION 


Michigan,  Minnesota  and  Ne'W  York 
State  Publishers  Meeting 

The  Michigan  League  of  Home  Dailies 
met  in  Grand  Rapids,  Thursday  and 
b'riday.  to  formulate  a  plan  for  the  co¬ 
operative  purchasing  of  newsprint.  The 
meeting  was  still  in  session  when  Editor 
&  Pi  BLisHER  went  to  press. 

The  Xorthern  Xew  A’ork  Press  As¬ 
sociation  is  meeting  at  .Alexandria  Bay, 
X.  A’.,  and  the  Xorthern  Minnesota 
Press  .Association’s  outing  is  being  held 
at  Crosby,  Minn. 

The  Long  Island  Press  Association, 
of  which  David  Murray  is  president, 
will  hold  its  annual  meeting  and  outing 
today  at  Bear  Mountain,  N.  Y. 


S.  C.  Fancher,  80,  founder  and  for¬ 
mer  editor  of  the  Real  Estate  Index, 
Kansas  City,  Mo.,  died  June  28. 


TOM  FINTY,  JR. 

Texas  is  a  large  state  but  Tom  is  a  chum- 
mie  nzjne.  That  probajzly  explains  why 
when  you  ask  a  Texan  if  h:  knows  Mr.  Finty 
of  Dallas,  he  always  comes  back  with,  “What, 
Tom  of  the  Journal — sure.” 


Tageblatt  Editor*  Freed 

The  pardons  granted  by  President 
Wilson  to  Louis  Werner  and  Martin 
Darkow,  editors  'of  the  Philadelphia 
Tageblatt,  and  Herman  Lemke,  business 
manager  of  the  paper,  from  the  convic¬ 
tion  of  violating  the  espionage  act, 
were  recently  officially  filed  in  the 
United  States  District  Court. 


OHARLES  H.  ALLEN 
“Who  said  it?"  To  bo  frank  we  don’t  know 
but  if  he  feels  that  way  about  it  we  will 
join  him  in  hi*  hobby  that  Alabama  is  some 
state  and  Montgomery  some  city.  So  far  as 
the  Advertiser  is  concerned  it  speaks  for 
itself. 
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WHAT  IS  NEWS— A  SUGGESTION 

S  a  re.sult  of  war  activities,  the  great 
drives  for  funds  and  the  constant  ef¬ 
fort  to  devcloj)  moral  and  physical  sup¬ 
port  of  new  measures,  the  public  was 
partially  educated  to  look  for  news  of 
economic  and  social  importance  WITH¬ 
IN  THE  BORDERS'  OF  LEGITI¬ 
MATE  ADVERTISING.  Unless  pub¬ 
lishers  take  themselves  in  hand,  they 
will  lose  this  advantage. 

In  the  matter  of  AUTOMOBILES, 
the  principles  laid  down  by  the  adver¬ 
tisers  themselves  in  the  “Get  Yours’’ 
booklet  seem  to  answer  the  question. 
There  is  one  pleasure  automobile  to 
about  every  14  jiersons,  on  an  average, 
throughout  the  country.  Obviously,  the 
automobile  and  everything  that  makes 
automobile  use  and  automobile  travel 
pleasant  is  of  interest  to  this  large  audi¬ 
ence.  But  the  news  interest  lies  in 
road  development,  in  maintenance  ques¬ 
tions,  in  vacation  routes.  The  news  in¬ 
terest  is  in,  say,  tire  CARE,  not  the 
performance  of  such-and-such  a  tire. 

In  RE.AL  ESTATE,  the  big  transac¬ 
tions  are  legitimate  news ;  but  the 
stories  of  the  “big’’  men  in  the  business 
are  not,  and  the  enumeration  of  general 
sales  of  agents  has  no  excuse  for  ap¬ 
pearing  outside  of  paid  advertisements 
any  more  than  has  a  record  of  retail 
SALES. 

In  AMUSEMENTS,  the  news,  gen¬ 
erally  speaking,  is  an  honest  criticism 
of  the  performance.  The  first  anqounce- 
that  Caruso  is  to  sing  may  be  news,  but 
reiteration  of  the  fact  is  not.  Certainly 
the  size  of  his  belt,  his  chest  expansion, 
or  views  on  monkey-house  architecture 
are  not  news. 

Figures  show  that  nearly  the  entire 
community  goes  to  the  MOVIES.  Con¬ 
sequently,  there  is  a  tremendous  inter¬ 
est.  But  the  news  is  in  the  develop¬ 
ment  of  the  INDLISTRY,  or  honest 
criticism  of  the  films ;  assuredly  it  is  not 
the  peculiarities  of  certain  plays  or  the 
press-agenting  of  the  show  coming  to  a 
particular  house. 

In  BASEB.\LL,  boxing  and  other 
sports — the  RESULTS  are  the  news; 
the  rest  is  chiefly  bunk,  created  to  sell 
seats.  It  should  be  placed  within  a 
border. 


THE  PERSONAL  CORNER 


tNTRODUCING  the  big  noise  of  the 
Star  League  of  Indiana,  who  is  state 
vice-president  of 
the  Newspaper 
Department. 

“H  ere  in  In¬ 
diana  we  k  n  o  w 
what  the  News¬ 
paper  Depart¬ 
ment  is  doing 
and  can  do,  bet¬ 
ter  than  others 
because  we  have 
all  seen  it  in  ac¬ 
tio  n  recently,’’ 
says  Mr.  Law¬ 
rence. 

He  is  one  of 
those  fellows  that  you  feel  as  if  you 
ought  to  call  “Mister”  since  he’s  the 
boss  of  three  big  properties,  but  who 
invariably  you  begin  to  slip  it  at  him 
“Ben.  ’ 


In  1914  the  -American  Newspaper 
Publishers’  -Association'  investigated  the 
press  agenting  of  the  baseball  situation- 
It  found  this  feature  of  the  paper  main¬ 
tained  at  enormous  expense,  with  a  spe¬ 
cial  corps  of  writers  and  special  edi¬ 
tions — and  less  compensating  advertis¬ 
ing  than  in  almost  any  other  line  of 
endeavor.  Professional  baseball,  as 
everybody  knows,  is  essentially  a  money¬ 
making  institution.  The  leading  papers 
in  the  country  admitted  that  the  ball 
clubs  were  not  advertising  as  they 
should ;  they  went  further  and  said  the 
ball  clubs  knew  it  was  unnecessary,  be¬ 
cause  the  papers  gave  them  all  the  free 
space  they  wanted  and  more  than  they 
needed;  but  asked.  What  are  you  going 
to  do  about  it? 

That’s  it.  What  -ARE  we  going  to  do 
about  it? 


ON  THE  PRESS  AGENT 

The  principal  cause  of  the.  trouble 
seems  to  be  that  publishers  do  not  dif¬ 
ferentiate  between  what  is  news  and 
what  is  publicity;  what  the  public  pays 
to  get,  and  what  interested  enterprises 
should  pay  to  present. 

The  army  of  press-agents  is  increas¬ 
ing.  Some  of  them  conduct  veritable 
news  factories,  mimeographing  tons  of 
inspired  yarns.  The  business  has  grown 
so  tremendously  that  the  National  As¬ 
sociation  of  Press  Agents  has  been 
formed  and  promise  of  rivalling  other 
trade  organizations  in  membership. 


Let’s  get  the  name  of  our  organi¬ 
zation  correct!  It’s  Newspaper  Depart¬ 
ment.  It’s  not  Daily  Newspaper  De¬ 
partment  or  Departmental.  The  News¬ 
paper  Department  includes  all  phases  of 
newspaper  advertising  work  in  the  -A.  -A. 
C.  of  W. 


“I  wish  you  -would  send  me  a  list  of 
Texas  papers  who  are  members  of  the 
Newspaper  Department,  also,  showing 
the  date  their  dues  are  paid  to,”  writes 
-A.  L.  Shuman,  of  the  Fort  Worth  Star- 
Telegram  to  the  Newspaper  Department 
office.  “.After  I  get  this  list  I  am  go¬ 
ing  to  write  to  all  the  other  Texas 
papers  soliciting  their  membersship  for 
the  Newspaper  Department  at  Atlanta 
next  year,  which  I  believe  will  increase 
the  attendance  from  Texas  at  that 
meeting. 

“Incidentally,  I  have  been  appointed 
chairman  of  the  On-to-Atlanta  Com¬ 
mittee  at  our  meeting  today,  which  was 
devoted  to  that,  and  secured  checks 
from  fifteen  members  who  pledged 
themselves  to  go  and  put  up  the  money 
to  take  care  of  their  expenses.  Believe 
we  will  have  a  special  train  out  of  here 
for  -Atlanta  and  am  working  to  that 
end.  Of  one  thing  I  am  certain,  and 
that  is  that  Fort  Worth  will  be  far 
better  represented  in  1921  than  we  were 
in  1920.  I  regret  very  much  that  we 
did  not  have  a  better  representation  at 
Indianapolis,  but  this  is  due  to  the  fact 
that  no  one  was  really  delegated  to  look 
after  and  secure  people  to  go.  I  was 
out  of  town  practically  all  spring,  so  it 
was  impossible  for  me  to  take  the  work 
myself.  However,  we  have  started  in 
for  next  year,  and  I  feel  certain  we  wilt 
push  it  through.  We  will  have  from 
100  to  125  from  Fort  Worth.” 


John  -A.  Plumb,  regional  vice-presi¬ 
dent  for  Massachusetts,  has  resigned 
from  the  Worcester,  Mass.,  Telegram 
to  accept  a  position  with  the  Worcester 
Post. 


DIGEST  IN  PRINTER’S  HANDS 

The  average  salary  of  the  display 
advertising  salesmen  on  newspapers  in 
cities  and  towns  of  less  than  50,000  is 
$33.49.  This  average  includes  the 
salaries  of  the  advertising  managers.  It 
includes  salaries  from  $15  to  $100  a 
week.  It  is  the  average  of  nearly  400 
salaries  from  119  different  cities  scat¬ 
tered  over  the  whole  country  and  in¬ 
cluding  Canada. 

Selling  costs  for  display  advertising 
on  newspapers  in  towns  and  cities  of 
less  than  50,000  population  range  from 
1  per  certt  to  14  per  cent.  The  average 
selling  cost  for  local  display  is  a  frac¬ 
tion  less  than  10  per  cent.  Not  counting 
the  agency  discount  the  average  cost 
of  selling  foreign  display  in  these  same 
newspapers  is  10.8  per  cent,  or  nearly  1 
per  cent  more  than  the  cost  of  the  local. 

These  two  interesting  bits  of  informa¬ 
tion  are  an  index  to  the  value  of  the 
Digest  of  the  Newspaper  Department 
which  is  now  in  the  hands  of  the  printer 
and  which  will  be  mailed  to  members 
within  the  next  two  weeks.  The  digest 
contains  a  mass  of  data  on  selling  costs, 
salaries,  bonuses,  agency  practices. 


classified  rules,  merchandising  service 
practice  and  general  policy.  The  digest 
not  only  contains  the  capitulation  of  the 
information  in  the  questionnaires  sent 
to  every  newspaper  in  the  United  States 
and  Canada,  but  briefs  of  the  speeches 
and  the  high  spots  of  argument  of  the 
Indianapolis  meeting.  It  will  probably 
run  40  pages  in  all. 

This  digest  is  confidential  and  is  sent 
to  the  newspapers  who  are  members  of 
the  Newspaper  Department.  Any  news¬ 
paper  that  is  not  a  member  of  the  De¬ 
partment  will  be  entitled  to  a  copy  by 
joining  at  this  time  and  paying  the 
Indianapolis  convention  dues. 


A  CONVENTION  EVERY 
WEEK 

HE  wonderful  opportunities 
offered  the  individual  to  broad¬ 
en  his  viewpoint  and  make  his 
problems  easy  by  mingling  with 
other  persons  interested  in  the 
same  subjects  are  well  known. 
That  is  what  makes  conventions 
worth  while.  It  is  our  purpose  to 
make  this  page  a  weekly  conven¬ 
tion  of  discussion.  You  are  in¬ 
vited  to  attend  and  take  part. 


“NEWSPAPER  MEN  LACK  SPORTSMANSHIP” 

Frank  Webb  Hits  Nail  on  Hectd  in  Article  Specially  Written 
for  This  Page 


TpOR  the  most  part  newspapers  are  not 
creating  diational  advertising.  So 
keen  is  the  strife  between  themselves  that, 
unintentionally,  their  attitude  as  a  whole 
is  having  a  tendency  to  keep  national 
advertising  in  newspapers  down.  Let 
two  magazine  men  go  in  for  a  particu¬ 
lar  account  and  the  man  who  loses  will 
leave  with  a  smile  on  his  face,  regret¬ 
ting,  of  course,  that  his  publication  was 
not  selected,  but  assuring  the  advertiser 
that  he  has  picked  a  good  proposition 
and  that  he  hopes  he  will  make  good 
with  it.  Good,  clean,  high-class  sports¬ 
manship. 

Let  a  newspaper  man  face  the  same 
situation  and  nine  times  out  of  ten  he 
will  tell  the  advertiser  that  he  can’t 
possibly  make  good  with  the  paper  he 
has  selected ;  that  this  other  paper’s 
circulation  statements  cannot  be  be¬ 
lieved  on  oath ;  that  he  is  throwing  his 
money  away,  etc. 

So  fierce  is  the  competition  in  many 
localities  that  national  advertisers  en¬ 
tering  into  them  arc  absolutely  be¬ 
wildered  by  the  assaults  and  charges 
made  by  one  s'de  against  the  other, 
and,  in  the  end  in  far  too  many  cases, 
are  likely  to  come  to  a  conclusion  that 
the  whole  newspaper  proposition  is 
wrong;  some  other  form  of  advertising 
not  subjecting  them  to  these  annoy¬ 
ances  is  better  and  higher  grade. 

If  every  page  of  promotional  copy 
placed  by  newspapers  were  devoted  to 
selling  national  advertisers  on  the  fact 
that  they  can  nationalize  just  as  well 


through  newspaper  channels  as  any 
other  the  effect  would  be  tremendous. 
But,  as  it  is,  practically  every  paper  is 
engaged  in  showing  up  its  own  supe¬ 
riority  over  that  of  its  competitor.  Little 
wonder,  therefore,  that  the  national 
advertiser  or  his  agent  tells  newspaper 
representatives  that  he  is  not  doing  any 
“local  advertising”  in  the  particular  lo¬ 
cality  in  which  the  representative  is 
interested. 

-America,  is  a  nation  of  sportsmen, 
where  good,  clean  sportsmanship  is  ap¬ 
preciated.  -And  where  the  reverse  is 
held  in  almost  general  contempt.  News¬ 
paper  men  are  just  as  good  sports  as  in 
any  other  business,  but  they  don’t  pre¬ 
sent  as  a  general  thing  the  best  side  of 
their  sportsmanship  to  the  advertisers 
and  agents  whom,  above  all  others,  they 
want  to  impress  with  this,  one  of  their 
characteristics. 

With  every  man’s  hand  against  his 
neighbor,  Russia  went  out  of  the  war 
and  into  anarchy.  In  the  newspaper 
world,  every  man’s  hand  is  equally 
again.st  his  neighbor.  There  is  anarchy 
among  newspapers  to  an  extent  that  the 
average  newspaperman  himself  does  not 
dream  of.  Let’s  cut  out  the  anarchy. 
Let’s  get  together. 

Let’s  present  newspapers  as  a  tre¬ 
mendous  national  force.  Let’s  sell  the 
advertiser  and  the  agent  on  the  fact 
that  for  very  many  propositions  the  fin¬ 
est  of  all  ways  to  nationalize  is  through 
the  splendid  .American  newspaper  press. 
—  Frank  Webb. 
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MUST  REFUND  PAPER 
OVERCHARGES 


Canadian  Paper  Control  Tribunal  Issue* 
Order  op  Fort  Frances  Company, 
Involving  Approximately 
$122,000 


Montreal,  Que. — The  Paper  Control 
Tribunal,  consisting  of  Justices  White, 
Archer  and  Middleton,  who  held  a  ses¬ 
sion  here  on  July  8,  decided  that  the 
Fort  Frances  Pulp  &  Paper  Company 
must  refund  to  the  various  papers  con¬ 
cerned  all  charges  over  and  above  the 
authorized  prices  for  newsprint  made 
by  the  company  during  the  period  of 
news-print  control  by  the  government. 

The  refund  will  amount  to  about 
$122,000.  The  board  also  allowed  the 
company  to  charge  $80  a  ton  from  De¬ 
cember  31,  1919,  up  to  July  1,  1920, 
when  the  restrictions  on  the  company 
were  raised.  It  was  intimated  by  Hell- 
muth,  K.  C.  solicitor  for  the  company, 
that  the  decision  of  the  board  woula 
be  carried  to  another  court  inasmuch 
as  the  company  denied  the  jurisdiction 
of  the  Paper  Control  Tribunal. 

Mr.  Hellmuth  claimed  that  on  the 
order  of  the  Paper  Controller,  the  Fort 
Frances  company  had  sold  paper  to 
publishers  at  $69,  though  it  was  neces¬ 
sary  to  secure  supplies  from  the  Spanish 
River  Company  to  replace  those  for 
which  the  Fort  Frances  company  had  to 
pay  $80  a  ton. 

The  claim  involved  in  the  appeal  of 
the  newspaper  covered  a  period  from 
January,  1918,  to  December  31,  1919, 
during  which  time  it  is  alleged  that  the 
Fort  Frances  company  had  charged  and 
collected  prices  in  excess  of  those  al¬ 
lowed  by  the  Paper  Controller,  amount¬ 
ing  to  $122,136.41,  which  the  order  now 
made  states  must  be  refunded. 

These  claims,  based  on  the  account¬ 
ants'  reports,  were  as  follows : 


Prince  Albert  Herald  Printing  Company, 
$1,000. 

Lethbridge  Herald  Printing  Company,  $1,506. 

Leader  Publishing  Company,  Regina,  $10,247. 

Manitoba  Free  Press  Company,  Winnipeg, 
$52,259. 

News  Publishing  Company,  Moose  Jaw, 
$lj751. 

Times  Company,  Moose  Jaw,  $1,632. 

Northwestern  Publishing  Company,  Winni¬ 
peg,  $567. 

Phoenix  Publishing  Company,  Saskatoon, 


$1,114. 

Chronicle  Printing  and  Publishing  Company, 
Port  Arthur,  $1,654. 

Canada  Northwest  Publishing  Company, 
Winnipeg,  $31. 

_I)aiIy  Grain  Trade  and  Live  Stock  Journal, 
W’innipeg,  $23. 


L 


LOUIS  A.  WORTHAM 

All  ready  to  smile!  It’s  an  unusual  condi¬ 
tion  for  an  editor-in-chief  to  be  in  but  really 
be  can’t  help  it.  Right  at  this  minute  1^ 
is  probably  thinking  about  something  large 
like— say,  the  state  of  Texas  or  the  Fort 
Worth  Star-Telegram. 


Regina  Daily  Post,  $4,942. 

Saskatoon  Daily  Star,  $10,477. 

Sun  Publishing  Company.  Brandon,  $1,429. 
Winnipeg  Telegram,  $12,861. 

Winnipeg  Tribune  Publishing  Company, 
$20,547. 


WESTCHESTER  IN  A  QUANDARY 

St.  George  Mill  Wants  Publishers  to 
Buy  Paper  Elsewhere 

Mt.  Vernon,  N.  Y. — Members  of  the 
Westchester  Daily  Newspaper  Publish¬ 
ers  Association  held  a  meeting  here 
Wednesday  following  receipt  of  a  notice 
served  upon  them  by  the  St.  George 
Paper  Mill  (owned  by  the  New  York 
W^orld)  that  it  would  prefer  that  they 
get  their  paper  elsewhere.  Only  one  of 
the  12  daily  newspapers  in  the  county  has 
a  mill  contract ;  the  others  were  for¬ 
merly  contract  customers  of  the  St. 
George  Mill  before  its  recent  purchase 
by  the  New  York  World,  but  the  new 
ownprs  declined  to  renew  contracts  and 
since  have  been  supplying  paper  only  at 
spot  market  prices,  the  current  price 
being  13J4  cents  per  pound  instead  of 
45^2,  which  was  paid  under  former  con¬ 
tracts.  Now  the  World  declares  it 
needs  all  the  St.  George  paper  for  its 
own  use  and  is  desirous  that  it^  custom¬ 
ers  find  a  supply  elsewhere. 

.\fter  the  matter  was  thoroughly  dis¬ 
cussed,  a  committee,  consistinff  of  Wal¬ 
lace  Odell  of  the  Tarry  town  News  and 
F.  A.  Merriam  of  the  Mt.  Vernon  Ar¬ 
gus.  was  appointed  to  confer  with  the 
owners  of  the  St.  George  Mill  in  New 
York  on  what  they  may  be  able  to  do 
to  better  the  situation  and  also  to  inquire 
into  the  Publishers’  Buying  Corporation 
plan  of  co-operative  purchasing  or  estab¬ 
lishing  a  mill  owned  by  publishers. 
Mr.  Odell  and  Mr.  Merriam  spent  Thurs¬ 
day  in  New  York  going  over  the  mat¬ 
ter,  on  the  basis  of  which  they  will 
present  a  report  to  their  associates. 

The  Mt.  Vernon  meeting  was  also 
informed  that  the  printers  in  the  New 
Rochelle  Standard  have  made  a  de¬ 
mand  for  a  $48  wage  scale.  This  mat¬ 
ter  will  probably  go  to  arbitration. 

Memberships  in  the  United  Typothe- 
tae  and  in  the  A.  N.  P.  A.  were  also  dis¬ 
cussed,  and  Messrs.  Odell  and  Merriam 
were  instructed  to  consult  with  those 
as.sociations’  representatives  in  New 
York  as  to  the  advantages  to  be  de¬ 
rived  with  such  affiliations. 

At  the  nc.xt  meeting,  to  be  held  in 
VVffiite  Plains,  July  27,  a  representative 
of  the  United  Typothetae  will  be  invited 
to  speak.  The  Franklin  Price  List  was 
favorably  spoken  of  and  may  be  adopted 
by  the  association.  Those  present  at 
the  Mt.  Vernon  meeting  included  Frank 
A.  Merriam,  Mt.  Vernon  Argus;  Frank 
Xavier,  Yonkers  Herald;  Timothy 
Walsh,  Ossining  Citizen-Sentinel ; 
Thomas  Blain,  Port  Chester  Daily  Item ; 
T  W.  Greenslitt,  New  Rochelle  Stand¬ 
ard. 


Brainard  Declared  Innocent 

The  -Appellate  Division  of  the  Supreme 
Court  reversed  unanimously  this  week 
the  conviction  of  Clinton  T.  Brainard, 
president  of  Harper  &  Brothers,  who 
was  found  guilty  last  January  in  Spe¬ 
cial  Sessions  of  “unlawfully  possessing 
an  obscene  book,’’  the  novel  “Madeleine,” 
and  dismissed  the  charge  against  him. 
By  a  vote  of  four  to  one,  the  court  threw 
out  the  same  charges  against  Harper  & 
Brothers  as  publishers  of  the  l)Ook. 


Finnish  Newspaper  Editor  Arrested 

Duluth,  Minn. — Okonstant  Kiikka, 
one  of  the  editors  of  the  Industrialist, 
a  F'innish  daily  published  here,  was  ar- 
re.sted  July  12  by  immigration  officials 
at  the  request  of  the  Federal  Depart¬ 
ment  of  Labor.  He  is  being  held  in 
default  of  $5,(XX)  bonds. 


TO  PUSH  COMPOSITION 
SCHOOL  PROJECT 

A.  N,  P.  A,  Committee  Taking  Over 
Training  Institution  Established  by 
Southern  Publishers — May 
Teach  Journalism  Also 


Members  of  the  Southern  Newspaper 
Publishers  Association  who  signed  con¬ 
tracts  underwriting  the  typesetting 
school  at  Macon,  Ga.,  have  received  a 
communication  from  W.  T.  Anderson, 
chairman,  reading  as  follows : 

“The  Southern  Newspaper  Publishers  As¬ 
sociation  has  in  operation  in  Macon  a  school 
for  printers.  There  are  eight  Linotypes  and 
Intertypes  in  this  plant,  with  cases,  stands, 
type,  galleys,  etc.,  necessary  to  training  stu¬ 
dents  in  the  full  course  of  printing.  At  the 
last  convention  of  the  A.  N.  P.  A.  in  New 
York,  the  school  plan  of  the  Southern  pul>- 
lishers  was  heartily  endorsed  as  a  .solution 
of  the  problem  in  the  shortage  of  printers. 
.■\  motion  was  passed  by  the  A.  N.  P.  A. 
convention  as  follows: 

“  ‘That  an  A.  N.  P.  A.  committee  be 
appointed  to  inaugurate  similar  work  or 
to  co-operate  with  the  S.  N.  P.  A.  in 
the  operation  of  its  school;  that  the  A. 

N.  P.  A.  committee  be  authorized  to  in¬ 
corporate  a  non-profiting  school  company; 
and  that  the  A.  N.  P.  A.  membership  be 
urged  to  support  or  underwrite  the  en¬ 
terprise  for  a  period  of  at  least  three 
years  on  a  basis  of  $10  per  annum  for 
each  typesetting  device  used  by  the  A.  N. 

P  A.’ 

“In  pursuance  of  the  above  instructions, 
your  committee  bas  arranged  to  take  over 
the  S.  N.  P.  A.  school.  For  the  money  sub¬ 
scribed  to  the  school,  we  shall  issue  stock  to 
the  subscribing  members,  one  share  for  each 
$10. 

“In  addition  to  what  the  manufacturers 
lend  us,  we  shall  have  to  buy  equipment  of 
supplies  and  other  property,  the  title  to  which 
should  be  vested  in  the  publishers  who  supply 
the  mosey.  We  have  planned  for  an  event¬ 
ual  plant  of  100  typesetting  machines,  with 
other  equipment  in  comparison.  The  average 
age  of  printers  is  44  years,  and  their  expec¬ 
tancy  is  55  years.  This,  in  connection  with 
the  stringent  apprenticeship  laws  of  the  union, 
carries  its  own  argument.  We  shall  probably 
inaugurate  a  thorough  school  of  journalism  in 
connection  with  the  men’s  university  here,  and 
develop  our  enterprise  into  a  permanent  and 
great  asset  to  all  branches  of  the  publishing 
and  printing  business. 

“V’our  committee  earnestly  asks  that  you 
fill  in  the  accompanying  subscription  blank  on 
the  basis  above  indicated.  This  stock  is,  of 
course,  non-assessable  and  involves  no  lia¬ 
bility  beyond  that  stated.” 

The  plan  for  developing  the  first  big 
school  at  Macon,  Ga.,  to  train  printers 
and  operators  of  linotype,  intertype  and 
monotyping  machines  was  outlined  to 
the  convention  of  the  A.  N.  P.  A.  at 
New  York  last  April,  and  it  received  the 
unanimous  endor$ement  of  the  attend¬ 
ance. 

A  committee  consisting  of  W.  T.  .An¬ 
derson,  Urey  Woodson,  F.  G.  Bell  and 
E.  S.  Bartlett  was  appointed  to  get  each 
paper  in  the  association  to  co-operate  in 
the  proposed  plan.  This  action  was 
taken  after  D.  D.  Moore,  of  the  New 
Orleans  Times-Picayune,  had  made  the 
educational  committee  report  on  the  de¬ 
velopment  and  achievement  of  the  school 
established  last  Januar>'  by  the  S.  N. 
P.  -A.  in  connection  with  the  Georgia- 
-Alabama  Business  College  of  Macon, 
Ga.,  where  was  found  a  successful  col¬ 
lege  president  who  had  grown  up  in  the 
printing  and  newspaper  business. 

The  schood  had  shown  such  splendid 
results  during  its  experimental  stage 
that  it  was  deemed  wise  to  make  it  the 
first  big  school  in  .America,  with  the 
understanding  that  after  it  developed 
well  enough  to  take  care  of  the  needs 
of  its  section,  plans  may  be  formulated 
later  to  establish  another  of  equal  pro¬ 
portion  in  some  other  section  of  the 
country,  and  to  continue  this  process 
until  each  section  has  a  school  of  suffi¬ 
cient  capacity  to  turn  out  an  adequate 
supply  of  operators. 

Indications  are  that  a  number  of  mem¬ 
bers  of  the  Association  will  stop  off  in 
Macon  to  visit  the  Apprentices’  School 
on  the  way  to  or  from  Ashville.  Presi¬ 
dent  Allison  will  spend  a  day  inspecting 


the  school  and  consulting  with  Chair¬ 
man  W.  T.  .Anderson  on  plans  that  have 
already  been  presented  to  the  members. 


TO  ERECT  WOOD  PULP  PLANT 


Alaska  Gastineau  Mining  Company 
Will  Spend  Several  Millions 

(By  Telegraph,  to  Editor  &  Publisher) 

Seattle. — B.  L.  Thane,  managing  di¬ 
rector  of  the  Alaska  Gastineau  Mining 
Company,  has  announced  that  his  com¬ 
pany  is  contemplating  the  establishment 
of  a  big  central  plant  for  manufacturing 
wood  pulp  products  along  Gastineau 
Channel,  near  Juneau,  involving  an  ex¬ 
penditure  of  several  million  dollars.  The 
company  is  only  awaiting  final  reports  of 
engineers  and  experts  before  outlining 
definite  plans,  and  before  the  close  of  the 
present  season  expects  to  be  in  a  posi¬ 
tion  to  state  definitely  its  determination, 
and  to  begin  construction  work. 

After  three  years  of  investigation,  the 
company  has  determined  that  North 
Wrangell  Narrows.  Gastineau  Channel, 
offers  the  most  desirable  location  for 
such  a  plant.  The  gold  mines  and  mills 
of  this  company  will  be  closed,  but  will 
continue  operation  and  increase  produc¬ 
tion.  With  work  well  under  way  at 
Speel  River  by  the  .Alaska  Pulp  and 
Paper  Company,  this  announcement  has 
been  received  with  enthusiasm  in  the 
section  around  Juneau. 

-  9. 

Pictures  Cause  Court  Inquiry 

Milwaukee,  Wis. — The  publication  by 
the  Milwaukee  Wisconsin-News  of  a 
photograph  of  moonshine  stills  which 
were  to  be  used  as  evidence  at  a  session 
of  the  grand  jury  and  the  publication  in 
various  Milwaukee  newspapers  of  ar¬ 
ticles  purporting  to  tell  what  would  hap¬ 
pen  at  the  secret  meetings  of  the  jury, 
has  caused  Ferdinand  .A.  Geiger,  United 
States  judge  for  the  eastern  district  of 
Wisconsin,  to  call  a  special  session  of 
court  to  inquire  into  how  it  happened. 


Touring  World 

P'rank  King,  formerly  of  Excelsior 
Springs,  Mo.,  but  now  with  the  Japan 
.Advertiser,  of  Tokyo,  is  making  a  tour 
of  the  world  while  en  route  home.  He 
expects  to  be  back  some  time  in  Septem¬ 
ber. 


R.  CARLTON  WRIGHT 

Sure  you  know  him — that  is  if  you  live  down 
South,  and  even  not  liviny  there  does  not 
har  you  from  knovring  about  him — providing 
you  read.  Tell  us,  please,  how  many  time* 
In  the  last  year  a  thought  has  eOme  to 
you  from  the  Columbia  (S.  C.)  Record. 
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PUTTING  UFE  INTO  A  NEWSPAPER  MORGUE 


Elnvelopes  for  People  Should  Be  Made  Uniform  in  Style,  Not  Only  for  Appearance  But  Because 

They  are  Elasier  to  Read 


Author’s  Note. — In  the  chapter  on  “Changing 
Sections  as  They  Grow,”  printed  last  week,  the 
splitting  up  of  large  Sections  was  explained. 
The  table  of  the  MAA-to  MAL-Sections  contained 
a  number  of  Sub-sections.  Quite  often  it  is  not  ad¬ 
visable  to  make  new  sections ;  instead,  Sub-sections 
are  made.  This  week’s  article  treats  of  these  Sub¬ 
sections,  and  making  envelopes  for  persons. 


■WTHEN  a  Misc.  envelope  becomes  crowded  it  of- 
”  ten  happens  that  there  are  not  enough  individ¬ 
ual  envelopes,  together  with  the  clippings  from  the 
Misc.  envelope,  to  warrant  making  a  new  Section. 
This  problem  is  solved  by  spliting  the  Misc.  envel¬ 
ope  into  the  two  or  more  parts  as  the  names  in  the 
Misc.  envelope  suggest.  These  are  called  “Sub-sec¬ 
tion’’  envelopes. 

To  better  understand  these  Sub-section  envelopes, 
suppose  the  Misc.  envelope  in  the  MAI-  Section  is 
crowded  (is  “fat”),  and  most  likely  worn  out.  Sort 
the  names  to  the  fourth  or  fifth  letter.  We  find  we 
can  make  eight  new  envelopes,  each  fairly  equal  in 
number  of  clippings,  for  M.AID-;  MAIER;  MAIG-; 
MAIL-;  MAIN-;  MAIR-;  MAIS-;  and  MAIT-. 
As  there  are  not  enough  individual  envelopes  to  go 
with  these  to  make  a  new  Section  for  each  name, 
they  are  kept  in  the  MAI-  Section. 

A  form  of  cross-reference,  called  a  “Not  including” 
notice,  is  written  on  the  MAI-  Misc.  envelope,  as 
shown  in  Figure  10.  This  notice  is  to  warn  against 
looking  in  the  MAI-  Misc.  envelope  for  the  names 
Mailhouse,  Maitland,  etc.,  when  there  are  Sub-sec¬ 
tion  (MAIL-  and  MAIT-)  envelopes  for  these 
names. 

While  looking  over  the  clippings  in  the  MAI-  Misc. 
envelope,  there  may  be  enough  clippings  about  an 
individual  to  make  a  separate  envelope  for  that  per¬ 
son,  which  ought  to  be  done  then  and  there.  This  is 
called  “lightening  up,”  reducing  the  bulk;  all  of 
which  helps  to  make  the  department  more  efficient. 


MAI- 

MISC. 

Not  including 

Maid- 

/ 

Maier. 

Maig- 

Mail- 

Main- 

Mair- 

Mais- 

Mait- 

MISC. 

Figure  10. 


By  JAMES  W.  WELLS 

[Copyrisht,  1920,  by  the  Editor  &  Publisher  Company] 


Editorial  Note. — Mr.  Wells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York  World  for  twenty-five  years  and  has 
made  a  study  of  all  systems  of  filing.  This  is 
the  eleventh  of  a  series  of  articles  on  the  sub¬ 
ject  written  exclusively  for  Editor  &  Pub¬ 
lisher.  Others  zvill  follow  each  week. 


SPECIMEN  ENVELOPE 


Last  name.  First  name 


Occupation  Residence 


Line  for  principal  subject  in  the  envelope 


DEPARTMENT 

STAMP 


Fig.  11 

Envelopes  for  Persons 

The  envelopes  for  persons  should  be  made 
uniform  in  style,  not  only  for  the  appear¬ 
ance  of  the  envelopes  but  because  they  are 
then  easier  to  read.  Should  several  clerks  type  the 
envelopes  it' is  likely  there  will  be  several  differ¬ 
ent  styles,  if  allowed  to  follow  their  own  ideas. 
Therefore,  a  specimen  envelope,  like  Figure  11, 
should  be  made  and  kept  as  a  standard  style. 
-Adopt  a  rule  that  all  new  envelopes  must  be 
made  according  to  this  form. 

Clippings  for  a  wife  go  in  the  husband’s  en¬ 
velope,  and  her  name  is  written  under  his  name 
on  the  envelope.  Where  a  Section  is  divided  ac¬ 
cording  to  the  first  name,  like  MACDON.ALD 
E-G — ,  an  envelope  for  George  A.  McDonald  and 
his  wife  Mary  H.  would  go  under  the  husband’s 
first  name,  because  as  a  general  rule  Mrs.  Mc¬ 
Donald  would  be  called  Mrs.  George  A.  (instead 
of  Mrs.  Mary  H.)  McDonald.  Ordinarily  it 
would  not  be  worth  while  to  make  a  cross-refer¬ 
ence  from  Mary  H.  (which  would  go  in  the  MAC¬ 
DONALD  M —  Section)  to  see  George  A.  How¬ 
ever,  when  a  woman  is  well  known  (such  as  a 
professional  woman)  and  most  of  the  clippings 
give  her  first  name,  a  separate  envelope  should 


be  made  for  her,  with  a  cross-reference  on  it  to 
see  also  her  husband’s  envelope;  and  on  the  hus¬ 
band’s  envelope  refer  to  the  wife’s  envelope,  as 
in  Figures  12  and  13. 

When  writing  long  names  and  titles  on  enve¬ 
lopes,  avoid  splitting  the  “hang-over.”  For 
example; 

Vice-President — International 
Blank  Corporation 

is  breaking  the  title;  you  do  not  get  the  meaning 
at  first  glance.  The  title  in  Figure  12  is  easier 
to  read. 

Likewise: 

Daughter  of  Frederick  Vincent 
Lewis 

is  not  as  easy  to  read  as  is  the  form  in  Figure  14. 


Royal  and  Unusual  Names 

Of  the  number  of  ways  to  file  the  names  of 
royal  and  titled  persons,  some  systems  file  under 
the  first  (given  or  Christian)  name;  others  file 
under  the  family  name,  which  is  usually  unknown 
to  most  of  us.  A  name  is  “that  by  which  a  per¬ 
son  or  thing  is  known,”  and  should  be  filed  that 
way.  The  Simplified  System  follows  this  rule, 
and  gives  a  royal  or  titled  person  a  last  name, 
names  him  or  her  after  country  or  title,  and  it  is 
filed  accordingly  in  the  Biographical  Class.  As 
in  the  following: 

Filed  under 


King  George  V.,  of  Great 
Rritain,  etc. 

King  Alphonso  XIII  of 
Spain. 

Queen  Wilhelmina  of  Hol¬ 
land  {the_  Netherlands). 
Prince  of  \Vales.  ' 


England,  King  George  V. 
Spain,  King  Alphonso  XIII. 


Holland,  Queen  Wilhelmina. 
Wales,  Prince  of. 

(Edward  Albert) 

Son  of  King  George  V. 


On  the  envelopes  for  the  son  or  a  daughter 
always  write  “Son  of — ”  or  “Daughter  of — ”  to 
(Continued  on  page  18) 


McDonald,  George  .A. 

Civil  Engineer 

N.  Y.  C. 

Vice-President — 

International  Blank  Corp. 

SEE  ALSO 

McDonald,  Mrs.  Mary  Helen 

(his  wife) 

DEPARTMENT 

STAMP 

Fig.  12 
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SPECIMEN  ENVELOPE 


McDonald,  Mrs.  Mary  Helen 

(born  Mary  Helen  Lewis) 
Playwright  N.  Y.  C. 


SEE  ALSO 

McDonald,  George  A. 

(her  husband) 

DEPARTMENT 

STAMP 


Fig.  13 


show  the  relationship  and  to  prevent  confusion; 
there  are  many  persons,  dead  or  alive,  of  a  royal 
family  who  have  the  same  first  name.  Every 
Section  having  in  it  envelopes  and  clippings  for 
a  royal  family  should  have  a  Misc.  envelope, 
such  as;  “Bavaria,  Royal  Family — Misc.,”  as  a 
place  to  file  general  matter  about  the  family  as 
a  whole  and  also  for  individual  members  of  that 
family  who  have  not  enough  clippings  to  warrant 
a  separate  envelope.  When  in  doubt  about  the 
names  of  royalty  and  the  nobility,  consult  Whita¬ 
ker’s  Peerage  for  British  titles  and  the  Almanach 
de  Gotha  for  titles  in  other  European  countries. 

Spanish  surnames  that  have  the  y,  such  as 
Senor  Don  Riano  y  Gayangos,  should  be  filed 
under  Riano. 

Chinese  names  go  under  the  first  word,  as 
Wu  Ting  Fang  in  W;  but  the  Americanized 
names  of  Chinese,  such  as  T.  H.  Lee,  A.  L.  Chang, 
etc.,  should  be  filed  under  the  last  name. 

American  Indians  with  names  like  Lone  Wolf, 
White  Horse,  Swift  Water,  etc.,  file  urtder  the 
first  word,  but,  of  course,  not  under  a  given  name 
if  it  is  mentioned.  The  younger  generation  of 
Indians  have  adopted  a  first  or  given  name,  now 
being  called  Charles  Lone  Wolf,  George  White 
Horse,  John  Swift  Water,  and  so  forth. 

Aliases  used  by  criminals  should  have  cross- 
references  to  see  the  person’s  real  name  or  the 
best  known  alias,  whichever  of  the  two  forms 
is  most  often  used  or  given  in  the  clippings. 

File  under  the  last  name  every  name  of  a  for¬ 
eigner  that  is  preceded  by  de,  di,  du,  von;  if  the 
last  name  is  a  compound  name  and  has  a  hyphen, 
file  it  under  the  first  part  and  make  a  cross-ref¬ 
erence  from  the  last  part. 

M’  and  Me  equal  Mac.  See  list  of  these  names 
on  page  00. 

File  St. —  as  if  spelled  Saint. 

For  a  more  detailed  account  of  the  arrange¬ 
ment  of  names  it  would  be  worth  while  to  read 
and  study  Charles  A.  Cutter’s  “Rules  for  a  Dic¬ 
tionary  Catalog.” 


SPECIMEN  ENVELOPE 


Lewis,  Mary  Helen 
Daughter  of 

Frederick  Vincent  Lewis 

Playwright  N.  Y.  C. 

SEE 

McDonald,  Mrs.  Mary  Helen 

DEPARTMENT 
STAMP 
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NEW  YORK  NEWS  A  YEAR  OLD 

Birthday  Celebrated  by  Staff  Dinner  in 
the  Hotel  Actor 

The  staff  of  the  New  York  (Illus¬ 
trated)  News  celebrated  the  first  birth¬ 
day  anniversary  of  their  newspaper  with 
a  dinner  at  the  Hotel  .\stor  July  10.  A 
miniature  News  was  published  for  the 
occasion,  under  the  editorship  of  Julia 
Harpman.  Speakers  on  the  program  in¬ 
cluded  William  H.  Field,  general  man¬ 
ager  ;  Merton  Burke,  managing  editor, 
and  Philip  Payne,  city  editor.  Joseph 
Medili  Patterson,  father  of  the  News, 
couldn’t  get  <way  from  his  duties  as  co- 
editor  of  the  Chicago  Tribune  to  attend 
the  dinner,  but  made  everybody  happy 
by  sending  the  following  message: 

"Ladies  and  Gentlemen  of  tbb  News 
St.aff:  The  News  will  be  a  success.  I  don’t 
think  one  can  say  that  it  is  already  a  success, 
because  it  is  not  yet  self-sustaining. 

"When  it  has  become  a  definite  financial  suc¬ 
cess  we  shall  install  the  Chicafto  Tribune’s 
welfare  plan — a  substantial  bonus  at  Christ- 
mar,  sickness  and  disability  pension  system. 
This  welfare  system  in  Chicago  applies  to  ail 
departmentals,  as  it  will  here. 

"Other  liberal  plans  not  yet  formulated  are 
in  contemplaticn.  We  intend  to  maintain  the 
civil  service  system  so  far  as  possible.  That 
is.  to  seek  to  make  alt  promotions  within  our 
own  force  and  not  to  go  outside  for  talent  ex¬ 
cept  when  absolutely  necessary. 

"We  expect  to  pass  from  red  figures  to 
black  in  our  balance  sheet  shortly  after  we 
get  into  the  new  building.  Hope  you  have  a 
good  time  to-night.  J.  M.  PATTERSON.’’ 


Government  Wants  an  Editor 

Washington,  D.  C. — The  U.  S.  Civil 
Service  Commission  announces  an  open 
competitive  examination,  August  10,  for 
an  assistant  director  of  educational  work 
(qualified  as  an  editor  and  writer)  for 
vacancies  in  the  Public  Health  Service, 
at  $2,800  to  $3,600  per  year.  Applicants 
must  have  graduated  from  a  four  years’ 
high-school  course  or  have  completed  14 
college  entrance  units  of  study  in  institu¬ 
tions  of  high-school  grade.  In  addition, 
applicants  must  have  had  at  least  three 


years’  experience  as  a  writer  for  news¬ 
papers  or  magazines,  at  least  one  year  of 
which  shall  have  been  devoted  to  writing 
material  dealing  with  public  health,  social 
welfare,  physical  education,  social  hy¬ 
giene,  and  subjects  of  a  related  nature. 
Additional  credit  will  be  given  for  expe¬ 
rience  requiring  knowledge  of  proof¬ 
reading.  editing  of  manuscript,  and  re¬ 
production  processes  in  connection  with 
the  printing  of  pamphlets,  posters,  charts, 
graphs  and  illustrations. 


VICTOR  POLACHEK  RESIGNS 


Going  into  Newsprint  Manufacturing 
Business  on  August  First 

Bearing  out  the  truth  of  advance  in¬ 
formation  printed  by  Editor  &  Pib- 
LiSHER  last  week,  Victor  H.  Polachek, 
publisher  of  The  Sun  and  New  York 
Herald  and  The  Evening  Sun,  has  re¬ 
signed,  effective  the  first  of  August.  Mr. 
Polachek  has  been  planning  for  some 
time  to  enter  the  newsprint  manufactur¬ 
ing  field,  and  has  associated  himself  with 
a  project  for  the  manufacture  of  pulp 
sulphite  and  newsprint  paper  on  a  large 
scale. 

Mr.  Polachek  says  that  he  expects  to 
be  in  a  position  soon  to  announce  the  de¬ 
tails  of  the  paper  project  in  which  he 
is  interested.  He  says  he  hopes  and  ex¬ 
pects  this  proposed  development  will  go 
a  long  way  toward  relieving  the  famine 
conditions  in  newsprint  supply. 


Waco  Publitker*  Buy  Land 

Waco,  Tex. — George  and  Fred  B.  Rob¬ 
inson  and  C.  J.  Glover,  j'r.,  owners  of 
the  Times-Hcrald,  have  purchased  a 
building  at  Washington  and  Fourth 
streets  for  the  purpose  of  using  it  as  the 
future  home  of  the  Times-Herald.  The 
consideration  given  for  the  location  was 
$25,000. 


LUNCHEON  TO  ADMIRAL  BENSON 


Ad  Agencies’  Corporation  Entertains 
Shipping  Board  Chief 

The  Advertising  Agencies  Corporation 
entertained  at  a  luncheon,  July  14th,  at 
the  Waldorf-Astoria,  New  York,  in  com¬ 
pliment  to  Admiral  William  S.  Benson, 
chairman  of  the  United  States  Shipping 
Board.  O.  A.  Blackman,  president  of 
the  corporation,  acted  as  toastmaster  and 
told  briefly  what  the  Shipping  Board  has 
done,  before  introducing  Admiral  Ben¬ 
son. 

.\dmiral  Benson,  in  discussing  the 
forthcoming  sale  of  $3,000,(XX),(XX)  worth 
of  ships  by  the  Shipping  Board  under  the 
Jones  Merchant  Marine  act,  said  that 
these  ships  would  be  disposed  of  at  a 
price  safeguarding  government’s  inter¬ 
ests  and  at  one  that  would  not  interfere 
with  or  discourage  shipbuilding.  He 
said,  there  was  much  propaganda  now 
afloat  to  discredit  all  efforts  of  the  Ship¬ 
ping  Board,  and  he  asked  the  newspaper 
publishers  present  to  do  all  in  their 
power  to  combat  that. 

The  United  States  Shipping  Board 
has  ordered  a  survey  of  the  advertising 
possibilities  for  the  three  billion  sale  of 
.ships,  and  has  appropriated  $50,(XX)  to  be 
used  for  that  purpose.  The  Advertising 
.\gencies’  Corporation  has  the  matter  in 
hand,  and  is  investigating  it.  O.  A. 
Blackman  is  president  of  the  Corporation 
and  James  O’Shaughnessy  general  man¬ 
ager.  At  the  luncheon  to  Admiral  Ben¬ 
son  about  one  hundred  publishers  and 
advertising  men  were  present. 


Polk  Send*  I'hanks 

Washington,  D.  C. — Frank  L.  Polk, 
formerly  under  Secretary  of  State,  has 
.sent  a  letter  of  appreciation  to  the  Wash¬ 
ington  newspapermen,  who,  on  his  re¬ 
tirement,  presented  him  with  a  written 


testimonial  of  their  esteem,  the  first 
time  that  such  action  has  been  taken  in 
the  history  of  veteran  Washington  re¬ 
porters.  The  letter  was  addressed  to 
Edwin  M.  Hood,  dean  of  the  State  De¬ 
partment. 


FREDERICK  ROY  MARTIN  RETURNS 

A.  P.  Reporter*  Assigned  to  Cover 
Presidential  Candidates 

Frederick  Roy  Martin,  acting  general 
manager  of  the  Associated  Press,  and 
Jackson  S.  Elliott,  general  superintend¬ 
ent,  have  returned  from  San  Francisco, 
where  they  attended  the  Democratic 
convention.  The  following  A.  P.  men 
have  been  assigned  to  cover  the  Presi¬ 
dential  candidates: 

With  Governor  Cox — Bond  P.  Geddes, 
chief  of  Washington,  D.  C.,  Capital  staff; 
with  Senator  Harding — Byron  Price  of 
Washington,  D.  C.,  staff ;  with  Franklin 
Roosevelt — Stanley  W.  Prenosil  of  the 
New  York  office,  and,  with  Governor 
Coolidge — G.  B.  Littlefield  of  the  Boston 
office. 

With  the  exceptions  named  the  Con¬ 
vention  staff  has  returned  to  their  re¬ 
spective  offices. 

Clinton  Coffin  and  W.  L.  Bruckart  of 
the  Washington  office  stopped  on  their 
way  home  from  San  Francisco  to  help 
the  Chicago  office  cover  the  48-Farmer- 
Labor- Affiliated  Convention. 

Kent  Cooper,  assistant  general  man¬ 
ager,  is  sailing  next  week  for  a  short 
business  trip  to  Europe. 

Jesse  Crossway,  correspondent  at  Rio 
de  Janeiro,  has  been  appointed  corre¬ 
spondent  at  Lisbon,  Portugal. 

W.  F.  Flanagan  of  the  Rio  de  Janeiro 
staff  has  succeeded  Mr.  Crossway  as 
correspondent. 

W.  P.  Flower  of  the  Buenos  Aires, 
.\rgentine,  office  has  been  appointed  cor¬ 
respondent  at  Valparaiso,  Chile. 
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MORE  THAN  39,000  IN  USE 
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LINOTYPE 


MARKO 
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THE  MACHINE  THAT  LASTS 


LEADERSHIP 

The  FIRST  commercial  line -casting  machine  was  the 
Linotype — revolutionizing  the  method  of  setting  hand 
types  as  introduced  by  Gutenberg  and  establishing  the 
slug  as  the  unit  of  composition.  And  every  marked  ad¬ 
vance  in  the  development  of  the  line-casting  machine  has 
been  brought  about  by  improvements  originated  and  per¬ 
fected  by  the  makers  of  the  Linotype. 

FIRST,  The  Blower  Machine — Introducing  the  continuous  cir¬ 
culation  of  matrices,  permitting  simultaneous  assembling, 
casting  and  distribution. 

The  FIRST  Standard  Single-Magazine  Machine — Introducing 
the  changeable  magazine  and  perfected  assembling  features. 

The  FIRST  Two-Letter  Machine — Making  possible  the  inter¬ 
mixing  in  one  line  of  two  different  faces  from  one  font  of 
matrices. 

The  FIRST  Multiple-Distributor  Machine — Permitting  the  mix¬ 
ing  at  will  of  matrices  from  two  or  more  magazines — uninter¬ 
rupted  composition  from  and  distribution  to  all  magazines. 

The  FIRST  Auxiliary-Magazine  Machine —  Increasing  the  range 
of  composition  by  introducing  a  display  feature.  • 

The  FIRST  Display  Machine — Establishing  the  practicability 
of  setting  display  composition  direct  from  the  Linotype 
keyboard. 

The  FIRST  Text-and-Display  Machine — For  the  efficient  pro¬ 
duction,  on  one  Linotype,  of  both  text  and  display  in  all 
sizes  and  faces  from  5-  to  36-point. 


Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  IS.  Y. 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


Canadian  Linotype  Limited,  Toronto 


This  Advertisement,  Including  Border  Ornaments,  is  Composed  Entirely  of  Linotype  Material 


Knoxville,  Journal  and  Tribune. 
Knoxville,  Sentinel. 

Memphis,  Commercial  Appeal. 
Memphis,  News  Scimitar. 

Memphis,  Press. 

Nashville,  Banner. 

Nashville,  Tennessean  and  American. 


Greenville,  News. 

Goldsboro,  A«us. 

High  Point,  Enterprise. 
Hickory,  Record. 

Kinston,  Free  Press. 

Leaksvillc,  Spray  Gazette. 
Raleigh,  News  and  Observer. 
Raleigh.  Times. 

Rocky  Mount,  Telegram. 
Salisbury,  Post. 

Washin^on,  News. 
Winston-Salem,  Journal. 
Winston-Salem.  Sentinel. 
Wilmington,  Dispatch. 
Wilmington,  Star. 

Newbern,  Sun-Journal. 

Wilson,  Times. 

OHIO 

Dayton,  Journal. 

OKLAHOMA 
Ardmore,  .Ardmoreite. 

Muskogee,  Times  Democrat. 
Muskogee,  Daily  Phoenix. 
Oklahoma  City,  Oklahoman. 
Tulsa.  Tribune. 

SOUTH  CAROLINA 

Anderson,  Tribune. 

Anderson,  Daily  Mail. 
Charleston,  News  and  Courier. 
Charleston.  Post. 

Charleston,  American. 

Columbia,  Record. 

Columbia,  State. 

Florence,  Times. 

Greenwood,  Index  Journal. 
Greenville,  News. 

Greenville,  Piedmont. 
Orangeburg,  Times  Democrat. 
Rock  Hill,  Herald. 

Spartanburg,  Herald. 
Spartanburg,  Journal. 

Sumter,  Item. 

Union,  Times. 

TENNESSEE 

Chattanooga,  News. 
Chattanooga,  Times. 

Columbia,  Herald. 

Clarksville,  Leaf  Chronicle. 
Greeneville,  Su'o 
Johnson  City,  Staff. 

Jackson,  Sun 


S.  N.  P.  A.  GREW  200%  IN 
FOUR  YEARS 


Fifty  Publisher*  to  Be  Elected  at  Ashe- 
▼ille  Convention — Complete  Roster 
of  Members — Credit  Given 
“Jim”  Allison 


TEXAS 

Abilene,  Reporter. 

Amarillo,  News. 

Austin,  American. 

Austin.  Statesman. 

Beaumont,  Enterprise. 

Beaumont,  Journal. 

Brownsville,  Sentinel. 

Brownsville,  Herald. 

Corsicana,  Sun. 

Corpus  Christi,  Caller. 

Dallas,  Dispatch. 

Dallas,  News. 

Dallas,  Times  Herald. 

Denison,  Herald. 

El  Paso,  Herald. 

El  Paso,  Times. 

Fort  Worth,  Record. 

Fort  Worth,  Star  Telegram. 
Gainesville,  Register. 

Galveston,  T ribune. 

Galveston,  News. 

Hillsboro,  Mirror. 

Houston,  Post. 

Houston,  Chronicle. 

Marshall,  Messenger. 

Paris,  News. 

San  Antonio,  Express. 

San  .Antonio,  Light. 

Ranger,  Times. 

Temple,  Telegram. 

Waco,  News  Tribune. 

Waco,  Times-Herald. 

Wichita  Falls,  Times. 

Wichita  Falls,  •  Record  News. 

VIRGINIA 

Bristol,  Herald  Courier. 

Clifton  Forge,  Review. 
Charlottesville,  Progress. 

Danville,  Register. 

Lynchburg,  News. 

Newport  News,  Daily  Press. 
Norfolk,  Ledger  Dispatch. 
Norfolk,  Virginian  Pilot. 
Richmond,  News  Leader. 

(Cflutinued  on  page  22) 


Recent  additions  to  the  membership  ol 
the  ,S.  N.  P.  A.  has  brought  it  up  to  204, 
and  as  the  membership  at  convention  of 
July,  1916,  was  68,  the  increase  since 
that  time  is  200  per  cent.  The  num¬ 
ber  of  new  members  to  be  elected  at  the 
forthcoming  meeting  exceeds  50.  Com¬ 
menting  on  the  past  year’s  growth. 
Secretary-treasurer  VV.  C.  Johnson  said 
to  Editor  &  Plblisher:  “We  have  had 
a  wonderful  year  and  I  attribute  it 
largely  to  ‘Jim’  Allison’s  aggressiveness. 
He  has  kept  constantly  behind  the  sec¬ 
retary  and.  with  all  due  respect  to  for¬ 
mer  presidents,  he  has  been  on  the  job 
and  co-operated  in  ever>'  movement  for 
the  good  of  the  association  and  its 
members.” 

When  President  Allison  set  200  as 
his  objective  for  the  membership  of  the 
association  before  fhe  next  annual  con¬ 
vention  some  doubt  was  expressed  as  to 
whether  or  not  it  would  be  possible  to 
interest  a  sufficient  number  of  non¬ 
members  to  bring  the  memliership  up  to 
200.  At  the  last  convention  the  secre¬ 
tary’s  report,  including  those  elected  at 
the  conventiop.  showed  a  total  member¬ 
ship  of  157. 

ALABAMA 

Albany,  Albany-Dccatur  Ilaily. 

Anniston.  Star. 

Birmingbam.  News. 

Birmingham,  .kge  Herald. 

Dothan,  Eagle. 

Gad-sden,  Daily  Times  News. 

Gadsden,  Journal. 

Montgomery,  .\dvertiser. 

Montgomery,  Journal. 

Mobile,  Item. 

Mobile,  Register. 

Selma,  Times^ 

Tuscaloosa,  News. 


JAMES  WRIGHT  BROWN 

Goodbye  job.  One  week  ago  we  heard  the 
hoes  boast  that  he  IukI  not  had  a  picture 
taken  in  years  and  years.  He  went  to  Ashe¬ 
ville  yesterday  so  here  we  have  what  William 
K.  Starrett  thinks  he  looks  like.  Many  people 
call  him  Jim.  W.  K.  S.  says  what  he  is 
going  to  call  us  will  not  be  as  affectionate 
as  that — but  why  worry  he’s  not  coming 
home  ’till  the  2Sth. 


Miami,  Herald. 

Miami,  Metroplis. 

Palm  Reach,  Post. 

Palm  Beach,  Daily  Life. 

Palatka,  Post. 

Palatka,  News. 

Pensacola,  Tournal. 

Pensacola,  News. 

St.  Augustine,  Record. 

St.  Petersburg,  Independent. 

Tampa.  Times. 

Tallahassee,  Democrat. 

Tampa,  Tribune. 

Key  West,  Citizen. 

Orfando,  Reiiorter  Star. 

GEORGIA 

Atlanta,  Constitution. 

Atlanta,  Georgian  and  American. 
Atlanta.  Journal. 

.\mericus,  Times-Recorder. 

Albany,  Herald. 

Athens,  Herald. 

Athens,  Banner. 

August-),  Chronicle. 

Augusta.  Herald. 

Brunswick,  Banner. 

Columbus,  Ledger. 

Columbus,  Enquirer-Sun. 

Dublin,  Courier  Herald. 

Macon,  News. 

Macon,  Telegraph. 

Moultrie,  Observer. 

Rome,  Tribune  Herald. 

Rome,  News. 

.Savannah,  News. 

Savannah.  Press. 

Thomasville,  Times-Enterprise. 
Waycross.  Journal-Herald. 

KENTUCKY 

Danville,  Messenger. 

Franktort,  State  Journal. 

Hopkinsville.  The  Kentucky  New  Era. 
I.exington.  Leader. 

Lexington.  Herald. 

Louisville.  Pest. 

Louisville,  Times. 

I-ouisville,  Herald. 

Louisville,  Courier  Journal. 
Owensboro,  Messenger. 

Owensboro,  Inquirer. 

Paducah,  Sun. 

Paducah,  News-Democrat. 

Winchester,  Sun. 


The 

Jamestown 

Post 


ARKANSAS 

Fort  Smith,  Southwest  American. 
Fort  Smith,  Times  Record. 
Helena,  World._ 

Hot  Springs.  New  Era. 

(onesboro.  Tribune. 

.ittle  Rock,  Gazette. 

Little  Rock,  Democrat. 


FLORIDA 

Daytona,  News. 

Dei.and.  News. 
Gainesville.  Sun. 
Jacksonville.  Metropolis. 
Jacksonville.  Times-J’nion. 


Nearly  50%  more  circula¬ 
tion  than  the  next  nearest 
paper. 

75%  of  its  total  circulation 
in  paid  subscriptions. 

Less  than  2%  street  sales. 

When  a  newspaper  can 
boast  that  over  75%  of  its 
circulation  is  “paid  sub¬ 
scription”  and  that  it  has 
less  than  2%  street  sales,  it 
shows  its  strength  among 
the  home  owners — the  sub¬ 
stantial  citizens  in  any  com¬ 
munity.  Such  is  the  circu¬ 
lation  of  the  Jamestown 
Post.  No.  wonder  it  is  the 
first  choice  of  most  adver¬ 
tisers.  Many  use  it  exclu¬ 
sively  in  Jamestown. 


N.  FREDERICK  FOOTE 


As  Fred  Foote  was  a  fel¬ 
low  student  at  Amherst 
with  Governor  Coolidge 
(who  may  be  our  next 
Vice-President),  perhaps  he 
will  be  leaving  us  soon  to 
join  the  Cabinet. 

I  hope,  however,  he  will 
remain  with  me,  because 
the  twelve  years’  associa¬ 
tion  I  have  had  with  him 
have  been  extremely  pleas¬ 
ant  ones. 


LOUSIANA 

Alexandria,  Town  Talk. 

Baton  Rouge,  State  Times. 
Lake  Charles  American  Press. 
Monroe.  News  ^ar. 

New  Orleans,  Dally  States. 

New  Orleans,  Times  Picayune. 
New  Orleans.  Item. 

Shreveport,  Journal. 


MISSISSIPPI 

Gulfport,  Herald. 

Hattiesburg,  .\merican. 
Jackson.  News. 

Jackson,  Oarion  Ledger. 
Laurel,  Leader. 

Meridian,  Dispatch. 

Meridian,  Star. 

Vicksburg,  Post. 

Vicksburg,  Herald. 

NORTH  CAROUNA 

Asheville,  Citizen. 

Charlotte,  News. 

Charlotte,  Observer. 

Concord,  Tribune. 

Durham.  Sun. 

Durham.  Herald. 

Elizabeth  City.  Advance. 
Fayetteville.  Observer. 
Gastonia,  Gazette. 

Greensboro,  News. 
Greensboro,  Record. 


FRED  W.  ALLSOPP 

After  havi-  pent  33  years  around  the  office 
of  tike  Little  Rock  (Ark.)  Gazette  he  joumied 
up  to  Canada  this  summer  and  learned  many 
things  about  having  something  on  the  hip. 
NIs,  you’re  wrong.  It’s  not  what  you  are 
thinking  about  at  all— ask  him. 


Serial  adv.  No.  12 


38,246  people 

crowded  into  one 
store  in  response  to 
Newspaper  advertising;! 


By  way  of  comparison,  consider  the  fact  that 
mammoth  Madison  Square  Garden  normally 
seats  but  7,000  people,  and  but  12,000  total 
when  you  include  the  arena! 

So  far  as  we  know,  there  is  no  business  parallel. 
There  was  neither  an  announcement  of  free 
samples  nor  extraordinary  bargains.  There  was 
no  soda  fountain,  no  lunch  counter. 

38,246  people,  a  fair  sized  city — responded  to 
Newspaper  advertising  to  buy  candy,  and  though 
in  the  heart  of  the  shopping  district,  the  pre¬ 
ponderance  of  customers  was  men. 

What  a  perfect  tribute  to  complete  merchandis¬ 
ing  and  advertising — ^to  so  many  factors  which 
combined  to  produce  such  phenominal  success — 

— but  you  cannot  get  away  from  the  domina¬ 
ting  fact  that  this  specific  example  is  above  all 
things  a  perfect  tribute  to  the  power  of  the 
daily  Newspaper. 

This  p<m'er  is  for  sale  in  every  community  of 
the  United  States.  It  logically  follows  that  un¬ 
til  a  manufacturer  uses  right  newspaper  adver¬ 
tising,  the  greatest  <of  all  advertising  forces, 
his  sales  cannot  possibly  reach  their  peak. 


In  New  YoA  on  Saturday,  May  8th  last,  the 
first  candy  store  of  the  United  Retail  Candy 
Stores  system  opened  at  8  A.  M. — ^amid  a  tor¬ 
rent  of  rain! 

This  i.s  the  world’s  largest  store  devoted  exclu¬ 
sively  to  retailing  candy.  42nd  Street  between 
8th  and  6th  Avenues. 

Knowing  full  well  the  average  effect  of  a  rainy 
day  on  retail  sales,  crash  went  the  hopes  of  the 
management! 

But  by  10  o’clock  tiie  cry  was  for  more  rain — 
anything  to  reduce  the  woBderful,  hut  engulf¬ 
ing  patronage! 

At  half  hour  intervals  it  became  necessary  to 
close  the  doors. 

At  8  o’clock  in  the  evening,  the  large  stock  was 
exhausted,  and  the  100  clerks  were  in  a  state  of 
collapse.  Signs  were  posted  announcing  the 
store’s  closing,  and  at  that  very  hour  there  were 
as  many  people  clamoring  at  the  42nd  Street 
entrance  as  at  any  other  period  of  the  day. 

During  those  twelve  hours,  through  a  passage 
actually  but  seven  feet  wide,  two  hundred  feet 
long,  running  from  42nd  to  43rd  Street,  there 
had  been  conservatively  “clocked”  by  the  ex¬ 
perienced  “United”  system,  38,246  individuals! 


Invest  in  Newspaper  Advertisins: 

E.  Katz  Special  Advertising  Agency 

Eftaklishcd  1888 

Publishers'  Representatives 

NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


To  Your  Advantage  to  Help 

We  appeal  to  you  for  ammunition.  You  know  of  many  newspaper  successes. 
Will  you  send  us  the  farts?  We  pay  the  bill. 

Of  course,  every  story  rannot  be  as  startling  as  the  one  above — and  it  should 
not  be.  The  average  advertiser  will  be  influenced  only  by  average  results. 

Action 

Please  send  your  suggestions  to  our  New  York  Office,  15  East  26th  Street.  May 
we  have  your  co-operation? 


A  New  Series 

The  advertisement  reproduced  above  is  number  one  of  a  new  series  to  appear 
in  Editor  &  Publisher  and  Advertising  &  Selling. 

Plan 

E^ch  advertisement  will  relate  a  specific  newspaper  success. 

Purpose 

The  purpose  is  identical  with  that  of  our  other  series  now  in  the  second  year  in 
Printers’  Ink  and  Editor  &  Publisher— to  sell  daily  newspapers  as  the  primary 
national  advertising  medium;  to  benefit  the  business  as  a  whole,  realizing  that 
we  and  our  Publishers  as  a  part,  will  reap  our  share. 


THE  SOUTH’S  GREATEST 
YEAR  IN  HISTORY 


S.  N.  P.  A.  GREW  200  PER  CENT 
IN  FOUR  YEARS 


(Continued  from  page  8) 


(Continued  from  page  20) 


Richmond,  Times  Dispatch. 

Roanoke,  Times. 

Staunton,  Leader. 

I’etersburg,  Progress. 

Trio  of  Women  Members 

The  recent  application  of  Miss  Ruby 
Edna  Pierce,  general  manager  of  the 
Palm  Beach  (Fla.)  Daily  News,  adds  a 
third  woman  to  the  membership.  The 
other  two  are  Mrs.  Lois  K.  Mayes,  of 
the  Pensacola  Journal,  member  of  the 
board  of  directors,  and  Mrs.  J.  Lindsay 
Johnson,  publisher  of  the  Rome  (Ga.) 
Tribune-Herald. 

In  compiling  a  history  of  the  S.  N. 
P.  A.  Secretary  Johnson  has  managed 
to  secure  from  Alfred  Sanford,  of  the 
Knoxville  Journal  and  Tribune,  for¬ 
merly  president  of  the  association, 
copies  of  his  paper  containing  an  ac¬ 
count  of  the  Tenth  Annual  Convention 
which  was  held  in  Knoxville,  June  5, 
6,  1912. 

One  of  the  striking  features  of  this 
convention  is  the  fact  that  the  report  of 
Secretary  CJeorge  W.  Brunson  showed 
that  the  organization  had  42  active 
members  in  good  standing  at  that  time. 
There  were  about  25  members  of  the 
association  present  at  the  Knoxville 
meeting.  The  convention  was  consid¬ 
ered  of  some  importance,  as  the  Journal 
and  Tribune  gave  two  columns  of  their 
first  page  during  each  of  the  days  of 
the  session  in  covering  the  proceedings 
of  the  convention.  Another  full  page 
was  devoted  to  a  banquet  in  honor,  of 
the  visitors,  together  with  the  double 
column  cuts  of  Robert  W.  Brown,  pres¬ 
ident  ;  Victor  H.  Hanson,  vice-presi¬ 
dent  ;  George  W.  Brunson,  secretary- 
treasurer,  and  F.  W.  R.  Hinman,  mem¬ 
ber  of  the  executive  committee,  for¬ 
merly  a  resident  of  Knoxville. 

The  page  also  contained  cartoons,  one 
of  C.  B.  Johnson,  of  the  Knoxville  Sen¬ 
tinel,  extending  the  glad  mit.  Another 
depicted  Victor  Hanson  with  his  hands 
in  his  pocket.  Still  another  cartoon 
showed  an  automobile  traveling  at 
lightning  speed,  which  was  supposed  to 
contain  A.  F.  Sanford  at  the  steering 
wheel  showing  the  visitors  a  good  time. 

While  the  above  is  probably  ancient 
history  to  some  of  the  members  it  will 
serve  to  show  the  growth  of  the  asso¬ 
ciation  since  1912  and  also  bear  out  the 
fact  that  conservation  of  news  print 
was  not  the  rule  during  those  days. 


'  importance  in  the  publication  of  their  t 

l<  papers.  The  past  will  be  reviewed, 

present  conditions  will  be  considered  and 

F  the  future  will  be  anticipated.  The  con-  7  ^ 

\  /  /  vention  will  prove  a  liberal  education  ’  < f H 

Sr'IlifL  iHt  -V  to  those  who  attend.  The  usual  snap  ;  i / ii 

''4^  ■K'  '(  characteristic  of  the  S.  N,  P.  A.  will  be 

:  i  '* !  in  evidence  this  year  and  pep  will  be 

i ^  "/  injected  into  every  meeting.  In  fact,  I  • 

^  ■  -  A  members  of  the  association  have,  at  if; 

, 4 '  previous  conventions,  gotten  down  to  la.  milt  P  ^ 

^1  /  u  brass  tacks,  and  this  year  will  be  no  ex-  V 

Although  the  ladies  have  been  in  evi- 
^  dence  at  previous  conventions,  it  will  be 

nary  attendance  is  attributed  largely  to  ^ 

' ' mmK/a  /.  f  the  fact  that  the  majority  of  the  mem- 

'  •  jl’Ji  ^  accompanied  by  V 

‘  m'f'T-  f-*-'  their  wives  or  some  member  of  their  ‘ 

family.  While  no  special  forms  of  en-  KENDALL  B.  CRESSEY 

U  g  tertainment  is  being  arranged  for  the  Seem*  to  have  his  eye  on  something. 

-  fi  ladies  other  than  that  already  mentioned, 

(_  /-«.•  «.  those  who  have  attended  previous  con¬ 

ventions  are  aware  of  the  fact  that  the 
CHARLES  D.  ATKINSON  hang  heavy  and  there  is 

Why  do  people  from  Atlanta  always  smile  so  sufficient  entertainment  for  the  ladies 
^eas^tly?  You  never  can  trfl  far  away,  ^^^ile  the  men  folks  are  Considering 
but  they  nave  their  Journal  •  .  .  1.1 

weighty  problems. 


been  decided.  Among  the  officers  of  the 
A.  A.  A.  A.,  who  will  attend,  are :  Presi¬ 
dent  Harry  Dwight  Smith;  James 
O’Shaughnessy,  executive  secretary;  Col¬ 
lin  Armstrong,  chairman  of  the  newspa- 
A.  A.  A.  A.  Plans  Half-Day  Sessions  per  committee ;  Frank  A.  Arnold,  chair- 
It  is  the  intention  of  the  executive  of  fhe  export  committee,  and  Wil- 
committee  of  the  American  Association  ^'^m  H.  Johns,  former  president. 

of  Advertising  Agencies  in  meeting  next  - - - 

week  at  Asheville,  N.  C.,  in  connection  Okie  With  Ayer  Agency 

with  the  S.  N.  P.  A.  convention,  to  hold  W.  B.,  Okie,  for  nine  years  general 
half-day  sessions  on  Monday,  Tuesday  sales  manager  of  the  Welch  Grape  Juice 
and  Wednesday.  Whether  they  will  be  Company,  Westfield,  N.  Y.,  is  now  with 
in  the  morning  or  afternoon  has  not  yet  N.  W.  Ayer  &  Son. 


State,  and  among  the  newspaper  men 
pictured  are  John  Sanford  Cohen, 
editor-in-chief  of  the  Atlanta  Journal; 
Buford  Goodwin,  publisher  of  the  At¬ 
lanta  Georgian;  Thomas  Jefferson  Ham¬ 
ilton,  owner  of  the  Augusta  Chronicle; 
Major  Clark  Howell,  Jr.,  city  editor 
of  the  Atlanta  Constitution ;  Clark 
Howell,  Sr.,  cditor-in-chief  of  the  At¬ 
lanta  Constitution;  Joel  Chandler  Har¬ 
ris,  whose  “Uncle  Remus”  stories  won 
for  him  a  national  reputation,  and  nume¬ 
rous  others.  , 

The  book  also  contains  a  full  history 
of  the  State  and  its  resources.  It  is 
published  by  the  Georgia  Biographical 
Association. 


Ask  Your  Editor 
Ask  Your  Cashier 


Church  Paper  E<litor  Dead 

Rev.  Dr.  George  P.  Eckman,  pastor 
of  Elm  Park  Church,  Scranton,  Pa.,  and 
for  years  editor  of  the  Christian  Advo¬ 
cate,  a  Methodist  publication,  died  sud¬ 
denly  June  27.  He  was  stricken  while 
attending  a  conference  in  the  Scranton 
Board  of  Trade  rooms  in  regard  to  ar¬ 
riving  at  a  solution  of  the  mine  cave 
question. 


If  a  full  page  of  high  class  local  advertising  can  he.Jiandled 
each  Monday  morning  or  Saturday  evening. 


The  writer  of  this  advertisement  speaks  from  “been  there  expe¬ 
rience.”  Monday’s  edition  of  a  morning  paper  and  Saturday’s  edi¬ 
tion  of  au  evening  paper  invariably  loses  money  if  the  news 
schedule  is  maintained. 

If  the  news  schedule  is  cut,  the  paper  loses  prestige.  Try  to  sell 
such  space  to  local  retail  advertisers  if  you  don’t  believe  it. 

Our  Weekly  Business  Review  Page,  sold  by  us,  as  a  permanent 
institution  solves  the  problem. 

We  sell  the  space  to  your  local  wholesale  and  manufacturing  firms 
who  are  “not  interested.”  You  have  tried  to  sell  them  and  failed. 
You  tried  to  sell  space;  we  sell  advertising  and  teach  them  what 
advertising  will  do. 

Don’t  confuse  our  page  with  any  other,  however.  Don’t  judge  it 
unseen.  Write  us  for  list  of  papers  now  carrying  it,  then  write  the 
papers  yourself. 


‘BOOK  OF  GEORGIA"  ISSUED 


CALEXICO 


Contains  Pictures  and  History  Valuable 
for  Newspaper  Reference 

Editor  &  Publisher  has  received  a 
copy  of  “The  Book  of  Georgia,”  which 
has  just  been  issued  with  a  view  to 
meeting  demands  of  newspaper  offices 
for  photographs  and  data  regarding  men 
of  prominence  in  that  State.  It  is  a  hand¬ 
somely  bound  volume,  and  is  dedicated 
to  the  late  Henry  W.  Grady,  Georgia’s 
best  loved  citizen  and  one  of  the  South’s 
greatest  editors  and  orators. 

The  book  was  compiled  with  Clark 
Howell  as  editor-in-chief,  and  W.  G. 
Sutlive,  of  Savannah;  Thomas  J.  Ham¬ 
ilton  of  Augusta;  R.  W.  Page  of  Co¬ 
lumbus;  J.  D.  McCartney  of  Rome;  J. 
A.  Davis  of  Albany ;  George  H.  Long 
of  Macon;  H.  J.  Rowe  of  Athens;  Jack 
J.  Williams  of  Waycross;  W.  S.  Kirk¬ 
patrick,  of  Americus;  E.  R.  Jerger  of 
Thomasville,  and  M.  L.  Fleetwood  of 
Cartersville,  as  editors.  It  contains  sev¬ 
eral  hundred  photographs  of  men  who 
have  helped  to  make  Georgia  a  great 


i*  on  the  border  between  Mexicali, 
Mexico,  and  U.  S.  It  ie  the  gate¬ 
way  to  1S*,M(  acres  in  Imperial 
Valley  in  Mexico  as  well  as  hav¬ 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  of  Calex¬ 
ico  and  Mexicali  over  26,(N.  Im¬ 
ports  of  $12,4)1  ,(M,  greater  than 
all  southern  California  ports  emn- 
bined.  Leads  entire  Valley  in  baidc 
resources  and  volume  of  business. 
Its  only  newspaper  is  the 


Thomas  W.  Briggs  Co, 

Operating  in  United  States  and  Canada 

Home  Office,  Memphis,  Tenn. 

Successor  to  Jones-Briggs  Co. 


CHRONICLE 


evening  daily  with  Associated  Press 
and  N.  E.  A.  service,  is  a  cash-in- 
advance  paper  and  completely  cov¬ 
ers  the  richest  field  in  Imperial 
Valley. 
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Editor  &  Publisher  for  July  17,  1920 


ANALYSIS  OF  NEW  YORK  NEWSPAPER 
ADVERTISING  FOR  JUNE 


Morning  Evening  Sunday 


Total  Lines  Printed  Total  Lines  Printed  Total  Lines  Printed 


1920 

1919 

1920 

1919 

1920 

1919 

Tot.vl  Sp.vce  . 

6.754,680 

6,971,510 

7,323,001 

6,314,334 

3,252,410 

3.641,056 

-Vmusements  . 

139,246 

150,770 

130,522 

142,252 

69,508 

104,918 

.Art  . 

1,156 

4,182 

888 

1,018 

886 

3,522 

-Auction  Sales . ; 

102,878 

120,416 

1  8,732 

8,612 

19,194 

22,036 

-Automobile  Display... 

32i,374 

4|v986 

349,458 

295,722 

235,914 

239,858 

262,680 

.Automobile  Undisplay 

.49,828 

145,422 

102,962 

28,704 

26,402 

Boots  &  Shoes . 

llfj,200 

47,424 

164,292 

91,146 

60,218 

25,978 

Building  Material . 

2,202 

342 

480 

60 

Candv  &  Gum . 

15,374 

22,816 

55,478 

54,608 

6,134 

9,434 

Charity  &  Religious.. 

30,994 

22.580 

24,960 

25,520 

410 

Dancing . 

6,866 

•  14,752 

1,480 

6,530 

2,466 

6.300 

Deaths,  Etc . 

30,226 

44,732 

8,558 

20,376 

8,666 

18,480 

Druggist  Prep . 

89,314 

75,620 

30,152 

55,330 

72,486 

58,610 

Dry  (jioods . 

1,141,170 

1,141.607 

2,595,710 

1,968,305 

839,650 

958,378 

Financial  . 

507.066 

533.368 

33fi.718 

373,066 

59,270 

129,068 

I'ood  Stuffs  . 

75,024 

76,506 

180,280 

188,200? 

24,920 

18,212 

Furniture  . 

160,364 

153,596 

121,268 

114,184 

175,550 

180,334 

Hotels  &  Restaurants. 

40,846 

57,366 

76.496 

83,576 

19,204 

36,098 

Jewelry  . 

21,196 

15,476 

293,442 

28,416 

51,292 

194,988 

27,662 

171,300 

387,481 

35,810 

117,354- 

230,302 

8,300 

12,458 

Men’s  Furnishings... 

’  38,490 

30,914 

Musical  In.struction.. . 

680 

1,510 

3,048 

5,202 

1,066 

2,006 

Musical  Instruments.. 

60,980 

52.346 

123,316 

92.609 

50,114 

48,804 

Miscellaneous  Display  336,338 

398,622 

335,424 

387,160 

;i  1,086 

142,304 

Miscellaneous  Undis.. 

390,654 

292,047 

601,584 

307,534 

143,820 

123.052 

Newspapers  . 

14,804 

75,694 

10,934 

84,420 

3,138 

10,570 

Office  -Appliances . 

30,454 

25,838 

2,470 

4,636 

500 

420 

Prop.  Medicine . 

51,740 

47,236 

91.378 

95,018 

31,410 

24,362 

Public  Service . 

27.350 

31,080 

41,482 

34,332 

10,246 

7,638 

Periodical  ( Mag.) . . . 

29,554 

109,456 

8.998 

116,038 

3,584 

25,906 

Publishers  . 

47,978 

51,558 

21,192 

18,112 

36,956 

38,944 

Railroads  . 

13,350 

43,574 

12,448 

50,(»4 

3,400 

3,786 

Real  Estate . 

610,110 

498,822 

343.630 

287,458 

374,028 

379,414 

Resorts  . 

317,606 

268,190 

184,250 

194,214 

247,128 

236,904 

S.  S.  &  Travel . 

321.412 

238,482 

124,154 

73,574 

59,586 

38,308 

Schools  &  Colleges... 

32.940 

41,461 

9,038 

14,510 

19,448 

27,606 

Tobacco  . 

85,812 

138,036 

163.408 

188,414 

556 

5,820 

Wants  . 

1,037,478 

1,233.275 

182,870 

155.556 

305,812 

412,612 

Wines  &  Liquors . 

39,840 

35.718 

6,804 

Non-Intox.  Beverages 

;  18,824 

37.840 

29,654 

56,488 

5,228 

4,338 

Women’s  Spec.  Shops 

;  180,216 

•  206,544 

268,122 

258,202 

171,740 

197,226 

T'oreign  Adv . 

1.882.416 

2.128,276 

1,862,154 

1.987.638 

888,040 

916,024 

Local  Display . 

3,377.572 

3,181,756 

4,467,318 

3,613,524 

1,756,074 

2,128,497 

Local  Undisplay . 

1,494,692 

1,661,478 

993.529 

713,172 

608,296 

596,535 

European  . 

6,718 

5,830 

12,636 

4,024 

Brooklyn  . 

217,951 

221,772 

216,676 

154,670 

216,211 

222,312 

Harlem  &  Bronx.... 

56,410 

50,218 

10,790 

8,542 

56,410 

50,218 

New  Jersey  . 

7,640 

1.820 

670 

13,960 

Undisplay  .Adv . 

1.594.692 

1,661,478 

993,529 

713,172 

608,296 

596,535 

Display  Adv . 

5,159,988 

5.310.032 

6,329,472 

5.501,162 

2,644,114 

3.044,521 

Rotogravure  Section.. 

209.974  . 

184,082 

23,374 

221,818 

184,086 

-Affiliated  Adv . 

6,224' 

5,860 

8,580 

14,934  • 

6,104 

5,860 

Office  -Adv . 

46,420 

69,766 

32,956 

40,341 

6,450 

34.652 

Total  Pages . 

5370 

6,594 

6,119 

5,378 

2,619 

3,440 

Affiliated  and  office  advertiain*  not  included  in  totals. 

Sun  and  Herald  combined  February  1,  1920;  tFigures  not  recorded. 
Four  Sundays  in  1920;  5  Sundays  in  1919. 

Copyright,  1920,  by  the  New  York  Evening  Post,  Inc. 


Tke  IbanM  Translationa 

In  reply  to  a  query  in  the  “Easy  Talk” 
column  concerning  the  translation  of  the 
articles  written  by  V.  Blasco  Ibanez 
covering  the  Republican  Convention  at 
Chicago,  Editor  John  O.  H.  Cosgrave 
of  the  New  York  World  Sunday  Maga¬ 
zine  wrote  Editor  &  Publisher  saying 
that  the  translations  were  made  by  Dr. 
.\rthur  Livingston  of  the  Foreign  Press 
Service.  Mr.  Cosgrave  added:  “Ibanez 
is  shortly  to  begin  his  service  of  weekly 
letters  from  Europe  which  will  be  syn¬ 
dicated  throughout  the  country,  .\gain 
Livingston  will  be  at  the  helm.” 


Wisconsin  Speakers  Selected 

Milwaukee,  Wis. — Speakers  for  the 
annual  meeting  of  the  Wisconsin  Feder¬ 
ated  Printing  and  Press  Associations,  to 
be  held  in  Milwaukee  July  23  and  24, 
will  be:  Joseph  M.  Borden,  secretary  of 
the  United  Typothetse  of  .\merica ;  Chas. 
L.  Estey,  advertising  counsel  of  the  same 
organization;  Courtland  Smith,  presi¬ 


dent  of  the  .\merican  Press  -Association ; 
Henry  ,C.  Campbell,  assistant  editor  of 
the  Milwaukee  Journal:  H.  H.  Bliss, 
secretary  of  the  Wisconsin  Daily  League 
and  editor  of  the  Janesville  Gazette; 
John  .\.  Kuypers,  president  of  the  Wis¬ 
consin  Weekly  League  and  publisher  of 
the  Depere  Journal-News;  George 
Nash,  Eau  Claire,  president  of  the  State 
Franklin  Club.  The  afternoon  of  the 
last  day  of  the  meeting  will  be  devoted 
to  an  ojuting  at  Waukesha  Beach,  at 
which  the  visitors  will  l>e  guests  of  Mil¬ 
waukee  printers. 


Big  Timber  Sale  Reported 

(By  Telegraph  to  Editor  &  Pvblisher) 

Seattle,  July  14. — It  is  reported  here 
that  the  United  States  Forest  Service 
has  entered  into  a  contract  with  the 
California  Paper  &  Water  Power  Com¬ 
pany  for  the  sale  of  100,000,000  feet  of 
puipwood  timber,  near  Port  Sneltisham, 
.Alaska,  fifty  miles  southeast  of  Juneau. 
The  company  is  e.xpected  to  invest  two 
million  dollars  in  the  venture. 


Reliable  judgment  and  advice 
to  be  worth  anything  should  be 
based  on  actual  experience — 

Ask  SNPA  Men 
Who  Know 

IGHT  down  South  where  you  live  and 
work,  newspapers  are  cutting  the  high 
cost  of  display  composition  with  the  *  Ludlow 
System.  Here’s  a  partial  list  of  Ludlow  users 
(your  friends  and  neighbors)  attending  the 
1920  meeting  of  the  S.  N.  P.  A.  at  Asheville, 
July  19,  20  and  21. 

CLARK  HOWELL. 

Atlanta  (Ga.)  Constitution, 

W.  C.  DOWD. 

Charlotte  (N.  C.)  News. 

G.  F.  MILTON, 

Chattanooga  (Tenn.)  News. 

H.  B.  TRUNDLE. 

Danville  (Va.)  Register-Bee. 

R.  S.  CARVER, 

IVilmington  (N.  C.)  Dispatch. 

E.  T,  ROLLINS, 

Durham  (N.  C.)  Herald. 

W.  W.  WEAVER. 

Durham  (N.  C.)  Sun. 

J.  C.  WILMARTH, 

El  Paso  (Tex.)  Herald. 

E.  B.  JEFFRESS, 

Greensboro  {N.  C.)  News. 

ROY  C.  WATSON, 

Houston  (Tex.)  Post. 

W.  G.  JOHNSON, 

Jackson  (Miss.)  News. 

FRANK  A.  SMITH, 

Lake  Charles  (La.)  Am.  Press 
R.  E.  HUGHES, 

Louisville  (Kv.I  Courier- 
Journal. 

W.  W.  STOUFFER, 

Louisviiy  (Ky.)  Evening 
Post. 

M.  K.  DUERSON, 

Lynchburg  (Va.)  News. 

BERNARD  L.  COHN, 

Memphis  (Tenn.)  News 
Scimitar. 

COL.  S.  D.  STARKE, 

Norfolk  (Va.)  Pilot. 

MAJ.  ALLEN  POTTS. 

Richmond  (Va.)  News- 
Leader. 

COL.  CHARLES  HASBROOK, 

Richmond  (Va.)  Times-Dis- 
patch. 

Ask  Them — Their  judgment  and  advice  is  based  on  actual 
experience,  and  they  know  that  the  *Ludlow  is  the  easiest 
system  for  display  composition  in  the  world,  as  well  as 
the  most  economical.  Or  send  for  the  “FACTS.” 

Ludlow  Typograph  Co. 

606  World  Buildi.nc:  2032  Clybourn  Ave, 

NEW  YORK,  N.  Y.  CHICAGO,  ILL. 

*The  Ludlow  is  a  complete  system  for  composing  and  cast¬ 
ing  display  type  from  eight  (8)  point  to  sixty  (60)  point  with¬ 
out  mold  or  machine  change,  and  without  the  added  expense 


required  to  maintain  elaborate  storage  systems. 


W.  E.  THOMAS. 

Roanoke  (Va.)  Timcs-World. 
EDWARD  HORN, 

Rocky  Mount  (N.  C.)  Tele¬ 
gram. 

COL.  CHARLES  S.  DIEHL— 
HARRISON  L.  BEACH, 
San  Antonio  (Tex.)  Light. 

R.  G.  SHACKELL, 

Scotland  Neck  (N.  C.)  Com¬ 
monwealth. 

V.  H.  CREECH. 

Tarboro  Southerner  (N.  C.) 
CHAS.  B.  MANSHIP, 

Baton  Rouge  (La.)  State- 
Times. 

JOHN  A.  PARK, 

Raleigh  (N.  C.)  Times. 

R.  A.  SHORE. 

Winston-Salem  (N.  C.)  Sen¬ 
tinel. 

C  J.  PYLE, 

Wilmington  (Del.)  Evening 
Journal. 

HORACE  P.  WARRINGTON, 
Wilminton  (Del.)  Star. 

A.  E.  GONZALES, 

Columbia  (S.  C.)  State. 

C.  N.  FEIDELSON, 
Wilmington  (N.  C.)  Star. 

J.  W.  LLOYD, 

Tarborean  (N.  C.). 
HERBERT  PEELE, 

Elizabeth  City  (N.  C.)  Ad¬ 
vance!  ‘ 

FLEMING  NEWBOLD, 
Washington  (D.  C.)  Star. 

R.  W.  PAGE, 

Columbus  (Ga.)  Ledger. 
JOSEPHUS  DANIELS,  JR. 
Raleigh  (N.  C.)  News-Ob¬ 
server. 
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For  Your  File — 

New  Y ork  City  Newspapers 


The  following  figures  compiled  from  available  statistics  March  31,  1920,  to  date,  show  the  relative 
circulation  figures  of  the  morning,  evening  and  Sunday  newspapers  of  New  York  City. 

They  are  submitted  for  the  careful  consideration  of  advertisers  and  agencies  both  local  and  national. 


MORNING  NEWSPAPERS 

Net 

Paid 

City 

Suburban 

City  and 

Suburban 

Circulation 

Circulation 

Circulation 

Circulation 

Combined 

World  . . . . 

...*343,053 

World  . 

286,622 

World  . 

26,432 

World  .... 

. ..  313,054 

Times  . . . . 

...  327,275 

American  . . . . 

227,781 

Times  . 

56,578 

American  . 

. ..  267,296 

American  . 

...  291,840 

Times  . 

202,628 

American  .... 

39,515 

Times  .... 

. ..  259,206 

Sun-Herald 

..  211,320 

Sun-Herald  . . 

118,523 

Sun-Herald  . . . 

46,371 

Sun-Herald 

. ..  164,894 

Tribune 

...  120,243 

Tribune  . 

69,727 

Tribune*  . 

25,976 

Tribune  . . 

. . .  95,703 

EVENING  NEWSPAPERS 

Net 

Paid 

City 

Suburban 

City  and  Suburban 

Circulation  ^ 

Circulation 

Circulation 

Circulation 

Combined 

Evening  World*366,503 

Evening  World  315,513 

Evening  World 

43,600 

Evening  World  359,133 

Journal  . . 

...  712,778 

Journal  . 

561,041 

Journal  . 

90,028 

Journal  . . . 

;..  651,069 

Evening  Sun . .  205,335 

Evening  Sun. 

182,354 

Evening  Sun. . 

15,920 

Evening  Sim  .  198,274 

Globe  ...:. 

...  179,192 

Globe  . 

163,645 

Globe  . 

12,333 

Globe  . 

...  175,978 

Telegram 

...  132,608 

Mail . 

145,422 

Mail . 

8,361 

Mail . 

...  153,783 

Mail . 

...  157,288 

Post  . 

28,981 

Post  . 

1,266 

Post  . 

. . .  30,247 

Post . 

. . .  33,818 

Telegram  . . . 

112,717 

Telegram  .... 

13,261 

Telegram  . 

...  125,978 

SUNDAY  NEWSPAPERS 

Net 

Paid 

City 

Suburban 

City  and  Suburban 

Circulation 

Circulation 

Circulation 

Circulation 

Combined 

World  ... 

...♦581,965 

World  . 

396,794 

World  . 

72,925 

World  .  . . 

...  469,719 

American 

...  949,450 

American  . . . 

455,262 

American  .... 

158,656 

American  . 

...  613,918 

. . .  499,924 

Times  . 

226,498 

Times  . 

69',516 

Times  .  . . . 

. . .  296,014 

Tribune  . . 

...  114,861 

Tribune . 

58,899 

Tribune . 

20,977 

Tribune  . . . 

. . .  79,876 

Sun-Herald 

..  233,996 

Sun-Herald  . 

127,596 

Sun-Herald  . . 

36,655 

Sun-Herald 

..  164,251 

Telegram 

...  136,313 

Telegram  . . . 

102,235 

Telegram  .... 

20,447 

Telegram  . 

...  122,682 

♦(World  &  Evening  World,  average  net  paid,  July  10,  1920) ;  other  papers  (A.  B.  C.)  as  of  March 
31,  1920. 


Attention  is  directed  to  the  fact  that,  in  the  morning  field,  THE  NEW  YORK  WORLD  dominates 
in  city  circulation,  also  in  city  and  suburban  circulation,  the  two  classiftcations  vitally  affecting  the 
New  York  City  market;  91  per  cent  of  The  Morning  World’s  circulation  is  concentrated  in  metropolitan 
New  York. 

In  the  evening  field  THE  EVENING  WORLD  is  second  in  every  classification  of  circulation;  97  per 
cent  of  The  Evening  World’s  circulation  is  concentrated  in  metropolitan  New  York. 

In  the  Sunday  field  THE  SUNDAY  WORLD  is  second  in  net  paid  circulation,  city  circulation  (and 
in  city  and  suburban  circulation)  AND  BOASTS  A  CITY  CIRCULATION  NEARLY  EQUALLING 
THE  COMBINED  SHOWING  OF  THE  THREE  remaining  New  York  Sunday  Morning  Newspapers. 
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SHOULD  OUT-OF-TOWN  HELP  WANTED 
CLASSIFIED  BE  REFUSED? 


Contention  That  Employment  Information  Is  News  to  Which 
Readers  Are  Entitled  and  That  It  Is  Unjust  to 
Worker  to  Refuse  It 


By  C.  L.  PERKINS 

Executive  Secretary  Association  of  Newspaper  Classiiied  Advertising  Managers 

ARTICLE  XXXX 


SHOULD  a  newspaper  print  Help 
Wanted  advertisements  that  seek  to 
draw  workers  from  its  community? 

This  question  is  apparently  before  many 
publications,  judging  from  inquiries  on 
the  subject. 

The  idea  of  newspapers  refusing  out- 
of-town  Help  Wanted  advertising  first 
came  into  prominence  during  the  war 
when  the  Government  in  an  effort  to 
create  greater  production  of  fighting 
material,  requested  newspapers  not  to 
publish  advertisements  which  might 
make  labor  move  from  one  city  to 
another.  Most  newspapers  without  con¬ 
sidering  whether  the  principle  involved 
was  right  or  wrong,  patriotically  de¬ 
clined  all  foreign  Help  Wanted. 

Since  then  organizations  of  business 
and  industrial  institutions  have  adopted 
the  idea  and  requested  newspapers  in 
various  cities  to  place  a  ban  on  this  type 
of  advertising.  Some  newspapers  have 
complied  with  the  requests,  while  others 
have  partially  or  wholly  refused.  And 
all  can  give  good  reasons  for  their 
actions. 

Are  They  Required  News? 

Those  w’ho  refuse  to  consider  their 
Want-ad  column-s  as  news  to  which  the 
readers  are  entitled  and  that  any  ban  on 
legitimate  Help  Wanted  advertising  is 
equal  to  suppression  of  news.  That  a 
newspaper  should  protect  the  business  of 
its  community,  even  at  the  expense  of 
outside  business  and  some  workers  in  its 
community,  is  the  reasoning  of  other 
papers. 

The  Detroit  Free  Press  has  never  re¬ 
fused  foreign  Help  Wanted  except  for 
a  brief  period  and  at  the  request  of  the 
Government.  Mr.  Berend,  the  classified 
manager,  says:  “This  advertising  should 
be  accepted  at  all  times  because  it  is 
news,  telling  the  reader  where  he  can 
get  work  or  better  working  conditions. 
Inasmuch  as  newspapers  generally  never 
withhold  advertising  from  other  cities 
for  executives  and  such  positions,  why 
should  they  discriminate  against  the  lab¬ 
orer  and  suppress  his  opportunities.” 

“Immediately  after  the  war  was  over 
the  ban  was  lifted  on  foreign  Help 


A.  N.  C.  A.  M.  OF  GREAT  VALUE 


tsT  U.AN  gue  a  hundred  per 

greater  service  to  my  paper  since 
I  attended  the  meeting  of  Want-ad  men 
in  Indianapolis,”  writes  Don  W.  Law- 
son,  classified  manager  of  the  Decatur 
(Ill.)  Review. 
“D.  W.,”  who 
has  no  desire  to 
forsake  classified 
for  display,  start¬ 
ed  as  collector  on 
the  Review  five 
years  ago  and 
with  a  combina¬ 
tion  of  work  and 
ability  has  be- 
c  o  m  e  classified 
manager.  This 
ability  was  rec¬ 
ognized  at  the 
Indianapolis  con¬ 
vention  and  resulted  in  his  election  as  a 
director  of  association  of  Newspaper 
Classified  Advertising  Managers. 


cent 


Don  W.  Lawson 


Wanted  and  it  has  not  been  replaced,” 
writes  William  A.  Mayborn,  classified 
manager  of  the  Cleveland  Press.  “We 
have,”  he  continues,  “a  duty  to  perform 
to  reader  as  well  as  advertiser  and 
where  a  chcice  must  be  made,  I  would 
put  the  reader’s  interest  first,  since  with¬ 
out  the  reader’s  interest  your  medium  is 
of  no  volue.  Every  person  who  buys  a 
newspaper  is  entitled  to  know  what  em¬ 
ployment  the  labor  market  offers  him 
just  as  much  as  a  manufacturer  is  en¬ 
titled  to  know  the  price  of  wool,  and 
other  raw  products,  as  well  as  the  con¬ 
dition  of  the  stock  market.” 

Reflect*  on  a  City 

The  Oregon  Journal,  of  Portland,  ac¬ 
cording  to  its  classified  manager,  S.  J. 
Pickens,  has  never  refused  any  help  ad¬ 
vertising  except  at  the  request  of  the 
Government.  Mr,  Pickens  says :  “We 
would  be  no  more  justified  in  turning 
down  this  kind  of  copy  than  we  would 
be  in  rejecting  copy  of  putside  manu¬ 
facturers  who  wished  to  come  in  and 
compete  with  our  local  industries.” 

This  argument  of  Mr.  Pickens  is  one 
that  seems  hard  to  answer.  Certainly 
none  of  the  papers  refusing  out-of-town 
Help  Wanted  would  place  a  ban  on  Ivory 
Soap  advertising  just  because  its  com¬ 
munity  contained  a  soap  factory.  If  the 
local  soap  factory  cannot  compete  with 
Ivory  Soap  it  has  no  right  to  sell  soap. 

Mr.  Pickens  continued:  “If  other 
communities  have  more  to  offer  the 
workers  than  we  have  and  if  their  in¬ 
ducements  result  in  our  losing  workers 
to  them,  then  it  is  up  to  our  city  to  get 
busy  and  correct  these  conditions  by 
making  living  and  working  conditions 
here  just  as  attractive  as  they  are  any¬ 
where  else.” 

At  the  present  time,  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press  are  refusing  to 
accept  out-of-town  Help  Wanted  adver¬ 
tisements  for  printers  and  a  few  other 
trades  where  there  is  a  very  acute  scar¬ 
city  of  workers.  There  is,  however,  no 
general  ban. 

The  De*  Moi.ies  Policy 
In  Des  Moines,  an  organization  called 
the  Des  Moines  Employers’  Association 
has  been  formed  to  help  solve  the  labor 
problem.  It  maintains  a  free  employ¬ 
ment  office.  .\t  the  request  of  this  or¬ 
ganization  the  Des  Moines  papers  ex¬ 
clude  advertising  from  out  of  the  State 
hut  they  have  refused  to  bar  those  from 
points  in  Iowa  outside  of  Des  Moines. 

John  L.  Irvin,  classified  manager  of 
the  Des  Moines  Register  and  Tribune, 
who  believes  that  it  is  wrong  to  refuse 
legitimate  normal  help  advertising  ex¬ 


plains  the  reason  for  the  policy  adopted 
by  his  papers  as  follows :  “Our  only 
reason  for  adopting  this  restriction,  con¬ 
fining  ourselves  to  the  State  was  that 
Des  Moines  employers  were  unable  to 
have  their  advertisements  printed  in 
many  other  papers  in  adjoining  states.  It 
was  necessary,  therefore,  for  us  to  take 
similar  action,  otherwise  the  trend  would 
be  from  Des  Moines  to  other  cities  with¬ 
out  our  employers  having  an  opportunity 
to  draw  on  other  fields  to  replace  the 
men  who  had  left.” 

Strike  Emergencies 

In  one  city  an  organization  of  employ¬ 
ers  which  had  prevailed  upon  the  news¬ 
papers  to  refuse  foreign  Help  Wanted 
advertising  recently  asked  them  to  print 
certain  copy  from  out  of  town  because 
they  wanted  to  get  men  to  that  particu¬ 
lar  place  to  break  a  strike.  From  this 
it  might  be  concluded  that  their  reason 
for  wanting  a  ban  was  not  a  betterment 
of  civic  or  local  industrial  conditions  but 
part  of  a  plan  to  restrict  the  labor  mar¬ 
ket.  If  this  is  true  it  may  be  that  the 
newspapers  are  being  used  as  a  weapon 
for  capital  in  the  fight  between  capital 
and  labor.  Regardless  of  a  paper’s  edi¬ 
torial  policy  on  this  question,  there  is  no 
reason  why  it  should  in  its  advertising 
columns  discriminate  against  any  one 
class  of  its  readers. 

Others,  however,  sincerely  believe  that 


workers  should  be  denied  the  knowledge 
of  working  conditions  in  other  com¬ 
munities  on  the  theory  that  the  city 
rather  than  the  individuals  must  be 
served.  W.  R.  Penny  of  the  Los  Angeles 
Times,  says :  “The  ban  is  still  on.  We 
don’t  think  it  is  good  business  for  em¬ 
ployers  in  one  section  of  the  country  to 
try  to  pull  away  labor  through  attractive 
offers  of  high  wages.” 

The  Kansas  City  Star  has  lifted  its  re¬ 
strictions  with  the  exceptions  of  certain 
trades  where  there  is  an  under  supply 
of  help. 

Unions  Supplant  Newspaper* 

Although  the  Milwaukee  Journal  has 
at  the  request  of  local  industrial  organ¬ 
izations  declined  to  print  for£ign  Help 
Wanted,  Harry  Gwaltney,  the  classified 
manager,  expresses  his  opposition  to  the 
ban  by  saying:  “The  whole  theory  of 
territorial  restrictions  is  fundamentally 
wrong.  This  same  principle  could  not 
be  applied  to  any  other  division  of  com¬ 
mercial  activity  or  commodity.  It  has 
the  effect  of  throwing  the  restricted  ter¬ 
ritory  entirely  on  its  own  resources.  So 
far  as  the  newspaper  is  concerned  the 
policy  of  territorial  restrictions  is  a  ser¬ 
ious  one  as  it  strikes  at  a  paper’s  vital 
function — that  of  giving  any  information 
that  will  help  its  readers.  If  an  in¬ 
dividual  can  secure  a  better  position 
(Continued  on  Page  41) 


Louisville  Is  Served  by 
Nine  Big  Railroad  Systems 


Railroad  transportation  is  one  of  the  most  important  factors 
entering  into  the  efficiency  of  a  memufafeturing  city.  Louisville 
as  a  manufacturing  city,  with  more  than  five  hundred  fac¬ 
tories,  is  ideally  situated  from  a  railroad  standpoint. 

Nine  big  railroads,  traversing  the  richest  farm  land  sections, 
reaching  all  the  big  population  centers  and  export  cities  and 
tapping  the  important  sources  of  raw  material,  radiate  from 
Louisville.  Terminal  belt  line  connections  assure  the  best  of 
traffic  facilities  for  the  efficient  movement  of  all  material  and 
produce. 

Louisville,  Kentucky’s  principal  manufacturing  and  distribut¬ 
ing  city,  maintains  a  million  dollar  fund  for  the  fostering  of 
industries.  Louisville’s  bank  clearings  were  t925fi00j000.(M  in 
1919  and  her  industrial  pay  roll  is  $23,000j000.00  annually. 
These  are  a  few  of  the  factors  that  make  Louisville  so  at¬ 
tractive  a  try-out  city  for  the  national  advertiser. 

Advertisers  who  know  prefer  the  advertising  columns  of 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 

Eastern  Representative:  Kelly-Smith  Co.,  Marbridge  Hdg., 
New  York 

Western  Representative:  John  Glass,  Peoples  Gas  Bldg., 
Chicago 

Pacific  Coast  Representative:  R.  J.  Bidwell,  San  Francisco, 
Cal. 

Southern  Representative:  Geo.  M.  Kohn,  Candler  Bldg., 
Atlanta 

THE  SHAFFER  GROUP 

Louisville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 
Rocky  Motmtain  News  Denver  Times 


Editor  &  Publisher  for  July  17,  1920 


27 


Follow  the  Example  of  One  Hundred  and  Fifty: 
Representative  Papers 

Install  One-Set  Rollers  on  Tour  Presses 


ONCE  you  install  One-Set'Rollers  you’ll 
wonder  how  you  ever  tolerated  any 
other  kind. 

In  the  Press-rooms  of  one  hundred  and 
fifty  of  the  leading  dailies  the  opinion  is 
that  One-Set  Rollers  are  ^infinitely  superior 
to  other  rollers. 

This  opinion  is  based  on  a  sound  foun¬ 
dation  because  One-Set  Rollers  accomplish 


things  that  other  rollers  cannot.  For  exam¬ 
ple,  One-Set  Rollers  withstand  temperature 
and  atmosphere  changes — other  rollers  have 
to  be  re-adjusted  as  these  conditions  vary; 
One-Set  Rollers  remain  firm  and  distribute 
ink  perfectly — other  rollers  run  down,  lose 
their  shape  and  have  to  be  discarded;  One- 
Set  Rollers  do  not  have  to  be  washed — and 
finally,  One-Set  Rollers  outlive  other  rollers 
and  are'far  more  economical 


In  writing  for  prices,  specify  core  diameter,  finished  diameter,  and 
length  of  printing  surface  (measure  from  the  outside  edge  of  the 
one  outside  plate  to  the  edge  of  the  other  outside  plate,  including 
the  width  of  any  cylinder  rings  and  plate  clips  that  may  be  involved) 

THE  B.  F.  GOODRICH  RUBBER  COMPANY 

ciAkron,  Ohio 

Goodrich 

One-Set 
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WILLIAM  DENNIS,  CANADIAN  EDITOR 
AND  STATESMAN,  DEAD 

An  Outstanding  Figure  in  Dominion  Journalism  and  Politics — 
Worked  Up  from  Carrier  to  Be  a  Power 
in  His  Country 


"DOSTOX,  mass. — Senator  William 
■^Denni.s,  owner  of  the  Halifax  (N.  S.) 
Herald  and  Mail,  died  here  July  11,  fol¬ 
lowing  an  operation. 

Forty-six  years  of  public  service  as  a 
newspaper  reporter,  editor  and  proprie¬ 
tor  was  the  record  of  Senator  Dennis, 


Sen.mor  William  Dennis 


which  was  commemorated  last  February 
through  an  address  and  loving  cup  pre¬ 
sented  to  him  by  the  members  of  the 
staffs  of  his  newspapers.  Senator  Den¬ 
nis  joined  the  staff  of  the  Morning  Her¬ 
ald,  as  junior  reporter,  in  1875.  At  the 
time  of  his  death,  he  was  president  of  the 
Herald  Publishing  Company.  Through 
his  untiring  efforts  he  made  the  Herald, 
Evening  Mail  and  the  Atlantic  Leader 
(Sunday)  great  powers  in  eastern  Can¬ 
ada. 


CALLED  “BENNETT  OF  CANADA” 

By  Olin  Harris 

(By  Telegraph  to  Editor  &  Purlishbr) 
Ottawa,  Ont. — In  the  death  of  Hon. 
William  Dennis,  the  press  of  Canada  has 


lost  its  James  Gordon  Bennett.  There 
w'as  nothing  orthodox  or  commonplace 
about  his  methods.  He  was  original  and 
daring  and  his  papers  bore  the  unmistak¬ 
able  stamp  of  his  individualism.  No 
matter  where  the  Senator  was,  he  con¬ 
tinued  to  be  the  editor  and  executive  of 
the  Halifax  Herald  and  Evening  Mail. 
From  Ottawa  or  wherever  else  he  might 
happen  to  be,  he  daily  telegraphed  edi¬ 
torials  and  stories,  as  well  as  instructions 
for  featuring  other  news  of  the  day.  By 
wire,  he  hired  and  fired,  approved  and 
disapproved  of  the  actions  of  his  staff, 
from  editorial  writers  to  the  make-up 
men. 

Senator  Dennis  was  a  great  executive 
rather  than  a  great  editor.  He  worked 
himself  up  from  the  humblest  stage  of 
the  ladder  until  he  ranked  high  among 
the  Canadian  newspaper  publishers. 
Politics  were  second  nature  to  him  and 
no  man  in  Parliamentary  circles  was  bet¬ 
ter  liked  than  him.  He  was  a  fighter, 
with  a  capacity  for  work  that  refused 
at  all  times  to  take  heed  of  physical 
handicaps. 

Although  seldom  heard  of  in  the  Sen¬ 
ate,  his  opinions  were  among  those 
sought  by  the  political  chieftains  of  his 
day.  One  of  his  last  acts  was  to  wire 
his  congratulations  to  the  new  premier 
of  Canada. 

The -Senator  was  generous  to  every 
movement  aiming  at  the  betterment  of 
mankind. 

Preu  Gallery**  Tribute 

.\t  Dalhousie  University  he  established 
a  chair  of  political  science  in  memory  of 
a  son  who  lost  his  life  overseas  and 
churches  and  charitable  organizations 
benefited  greatly  by  his  generosity.  For 
several  years.  Senator  Dennis  was  on  the 
staff  of  the  Winnipeg  Free  Press  and 
afterwards  he  was  in  the  Press  Gallery, 
a  member  of  which  has  paid  him  the  fol¬ 
lowing  tribute; 

“Politics  and  journalism  are  the  poorer 
for  the  loss  of  Senator  Dennis.  A  brave, 
rare  soul,  whose  faults  were  far  out¬ 
weighed  by  his  virtues,  his  grave  will  be 
the  resting  place  of  a  fine  citizen  who 
loved  and  helped  his  fellowmen.” 


AN  EPIC  OF  STRUGGLE  AND  ACHIEVEMENT 

BY  EDGAR  KELLEY 

Editor  HoUfu  Horrid  and  EvoninK  Mail 


(By  Telegraph  to  Editor  &  Purushrr) 


TJALIFAX,  N.  S.— In  the  death  of 
■■■■^■Senator  William  Dennis,  owner  of 
the  Halifax  (N.  S.)  Herald  and  Mail, 
in  the  Massachusetts  (general  Hospital, 
Boston,  Sunday,  Canadian  journalism 
loses  one  of  its  most  distinguished  and 
unique  figures.  P'rom  newsboy  to  repor¬ 
ter,  from  reporter  to  the  desk,  and  from 
editor  to  proprietor,  this  was  the  process 
of  graduation  by  which  Hon.  William 
Dennis  arrived  at  that  outstanding  posi¬ 
tion  where  he  was  recognized  not  only 
as  one  of  the  pioneers  of  the  new  Cana¬ 
dian  journalism,  but  alio  as  one  of  its 
most  brilliant  and  vigorous  exponents. 

.At  the  age  of  11,  William  Dennis  had 
placed  on  his  shoulders  the  burdens  of 
supporting  his  widowed  mother  and 
maintainig  the  home  life  of  his  family. 
That  was  in  Cornwall,  England.  Leaving 
school,  this  frail  boy  fearlessly  and  with 
a  -precocity  that  was  to  mark  him  out 


during  his  entire  career,  plunged  into 
the  tremendous  task  imposed  on  him. 
Still  an  immature  child  he  carved  his 
way  through  the  humblest  of  tasks  until 
guided  by  a  vision  which  sustained  him 
throughout  his  whole  life  and  propelled 
by  a  will  which  bowed  to  no  discourage¬ 
ment  he  came  to  Canada  at  the  age  of 
16  years. 

Started  as  a  Newsie 

His  introduction  to  journalism  was 
selling  the  paper  of  which  he  eventually 
became  owner — the  Halifax  Herald. 
His  determination  to  realize  the  dreams 
of  his  destiny  and  to  follow  the  course 
which  he  had  mapped  out  for  himself 
set  him  on  an  unwavering  path  which 
led  ever  onward  and  upward.  To  neu¬ 
tralize  the  defects  of  a  rudimentary  edu¬ 
cation,  he  read  widely  and  wisely  and 
to  a  natural  adaptability  was  combined 


an  observant  penetration  which  to  the 
last  was  one  of  his  most  powerful  char¬ 
acteristics.  Armed  with  these  he  sur¬ 
mounted  all  obstacles  and  fought  his 
way  through  life  by  the  hardest  roads, 
but  the  only  roads  whereby  complete  suc¬ 
cess  can  ever  be  attained. 

•As  a  reporter  he  demonstrated  his 
news-gathering  faculties  to  the  point,  de¬ 
veloping  in  Nova  Scotia,  and  in  fact, 
Canadian  journalism,  a  then  entirely 
unique  conception  of  news;  and  a  few 
years  later  when  he  occupied  the  edi¬ 
tor’s  chair,  the  full  play  he  gave  to  his 
own  virile  ideas  placed  him  at  once  in 
that  position  of  distinction  which  he 
maintained  till  the  day  of  his  death. 

Won  by  Unsparing  Work 

By  a  process  of  steady  and  unsparing 
work  he  became  owner  of  the  Halifax 
Herald  and  the  Halifax  Evening  Mail 
and  from  the  moment  of  his  proprietor- 
.ship  there  began  the  infusion  of  that  pro¬ 
gressiveness  and  enterprise  which  are  the 
principal  characteristics  of  these  great 
Canadian  journals.  Adversity  left  him 
undeterred.  Not  many  years  ago  the 
.modern  equipment  and  building  in  which 
his  publications  were  housed  were  com¬ 
pletely  destroyed  by  fire,  but  such  was 
the  indomitable  spirit  of  the  man  that 
within  eight  weeks  his  journals  were 
again  appearing  regularly  and  their 
present  imposing  home  was  under  way. 

In  the  political  life  of  Canada  William 
Dennis  played  a  conspicuous  and  force¬ 
ful  part.  As  a  strong  pillar  of  the 
Liberal  Conservative  Party,  he  was  one 
of  the  chief  supporters  of  Liberal  Con¬ 
servatism  in  the  Maritime  Provinces. 
His  papers  were  the  mouthpieces  of  these 
principles,  which  advocated  the  greater 
Canada  and  unswerving  loyalty  to  the 
British  Empire.  The  breadth  of  his  vis¬ 
ion,  however,  was  too  extensive  to  con- 


The  Atlanta  Journal 

Atlanta,  Ga. 

Advertising  i  n 
The  Journal 
Sells  the  Goods 


The  Journal  Covers 
Dixie  like  the  Dew 


fine  him  to  the  narrow  limits  of  parti¬ 
sanship  and  the  pages  of  his  journals 
were  the  common  ground  for  the  educa¬ 
tion  of  public  opinion  on  all  shades  of 
political  endeavor. 

Conscientious  in  his  belief  that  the 
newspaper  was  the  servant  of  the  people. 
Senator  Dennis  employed  his  own  pub¬ 
lications  for  the  sole  purpose  of  service. 
He  supported  that  which  he  thought  was 
right  and  denounced  that  which  he  be¬ 
lieved  to  be  wrong.  But  no  one  was 
more  ready  than  he  to  recognize  the 
merits  and  achievements  of  his  oppo¬ 
nents  and  to  accord  to  them  that  praise 
which  their  virtues  commanded.  Eight 
years  ago  he  was  appointed  to  the  Can¬ 
adian  Upper  House ;  and  actively  en¬ 
gaged  in  the  legislation  of  his  country, 
he  displayed  the  same  fearlessness  and 
vigor  which  were  his  attributes  as  a 
journalist.  His  intense  devotion  to 
Canada  and  the  opportunities  afforded 
by  the  Dominion  as  reflected  in  the  suc¬ 
cess  attendant  upon  his  own  achieve¬ 
ments  created  in  him  a  Canadianism  of 
the  loftiest  type. 

Man  of  Ideal* 

Senator  Dennis’  faith  in  Canada  and  in 
the  ideals  dominating  the  country,  found 
expression  in  a  patriotism  and  ardor  that 
seemed  to  mark  every  enterprise  in 
which  he  was  engaged.  During  the  war 
his  influence  was  potent  and  far-reaching 
in  pointing  the  way  where  lay  the  duty 
of  the  Dominion  to  the  British  Empire. 
And  not  even  the  death  of  his  gallant 
(Continued  on  page  32) 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


According  to  the  Manufac¬ 
turers*  Census  Bureau 

Washington 

As  a  Manufacturing  City 

Hm  Over  600  Industries 
Employing  About  35,000 

The  total  capitalization  of 
manufacturing  intiustries  in 
Washington  is  now  more 
than  Eighty  Million  Dollars, 
and  the  total  output  of  these 
industries  has  more  than 
trebled  within  the  past  six 
years. 

The  Washington  Times 

WASHINGTON,  D.  C. 
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The  Local  Advertising  Situation 
in  Worcester,  Mass. 

We  want  to  emphasize  again,  and  can  prove  with  definite  figures, 
that  the  WORCESTER  TELEGRAM  carries  more  local  advertis¬ 
ing,  six  days  a  week,  than  any  other  Worcester  paper. 

For  the  twelve  months  ending  June  30^  ig20^  6  days  a  week, 

THE  TELEGRAM  carried  5,887,427  lines  of  local 

advertising 

The  Gazette  -  -  -  -  5,400,906  lines 

The  Post .  4,966,433  lines 

In  addition  to  the  above  lineage  in  the  Daily  TELEGRAM,  the 
Sunday  edition  carried,  during  this  same  period,  2,738,701  lines,  so, 
even  excluding  this  big  Sunday  lineage,  the  Daily  TELEGRAM 
carried  about  half  a  million  more  lines  in  their  Daily  edition  for 
the  twelve  months  ending  June  30, 1920,  than  any  other  Worcester 
paper. 

Furthermore,  in  local  advertising,  the  TELEGRAM  led  all  other 
£. Worcester  papers  for  the  entire  year  of  1919-*- six  days  a  week. 

They  led  for  the  last  six  months  of  1919 — six  days  a  week.  . . 

They  led  for  the  first  six  months  of  1920 — six  days  a  week.  - 

By  any  process  of  figuring,  the  TELEGRAM  is  Worcester  s  first 
newspaper. 

First  in  Circulation  First  in  Advertising 

,  Inc. 

New  York  Chicago  Boston  Detroit 
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COMPARING  CIRCULATION  AND  POPULATION 

ihowing  loul  number  ol  inbabilAiits  end  total  net  paid  circulation  ol  English  language  newspapera  published  in  each  state,  also  distribution  ol  magazirses  and  national  weeklies. 
■•tiRTANT  NOTE  — T*  facStM  pripHtiMti  r#ra^cUM,  tbt  Wn  rtprw yoHrtwa  fcgur**  wm  4retn»  1JW%  *«•  actiul  tin.  Compiled  from  fc^im  obuined  from  A.  B.  C.  ropam.  Fafaf  4  PuUyicr  ud  Borbow't  Rau  Shnb. 


Major  Swan  Improving 


A.  N.  P.  A.  AD  BUREAU 
ISSUES  NEW  BOOK 


Tell  Reasons  Why  Newspapers  Have 
Become  Supreme  Advertising 
Media — Of  Vital  Interest 
to  Space  Buyers 


“National  Advertising  and  the  News¬ 
papers”  is  the  title  of  a  book  just 
completed  by  the  Bureau  of  Ad¬ 
vertising  of  the  American  Newspaper 
Publishers’  Association.  It  is  now  on 
the  press  and  will  be  out  in  a  few  days. 
The  volume  is  the  most  comprehensive 
work  yet  undertaken  by  the  Bureau  and 
will  prove  invaluable  to  national  ad¬ 
vertisers,  newspapers  that  are  members 
of  the  Bureau  of  Advertising,  publishers’ 
representatives  and  advertising  agencies, 
among  whom  it  will  be  distributed. 

According  to  the  volume,  ten  years 
ago,  something  less  than  $50,000,000  was 
spent  annually  by  national  advertisers  in 
the  newspapers.  In  1919,  fully  $150,- 
000,000  was  employed  for  the  same  pur¬ 
pose.  That  the  newspapers  have  become 
in  a  few  years  the  leading  medium  of 
national  advertising,  just  as  they  have 
always  been  the  local  medium,  is  a  mat¬ 
ter  of  interest,  but  the  reasons  for  this 
newly  acquired  national  advertising  su¬ 
premacy  should  be  of  vital  concern  to 
every  national  seller  of  merchandise. 

Facts  vs.  Theories 

It  is  with  this  latter  point  in  mind 
that  the  Bureau  of  Advertising  offers 
this  somewhat  detailed  story  of  the 
newspaper  and  the  practical  considera¬ 
tions  which  actuate  national  newspaper 
advertisers.  To  some  it  may  appear 
like  emphasizing  obvious  things,  but  the 
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THE  MANUFACTURER’S  DOLLAR 
Divided  into  (our  arbitrary  (and  somewhat 
exacgerated)  parts.  The  problem  is  to  in¬ 
crease  the  segment  marked  "Profit”  by  cut¬ 
ting  down  the  other  three. 


Student  of  advertising  will  find  the  idea  of 
dealing  with  basic  facts  much  more  help¬ 
ful  than  entertaining  theories. 

In  August,  1919,  the  Bureau  issued  a 
pamphlet — ”  Newspaper  Advertising  and 
Successful  Merchandising” — and  this 
new  book  may  be  regarded  as  a  revised 
edition  of  that  work.  In  fact,  the  deep 
interest  shown  in  the  former  suggested 
the  compilation  of  “the  newspaper 
story”  in  some  more  convenient  form 
— “National  .Advertising  and  the  News¬ 
papers”  is  the  result.  The  book  is 
divided  into  nine  chapters,  each  dealing 
with  some  particular  phase  of  advertis¬ 
ing.  The  first  chapter,  entitled  “Mes¬ 
sengers  of  the  People,”  publishes  very 
interesting  figures,  and  tells  the  stupen¬ 
dous  value  of  newspaper  advertising. 

In  the  United  States  there  are  2,151 
daily  newspapers,  published  in  the  Eng¬ 
lish  language,  with  a  combined  circula¬ 
tion  of  28,  112,  966.  Of  these,  500  are 
morning  newspapers,  1,651  evening 
newspapers  and  511  have  Sunday  edi¬ 


tions.  In  Canada  there  are  112  English 
and  French  daily  publications,  with  a 
combined  circulation  of  2,263,680. 

Through  the  newspapers,  the  news  of 
the  world  and  of  the  community  be¬ 
comes  public  knowledge  within  a  few 
hours  of  its  happening,  and  the  publicity 
is  complete  and  instant. 

Another  chapter,  “Finding  Logical 
Markets,”  impresses  on  the  national 
newspaper  advertisers  that,  if  he  would 
sell  his  goods,  he  must  consider  the  sec¬ 
tions  in  which  he  places  his  advertising. 
It  would  be  worse  than  useless  for  a 
manufacturer  of  extra  warm  clothing, 
heating  appliances  and  similar  articles 
to  place  his  publicity  in  a  warm  climate, 
just  as  it  would  be  futile  for  the  manu¬ 
facturer  of  umbrellas  and  raincoats  to 
advertise  where  there  is  practically  no 
rainfall  for  months  at  a  time.  The  man¬ 
ner  in  which  newspaper  advertising,  ap¬ 
plied  to  logical  markets,  reduces  selling 
costs  is  clearly  illustrated  by  the  charter 
on  “The  Manufacturer’s  Dollar.” 

Special  Contribution* 

“The  Dealer  and  .Advertising” ;  “Deal¬ 
er  Bunk” ;  ‘Waste  Circulation” ;  “Pres¬ 
tige,  Elasticity,  Timeliness” ;  “Women 
and  the  Newspapers” ;  and  “Government 
.Advertising”  are  all  chapters  containing 
a  fund  of  information  concerning  news¬ 
paper  advertising  and  its  far-reaching 
results. 

In  addition  to  the  aforenamed,  there 
are  two  contributions,  both  excellent — 
one  on  “The  Canadian  Market,”  by  J. 
W.  Ferguson,  manager  of  the  advertis¬ 
ing  promotion  department  of  the  Cana¬ 
dian  Daily  Newspaper  Association,  and 
the  other  by  W.  Livingston  Lamed  on 
“The  Making  of  the  Fool-Proof  News¬ 
paper  Illustration.”  Mr.  Ferguson’s  ar¬ 
ticle  tells  in  a  concise  manner  the  ad- 


vertising  opportunity  which  Canada  af¬ 
fords  the  United  States. 

Mr.  Larned’s  article  is  illustrated  with 
cuts  of  many  nationally  known  prod¬ 
ucts,  and  stresses  the  importance  of 
clear  illustrations  with  copy. 

In  the  back  of  the  book  is  a  brief  his¬ 
tory  of  “The  Bureau  of  Advertising,” 
with  a  list  of  the  officers  and  directors 
and  also  a  list  of  the  Bureau’s  member¬ 
ship  list,  revised  in  June,  1920. 

In  all,  the  publication  is  a  most  credit¬ 
able  one. 


Portland,  Me. — The  condition  of 
Major  Carroll  J.  Swan,  of  Boston,  who 
was  taken  to  a  military  hospital  here 
when  one  of  his  legs  was  very  severely 
injured  by  the  flywheel  on  an  engine  on 
a  power  boat,  has  improved  so  that  he 
was  able  to  return  to  his  home  in  Brook¬ 
line. 
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The  Publishers’ 
Buying 
Corporation 

Is  offering  to  its  members  250  tons  a 
month  of  print  paper  at  10%  cents 
f.  o.  b.  mill,  delivery  starting  September 
first. 

During  the  past  week  it  has  relieved 
many  very  serious  situations  for  its 
members  in  emergency  need  of  paper. 

Join  the  Publishers’  Buying  Corpora¬ 
tion.  See  full-page  ad  in  this  paper. 
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WHERE 


STANDS 


SAN  FRANCISCO 

Advertising  space  rec¬ 
ords  for  the  months  of 

MAY  and  JUNE 

1 920,  Combined. 

Total  Display 
All  Kinds. 

91,061  V2  Inches 

80,724  Inches 
65,069  .  Inches 
61,491  V2  Inches 
60,768 V2  Inches 
46,003  Inches 

Character  Comits=  .  . . 


All  Department  Stores  and 
Women’s  Furnishing  Stores. 

BULLETIN  (Evening) .  35,939  Inches 

Call  (Evening) . . .  .  .  .  27,153 V2  Inches 

Examiner  (Morning) .  12,858  Inches 

Examiner  (Sunday) .  19,747^2  Inches 

Chronicle  (Morning) .  8,646  Inches 

Chronicle  (Sunday) .  12,368  Inches 


^HE  above  composite  judgment  of  many 
advertisers,  carries  a  message  that  is 
forceful,  clear  and  undeniable. 

It  is  the  expression  of  experience,  in  terms 
of  money,  by  those  who  have  had  the  most 
experience  and  who  know  all  the  currents 
and  cross  currents  right  in  the  heart  of  San 
Francisco. 

It  is  a  testimonial  to  pulling  power  which 
beats  all  arguments. 


THE  BULLETIN. 
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1921  MAY  BRING  RELIEF 
FROM  PAPER  SHORTAGE 


So  R.  S.  Kellogg  Tell»  Virginia  Prett 
Association — Notable  Addresses 
Delivered  at  Opening  Sessions 
— Going  to  Asheville 


iSpeciai  to  Kditob  \  Publisher) 
Beiifi.rd  Springs.  \’a.,  July  16. — The 
32nd  annual  convention  of  the  Virginia 
Press  Association  met  here  Wednesday 
and  Thursday  and  today  moves  on  to 
Bedford  for  its  liiial  session  and  election 
of  officers.  The  meeting  so  far  has 
been  especially  productive  of  good  dis¬ 
cussions  on  topics  vital  to  present-day 
newspaper  publishing  in  the  state.  Out¬ 
standing  addresses  have  been  those  of 
Col.  W.  S.  Copeland,  of  the  Newport 
News  Times-Herald ;  R.  S.  Kellogg,  sec¬ 
retary  of  the  Newsprint  Service  Bureau, 
New  York,  and  the  paper  of  Charles  I. 
Stewart,  general  manager  of  the  Lex¬ 
ington  (Ky.)  Herald,  and  who  years 
ago,  as  editor  of  the  Roanoke  Evening 
World,  won  lasting  fame  in  Virginia 
history  as  a  pioneer  in  the  movement  to 
rid  the  state  of  the  Underwood-  consti¬ 
tution  of  “carpet  bag”  days. 

A  number  of  members  will  go  from 
Bedford  today  to  .Asheville,  N.  C.,  to  at¬ 
tend  the  Southern  Newspaper  Publishers’ 
•Association  convention. 

Evolution  of  Virginia’*  Pre** 

“The  Evolution  of  the  Virginia  News¬ 
papers”  was  the  subject  of  Col.  W.  S. 
Copeland’s  address  before  the  Thursday 
morning  session.  Mr.  Copeland’s  re¬ 
marks  were  more  or  less  reminiscent. 
He  spoke  of  the  evolution  and  develop¬ 
ment  of  the  Virginia  newspaper  from  the 
time  that  he  entered  V'irginia  journalism 
in  1881.  .At  the  time  there  were  fifteen 
daily  newspapers  in  Virginia. 

Col.  Copeland  said  in  part : 

“New  cities  have  sprung  uj>  in  Virginia  since 
that  time  and  each  has  its  daily  ncwspafier  or 
papers,  and  some  of  the  towns  have  grown  to 
daily  paper  pro|x>rtions.  In  that  way  the  num¬ 
ber  ot  dailies  has  considerably  increased,  al¬ 
though  in  se\-eral  of  the  older  cities  the  num¬ 
ber  is  actually  less  than  it  was  in  1R81.  Rich¬ 
mond  has  three  dailies  instead  of  four,  Nor¬ 
folk  has  two  instead  of  three,  and  Portsmouth 
has  one  instead  of  tw'o.  Itut  the  increase  in 
circulation  is  very  iarge  as  compared  with 
1881.  There  are  two  daily  papers  in  Virginia 
today,  each  of  which  claims  a  circulation  that 
is  larger  than  the  combined  circulation  of  all 
the  Virginia  dailies  of  forty  years  ago.  At 
that  time  the  combined  circulation  of  the  dailies 
in  Virginia  did  not  exceed  -tO.OOOi^  today  it  is 
approximately  277.000.  and  including  Sunday 
circulation  nearer  300.000. 

“As  for  the  advertising  patronage  of  the 
Virginia  dailies,  that  has  grown  in  even  larger 
proportion,  perhaps,  than  the  circulation  patron¬ 
age.  The  total  revenues  of  the  Virginia  dailies 
in  1881  could  not  have  been  much  more  than 
$650,000,  divideil  almost  equally  between  adver¬ 
tising  and  circulation.  Today  the  revenue  from 
circination  is  between  $1,500,000  and  $2,000,000 
and  the  revenue  fnvn  advertising  probably 
more  than  $5,000,000.” 

Mr.  Copeland  stated  that  the  new  era  in  \  ir- 
ginia  journalism  dawned  in  1893.  with  the  com¬ 
ing  ot  the  typesetting  machine. 

See*  New*print  Relief  in  1921 

“The  Newsprint  Situation  to  July  1” 
was  the  subject  of  a  paper  prepared  by 
R.  S.  Kellog.  secretary  of  the  Newsprint 
Service  Bureau.  New  York.  Mr.  Kel¬ 
logg  predicted  that  there  will  never  be  a 
return  to  cheap  newsprint,  as  every  item 
in  its  manufacture  has  increased  in  cost 
far  beyond  what  it  was  in  1913.  and  in 
addition  there  is  the  timber  supply  de¬ 
mand.  which  for  other  purposes  exceeds 
many  times  the  demand  for  the  manufac¬ 
ture  of- paper.  He  did.  however,  hold  out 
the  hope  that  new  mills  and  new  equip¬ 
ment  to  be  installed  between  now  and 
the  end  of  1921  would  lie  ample  to  take 
care  of  the  requirements  of  publishers 
if  the  supply  is  used  reasonably.  .As  to 
the  production.  Mr.  Kellogg  said: 

“Nrtwithstanding  the  increase  of  185,000 
ten«  in  newsnrirt  production  in  1919  over 
1918,  “Vew  ’  machines  to  come  into  operation 


in  1920  shi'uld  turn  out  70,000  tons  of  uajier 
and  live  of  them  with  a  daily  capacity  of  250 
tons  are  already  running.  The  total  daily 
capacity  of  the  ten  machines  scheduled  for 
installation  in  the  United  States  and  Canada 
in  1920  amounts  to  560  tons.  Then  there  are 
plan.s  for  twelve  more  machines  of  a  daily 
rapacity  of  700  tons  in  1921  and  still  other 
machines  in  1922.  The  machinery  manufac¬ 
turers  are  filled  with  orders  for  many  months 
ahead  and  if  the  plans  now  actuaily  under 
way  are  consummated,  as  most  of  them  are 
certain  to  be,  by  this  time  in  1922  new  ma¬ 
chines  and  new  plants  not  in  existence  in 
1919  will  be  in  operation  with  a  total  ca- 
jiacity  in  excess  of  1,500  tons  per  day. 

“Of  the  total  of  1,000.000  tons  of  newsprint 
produced  in  the  United  States  and  Canada 
during  the  first  five  months  of  this  year  about 
40,000  tons  came  from  machines  not  running 
on  newsprint  during  the  corresponding  period 
<f  1919. 

“In  other  words,  the  great  demand  for 
paper  and  high  prices  offered  in  the  ‘spot’ 
market  made  it  profitable  for  the  owners  of 
these  machines  to  temporarily  transfer  them 
from  their  normal  operations  of  making  wrap¬ 
ping,  tissue  or  other  papers  to  the  manu¬ 
facture  of  newsprint.  When  the  demand 
slackens  these  machines  will  go  back  to  their 
normal  product,  but  it  looks  now  as  if  the 
paper  they  are  making,  together  with  the  in¬ 
crease  in  the  output  of  regular  newsprint 
mills,  which  amount  to  about  7  i>er  cent  over 
last  year,  would  carry  the  total  1920  pnxluc- 
tion  beyond  2,400,000  tons.” 

Charles  Stewart  Tell*  of  Old  Day* 

Featuring  Thursday  night’s  session, 
was  the  reading  of  a  paper  by  Charles  I. 
Stewart,  general  manager  of  the  Lexing¬ 
ton  (Ky.)  Herald,  on  “The  Intensive 
Cultivation  of  the  Newspaper  Field.” 
Mr.  Stewart  was  detained  by  unexpected 
business  matters  and  could  not  reach 
here.  His  address  was  read  by  Judge 
George  E.  Cassel.  The  primary  advice 
of  Mr.  Stewart  was: 

“The  first  essential  to  the  intensive  cultiva¬ 
tion  of  your  news  and  editorial  field  is  a 
thorough  knowledge  of  that  field,  not  one  day 
or  one  week,  but  every  day  and  every  week. 
There  is  no  occupation  or  business  in  which 
it  is  easier  to  be  slipshod,  and  frequently, 
where  com|>etition  is  not  keen,  it  is  possible 
for  the  newspaper  to  get  along  fairly  well 
on  slipshod  methods.  There  is  no  other  busi¬ 
ness  more  exacting,  requiring  more  con.stant 
application,  more  persistent  industry,  if  the 
functions  of  the  paper  are  to  be  thoroughly 
and  completely  performed,  than  in  the  pro¬ 
duction  of  any  sort  of  newspajier,  from  the 
smallest  to  the  greatest.” 

In  concluding,  Mr.  .Stewart  paid  the 
following  little  tribute  to  the  newspaper 
men  of  Virginia,  of  which  State  he  was 


AN  EPIC  OF  STRUGGLE  AND 
ACHIEVEMENT 


(Cottfiuucd  from  page  28) 


son,  Eric  Dennis,  at  Vimy  Ridge  in  1917, 
dimmed  the  light  which  illuminated  the 
paths  of  Canadian  effort  throughout  the 
whole  struggle. 

In  his  closing  years.  Senator  Dennis 
was  visited  by  a  physical  infirmity  which 
practically  deprived  him  of  the  use  of 
his  lower  limbs.  To  him  this  was  only 
an  incident  in  life  for  it  did  not  abate  his 
mental  vigor  or  impair  that  keen  ob¬ 
servation  which  had  led  him  through 
his  sixty-five  years.  There  was  no  day 
passed  when  he  was  not  at  his  desk — 
editor-in-chief  of  his  journals — and 
when  his  administrative  duties  called  him 
to  Ottawa,  he  maintained  the  closest 
liaison  with  them.  His  was  a  spirit  that 
evoked  a  spontaneous  loyalty  from  every 
member  of  his  staff,  for  he  was  the  ap¬ 
preciative  critic  who  recognized.  If  de¬ 
partures  were  made  from  his  own  ideas, 
they  were  departures  directed  towards 
the  greater  good  of  the  papers  over 
which  he  presided. 

Central  Figure  in  Bu*ine** 

Not  only  as  journalist  and  administra¬ 
tor  was  Senator  Dennis  distinguished, 
but  as  a  keen  man  of  business.  He  be¬ 
came  the  central  figure  of  many  interests 
in  his  city  of  Halifax,  being  the  head/of 
many  commercial  enterprises  which  had 
for  their  aim  the  development  of  the 
city.  He  endowed  a  chair  in  the  Uni¬ 
versity  of  Dalhousie  in  political  econom¬ 
ics,  called  the  Eric  Dennis  chair,  in  mem¬ 
ory  of  his  son,  and  was  himself  a  gov¬ 
ernor  of  the  college.  His  philanthropic 
interests  were  many  and  varied,  but  such 
was  the  character  of  the  man  that  the 
larger  influence  he  played  in  the  assist¬ 
ance  of  his  fellowmen  can  never  be 
recorded.  In  the  bosom  of  his  family 
he  was  an  ideal  host  and  to  none  were 


whom  he  came  in  contact,  he  lived  a 
domestic  life  which  breathed  the  atmos¬ 
phere  of  ever  ready  hospitality.  During 
the  four  and  a  half  years  of  war,  no  day 
passed  in  which  he  did  not  entertain  the 
soldiers  and  sailors,  who  felt  that  his 
house  was  to  them  a  second  home. 

The  life  of  William  Dennis  is  an  epic 
of  struggle  and  achievement  of  courage 
in  the  face  of  obstacles,  of  great  fortitude 
and  in  a  diversity  of  unexampled  devo¬ 
tion  to  his  ideal  of  modesty  in  success 
and  of  kindliness  to  all  men.  He  has  left 
behind  only  recollections  of  heroic  en¬ 
deavor  and  of  merit  that  made  him  a 
guiding  star  to  his  day  and  generation. 

His  departure  has  removed  a  domi¬ 
nant  figure  from  the  field  of  international 
journalism  and  a  tremendous  personality 
from  the  public  life  of  his  own  country-. 
Deeply  engrossed  in  the  affairs  of  the 
papers,  he  loved  up  to  the  very  hour 
of  his  death.  He  died  as  he  would  have 
wished  to  die,  could  he  have  willed  it — 
the  death  of  a  veteran  in  harness. 


W.  H.  Denni*  Succeed*  to  Charge 

It  was  always  Senator  I>ennis’  wish 
that  his  publications  should  be  continued, 
as  he  created  and  conducted  them — frank, 
free  and  fearless  exponents  of  public 
opinion — not  partisan  organs  of  any 
party,  clique  or  creed.  The  Halifax 
Herald,  the  Evening  Mail  and  the  Sun¬ 
day  Leader  will  be  continued,  as  their 
late  chief  desired. 

W.  H.  Dennis,  vice-president  and  gen¬ 
eral  manager  of  the  producing  organiza¬ 
tion,  is  the  man  on  whose  shoulders  has 
fallen  much  of  the  actual  day  in  and  day 
out  work  of  supplying  the  motive  power. 
With  the  death  of  Senator  Dennis,  W. 
H.  Dennis  will  assume,  in  conjunction 
with  this  work,  the  responsibilities  of  the 
man  in  whose  footsteps  he  has  so  faith¬ 
fully  followed  all  these  years. 


K«n*a*  City  Po*t  Take*  U.  P.  Service 


an  editorial  worker  in  his  younger 
days : 

“I  shall  always  cherish  the  memories  of  my 
seven  years  in  newspaper  work  in  Virginia, 
with  a  full  realization  that  the  experiences 
of  those  years  are  the  foundation  of  whatever 
success  I  may  attain.  I  have  never  ceased  to 
follow  with  interest  the  fortunes  of  mere 
than  one  newsiaper  and  more  than  one  news- 
pa|>er  man  in  Virginia,  and  it  will  always  be 
a  great  pleasure  to  have  the  opportuility  to 
tender  the  slightest  service  to  the  men  who 
have  kei*t  the  press  of  Virginia  in  the  very 
front  rank  in  an  age  of  most  remarkable  news- 
pa|>er  advance." 


Springfield  Scale  Arbitrated 

Springfield,  Ill. — Newspaper  printers 
here  are  now  receiving  $40  per  week  for 
day  work  and  $43  for  night  work,  follow¬ 
ing  the  submission  of  their  demands  to 
arbitration. 


Newapaper  Men  Give  Dinner 

The  New  York  Newspapermen’s  Be¬ 
nevolent  League  held  a  “get  together” 
luncheon  July  10  at  the  New  York  Press 
Club.  The  affair  was  very  informal  and 
a  number  of  members  of  the  craft  were 
present. 


his  doors  open  wider  than  to  members 
of  his  own  staff.  Genial  and  endowed 
with  those  kind  lines  that  bespoke  a  great 
personal  interest  in  the  life  of  all  with 


Kansas  City,  Mo. — The  Kansas  City 
Post  has  added  the  full  leased  wire  of 
the  United  Press  to  its  news  service,  be¬ 
ginning  today. 


E 

Home  is  where  the  heart  is,  and  the 
newspaper  that  goes  into  the  homes 
has  a  potent  sway  over  the  minds  and 
hearts  of  the  home-loving,  home- 
building,  home-owning  people. 

Scripps  Newspapers  are  evening 
newspapers.  They  reach  the  homes  of 
a  million  families  every  evening. 
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These  papers  will  introduce 
you  to  the  right  people. 

MASSACHUSETTS— Population,  3,605,522 


Circu-  2,500 

10,000 

lation  lines 

lines 

Attleboro  Sun  .... 

....(E) 

5,009  .0225 

.015 

Boston  Sunday  Advertiser 

(S)  388,559  .40 

.40 

Boston  American 

....(E)  291,461  .45 

.45 

Boston  Globe  . . . . 

(M&E)  286,886  .40 

.40 

Boston  Globe  . . . . 

. . . .  (S)  347,149  .45 

.45 

Boston  Post . 

. . . .  (M)  407,787  .45 

.45 

Boston  Post' . 

_ (S)  342,524  .35  ' 

.35 

Boston  Record  . . 

....(E) 

42,189  .20 

.20 

Boston  Transcript 

...(E) 

33,404  .20 

.20 

•Fall  River  Herald... .  (E) 

10,140  .035 

.035 

iiFitchbure  Sentinel. .  (E) 

9,001  .04 

.03 

Haverhill  Gazette 

....(E) 

14,596  .04t 

.03 

Lynn  Item  . 

....(E) 

15,504  .055 

.04 

Lynn  Telegram- 

News  . 

.(E&S) 

15,677  .04 

.04 

Lowell  Courier- 

Citizen  . . 

(M&E) 

17,147  .045 

.045 

New  Bedford  Standard- 

Mercury  . 

(M&E) 

27,407  .07 

.07 

Salem  News 

....(E) 

18,811  .08^^ 

.07**^ 

Worcester 

Telegram  . (M-S)  34,751  .13-.15  .12-.15 

MAINE— Population,  762,787 
Bangor  Daily  Commer¬ 
cial  . (E)  14,356  .04  .03 

Portland  Daily 

Press  . (M&S)  14,566  .03  .03 

Portland  Express  . . . .  (E)  23,726  .08  .055 

Portland  Telegram  ...(S)  21,942  .07^  .055 

NEW  HAMPSHIRE— Population,  500,510 
^Concord  Daily 

Patnot  . (M&E)  3,518  .025  .015 

Keene  Sentinel  . (E)  3,027  .03  .02 

*Manchester  Union- 

Leader  . .(M&E)  24,748  .08  .06 

RHODE  ISLAND— Population,  652,335. 
Newport  Daily  News.(E)  6,109  .0335  .0293 

Pawtucket  Times  _ (E)  23,372  .06  .05 

Pawtuxet  Valley  Daily 

Times  (Arctic) . (E)  2,130  .021429  .021429 

^Providence  Bulletin  (E)  54,632  .135  .135 

Providence  Journal  (M-S)  30,856  .08-.12  .08-.12 

Providence  Tribune  . .  (E)  26,729  .09  .06 

Westerly  Sun  . (E)  4,451  .02  .02 

Woonsocket  Call- 

Reporter  . (E)  12,662  .04  .035 

VERMONT— Population,  361,205. 

Barre  Times  . (E)  7,001  .0225**  .0175 

Burlington  Daily  News(E)  7,512  .035  .03 

Burlington  Free  Press(M)  11,117  .04  .04 

•Rutland  Herald  ....(M)  7,917  .025  .025 

St.  Jobnsbury  Caledonian 
&  Newport  Record  (E)  2,460  .013  .013 

CONNECTICUT— Population,  1,138,036 
Bridgeport  Post- 


Bridgeport  Post  . . 

...(S) 

16,653  .065 

.06 

Hartford  Courant  . 

(M-S) 

28,743  .06-.08 

.06-,ll8 

Hartford  Times  . . . 

...(E) 

37,324  .10 

.10 

New  Haven 
Register  . 

(E&S) 

28,334  .08 

.07 

New  London  Day.. 

...(E) 

10,470  .06 

.04 

New  London 
Telegraph  . 

...(M) 

5,120  .0179 

.0179 

Norwich  Evening 
Record  . 

...(E) 

3,350  .025 

.015 

Norwalk  Hour  . . . 

...(E) 

3,860  .025 

.025 

Stamford  Advocate 

..(E) 

8,097  .035 

.025 

Waterbury 
Republican  . 

...(M) 

10,726  .045 

.035 

Waterbury 

Republican  . 

...(S) 

11,962  .045 

.035 

Government  Statements,  April  1st,  1920. 

•A.  B.  C.  Report,  April  1st,  1920. 
tRate  on  3,000  lines. 

••Rate  on  3,500  lines.  •••Rate  on  7,000  lines. 
ttPublisher’s  Statement. 


How  1  Sold 
New  EngWd 

A  man,  known  in  the  business  world  as  a  master  sales¬ 
man,  was  sent  for  by  a  very  large  corporation.  He  was 
told  that  they  had  spent  much  time  and  money  in  trying 
to  “break  into”  New  England  with  their  trade  mark  and 
had  been  rather  unsuccessful. 

He  was  offered  a  very  large  amount  of  money  if  he 
would  “put  them  on  the  map”  in  New  England. 

He  did  it.  After  it  was  all  over  he  told  how  he  did  it. 

“There  was  nothing  to  it,”  he  said.  “All  it  required 
was  a  little  human  thought  and  the  application  of  common 
sense  psychology. 

“I  went  up  there  a  total  stranger.  I  knew  that  I  did 
not  stand  a  Chinaman’s  chance  with  the  public — but  I 
knew  that  I  was  going  to  sell  goods. 

“I  went  to  a  town,  and  my  first  call  was  on  the  pub¬ 
lishers  of  the  daily  newspapers.  I  found  out  from  them 
who  were  the  livest  advertisers  in  the  local  field.  Then  I 
looked  up  the  rating  of  those  local  advertisers,  after  which 
I  called  on  them.  I  made  arrangements  to  place  adver¬ 
tising  in  the  local  daily  newspapers  where  they  advertised, 
with  them. 

“Of  course  that  got  them  with  me,  and  that  helped. 
But  that  was  not  the  big  idea  with  me.  The  big  idea  was 
that  I  got  these  merchants  and  these  newspaper  publish¬ 
ers  working  for  me.  The  people  in  these  towns  did  not 
know  me  or  my  goods,  but  they  did  know  the  local  mer¬ 
chant,  and  they  knew  the  local  daily  newspaper,  and  I  got 
them  to  vouch  for  me. 

“Of  course  I  sold  goods.  My  initial  orders  were 
small.  These  people  were  ‘cagey.’  They  merely  gave 
me  a  chance  to  prove  up,  but  as  long  as  I  played  the  game 
their  way,  as  long  as  I  kept  the  faith  with  them  they  kept 
the  faith  with  me,  and  they  boosted  my  goods. 

“Of  course  they  did  not  do  it  for  nothing,  and  the 
selling  was  slow,  but  it  stuck,  and  re-orders  came  regu¬ 
larly. 

“Lots  of  people  could  get  their  proposition  over  if 
they  would  keep  close  to  earth  with  it.  Daily  newspapers 
and  dealer  co-operation  do  the  trick.” 


yet.’  ‘Xope,’  he  growled,  and  opened 
her  up.  Away  we  went  for  Sparks,  three 
miles  down  the  line,  where  the  Over¬ 
land  stops  to  change  engines — in  a  last 
desperate  effort.  Hang!  Two  miles  out 
cf  Reno  a  tire  exploded  and  went  rolling 
out  to  the  side  of  the  road.  ‘Never 
mind,  we’ll  pay  the  damage — go  ahead.’ 

“We  ran  on  the  rim,  careening 
wildly.  It  was  dark  now.  An  old 


“  ‘Can’t ;  it’s  ag’n  orders,’  he  yawned. 

But  They  Made  the  Train 

“  ‘Alright,  get  out  of  the  way.’ 

“The  chauffeur  and  I  tugged  the  sack 
through  the  small  opening. 

“  ‘Where’s  the  mailcar  on  the  Over¬ 
land?’  I  shouted  to  a  switchman. 

“  ‘Over  there.’ 

“We  reached  the  mail  car  just  as  the 
clerk  was  closing  the  door  preparatory 
to  pulling  out  for  Ogden. 

“  ‘Well,  throw  it  in,’  he  agreed,  after 
1  had  explained  our  hurry.  ‘We’ll  cancel 
the  stamps  and  distribute  it  this  side  of 
Ogden.’ 

“Ah,  boy!  What  a  relief!  He  closed 
the  door  and  the  Overland  pulled  out. 
We  had  made  it  with  one  minute  to 
sjtare.  A  minute  is  as  good  as  an  hour, 
but  the  interest  of  several  hundred 
papers  depending  on  that  minute,  it’s 
hard  on  the  nerves.’’ 


PRESS  CRY  FOR  CONVENTION  PICTURES 
RESULTED  IN  FEATS  OF  DARING 


Men  of  N.  E.  A.  Raced  North  and  East  in  Aeroplanes  from 
San  Francisco  to  Overtake  Trains  That  Had  Left 
Hours  Before  Democrats  Convened 


rpME  Newspaper  Enterprise  .\ssocia-  auto  drive  to  catch  the  mail  at  the  next 
tion  scored  a  ti'.umph  and  set  a  station  after  it  had  been  missed  by  a 
record  when,  for  the  first  time  in  con-  minute  at  Reno. 

nection  with  a  national  political  meet,  it  Wilson  gives  a  most  realistic  descrip- 
used  an  airplane  to  carry  a  picture  of  tion  of  the  anxious  watching  of  the 

the  Democratic  convention  to  their  news-  planes  from  his  car,  and  says  in  part : 
paper  clients.  “A  faint  drone  in  the  distance.  ‘Hear 

It  was  a  thrilling  adventure,  and  one  that — he’s  coming!’  The  crowd  at  the 
which  took  careful  planning  by  N.  E.  A.  flying  field  began  chatting,  speculating, 
men,  calling  for  daring  and  resourceful-  I'or  an  anxious  hour,  I  had  been  bold¬ 
ness  on  the  part  of  aviators  and  staff  ing  on  my  nerves  waiting  for  the  arrival 
men,  but  they  every  one  made  good.  In  of  the  airplane,  which  was  carrying  the 
making  the  flight  from  San  Francisco  to  first  picture  of  the  Democratic  National 
Reno  to  get  the  pictures  of  the  conven-  Convention  at  San  Francisco,  in  a  race 
tion  alxiard  the  Eastliound  fast  mail  across  the  Sierras  to  catch  the  Eastbound 
train  leaving  tlie  coast  eiglit  hours  be-  Overland  Mail,  which  had  left  the  con- 

_ vention  city  eight  hours  ahead  of  the 

”  plane. 

fOver  Snow-Clad  Peaks 

“Now,  directly  above  a  high  snow- 
covered  peak  of  the  Sierras,  a  speck 
lo(  med  above  the  crowds.  At  the  same 
I  moment  the  Overland  whistled  into 

I  Reno.  If  we  made  the  mail,  it  would 

be  by  a  split  second.  My  chauffeur  and 
I  were  thinking  out  loud:  ‘We’ll  never 
make  it.  Why  don’t  they  cut  out  that 
circling  and  get  down  here? — Get  that 
crowd  .back,  they  can’t  see  where  they’re 
gciiig  to  land  in  this  drizzle — Look  out, 
he’s  starting  to  hit  that  wire — No,  he’s 
clear — get  that  auto  started,  we  may 
make  it  yet.’ 

“They  landed,  hopping  over  the  rough 
^  ground,  icicles  draping  the  machine  and 

the  men  from  the  snow  storm  through 
^1^  which  they  had  just  passed — Robert  G. 
l'('wler,  noted  aviator,  who  had  finally 
‘ucceeded  in  crossing  the  Sierras  after 
eight  years’  trying,  and  his  pilot,  E.  E. 
‘Monte’  Mouton,  a  daring  sky  mahout. 

“‘Are  we  too  late?’  asked  Fowler. 
‘Help  me  out;  I’m  frozen  stiff.  No — 
never  mind,  get  that  mail  out.  It’s  the 
main  thing.’  The  Overland  Limited  was 
leaving  in  three  minutes,  a  mile  and  a 
half  way.  Into  the  tonneau  I  threw 
photos  the  bag  and  made  a  leap  for  the  running 

board. 

“  ‘Let  her  out,’  I  told  the  driver,  we’ll 
pay  the  fines  tomorrow.’  Over  the 
rough,  hilly  roads  we  tore,  reaching  the 
station  just  as  the  tail  light  of  the  Over¬ 
land  passed  around  a  bend  in  the  dis¬ 
tance. 

Everything  Goes  Wrong 

“Every  plan  had  gone  wrong.  Ar¬ 
rangements  had  been  carefully  made  to 
receive  the  mail  in  plenty  of  time  to  get 
it  to  the  Reno  post  office,  cancel  the 
stamps,  distribute  it  and  get  it  on  the 
Overland  at  Reno.  A  snow  storm,  rain, 
fog,  unavoidable  delays— all  had  worked 
against  us. 

“  ‘Don’t  stop ;  we’ll  try  her  at  Sparks,’ 
I  yelled  to  the  driver.  ‘We’re  not  beaten 


Jamestown  Service  Renewed 

Bi  ekau),  N.  Y. — As  the  result  of  the 
protest  of  Jamestown  (N.  Y.)  news¬ 
papers,  night  telegraph  service  will  be 
restored  to  that  city.  The  complaint 
came  to  a  head  when  the  Jamestown 
newspapers  were  unable  to  obtain  night 
reports  of  the  San  Francisco  convention, 
owing  to  discontinuance  of  night  tele¬ 
graph  service  by  the  Western  Union. 


Paper  Company  to  Use  Airplanes 

Ottawa,  Ont. — Price  Brothers,  Lim¬ 
ited,  have  decided  to  use  airplanes  for 
DURANT  surveying  and  inspecting  their  timber 

limits,  which  occupy  an  area  of  about 
8,000  square  miles.  Two  Martinsyde 
type  A,  mark  1  seaplanes,  will  be  used 
for  photographing  parts  of  the  limits, 
we've  get  to  catch  making  inspection  trips  and  transporting 
cruising  parties  and  supplies. 


watchman,  blinking  into  our  headlight, 
stood  at  the  gate  to  the  railroad  yard 
in  Sparks. 

“  ‘Open  the  gate, 
the  Overland.’ 


RCPERT  FOWLER 


THE  SWITZERLAND  OF  AMERICA 


THE  GEM  CITY 


KEENE 


fore  he  started.  Robert  G.  Fowler,  one 
of  America’s  best  known  aviators,  real¬ 
ized  his  life’s  ambition.  Eight  years  ago, 
he  was  the  first  to  attempt  to  cross  the 
storm-swept,  snow-t'pped  range,  and  at 
intervals  since,  he  has  made  unsuccess¬ 
ful  attempts.  His  flight  in  the  “Avro’’ 
was  made  in  two  hours  and  forty  min¬ 
utes,  and  nearly  one  hour  of  this  was 
spent  in  a  battle  with  hail  and  snow  in 
the  high  altitudes.  E.  E.  “Monte” 
Mouton.  a  daring  pilot,  accompanied  Mr. 
Fowler. 

Off  in  m  Second  Machine 

At  the  same  time  “Cliff”  Durant,  an 
auto-racing  celebrity  and  well  known 
aviator,  was  climbing  aboard  his  plane 
to  speed  800  miles  from  San  Francisco 
up  the  coast  to  deliver  the  picture  to 
Oregon  and  Washingtfin  papers.  The 
smashing  of  one  of  the  wings  of  the 
plane  did  not  deter  these  two,  and  only 
delayed  their  start  a  little. 

In  the  pilot’s  seat  was  Lieut.  C.  V. 
Pickup,  veteran  driver  for  the  Durant 
Aircraft  Corporation,  who  served  as  a 
pilot  with  the  .\merican  army  in  France. 

And  while  these  airbirds  were  battling 
with  time,  N.  E.  A.  Correspondent  Paul 
N.  Wilson  was  making  a  hair-raising 
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HARDING  OHIO  COX 

You  pay  your  money  and  you  take  your  choice.  If  you  are  a  Republican 
or  if  you  are  a  Democrat,  YOU  WILL  VOTE  FOR  AN  OHIO  NEWS¬ 
PAPER  MAN  FOR  PRESIDENT  OF  THE  UNITED  STATES  IN 
NOVEMBER,  1920. 

Both  the  Republicans  and  Democrats  in  convention  assembled,  have 
assured  Ohio’s  being  saved  for  the  Presidency — and,  in  order  to  be  abso¬ 
lutely  fair,  have  picked  Ohio  newspaper  publishers  to  head  each  ticket.  No 
matter  how  the  election  goes,  it  will  be 

OHIO  FIRST 

That  is  the  kind  of  a  State  Ohio  is — FIRST. 

Ohio  leans  toward  the  “first”  idea  commercially,  too. 

First  class  people,  in  first  class  cities,  consuming  first  class  merchandise, 
paying  first  class  prices. 

They  have  first  class  newspapers,  too,  amongst  them  the  list  below,  a' 
list  .of  cooperative  newspapers,  of  hustling  newspapers,  newspapers  that 
cover  their  territory  thoroughly  DAILY. 

Go  into  Ohio  FIRST  with  your  proposition.  It  is  a  FIRST  class 
proposition,  and  through  the  daily  newspapers  you  will  get  there  FIRST. 


Circu- 

2,500 

10,000 

- 

lation 

Lines 

Lines 

Akron  Beacon- Journal  . 

.(E) 

34,532 

.07 

.07 

♦Akron  Times  . 

.(E) 

19,852 

.05 

.05 

Bellaire  Daily  Leader . 

.(E) 

4,214 

.02 

.015 

Cambridge  Daily  Jeffersonian.. (E) 

7,985 

.02 

.02 

Chillicothe  News- Advertiser.. 

•(E) 

3,109 

.00714 

.00857 

Cincinnati  Enquirer,  5c . (M&S) 

67,722 

.16 

.16 

Cleveland  Plain  Dealer . 

.(M) 

175,520 

.32 

.32 

Cleveland  Plain  Dealer . 

.(S) 

226,094 

.37 

.37 

Columbus  Dispatch . 

..(E) 

79,468 

.13 

.12 

Columbus  Dispatch . 

(S) 

75,949 

.13 

.12 

Columbus  (O.)  State  Journal. 

.(M) 

51,136 

.12 

.11 

Columbus  (O.)  State  Journal. 

..(S) 

29,175 

.12 

.11 

Dayton  News . 

•(E) 

36,733 

.085 

.085 

Dayton  News . •  • 

••(S) 

30,380 

.06 

.06 

♦East  Liverpool  Tribune - 

(M) 

11,772 

.015 

.015 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Lima  News  and  Times- 

Democrat  . . 

.(E&S) 

16,946 

.06 

.05 

♦Lima  Republican-Gazette.. (M&S) 

10,114 

.035 

.035 

Middletown  Journal . 

....(E) 

4,379 

.0143 

.0143 

Newark  American-Tribune. 

....(E) 

6,350 

.02214 

.02214 

New  Philadelphia  Daily  Times  (E) 

4,402 

.0175 

.0175 

Piqua  Call  and  Press-Dispatch 

(M&E) 

6,187 

.025 

.025 

Springfield  News . 

....(E) 

15,592 

.04 

.04 

Springfield  News . 

....(S) 

13,027 

.04 

.04 

Toledo  Blade . 

....(E) 

85,655 

.22 

.20 

Warren  Daily  Chronicle.. 

. (1) 

5,525 

.02 

.02 

Youngstown  Telegram . 

....(E) 

21,831 

.06 

.06 

♦Youngstown  Vindicator.. 

....(E) 

24,640 

.06 

.06 

♦Youngstown  Vindicator.. 

....(S) 

23,918 

.06 

.06 

Government  Statements,  April 

1st,  1920. 

*A.  B.  C.  Report,  April  1st,  1920. 
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37  MORE  NEWSPAPERS  INCREASE 
ADVERTISING  RATES 

Net  Increase  Amounts  to  42  Cents  Per  Agate  Line,  or  22.34% 
of  Previous  Minimum  Rate — 965,700 
Circulation  Affected 


L^or  the  week  ending  July  10,  1920,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  49  daily 
newspapers.  Of  these,  37  were  changes  in  general  advertising  rates  and  12  were 
changes  in  other  than  general  rates.  On  the  changes  in  the  general  rates  of  the 
37  papers ; 

The  new  minimum  agate  line  rate  is  $2.30 
The  old  minimum  agate  line  rate  was  1.88 


Net  increase  amounts  to  .42  per  agate  line  or 
22.34  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  967,700. 

The  tabulation  covering  the  week  follows : 

Slate 


City  and  Paper  Net  Paid  Xew  Rate  Minimum  Last  Rate  Last  Min.  Increase 

Circulation  Effective  Ag.  Li.  R.  Effective  Ag.  Li.  R.  Per  Line 

Alabama  — 

tiadsden  Times-Xews  .  5,693  8/1/20  .0?5*  5/1/16  .0178572*  .0071429 

Colorado — 

Pueblo  Chieftain  .  7,681  8/1/20  .04  ,  11/1/16  .03  .01 

Sunday  Edition  .  8,900  8/1/20  .04  11/1/16  .03  .01 

Illinois — 

Morris  Herald  .  4,505  5/1/20  .015  10/1/18  .0125  .0025 

Crbana  Illinois  .  3,150  9/21/20  .025  9/1/19  .015  .01 

Indiana — 

Indianapolis  Indiana  Times..  45,652  7/1/20  .10*  1/1/20  .09*  .01 

New  Castle  Times .  2,825  7/1/20  .02  1/1/10  .015*  .005 

I  owa — 

Waterloo  Evening  Courier..  15,465  7/1/20  .05*  1/1/20  .04*  .01 

Kansas — 

Council  Grove  Guard .  1,170  6/1/20  .0142858  12/26/19  .0107143  .0035715 

Kentucky — 

Ashland  Independent .  3,795  6/1/20  .03  9/1/18  .0178572  .0121429 

Mayfield  Times  .  2,700  5/1/20  .  0178572*  12/1/19  .0142858  .0035715 

Louisiana — 

New  Orleans  States .  41,581  9/1/20  .10  1/1/20  .09  .01 

Sunday  Edition  .  38,032  9/1/20  .10  1/1/20  .09  .01 

Maine — 

niddeford  Journal  .  4,273  6/1/20  .015  7/1/19  .0114286  .0035715 

Marvland — 

Baltimore  Sun  .  173,959  7/1/20  .35  1/1/20  .30  .05 

Sunday  Edition  .  132,096  7/1/20  .35  1/1/20  .30  .05 

Massachusetts — 

Boston  Globe  .  286,886  7/1/20  .45*  5/1/20  .40*  .05 

Sunday  Edition  .  347,149  7/1/20  .55*  5/1/20  .45*  .10 

Haverhill  Gazette  .  14,592  7/1/20  .04  1/1/20  .03  .01 

Holvoke  Transcript  .  9,120  7/1/20  035  1/1/20  .03  .005 

Taunton  Gazette  . , .  7,680  10/1/20  .03*  7/1/18  .025*  .005 

Worcester  Gazette  _ (AC)  30,177  7/1/20  .09  4/1/20  .075  ,.015 

Michigan — 

Big  Rapids  Pioneer .  2,118  7/1/20  .015  7/1/20  .0128572  .0021429 

i>».c  9  I7t  7/1/70  07  1/1/70  me  /toe 


Carterville  Record  . (est)  700  7/6/20  .0142858*  9/2/19  .0107143*  .0035715 

Monett  Times  .  1,075  7/1/20  .0142858*  7/1/18  .0107143*  .0035715* 

Montana — 

I.ewistown  Democrat-News..  4,750  7/1/20  .03  9/1/19  .025*  .005 

New  Hampshire — 

Dover  Foster’s  Democrat....  3,652  5/1/20  .0114286  1/1/17  .0107143  .0007143 

New  York — 

Geneva  Times  .  6,516  7/1/20  .04  12/1/19  .03  .01 

New  York  The  News .  237,907  7/1/20  .42  2/16/20  32  .10 

Port  Jervis  Union .  2,074  7/1/20  .0114286  10/1/19  .0071429  .0042858 

Saratoga  Springs  Saratogian.  6.388  7/1/20  .04  12/1/19  .03  .01 

North  Carolina — 

.  Greenville  News  .  2,531  7/1/20  .02  12/1/19  .0214286*  .0014286t 

Ohio — 

Findlay  Republican  .  6.705  10/1/20  .025*  7/1/20  .0225*  .0025 

Hamilton  News  .  6,615  5/1/20  .03*  4/1/20  .02*  .01 

Ironton  Register  .  3.200  7/1/20  .0178572*  2/1/19*  .0128572*  .005 

Oregon — 

Tbe  Dallas  Chronicle .  1.446  8/1/20  .0214286*  7/1/19  .0142858*  .0071429 

Pennsylvania — 

Bethlehem  Globe  .  7,011  9/1/20  .04  1/1/20  .03  .01 

South  Carolina — 

Orangeburg  Times  &  Democrat  2,950  7/1/20  .025  11/1/19  .02  .005 

Kumter  Item  .  1.718  6/1/20  .0178572  1/1/20  .0142858  .0035715 

South  Dakota — 

Mitchell  Republican  .  5,267  9/1/20  .035*  7/1/20  .03*  .005 


965.700  S2  2957148  $1.8821435  .4150007 

(.^C) — Adjustable  contract;  (est) — Estimate;  *  Flat;  t  Less. 


Wants  Air  Mail  Extended  June  13.  On  account  of  the  shortage  of 

\V.4.sHiNCTON,  D.  C. — Extension  of  air-  print  and  their  desire  to  stay 

plane  mail  service  through  the  letting  of  "'ithm  the  law  the  publishers  ran  one 
contracts  for  such  service  to  private  in-  section  of  28  pages,  26^  of  which  was 
dividuals  is  planned  by  the  Postoffice  '^^de  up  of  solid  advertising.  The  edi- 
I  Icpartment,  according  to  the  call  for  remarkable  growth  of 

bids  which  has  just  been  issued.  In  ad-  J^^Bger  within  the  year.  It  also  devoted 
dition  to  the  existing  New  York-Chicago  ^  page  to  the  Daily  Times  family  and 
and  New  York- Washington  routes  the  ‘oW  some  of  the  troubles  it  had  under- 
Postoffice  Department  wants  to  establish  in  establishing  the  paper.  The 

the  service,  beginning  November  15,  from  whole  edition  indicated  a  spirit  of  co- 
New  York  to  .Atlanta.  Cleveland  to  De-  operation  on  the  part  of  the  business 
troit.  Washington  to  Atlanta  and  Pitts-  interest  of  Ranger,  to  say  nothing  of 
burgh  to  St.  Louis,  which  extension  the  loyalty  of  the  Times  force.  The 
would  cover  Columbus  and  Cincinnati,  edition  would  reflect  credit  on  a  city 
Ohio;  Indianapolis  and  Fort  Wayne,  several  times  the  population  of  Ranger. 

Ind. ;  Harrisburg  and  Pittsburgh,  Pa. ; _ 

Raleigh,  N.  C.,  and  Columbus,  S.  C. 

-  Storey,  Brooks  A  Finley  Named 

Ranger  Daily  Times  a  Year  Old  South  Bend,  Ind. — The  Tribune  has 

R.4NCER,  Tex. — The  Ranger  Daily  appointed  Storey,  Brooks  &  Finley, 
Times,  a  member  of  the  .\llison-Bagley  New  York,  Philadelphia  and  Chicago, 
trio  of  Texas,  celebrated  its  first  anni-  to  act  as  its  foreign  advertising  repre- 
versary  with  a  special  issue  on  Sunday,  sentatives. 


Hoosiers 


The  “typical”  Hoosier,  such  as  we  see  on  the  stage — 
and  nowhere  else — is  about  as  “typical”  as  is  the  “typical” 
Irishman  or  Jew  or  negro. 

Get  your  idea  of  Hoosiers  from  real  types. 

There  are  plenty  of  them. 

Such  men  as  George  Ade,  George  Barr  McCutcheon, 
John  McCutcheon,  Meridith  Nichelson,  David  Graham 
Phillips,  James  Whitcomb  Riley,  Thomas  Riley  Marshall, 
Charles  Warren  Fairbanks,  Benjamin  Harrison,  Albert  J. 
Beveridge,  are  typical  Hoosiers. 

They  are  “native  sons.”  They  were  born  in  Indiana, 
some  of  them  died  in  Indiana  and  many  of  them  live  in 
Indiana. 

They  live  there  after  having  been  ever\-where. 

If  they  could  not  find  the  environment,  the  surroundings, 
the  congeniality,  the  friendships  and  kindred  spirits  in 
Indiana  they  have  enough  money  to  move  away. 

Judge  Indiana  that  way.  Figure  Indiana  as  above  the 
average— and  then  figure  Indiana  daily  newspapers  as  pub¬ 
lications  measuring  up  to  the  same  kind  of  standards. 

It  is  because  Indiana  daily  newspapers  are  good  news¬ 
papers — plus  the  inevitable  home  atmosphere — that  they 
get  to  the  people  and  cooperate  in  making  Indiana  more 
and  more  proud  of  Hoosierdom. 

Indiana  daily  newspapers  listed  here  reach  the  Hoosiers 
you  want  for  customers. 


Circu- 

Rate  for 

lation 

5,000  lines 

Anderson  Herald  . 

. (M) 

6,579 

.02 

Anderson  Herald . 

. (S) 

7,929 

.02 

*Crawfordsville  Review  . 

. (M) 

3,963 

.02 

Decatur  Democrat  . 

. (E) 

3,182 

.02 

Elkhart  Truth  . 

. (E) 

8,925 

.03 

Evansville  Courier  . 

. (M) 

21,667 

.05 

Evansville  Courier . 

. (S) 

20,919 

.05 

Fort  Wayne  Journal-Gazette . 

. (M) 

29,097 

.06 

Fort  Wayne  Journal-Gazette  . 

. (S) 

29,097 

.06 

Fort  Wayne  News  and  Sentinel. . . 

. (E) 

31,632 

.07 

•Gary  Evening  Post . 

. (E) 

6,061 

.03 

Goshen  News-Times . 

. (E) 

3,283 

.015 

Huntington  Press  . 

. (M) 

3,799 

.025 

Huntington  Press  . 

. (S) 

3,976 

.025 

Lafayette  Journal-Courier  . 

...(M&E) 

18,402 

.05 

LaPorte  Herald  ^ . 

3,730 

.025 

Logansport  Pharos-Tribune  . 

...(M&E) 

12,142 

.035 

Richmond  Palladium  . 

. (E) 

11,879 

.05 

South  Bend  News-Times . (M)  11,332) 

South  Bend  News-Times . (E)  5,942) 


17,274 


.045 


South  Bend  News-Times . 

17,584 

.045 

South  Bend  Tribune  . 

17,423 

.045 

Terre  Haute  Tribune . 

. (E) 

23,901 

.06 

Terre  Haute  Tribune . 

. (S) 

20,108 

.06 

Vincennes  Capital  . . 

. (E) 

1,709 

.013 

Government  Statements,  April  1,  1920. 
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EASY  TALK 

BY  PHILIP  R.  DILLON 


The  Schooling  of  Harding  and  Cox 
— It  will  be  admitted  at  once  that  many 
people  in  the  United  States — at  least  a 
million,  have  been  struck  by  the  fact 
that  neither  Warren  G.  Harding  nor 
James  M.  Cox  are  graduates  of  a  “uni¬ 
versity.”  For  purposes  of  discus¬ 
sion,  it  is  necessary  to  agree  on  the 
meaning  of  words,  and  so  we  accept 
(with  unspoken  reservation)  the  dub¬ 
bing  by  persons  with  more  or  less  au¬ 
thority,  of  certain  educational  institu¬ 
tions  as  “universities.”  Perforce,  if  we 
wish  to  tilt  in  argument  against  the  ap¬ 
pointed  officials  of  the  educational  ma¬ 
chine,  we  must  abide  by  the  dictionary 
and  the  “official  list  of  ‘universities,’  ” 
reserving  only  the  epigram  He  Is  a 
Poor  Scholar  Who  Cannot  Go  Behind 
the  Dictionary.  There  are  those  of  us 
who  hold  that  journalism,  in  the  largest 
sense  of  the  w’ord,  is  truly  the  univer¬ 
sity;  that  this  university,  of  its  inherent 
energy,  educates  minds  lo  the  highest 
known  standard,  as  illustrated  by  Ben¬ 
jamin  Franklin,  W.  D.  Howells,  Samuel 
D.  Clemens,  with  no  aid  from  the  for¬ 
mally  dubbed  “universities”  excepting 
some  good  text  books  (ignoring  the 
great  pile  of  bad  text  books).  But  the 
neo-scholastics  will  not  allow  us  to  un¬ 
fix  the  meaning  of  “university”  which 
they  have  fixed  in  the  dictionary.  It 
does  not  matter. 

I  am  inclined  to  think  that  the  rise  of 
Harding  and  Cox  will  operate  power¬ 
fully  against  the  propagandists  who,  in 
late  years,  have  put  forth  such  pam¬ 
phlets  as  “The  Money  Value  of  a  Uni¬ 
versity  Education”  designed  to'  help  the 
business  of  the  universities;  attempting 
to  prove  that  the  university  graduate  has 
a  big  advantage  over  the  plebeians  in 
the  game  of  civilized  life.  Perha^ts  he 
has,  excepting  Harding  and  Cox — and 
John  Rockefeller  and  Frank  Woolworth. 
It  was  an  open  question  prior  to  the  late 
political  conventions.  It  is  wider  open 
now.  The  point  I  want  to  make  is  con¬ 
tained  in  this  query:  Would  the  repre¬ 
sentative  American  collegians  of  the 
Emersonian  period  have  used  the  argu- 
menium  ad  crumenam  to  build  up  the 
business  of  colleges?  (No,  I  do  not 
read  Latin  “as  we  drink  water,”  as  Dr. 
Holmes  did.  But  a  Latin  phrase  thrown 
in  here  and  there  helps  one  with  the 
dons.  And  I  once  knew  a  blacksmith 
who  used  Latin  proverbs  with  tre¬ 
mendous  effect  on  the  villagers.  The 
above  Latin  phrase  means,  in  vulgar 
English,  that  Money  Talks.) 

Higher  Education  in  Ohio. — Con¬ 
sider  the  record :  Warren  Gamaliel 
Harding;  Ohio  Central  College;  taught 
school. 

James  M.  Cox ;  small  town  public 
school ;  taught  school. 

Let  us  talk  about  an  Ohio  school  that 
neither  Harding  nor  Cox  knew — ^Shaw 
.Academy.  Ever  hear  of  Shaw  Acad¬ 
emy?  Alas,  it  so  fell  about  that  no 
alumnus  of  that  institution  was  ever 
nominated  for  the  Presidency.  Alas 
also,  the  chances  grow'  less  for  Shaw. 
In  the  old  days,  when  a  fellow  started 
to  district  school  (one  room,  one 
teacher)  about  the  middle  of  October 
after  the  corn  was  husked,  and  left  in 
April  to  start  plowing  and  planting,  and 
<iuit  school  for  good  (at  16  years)  when 
he  was  big  enough  to  hoe  his  row  along¬ 
side  his  father’s  hired  man.  and  later  in 
life  stood  a  chance  of  getting  nominated 
for  the  Ohio  House  of  Representatives, 
Shaw  Academy  had  distinction.  Its 
Undergraduates  wore  white  collars — 
paper  collars.  So  did  the  professors. 


They  studied  Caesar’s  Commentaries, 
and  “higher”  arithmetic,  and  algebra, 
and  Davies  Legendre  (geometry)  and — 
oh !  the  spendor  of  that  enunciation  by 
the  professor— “SCIENCE  OF  GOV¬ 
ERNMENT”  when  he  was  telling  the 
matriculant  about  the  salient  things  in 
the  curriculum.  Who  would  not  enter 
at  Shaw  and  pay  the  SO  cents  a  week 
tuition  when  he  could  carry  home — one, 
two,  three  or  four  miles  each  day  that 
gorgeous  text  book  titled  in  gold  on  the 
binding  “Science  of  Government !” 
W’hen  he  got  the  book  he  carried  it  with 
telling  insouciance  that  all  might  see  it 
— men,  women  and  girls.  Then  he 
was  a  patrician. 

The  fame  of  Shaw  was  throughout  all 
Eastern  Cuyahoga,  in  valley  and  at  hill 
top.  They  knew  of  Shaw  at  Green 
Road,  State  Road,  North  Woods,  Frogs- 
ville,  Quaker  Settlement,  at  the  Tannery 
and  at  the  Quarries.  And  those  who 
could  not  enter,  aye,  they  knew  of  it, 
even  as  Carcassonne. 

From  its  brick  walls  went  forth  young 
men  and  women  to  take  the  “county 
examination”  and  teach  the  district 
schools  of  the  countryside,  as  went 
Harding  and  Cox.  I  make  no  undue 
boasting  of  Shaw  Academy.  It  was  the 
perfect  expression  of  the  normalism  of 
the  Western  Reserve,  which  nowadays 
is  indexed  and  cataloged  “Americanism.” 
Its  story  is  epical.  Was  Ohio  Central 
any  better  than  Shaw  Academy?  I’ll 
say  it  was  not.  True,  each  of  you,  in 
his  own  time  and  State,  had  his  Shaw 
Academy  or  Ohio  Central. 

Now,  you  Harvard-Yale-Princeton- 
Pennsylvania-Chicago  et  al  fellows — 
what  do  you  mean  “Higher  Education” 
for  Warren  Harding  and  Jim  Cox? 


Cannot  Subscribe  to  Prison  Paper 

Ossining,  N.  Y. — VV’arden  Lawes,  of 
Sing  Sing,  has  received  a  number  of 
subscriptions  from  persons  outside  the 
prison  who,  wished  to  subscrilie  to  the 
Sing  Sing  Bulletin,  the  prison  paper. 
The  money  will  be  returned  to  the  sub¬ 
scribers.  Since  Warden  Lawes  took 
charge  of  the  prison  he  had  re  organ¬ 
ized  and  re-hahilitated  the  prison  paper, 
which  has  as  its  editor,  Charles  C. 
Chapin,  the  former  managing  editor  of 
the  New  York  World.  He  received  re¬ 
quests  from  persons  all  over  the  country 
who  wanted  to  subscribe.  The  matter 
was  referred  to  Prison  Commissioner 
Kattigan,  who  made  a  ruling  that  there 
was  no  legal  way  in  which  the  State 
could  accept  the  subscri;  t’ons. 


Try  to  Dynamite  Havana  Newspaper 

Havana. — An  -unexploded  dynamite 
bomb,  which  had  been  placed  against  the 
outer  wall  of  the  building  occupied  by 
the  newspaper  El  Diario  de  Lamarina, 
on  the  Prade,  only  a  block  away  from 
the  central  park,  was  picked  up  by  a 
soldier  passing  through  the  street.  The 
fuse  was  extinguished,  but  bore  evi¬ 
dence  of  having  been  ignited. 


IOWA  CITIES 

large  and  small,  reflect  the 

IOWA  SPIRIT 

the 

IOWA  IDEA 


Clean,  modern,  prosperous  without  gaudy 
ostentation;  American  to  the  backbone;  well  edu¬ 
cated,  thoroughly  accustomed  to  luxuries  of  the 
better  kind. 

Iowa  is  an  exceptional  market — for  the  general 
average,  by  and  large,  in  Iowa  is  high — higher,  in 
fact,  than  in  many  States. 

The  daily  newspapers  of  Iowa  reflect  this  idea. 
They  have  tone,  if  you  please,  and  are  published  for 
home  reading. 

Get  your  merchandise  into  Iowa. 

Enlist  the  cooperation  of  Iowa  merchants  and 
Iowa  daily  newspapers — put  your  story  into  the 
homeSi  of  Iowa  people.  Make  a  local  proposition 
out  of  it.  Tie  it  to  any  Iowa  man  that  Iowa  people 
know.  It  will  pay  you  as  well  as  your  distributor. 


Circula-  Rate  for 

tion 

5,000  lines 

*Boone  News-Republican  . 

. (E) 

3,318 

.0179 

^Burlington  Hawk-Eye  . . 

. (M) 

9,700 

.03 

•Burlington  Hawk-Eye  . . 

. (S) 

11,037 

.03 

Council  Bluffs  Nonpareil . 

. .  (E&S) 

16,023 

.045 

Davenport  Times  . 

. (E) 

23,806 

.07 

fDes  Moines  Capital  . 

. (E) 

58,522 

.12 

Des  Moines  Sunday  Capital . 

. (S) 

39,330 

.12 

Des  Moines  Register  and  Tribune . 

..(M&E) 

111,970 

.20 

Des  Moines  Sunday  Register . 

82,251 

.18 

Iowa  City  Daily  Press . . . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times. . 

. (E) 

9,749 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

8,020 

.03 

Ottumwa  Coimier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal  . 

.(M&E) 

52,410 

.09 

Sioux  City  Journal . 

. (S) 

29,589 

.09 

•Waterloo  Evening  Courier . 

.....(E) 

15,465 

.05 

•Waterloo  Times-Tribune  . 

. (M) 

11,038 

.035 

•Waterloo  Times-Tribune  . 

. (S) 

11,485 

.035 

Government  statements,  April  1st,  1920. 
fPublishers’  statement. 
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THE  A.  A.  C.  W.  PRESIDENCY 

CilAKLES  A.  OTIS’  declination  of  the  Presi¬ 
dency  of  the  Associated  Advertising  Clubs  of 
the  W  orld  strikingly  emphasizes  the  importance 
of  a  return  to  first  principles  in  the  policies  and  pur¬ 
poses  of  the  organization. 

It  has  been  no  secret  that  the  election  of  Otis,  a 
millionaire  broker,  was  largely  brought  about 
through  the  Ijelief  that  he  would  be  able  to  con¬ 
tribute  or  to  secure  a  quarter  of  a  million  dollars 
for  the  organization’s  activities.  The  Pay  Roll  party 
naturally  was  for  Otis  to  a  man  upon  this  qualifica¬ 
tion  alone.  What  other  qualifications  he  might  pos¬ 
sess  have  never  been  made  apparent. 

Now  that  Otis  has  declined  the  honor  of  supplying 
a  quarter  million  dollars  .to  an  organization  with 
which  he  has  had  little  connection  and  with  the 
higher  purposes  of  which  he  could  have  little  sym¬ 
pathy,  it  would  be  still  further  deplorable  and  disas¬ 
trous  should  the  Executive  Committee  repeat  the 
error  of  drafting  an  outsider  to  fill  both  presidency 
and  coffers. 

Resignations  of  presidents  is  bad  advertising.  Auc¬ 
tion  of  the  presidency  is  abominable  ethics.  Sacrifice 
of  the  higher  ideals  is  deadly  policy. 

If  the  organization  is  to  continue  in  usefulness  and 
public  esteem  there  must  be  a  return  to  sounder 
principles  and  better  practices. 

Leaders  must  be  selected  for  their  clear  vision, 
right  purposes,  ripe  experience  and  seasoned  abilities. 

It  is  needful,  too,  that  a  properly  inspired  advertis¬ 
ing  organization  should  give  adequate  recognition  to 
the  greatest  factor  in  advertising.  This  greatest 
factor,  outweighing  all  others  combined,  is  incon- 
testibly  the  daily  newspaper. 

This  great  medium  carried  $650,000,000  advertising 
last  year,  while  all  the  magazines,  women’s,  class, 
weeklies  and  monthlies  combined,  carried  only  one- 
sixth  as  much,  and  outdoor  and  street  car  advertising 
together  totalled  less  than  fifty  million  dollars. 

Yet,  presidency  after  presidency  of  the  Associated 
Advertising  Clubs  has  gone  to  men  representing 
other  interests  in  advertising,  and  never  once  to  a 
representative  of  the  great,  truly  forceful,  actually 
virile  advertising  factor  that  overshadows  them  all. 

The  -  same  cardinal  error  marks  the  conventions, 
w'here  every  conceivable  petty  form  of  advertising 
has  always  been  given  preference  on  the  program 
over  newspaper  advertisers  and  advertising. 

Has  not  the  time  arrived  for  the  real  forces  in 
advertising  to  assert  themselves? 

The  organization,  anaemic  with  purposelessness, 
demands  an  infusion  of  richer  blood. 

The  presidency  of  the  .Associated  Advertising  Clubs 
of  the  World  calls  for  a  man  of  pre-eminent  standing 
as  an  advertising  specialist — an  outstanding  man  not 
only  superbly  equipped  in  abilities  for  the  post,  but 
representative  of  the  best  traditions,  the  cleanest  eth¬ 
ics  and  the  truest  visions  of  practical  advertising. 

Editor  &  Plblisher  has  no  candidate  to  nominate, 
but  does  submit  that  a  newspaper  man  should  be 
chosen.  In  the  daily  newspaper  profession  are  many 
men  excellently  fitted  to  the  duties  and  the  dignity 
of  the  office,  anyone  of  whom  would  lead  the  organi¬ 
zation  to  higher  levels  and  reflect  credit  upon  it. 

The  natural  nominee  is  the  man  who  stood  first  in 
the  list  at  the  Indianapolis  convention  until  the  presi¬ 
dency  was  made  a  thing  of  price.  Since  the  Otis 
resignation,  a  spontaneous  movement  has  sprung  up 
in  all  sections  for  the  selection  of  this  natural  leader, 
Arthur  G.  Newmyer,  business  manager  of  the  New 
Orleans  Item. 

Newmyer  stands  out  in  his  profession ;  he  has  con¬ 
tributed  notably  to  the  success  of  the  clubs  for  many 
years ;  he  is  young,  able,  clean,  optimistic  and  force¬ 
ful.  He  would  awaken  new  life  and  put  new  spirit 
in  the  clubs. 

In  selecting  Newmyer  for  the  presidency  the  Ex- 
eaitive  Committee  would  give  the  organization  good 
service  and  the  great  mass  of  the  membership  keen 
satisfaction. 

^OVERING  the  Democratic  National  Convention 
'-^at  San  Francisco  was  one  of  the  most  difficult 
tasks  that  the  newspapers  of  the  east  have  ever  been 
called  upon  to  face.  They  worked  under  a  4-hour 
time  handicap  and  their  success  was  a  real  achieve¬ 
ment  in  news  handling.  The  work  of  the  New  York 
n^y^papers  stands  out  as  one  of  the  great  feats  of 
modern  journalism. 


R  I  L 


AUTOMOBILE  NEWS 

WHAT  is  automobile  news? 

This  is  the  pertinent  question  raised  between 
national  automobile  advertisers  and  the  New 
York  Publishers’  Association.  It  is  the  perplexing 
question  arising  in  every  newspaper  office  every  day. 
There  are  many  theories.  But  what  is  the  real 
answer? 

.A.  J.  Rogers,  advertising  manager  of  Nordyke  & 
Marmon,  offers  a  really  constructive  suggestion;  “If 
I  were  running  a  newspaper,"  says  Mr.  Rogers,  “I 
would  not  have  an  automobile  page  at  all.  I  think 
that  is  all  wrong.  I  would  let  the  automobile  news 
fall  under  two  departments — under  the  news  depart¬ 
ment  for  what  real  news  there  is  in  it  and  under 
the  feature  department  for  what  features  are  worth 
while.” 

This  is  submitted  as  a  particularly  sane  and  prac¬ 
tical  idea.  Coming  from  an  automobile  advertiser 
of  the  highest  character,  it  has  especial  force.  That 
the  idea  is  practical  is  instantly  apparent  to  any  news¬ 
paper  man.  The  automobile  page  is  a  dumping 
ground  for  bunk.  It  is  more  than  doubtful  if  there 
ever  can  be  a  properly  conducted  automobile  page. 

Advertisers  themselves  are  fast  coming  to  this 
opinion.  Mr.  Rogers  adds :  “I  do  not  believe  the 
average  newspaper  reader  is  interested  in  the  auto¬ 
mobile  page.  Nothing  can  be  done  to  raise  the  stand¬ 
ard  of  that  kind  of  publicity.  What  is  generally 
known  as  automobile  publicity  is  purely  bunk.  It  is 
neither  news  nor  feature.  There  is  a  lot  of  real  news 
in  the  automobile  world  and  a  great  amount  of  ma¬ 
terial  for  good  feature  stories.’’ 

Analysis  of  the  views  of  many  automobile  adver¬ 
tisers  expressed  in  F.  A.  D.  Seelye’s  “Guff”  article 
in  Editor  &  Publisher  last  week  shows  a  decided 
preponderance  of  opinion  in  this  direction. 

“We  are  of  the  opinion,”  writes  A.  Brown  Batter- 
son,  Buick  advertising  director,  “that  if  the  automo¬ 
bile  publicity  were  limited  to  real  information  in  con¬ 
nection  with  the  industry  everyone  would  be  better 
off.” 

The  heart  of  the  whole  question  as  to  what  is  legiti¬ 
mate  publicity  is  being  bared  in  this  discussion. 
Neither  the  NVw  A’^ork  dailies  nor  any  others  have 
at  any  time  declared  against  the  publication  of  real 
news.  News  is  their  prime  commodity.  They  will 
have  it  at  any  price  and  relating  to  any  popular  sub¬ 
ject.  But  the  lines  are  being  strictly  tightened 
against  the  freely  offered  ‘“news”  that  is  not  neWs, 
but  mere  exploitation  of  self  interests. 

The  New  York  publishers  are  going  to  thrash  out 
this  question  with  the  national  automobile  advertisers, 
as  soon  as  the  advertisers  shall  have  prepared  their 
argument.  Indications  are  that  the  advertisers  will 
have  a  good  deal  of  thrashing  out  to  do  among  them¬ 
selves  before  they  can  come  to  agreement  upon  their 
argument. 


July  17,  1920.  Volume  53,  No.  7 

EDITOR  Sr  PUBLISHER 
Published  weekly  by 
The  Editos  &  Publisher  Co. 

1117  World  Building,  63  Park  Row,  New  York. 

lames  W.  Brown,  editor;  John  F.  Redmond,  managing 

editor;  Ben  Mellon,  features;  Arthur  T.  Robb,  Jr.,  news. 

J.  B.  Keeney,  adi’ertising ;  Fenton  Dowling,  circulation. 

London  Editor:  Herbert  C.  Ridoul,  10  RadclHfe  Road, 
Winchmore  Hill. 

London  Distributor:  The  Rolls  House  Publishing  Co., 
Ltd.,  Rolls  House,  Breams  Buildings,  London, 
E.  C.  4. 

Paris:  F.  B.  Grundy,  13  Place  de  la  Bourse. 

Toronto:  W.  A.  Craick,  67  Chestnut  Park  Road. 

Chicago:  H.  G.  Schryver,  419  Marquette  Bldg.,  Man¬ 
ager;  Walter  A.  Wood,  correspondent. 

Los  Angeles:  R.  W.  Madison,  802  Title  Insurance 
Building. 

St.  Louis:  Roy  M.  Edmonds,  1275  Arcade  Building. 

Washington:  Robert  T.  Barry,  Pennsylvania  Avenue 
ana  i4th  Street. 

10  cents  a  copy;  $3  a  year;  foreign  postage,  $1.00; 

Canadian,  SOc. 


CONSPIRACY  TO  TIGHTEN  PRINT? 

The  notice  served  on  Hearst,  Rogers  and  other 
publishers  by  the  Canadian  Export  Company 
•  that  their  paper  contracts  involving  a  total  of 
more  than  70,000  tons  will  not  be  renewed  at  their 
e.xpiration  at  the  end  of  1921  smacks  of  sharp  prac¬ 
tice. 

The  offered  explanation  that  this  paper  is  required 
to  supply  older  customers  abroad  might  seem  plaus¬ 
ible  and  sufficient  except  for  the  fact  that  coincident 
with  this  notice  comes  the  further  information  that 
Canadian  newsprint  manufacturers,  claiming  that  the 
newsprint  emergency  has  passed,  are  taking  off  news¬ 
print  equipment. 

Refusal  to  renew  contracts  here  because  of  de¬ 
mand  abroad  would  naturally  indicate  shortage  of 
supply.  Manufacturers’  talk  of  continued  high  prices 
also  would  naturally  indicate  the  same.  But  in  the 
face  of  both  these  facts  the  International  and  other 
large  paper  manufacturing  companies  are  said  to  be 
shifting  their  equipment  away  from  newsprint  and 
going  on  to  higher  grade  stocks. 

There  is  a  cog  loose  in  the  reasoning  somewhere. 
Something  is  going  on  that  is  not  aboveboard,  but 
the  purpose  of  which  is  plain.  It  is  clear  that  there 
is  concert  of  action  to  keep  up  prices. 

Some  illumination  may  be  gained  from  a  sidelight 
cast  by  like  methods  in  other  ,  lines  of  profiteering. 
In  the  woollen  trade,  for  one  instance,  it  has  de¬ 
veloped  that  an  artificial  shortage  has  been  effected 
by  manufacturers  to  insure  continued  high  prices. 
Men  who  know  and  are  reliable  witnesses  testify 
that  the  shut-down  of  the  woollen  mills  was  for  no 
other  purpose  than  to  protect  speculators  in  their 
reaping  of  another  harvest  from  the  public.  There 
is  also  a  broad  hint  of  something  of  this  in  coal  and 
in  some  other  well-organized  profiteering  adven¬ 
tures.  The  print  situation  bears  the  same  evil  look. 
Cooperation  and  coercion  are  both  in  evidence.  The 
only  failure  of  cooperation  lies  in  the  conflicting  and 
irreconcilable  reasons  assigned — that  contracts  are 
cut  off  because  newsprint  is  scarce  and  that  mills 
are  changing  to  other  products  because  newsprint 
is  plentiful. 

A  prime  complaint  of  the  paper  manufacturers  up 
to  the  present  has  been  of  a  lack  of  cars- due  to  a 
balance  of  6,000  Canadian  bo^  cars  unduly  held  on 
this  side  of  the  border.  But  through  the  successful 
efforts  of  Editor  &  Publisher  in  securing  through 
the  Interstate  Commerce  Commission  and  the  Ameri¬ 
can  Railroad  Association  the  issuance  of  peremptory 
orders  for  the  prompt  return  of  these  cars  to  Cana¬ 
dian  lines  that  excuse  becomes  void. 

But  excuses  are  freely  manufactured  if  paper  is 
not;  and  the  excuses,  as  the  old  saying  is,  are  “not 
worth  the  paper  they  are  written  on.” 

It  is  to  be  borne  in  mind  in  this  turn  in  affairs 
that  the  Federal  Trade  ruling  on  the  legal  price  of 
newsprint,  where  not  obviated  by  private  contract 
made  without  coercion  or  threat,  is  still  law,  and 
back  of  it  lies  virile  power  of  enforcement. 

This  ruling  has  unwisely  been  ignored  and  dis¬ 
credited  Dy  publishers  themselves,  but  it  may  yet 
prove  the  means  of  salvation  to  many  publishers. 

WILLIAM  DENNIS 

APROCLAIMER  of  truth,  a  leader  of  popular 
opinion,  a  power  in  public  affairs,  a  maker  of 
,  laws,  eminent  in  many  high  elements  of  citizen¬ 
ship,  William  Dennis  has  rounded  out  a  half  century 
of  rare  human  usefulness,  and  passed  beyond. 

As  editor  and  publisher  of  the  Halifax  Herald  and 
the  Evening  Mail,  he  long  ranked  among  the  first 
newspaper  men  of  the  continent.  As  Senator  he  was 
in  late  years  one  of  the  strongest  leaders  in  Canadian 
statesmanship.  As  citizen  he  was  a  central  figure  in 
advancing  the  interests  of  his  city  and  province. 
His  fine  qualities  as  a  thinker,  executive  and  fighter 
lifted  him  from  the  humblest  of  stations  to  one  of 
the  highest  in  journalism  and  made  him  a  most 
potent  power  for  righteousness,  justice,  patriotism, 
unification  and  aggressive  progress  throughout  the 
Dominion. 

In  his  passing  he  leaves  to  his  compatriots  a 
heritage  of  higher  thinking,  better  living  and  truer 
aspirations  as  a  result  of  his  work,  and  to  his  neigh¬ 
bors  on  this  side  the  invisible  line  he  leaves  the 
rich  legacy  of  his  clean  methods,  exalted  purposes 
and  noble  achievements. 
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PAUL  E.  DERRICK,  of  the  Paul  E. 

Derrick  Advertising  Agency,  Ltd., 
London,  England,  will  arrive  in  New 
York  the  last  of  September  to  spend  sev¬ 
eral  weeks  here  in  the  interest  of  his 
agency. 

George  Henry  Payne,  of  New  York, 
former  newspaper  man  and  author  of 
the  book  “A  History  of  Journalism  in 
the  United  States,”  just  published  by 
.'\ppleton,  has  been  named  by  a  number 
of  commercial  travelers’  associations  as 
their  candidate  for  lieutenant-governor 
of  New  York  State.  Mr.  Payne  is  at 
present  tax  commissioner. 

Mrs.  Lois  K.  Mayes,  president  of  the 
Pensacola  (Fla.)  journal  and  a  member 
of  the  executive  committee  of  the  S.  N. 
P.  A.,  will  motor  from  Pensacola  to 
Asheville,  arriving  there  in  advance  of 
the  convention.  She  will  be  accompanied 
by  a  party  of  friends,  some  of  whom  will 
spend  their  vacation  in  the  North  Caro¬ 
lina  mountains. 

W.  O.  Burr,  of  the  Hartford  (Conn.) 
Times,  is  improving  after  an  illness. 

Art  Helfant,  cartoonist  for  the  Ameri¬ 
can  Legion,  Philadelphia  Retail  Public 
Ledger,  Judge,  etc.,  will  leave  New 
York  July  25  on  a  motor-boat  trip  to 
New  Orleans  via  the  Great  Lakes  and 
the  Mississippi  River. 

Fred  Cook,  former  Ottawa  (Ont.) 
newspaperman  and  ex-mayor,  and  re¬ 
cently  assistant  King’s  printer,  has  been 
appointed  chairman  of  the  editorial 
board  of  the  Canadian  Government  De¬ 
partment  of  Public  Printing  and  Sta¬ 
tionery.  This  body  will  have  supervi¬ 
sion  of  all  Government  printing,  with 
powers  to  effect  economies  wherever 
possible,  by  the  elimination  of  unneces¬ 
sary  publications. 

E.  B.  Stewart  has  been  appointed  pub¬ 
lisher  of  the  Newcastle  (England) 
Daily  Journal,  succeeding  Joseph  Hutch¬ 
ison,  who  has  been  granted  a  pension 
on  retiring  after  30  years’  service. 

F.  Hinde  has  retired  as  London  editor 
of  the  Yorkshire  (England)  Post,  after 
21  years  in  the  position,  to  devote  his 
time  entirely  to  legal  work.  He  was 
tendered  a  farewell  banquet  by  the  Post 
staff,  with  Hon.  Rupert  Beckett,  chair¬ 
man  of  the  board,  presiding. 

George  H.  Larke,  assistant  business 
manager  of  the  New  York  World,  and 
Mrs.  Larke,  have  sailed  for  Europe  on  a 
%  combined  business  and  pleasure  trip.  Mr. 
Larke  will  spend  some  time  in  Paris, 
while  Mrs.  Larke  plans  to  make  a  tour 
of  the  Continent. 

E.  M.  Crary  has  retired  as  publisher 
and  editor  of  the  Devils  Lake  (N.  D.) 
Daily  World  after  thirty  years’  service. 

Roy  G.  Watson,  president-publisher  of 
the  Houston  (Tex.)  Post,  who,  with  his 
mother,  has  a  summer  home  adjoining 
Grove  Park  Inn,  Asheville,  N.  C.,  will 
entertain  the  officers  of  the  S.  N.  P.  A. 
at  luncheon  Tuesday  noon  during  their 
recess  from  convention. 

Raymond  Bissell,  business  manager 
of  the  Buffalo  (N.  Y.)  Commercial,  has 
been  named  postmaster  of  Buffalo.  Mr. 
Bissell  headed  the  civil  service  list.  He 
is  the  son  of  Arthur  D.  Bissell,  presi¬ 
dent  of  the  People’s  Bank  of  Buffalo, 
and  a  nephew  of  Wilson  S.  Bissell,  Post¬ 
master-General  under  President  Cleve¬ 
land,  and  a  graduate  of  Yale  in  1902. 

IN  THE  EDITORIAL  ROOM 

Charles  S.  Nelson  of  Marion,  Ohio,  a 
member  of  the  editorial  staff  of  the 
Columbus  (Ohio)  Citizen,  has  been  ap¬ 
pointed  editor-in-chief  of  the  Ohio  State 
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University  daily.  The  Lantern,  for  next 
year.  Mr.  Nelson  has  for  several  years 
taken  a  prominent  part  in  campus  publi¬ 
cations. 

George  E.  Firstbrook,  who  for  several 
years  was  sporting  ediaor  of  the  Plain- 
field  (N.  J.)  Courier-News  but  lately 
telegraph  editor  of  the  Stamford 
(Conn.)  Advocate,  has  recently  gone  to 
the  Hartford  (Conn.)  Post,  where  he 
will  handle  sports. 

Miss  Lilian  Whiting,  authoress,  will 
sail  from  New  York,  August  25,  for 
Florence  and  Rome,  where  she  will  re¬ 
main  for  some  time.  Miss  Whiting  be¬ 
gan  her  priting  career  as  a  newspaper 
woman  on  a  Boston  paper,  starting  at  a 
salary  of  $10  a  week. 

Charles  Henry  Wachtel,  editor  of  the 
Polish  Daily  News,  Chicago,  has  just 
received  the  degree  of  doctor  of  phil¬ 
osophy  from  De  Pauw  University.  The 
degree  is  the  first  one  awarded  by  that 
institution  to  a  person  of  Polish  descent. 

Frank  Leroy  Blanchard  has  ‘been  ap¬ 
pointed  managing  editor  of  The  Fourth 
Estate,  New  York.  Until  recently  he 
was  secretary  of  the  New  York  Adver¬ 
tising  Club  and  prior  to  that  time  was 
a  member  of  the  editorial  staff  of 
Printer’s  Ink  and  of  Editor  &  Publish¬ 
er.  He  was  formerly  associated  with 
The  Fourth  Estate  some  years  ago. 

James  C.  Gilruth,  formerly  with  the 
Chicago  News,  has  become  manager  of 
the  new  business  department  of  the  Fort 
Dearborn  National  Bank,  Chicago. 

William  J.  Becker,  police  reporter  for 
the  Bridgeport  (Conn.)  Post,  has  re¬ 
signed. 

Augustus  F.  Maher,  former  managing 
editor  of  the  Bridgeport  (Conn.)  Star, 
has  become  city  editor  of  the  Bridgeport 
Times,  replacing  Miss  Mabel  R.  Sher¬ 
wood,  who  goes  to  the  telegraph  desk. 
Joseph  H.  Masterson,  who  has  been 
doing  sports  and  city  hall,  is  now  exclu¬ 
sively  on  sports,  and  Edward  F.  Maher, 
brother  of  the  city  editor,  is  covering 
city  hall  and  politics. 

Charles  E.  Egan,  recently  of  the  New 
Haven  (Conn.)  City  Register,  has 
joined  the  staff  of  the  Bridgeport  Post. 

G.  W.  Pendell,  of  Caribou,  Me.,  who 
recently  became  associated  with  the 
Portland  Express-Advertiser,  in  an  edi¬ 
torial  capacity,  occupied  the  pulpit  of  the 
Pine  Street  Methodist  Church  Sunday  at 
both  morning  and  evening  services,  in  the 
absence  of  the  pastor. 

Harry  Griffin,  editor  of  the  Kaimin, 
college  paper  of  the  Montana  State  Uni¬ 
versity,  has  joined  the  staff  of  the  Miles 
City  Evening  Montanan. 

Capt.  Claude  R.  Collins,  for  seven 
years  a  member  of  the  copy  resk  staff  of 
the  Philadelphia  Press,  has  resigned  to 
become  editor  of  Tale  Spins,  Chicago. 
Capt.  Collins  served  all  through  the  war 
as  an  army  aviator  and  is  now  in  the  R. 
A.  C.  Corps.  He  is  also  captain  of  the 
New  York  Aerial  Police.  Sometime  ago 
Collins  volunteered  to  be  a  passenger  in 
the  rocket  that  a  New  York  scientist 
proposed  to  shoot  to  Mars. 

George  White,  sports  editor  of  the 
Peoria  (Ill.)  Transcript,  has  severed  his 
connections  with  that  paper  and  is  now 
making  a  tour  of  the  Southwest.  He 
has  been  succeeded  by  Leslie  Gage, 
former  sports  writer. 


THE  BUSINESS  OFFFICE 

Harry  Tipper,  business  manager  of 
Automotive  Industries,  New  York,  has 
been  selected  by  the  Associated  Busi¬ 
ness  Papers,  Inc.,  to  succeed  himself  as 
one  of  the  three  representatives  on  the 
National  Advertising  Commission  of  the 
A.  A.  C.  W. 
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ERNEST  R.  WOLF  WILL  MAN¬ 
AGE  LA  PRENSA 


Ernest  R.  wolf,  well  known  in 
the  newspaper  field,  has  been  ap¬ 
pointed  general  manager  of  La  Prensa, 
the  only  Spanish 
daily  in  the 
United  States. 
Immediately  upon 
assuming  his  du¬ 
ties,  Mr.  Wolf 
has  applied  for 
membership  i  n 
the  American 
Newspaper  Pub¬ 
lishers’  Associa¬ 
tion  and  the 
Audit  Bureau  of 
Circulations.  He 

Ernest  R.  Wolf  ,  ,  ,  . 

also  changed  his 
plant  from  an  open  shop  into  a  union 
shop. 

Mr.  Wolf  will  give  special  attention 
to  the  South  .American  trade,  and  will 
publish,  besides  the  daily  paper,  a  weekly 
edition  which  will  go  to  Spain  and  the 
South  .American  countries  for  the  pur¬ 
pose  of  bringing  those  two  countries 
into  closer  commercial  relationship  with 
America. 

Mr.  Wolf  was  with  the  Hearst  or¬ 
ganization  for  eleven  years  and  is  well 
known  in  the  newspaper  publishing 
field. 


F.  W.  Hegeman,  recently  with  Verree 
&  Conklin,  has  joined  the  (Thicago  staff 
of  Story,  Brooks  &  Finley,  publishers’ 
representatives. 

.A.  H.  Moss,  who  has  been  in  charge 
of  the  Chicago  office  of  the  Standard 
Rate  &  Data  Service,  is  now  eastern 
manager  with  offices  at  347  Fifth  avenue. 
New  York. 

David  D.  Leahy,  editorial  writer  on 
the  Wichita  (Kan.)  Beacon,  recently 
celebrated  35  years  of  newspaper  work 
in  and  around  Wichita  and  his  41st  year 
as  a  resident  of  that  city. 

Mark  Woodruff,  for  more  than  ten 
years  connected  with  Portland  news¬ 
papers,  has  become  business  manager  of 
the  Crescent,  national  magazine  of  the 
Mystic  Shrine,  published  in  St.  Paul. 

Fred  J.  Trimm,  advertising  manager 
of  the  New  A’ork  Evening  Journal,  has 


returned  from  his  vacation,  which  he 
spent  at  White  Sulphur  Springs. 

Kellogg -March  Patterson  has  been  ap¬ 
pointed  manager  of  the  Chicago  office  of 
the  L.  H.  Crall  Company,  succeeding  F. 
Guy  Davis,  who  is  now  Western  man¬ 
ager  for  the  .A.  X.  P.  .A.  Bureau  of  Ad¬ 
vertising.  Prior  to  military  service  as  a 
lieutenant  of  infantry,  Mr.  Patterson  was 
advertising  and  sales  manager  of  the 
Sexton  Motor  Oil  Company. 

R.  H.  Byrum,  for  the  last  two  years 
advertising  manager  of  the  Hydraulic 
Press  Manufacturing  Company,  Mount 
Gilead,  Ohio,  has  been  selected  by  the 
executive  committee  of  the  American 
Foundrymen’s  Association  to  handle 
promotion  work  in  connection  with  its 
meml>ership  campaign,  its  annual  con¬ 
vention  and  exhibit,  which  will  be  held 
in  Columbus,  Ohio,  in  October. 

H.  Belden  Joseph,  who  has  been  as¬ 
sistant  advertising  manager  of  the  Kelly- 
Springfield  Tire  Company,  New  York, 
during  the  last  five  years,  has  resigned. 

Verne  E.  Burnett,  who  has  been  editor 
of  the  National  Gleaner  Forum,  has 
joined  the  advertising  department  staff 
of  the  Liberty  Motor  (Tar  Company, 
Detroit. 

W.  E.  Parker,  president,  and  George 
D.  Wilcox,  director  of  sales  and  adver¬ 
tising  of  the  Commerce  Motor  Car  Com¬ 
pany,  Detroit,  are  in  New  A’ork  map¬ 
ping  an  advertising  campaign. 

John  Ham,  advertising  manager  and 
director  of  the  Centaur  Company,  New 
York,  left  this  week  for  an  extended 
business  trip  through  the  South  and 
Southwest.  Mr.  Ham  will  visit  nearly 
all  the  Southern  and  Southwestern 
States  in  the  interest  of  the  Castoria 
Company.  His  trip  will  extend  up  to 
September. 

L.  M.  Brouillette,  formerly  advertising 
manager  •  of  the  Cole  Manufacturing 
Company,  and  later  Western  represen¬ 
tative  for  the  Peoples  Popular  Monthly, 
has  joined  the  copy  staff  of  Irwin  L. 
Rosenberg  Company,  Chicago.  Paul 
Gerding  has  been  made  a  member  of  the 
art  staff  of  the  same  agency. 

Warner  Bates,  formerly  of  the  edi¬ 
torial  staff  of  the  Buffalo  Express  and 
Utica  (N.  Y.)  newspapers,  has  resigned 
as  secretary  of  the  Wholesale  Mer¬ 
chants  &  Manufacturers’  .Association  of 
Buffalo  to  bo'-ome  advertising  manager 
of  the  H.  O.  Company,  Buffalo. 


is  preserved  in  more 
scrap  books  th^n  any 
otKer  Feature  beFore 
the  reading  public . 
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ROTOGRAVURE  AND  ITS 

POSSIBILITIES 

(Continued  from  page  10) 

the  job  sore  spots  could  be  quickly 
healed  and  big  business  like  the  above 
would  very  soon  get  in  line.  There  is 
plenty  of  it  waiting  right  now  for  pub¬ 
lishers  who  sense  the  opportunity  and 
go  after  it  in  the  same  way  the  maga¬ 
zines  go  after  theirs. 

For  the  publisher  who  would  consider 
a  rotogravure  section  as  an  extra 
revenue  produced  some  figures  as  to  ex¬ 
isting  sections  may  help.  It  has  been 
difficult  to  obtain  exact  lineage  data  from 
many  papers,  as  in  many  cases  the  roto¬ 
gravure  has  been  combined  with  black 
and  white  in  computing  revenue  sta¬ 
tistics.  There,  are  no  official  statistics 
for  rotogravure  advertising  at  the  pres¬ 
ent  time ;  indeed,  as  one  business  mana¬ 
ger  puts  it,  “the  whole  matter  of  roto¬ 
gravure  advertising  is  in  the  state  of 
flux.” 

Some  sort  of  a  central  information 
bureau  or  clearing  house  would  be  of 
advantage  to  publishers  as  well  as  to 
advertisers  and  advertising  agents.  A 
harmony  of  interests  and  a  better  under¬ 
standing  of  rotogravure  technique  would 
seem  to  be  indicated  as  a  fundamental 
need.  One  of  the  service  companies, 
established  by  the  magazines,  have  con¬ 
sidered  taking  it  up  from  this  standpoint 
but  encouragement  from  publishers  has 
not  been  very  great.  The  following 
revenue  figures  are  authentic  as  nearly 
as  may  be  from  data  secured: 

As  to  Revonuo 

For  the  year  1919,  the  New  York 
Times  rotogravure  section  carried  746,- 
936  lines  at  a  rate  varying  from  $1.25  to 
$1.50  per  line.  Translated  into  pages  this 
means  an  average  of  over  seven  pages  a 
veek  the  year  round.  During  the  past 
three  months  the  average  has  been  eight 
to  nine  pages  a  week  and  the  present 
rate  is  $1.85  per  line.  The  Tribune  of 
the  same  city  carried  708.495  lines  at  50 
cents  to  60  cents  per  line,  an  average  of 
just  about  seven  pages  a  week,  since  in¬ 
creased  to  over  eight  pages  each  week. 
Third  in  New  York  came  the  Sun  with 
151,193  lines  at  50  cents  a  line,  with  the 
Herald  next  carrying  219,396  lines  at  70 
cents  a  line  ( since  merged  with  the 
Sun).  The  World,  strange  to  say.  car¬ 
ried  only  175.382  lines  last  year  with  a 
rate  of  only  $1.00  a  line  as  compared 
with  the  Times  at  $1.50  a  line  carrying 
more  than  four  times  the  space. 

It  should  be  said,  however,  that  the 
World  section  was  greatly  handicapped 
for  advertising  at  its  start  by  poor  print¬ 
ing  and  paper  and  the  fact  that  it  was 
only  a  four-page  section,  while  other 
New  York  papers  were  issuing  sections 
of  eight  to  twenty-four  pages  each.  The 
present  rate  of  the  World  section  is  $1.50 
per  line  and  the  advertising  has  in¬ 
creased  very  considerably-  over  corre¬ 
sponding  period  of  1919  since  an  eight- 
page  section  on  better  paper  and  with 
better  printing  has  been  put  on.  It  is 
still,  however,  far  below  the  standard  of 
quality  maintained  by  the  other  New 
York  papers  issuing  rotogravure. 

In  Chicago  the  only  rotogravure  sec¬ 
tion  at  present  is  that  of  the  Tribune, 
which  is  printed  on  news  stock  and  bf 
tabloid  form.  While  the  tabloid  does 
not  seem  to  be  in  general  favor  with  ad¬ 
vertisers  who  have  expressed  themselves 
on  this  point,  the  Tribune  carried  365 
pages  of  rotogravure  space  last  year  and 
is  now  running  an  average  of  ten  pages 
weekly  with  business  booked  up  for 
months  ahead.  The  Tribune  has  done 
remarkably  fine  work  in  advertising  its 
section  and  is  reaping  big  returns,  as  it 
should. 


The  Boston  Herald  prints  its  own  sec¬ 
tion.  Starting  with  eight  pages,  it  now 
prints  regularly  16  pages  and  quite  fre¬ 
quently  24  pages  are  necessary  to  ac¬ 
commodate  advertising.  A  peculiarity  of 
this  section  is  the  large  and  increasing 
space  used  by  local  stores.  In  no  other 
city  except  New  York  and  Baltimore  is 
the  local  showing  so  consistent  and  pro¬ 
gressive.  As  many  as  five  pages  of  local 
space  have  appeared  and  three  pages  is 
about  the  regular  thing. 

Some  genius  must  have  charge  of  this 
department,  as  the  copy  and  treatment  of 
the  local  ads  is  very  unusually  handled 
and  does  full  justice  to  gravure.  In 
1919  this  paper  carried  385,734  lines,  the 
rate  being  50  cents  per  line.  The  Phila¬ 
delphia  Ledger,  Baltimore  Sun,  Detroit 
News,  Detroit  Free  Press  and  Atlanta 
Journal  report  a  greatly  increasing  de¬ 
mand  for  rotogravure  space.  Only  five 
papers  out  of  22  heard  from  are  dis¬ 
satisfied  with  advertising  flow  so  far.  All 
have  shown  a  decided  increase  in  recent 
months  and  all  expect  a  considerable 
increase  the  coming  year. 

Pouibilitiet 

Since  the  backbone  of  a  rotogravure 
section  from  a  revenue  standpoint  is  the 
volume  of  national  advertising  it  can  at¬ 
tract  and  since  dealer  influence  is  the 
chief  object  of  rotogravure  advertising 
it  may  be  said  at  once  that  only  papers 
in  good  jobbing  centers  can  hope  to 
make  a  section  pay  in  any  big  or  im¬ 
pressive  way. 

The  stronger  the  paper  the  more  as¬ 
sured  is  this  possibility.  It  is  doubtful, 
all  things  considered,  whether  a  paper  of 
less  than  50,000  circulation  can  make  a 
rotogravure  section  highly  profitable 
unless  local  advertising  possibilities  are 
very  good.  The  cost  of  production  on 
small  runs  is  likely  to  always  outreach 
any  reasonable  rate  that  the  circulation 
will  stand. 

The  tactical  advantages,  of  course,  are 
worth  considering.  Where  revenue  is  to 
be  calculated  on,  it  may  be  laid  down  as 
a  fixed  rule  that  it  takes  three  pages  of 
advertising  to  equal  cost  of  an  eight-page 
section  at  double  run-of-rate  paper  rate. 
.•Ml  over  three  pages  counts  for  profit. 
Successful  sections  carry  four  to  five 
pages  out  of  eight.  The  best  developed 
.sections  have  now  arrived  at  a  regular 
weekly  quota  of  nine  pages  of  advertis¬ 
ing  out  of  sixteen. 

NeceMJtry  Equipment 

As  to  whether  a  paper  should  print  its 
own  section  or  get  it  on  the  outside, 
opinions  differ.  It  is  safe  to  say  that 
except  under  the  most  favorable  condi¬ 
tions  an  investment  in  a  rotogravure 
plant  is  precarious,  to  say  the  least. 

While  the  initial  expense  is  not  enor¬ 
mous,  the  chances  of  turning  out  uni¬ 
formly  good  work  from  the  start  are 
decidedly  slim.  Usually  it  takes  several 
months  for  a  plant  to  find  itself  and 
many  unexpected  difficulties  arise.  Good 
etchers  and  photographers  are  hard  to 
secure  and  highly  temperamental.  They 
have  to  be  handled  with  kid  gloves.  Such 
a  thing  as  being  hurried  or  given  arbi¬ 
trary  instructions  does  not  meet  their 
views.  Then  again  the  rotogravure 
process  is  a  delicate  one  at  the  best  and 
unless  the  mechanical  superintendent  is 
in  full  sympathy  with  its  requirements 
he  is  very  apt  to  use  cuss  words  when  a 
muggy  day  or  excessive  humidity  comes 
along  and  his  etcher  tells  him  the  films 
are  too  soft  to  work  on  until  the  wind 
changes  to  the  F.ast.  Local  conditions 
of  weather  greatly  affect  rotogravure 
production.  Tissues  stretch  or  shrink 
over  night,  chemicals  respond  to  heat  or 
cold. 

An  expensive  air  regulator  is  a  neces¬ 


sity  if  good  work  is  to  be  produced 
in  the  summer  months.  In  one  way  or 
another  putting  in  a  plant  means  a  cer¬ 
tain  period  of  grief  and  any  theoretical 
saving  in  cost  of  production  is  more 
illusory  than  real  if  those  who  operate 
their  own  plants  are  to  be  believed. 

If  you  put  in  your  own  plant  be  sure 
to  put  in  two  presses  else  you  are  apt  to 
come  a  cropper  if  the  press  breaks  down 
or  goes  wrong,  a  thing  which  roto¬ 
gravure  presses  are  often  known  to  do. 
In  buying  outside,  select  a  good  respon¬ 
sible  concern  whose  equipment  is  up  to 
date  and  whose  record  for  uniform  pro¬ 
duction,  prompt  deliveries  and  general 
decency  of  performance  has  been  proved 
over  a  long  enough  period  of  time.  New 
rotogravure  plants  are  cropping  up  over 
night,  but  it  isn’t  plants  you  are  depend¬ 
ing  on  so  much  as  men.  Experienced 
rotogravure  men,  both  owners  and  oper¬ 
ators,  are  scarce.  The  whole  industry  in 
this  country  is  less  than  ten  years  old. 
Fools  rush  in  where  wise  men  would 
fight  shy. 


THE  NORTH  JERSEY 
SHORE 

is  enjoying  one  of  the  most  prosperous 
seasons  in  its  history. 

You  can  thoroly  cover  this  responsive 
section  by  using  the 

^BDRY  PARK  PRESS 

J  (Evening  and  Sunday) 

Standard  Rats  Card  Mssnber  A.  B.  C. 
Frank  R.  Northrop,  Special  Representa¬ 
tive,  303  Fifth  Avenue,  New  York  City. 

Association  Building,  Chicago. 

J.  Lyle  Kinmonth,  Publisher,  Asbury 
Park,  N.  J. 


Largest  3c  Morning 
Circulation  in  America 

Greatest  10c  Sunday 
Circulation  in  the  World 


Getting  back  to  the  advertising  out¬ 
look  for  rotogravure — it  is  little  short 
of  astonishing  to  those  who  understand 
conditions  from  the  inside  or  have 
looked  into  the  matter  in  a  systematic 
way.  All  leading  advertising  agencies 
agree  that  rotogravure  advertising  is 
bound  to  reach  very  large  proportions 
when  conditions  for  its  placing  are  fa¬ 
cilitated  so  that  a  sufficient  number  of 


Remember  Perth  Amboy  and  tbe 

Evening  News  > 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Representative 
303  Fifth  Ave.,  New  York  City  i 


*  in  eludes  Every  Family 
in  the  Church” 

So  writes  our  subscription  agent  from 
a  church  in  upper  New  York  State. 
An  exceptional  case,  to  be  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  tbe  earnest 
supporters  of  our  denomination. 

Ours  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de¬ 
nomination. 

20  Cents  per  Agate  Line. 

The  Congresationalist 

14  Boacon  St.  Boston 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Mining  Pk’eM 

Santa  Barbara,  California 


IN 

LOS  ANGELES 

IT  IS  THE 


MEMBER  A.  B.  C. 
Government  Circulatiosi  Statement 
April  1,  IfZe 

134,686 

Tha  Giant  of  the  West 
Rspressetstlves 

Hew  Ysrt  Ckiesio 

Lsster  J.  Clerks  G.  Lsfss  Psyni  Cs. 
604  TIass  BIS|.  432  Msrssstts  BI4|. 


Tried  and  Found  True 

Whether  as  s  household  necessity  for 
the  family  or  a  productive  talesman 
for  advertisers 


l^fttaburg  Btafiaf rtf 

has  stood  the  test  for  generations. 


Branch  Offices: 


Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


LEADS 

all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 
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papers  of  the  right  caliber  can  be  con¬ 
sidered  and  booked  as  a  unit  for  national 
covering  campaigns.  The  logical  field  of 
rotogravure  is  in  competition  with  the 
big  national  weeklies  with  orders  defi¬ 
nitely  scheduled  a  long  period  in  ad¬ 
vance.  This  at  .present  is  impossible, 
as  many  of  the  important  jobbing  cen¬ 
ters  cannot  be  covered  in  rotogravure. 

Writing  on  this  point  in  response  to  a 
definite  inquiry  the  head  of  one  of  the 
foremost  agencies  says,  “I  believe  that 
rotogravure  has  caused  a  revolution  in 
thought  towards  the  use  of  newspapers, 
especially  Sunday  newspaper  space.  All 
it  needs  is  to  have  the  situation  rounded 
out  and  the  gaps  in  the  map  properly 
filled.  I  know  I  am  a  long  way  Ifom 
being  alone  in  this  viewpoint  towards 
rotogravure.”  Another  agency  head 
writes :  “We  are  constantly  faced  with 
the  proWem  of  putting  advertisements  in 
rotogravure  sections  for  our  clients  and 
being  unable  to  do  so.  I  believe  that  if 
you  were  to  inquire  from  other  agents 
and  advertisers  you  would  find  the  same 
conditions  true.”  A  big  national  adver¬ 
tiser,  one  of  a  hundred  who  express 
themselves  in  similar  tone  writes,  “I 
hope  the  time  will  soon  come  when  we 
can  use  gravure  sections  of  newspapers 
in  a  national  way  so  as  to  cover  the 
whole  country  and  then  it  will  become 
national  advertising  as  well  as  local 
advertising.” 

Dom  It  Fit? 

To  sum  up.  The  rotogravure  supple¬ 
ment  is  a  logical  development  in  news¬ 
paper  progress  and  as  such  it  has  come 
to  stay.  Its  attractiveness  for  national 
advertisers  cannot  be  overstated.  It  is 
something  they  want  and  need  and  will 
liberally  patronize  when  conditions  are 
right.  It  furnishes  a  quality  of  printing 
and  pictorial  effect  equivalent  to  that  of 
the  magazines  with  circulation  concen¬ 
trated  where  it  can  be  better  used.  To 
look  upon  a  Rotogravure  section  simply 
as  an  added  reader  feature  or  some¬ 
thing  with  which  to  beat  competition 
would  be  a  mistake.  Treat  it  as  a  valu¬ 
able  property  to  be  independently  de¬ 
veloped.  Put  it  on  as  a  separate  and  im¬ 
portant  revenue  producer  and  go  after 
the  revenue  in  the  proper  way.  Study 
the  advertisers  needs.  Find  out  how  it 
fits  in  with  his  plans.  Get  out  a  good 
section,  the  best  possible  or  none  at  all. 
Have  it  well  edited,  have  the  pictures 
right,  the  captions  right,  the  etching  and 
printing  right.  Don’t  use  anything  short 
of  the  best  quality  paper.  Show  adver¬ 
tisers  that  you  can  rise  fo  the  occasion 
and  want  their  business.  Make  it  easy 
for  them  to  patronize  your  section. 
Don’t  treat  it  as  a  side  issue.  Treat  it 
as  the  Pullman  section  of  your  Trans- 
poitation  train — with  extra  care. 


Jackson  Enters  Movies 

Joseph  A.  Jackson,  until  recently  as¬ 
sistant  dramatic  editor  of  the  New  York 
World,  left  Thursday  for  Culver  City, 
Cal.,  to  become  connected  with  the  Gold- 
wyn  Studios. 


QUESTION  OF  OUT  OF  TOWN 
LABOR  ADS 


(Continued  from  page  26) 


through  advertising,  then  it  is  a  part  of 
this  function.” 

The  Indianapolis  newspapers,  at  the 
request  of  local  industry,  has  refused  to 
print  Help  Wanted  advertisements  from 
out  of  its  community  and  after  a  careful 
investigation  Mr.  Barringer,  classified 
manager  of  the  Indianapolis  News,  is 
of  the  opinion  that  the  ban  in  no  way 
restricts  the  movement  of  labor.  He 
says:  “Manufacturers  have  demon¬ 

strated  that  they  will  do  most  anything 
for  help  when  the  supply  is  scarce.  They 
have  gone  so  far  as  to  establish  employ¬ 
ment  agencies  in  this  city  and  to  put 
their  own  men  to  work  in  our  factories; 
in  addition  to  various  schemes  to  take 
laborers  away  from  this  city.  The 
unions  also  have  secretaries  in  all  the 
large  cities  who  are  in  constant  touch 
with  the  labor  situations  over  the  coun¬ 
try  so  that  if  labor  cannot  get  informa¬ 
tion  through  the  papers  it  can  through 
these  officials  of  their  union.  The  tac¬ 
tics  used  by  the  manufacturers  in  pro¬ 
curing  help,  from  other  cities  do  more 
to  cause  dissatisfaction  and  unrest  among 
the  laboring  classes  than  newspaper  ad¬ 
vertising  could  ever  possibly  do.” 

Mr.  Barringer  might  have  added  that 
the  tactics  wou’a  not  have  been  used 
had  the  out  of  town  employers  been  al¬ 
lowed  to  advertise. 

If  the  reasoning  is  logical  and  true 
that  Help  Wanted  should  be  restricted 
when  it  tries  to  draw  labor  from  one 
city  to  another,  then  why  is  it  not  as 
logical  to  refuse  to  p.'.nt  an  advertise¬ 
ment  that  might  cause  a  man"  to  leave 
one  factory  and  go  to  another? 

Isn’t  it  just  as  wrong  to  cause  a  man 
to  go  from  a  factory  on  the  north  side 
of  the  city  to  a  better  position  in  the 
south  side  of  the  same  city  as  it  is  to 
cause  him  to  move  from  a  job  in  one 
community  to  a  more  satisfactory  one  in 
another  city?  Some  people  think  so  and 
suggest  that  all  Help  Wanted  be  greatly 
curtailed. 


Will  Make  Paper  from  Cotton  Linters 

Dallas,  Tex. — Following  experiments 
here,  steps  have  been  taken  to  construct 


a  paper  mill  to  make  print  paper  out  of 
cotton  linters.  The  company  plans  to 
have  the  mill  finished  in  six  months,  and 
to  begin  the  manufacturing  of  paper 
within  ten  months.  The  capacity  at  first 
will  be  twenty  tons  daily.  A  company, 
to  be  known  as  the  Trinity  Paper  Com¬ 
pany,  with  a  capital  of  $1,000,000  will  be 
incorporated.  The  mill  will  cost  $800,- 
000  and  will  make  book,  writing  and 
tissue  paper  as  well  as  print.  To  make 
a  ton  of  wood  pulp  requires  2  cords  of 
wood,  selling  at  $36  a  ton,  while  2,500 
pounds  of  cotton  linters  at  2  cents  per 
pound  will  make  a  ton  of  lint  paper,  it 
was  said  by  the  organizers. 


GRIFFITH  R.  HUGHES  ARRESTED 


Charged  with  Stealing  hut  !•  Released 
on  Bail 

(By  Telegraph  to  Editor  &  Publisher) 

ViCTORtA,  B.  C. — Griffith  R.  Hughes, 
owner  of  the  Victoria  Times,  has  been 
arrested  on  a  charge  of  stealing  $600 
from  the  firm  of  David  Spencer,  Ltd. 
The  charge  was  made  by  W.  J.  Spencer, 
a  member  of  the  firm,  who  declared  this 
sum  was  only  nominal  and  claimed  that 
total  shortages  involved  ran  into  six 
figures.  Mr.  Hughes  was  released  on  a 
$20,000  bail. 

Mr.  Hughes  became  connected  with 
the  firm  of  David  Spencer,  a  large  dry 
goods  department  store,  about  fifteen 
years  ago  as  accountant  and  head-book¬ 
keeper,  and  later  became  auditor  and 
acted  in  a  financial  capacity  for  that  firm 
for  a  long  time.  He  held  that  position 
until  a  few  days  ago.  Several  years  ago 
he  purchased  the  Victoria  Times  for  a 
consideration,  said  to  be  near  $225,000. 


Cleveland  Population 
i  Doubles 

every  20  years.  Cleveland’s  strategic 
position  between  the  Superior  ore  beds 
and  the  Ohio-Pennsylvania  coal  fields 
assures  steady  gfrowth  in  population 
and  wealth.  This  expanding  market 
is  at  your  command  through  the  sole 
use  of 

THE  PLAIN  DEALER 

CLEVELAND 


Claim  Iowa  BaMball  Champioiulup 

Council  Bluffs,  la.— The  Daily  Non¬ 
pareil  baseball  team  of  Council  Bluffs  is 
claiming  the  newspaper  championship  of 
Iowa,  through  the  defeat  at  Des  Moines 
Celebration  day  of  the  Daily  Capital 
team.  The  Nonpareils  stand  at  the  head 
of  the  Council  Bluffs  Twilight  amateur 
league. 


The 

Pittsburgh 

Post 


has  the  second 
largest  mom* 
ing  and  Sunday  circulation 
in  Pittsburgh. 


The  Boss  says: 

More  and  more  national  adver¬ 
tisers  are  learning  that  Marion 
County,  W.  Va.,  ts  an  important 
market,  and  they  run  their  copy  in 


Publiahad  at  Fairamt,  W.  Va 

Population  25.000 — Member 
A.  B.  C. 


Represented  by  MacQuoid  Agency 
103  Park  Avenue,  New  )^rk 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 

Paid  Circulation  SUbTDAY 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELDI 


THE  FARMERS 

of 

LANCASTER  CO.,  PA. 

ALL  READ 

The  Intelligencer 

THE  NEWS  JOURNAL 

27,000  Daily 


Southern  Publishers 

In  answering  your  calls  for  newspaper¬ 
men  to  fill  positions  in  your  editorial 
and  business  staffs,  we  present  the 
candidates’  records  on  a  specially  pre¬ 
pared  form  together  with  copies  of 
their  letters  of  recommendation  se¬ 
cured  direct  from  their  references. 

IVt  have  faith  in  every  man  we 
present. 

SOUTHERN  PUBLISHERS 
EXCHANGE,  INC. 

Newspaper  Properties’ 

Printing  Equipment 
P.  O.  Box  RichnMmd 

1S*7  Virginia 


■fatly  Nfty  pmta  hi  tMmad  rsa*  TIM 


NEWS-LEADER 

Tbs  NEWS-LEADER'S  dieulaUaii  in  UehiaoDd 
Is  irester  thu  that  of  aU  the  ether  Btefamond 
pspen  eomUiMd. 

Ilw  NEB^LEADER’S  drealatlan  la  Vliilala 
Is  treater  than  any  othsr  VMWa  afwtaiiii. 

The  sworn  statoneniB  of  tao  llehMaad  pipiM 
show  THE  NEWS-LEADER  has  a  dalN  dreaU- 
tlon  In  Blchmond  which  Is  more  than  three  tlaec 
treeter  than  Its  neanat  eoapeUtnr. 

Foreltn  retreaentattra. 


The  Kelly-SMith  Ca., 
■arttUit  RdMIai, 
■nafeaar  at  34tll  St 
He*  Yark  City. 


Kally-Sattb  Cai, 

lytlN  RalMaft 

Cklcafa^  III. 


J.  R.  Keaaili,  Caadler  lalMlaf,  AUeata.  Ca. 


Jobber  Influence 
Send  for  additional 
sheets  for  your  Indian¬ 
apolis  Radius  books  on 
«Seven  Studies  in  Dis¬ 
tribution.” 

fNDlANApoliS  News 

Prmmk  T.  CarroO,  Advertumg  Nawagw 
Dmm  A.  OtrroU,  New  York  Kefreteutatnw 
J.  £.  Lmtg,  Ckkago  Refirewntatne 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  ivitii  SO 
years’  experience  recentiy  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  pUced  it  FIRST  IN 
AMERICA  among  a  thonsand 
newspapers. 

WMtem  Reprcaentatlve,  J.  W.  Lata, 
rirat  Nat’l  Bank  Bldg.,  Chicago,  lU. 
■aatem  RepreaentatlTe,  Dan  Jl,  f^rrolL 
'Tribnne  Bldg.,  New  Tork,  M.  T. 


A  copy  of 


The  Detroit  News 

reaches  every  4.6  unit  of  De¬ 
troit’s  population — a  thorough¬ 
ness  of  coverage  by  one  paper 
not  existing  in  any  other  city  of 
the  same  size. 
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CANADIAN  CARS  ORDERED 
RETURNED 

(Continued  from  page  6) 

Almost  every  line  of  production,  al¬ 
most  every  industrial  community,  has 
shipping  stuck  in  the  mud  of  the  bot- 
tolh  of  the  traffic  canal  because  the  car 
supply  is  so  low  it  cannot  float  it.  At 
the  same  time  tens  of  thousands  of 
cars  are  straying  in  places  where  they 
are  ot  little  or  no  service.  The  indus¬ 
tries  of  New  England  are  closing  down 
in  midsummer  for  lack  of  coal.  But  it 
is  fact  that  hundreds  of  cars  loaded 
with  coal  and  delivered  at  their  des¬ 
tinations  are  being  held  on  sidings 
while  owners  of  the  coal  hold  out  for 
the  highest  possible  bid  for  it. 

^  Evary  Industry  Impaired 

The  manager  of  a  I  hiladelphia  pub¬ 
lic  utility  was  offered  12  carloads  of 
coal  lying  on  the  track  there  for  $7  a 
ton  and  accepted  the  offer.  Two  days 
later  he  was  notified  that  the  offer  was 
an  error,  as  that  coal  had  la’cn  sold 
elsewhere,  hut  that  12  cars  of  the  same 
kind  of  coal  could  be  furnished  him  at 
$9,  and  he  accepted  that.  Then  he  was 
informed  that  this,  too,  had  got  away, 
hut  that  12  more  cars  would  he  sent 
him  at  $12.  He  got  it  at  $12,  hut  feels 
sure  it  was  the  same  coal  in  the  same 
cars  he  had  first  bought  at  $7.  His 
case  is  one  of  many  of  the  sort  being 
reported  to  the  Federal  Trade  Commis¬ 
sion,  indicating  the  tie-up  of  loaded 
cars  while  auctioning  is  carried  on. 

It  is  one  way  in  which  the  mileage 
of  cars  is  reduced  fr<im  a  possible  30 
a  (lay  to  27,  as  given  by  f’resident  Wil¬ 
lard,  and  the  equivalent  of  .f'.IO.OOO  cars 
withdrawn  from  traffic.  It  is  also  a 
direct  and  strong  factor  in  the  increase 
of  high  cost  of  living. 

Coal  supply  is  dependent  absolutely 
on  car  service.  Through  the  month  of 
June,  the  most  favorable  period  for  pro¬ 
duction  and  distribution,  the  coal  mines 
tif  the  country  were  allotted  about  15 
per  cent  of  the  cars  they  needed.  This 
means  only  15  per  cent  of  coal  supply 
in  the  best  month  of  the  year.  Even 
now,  under  the  special  coal  priority  or¬ 
der.  only  35  to  40  per  cent  of  the  cars 
needed  get  to  the  mines.  ‘‘Give  the 
miners  enough  cars  for  a  month  or  six 
weeks,”  says  John  Moore,  representing 
the  Ohio  miners,  ‘‘and  coal  will  noi  be 
$7.25  at  the  mines,  but  down  to  $4, 
where  it  ought  to  be.” 

Coal  Supply  Depend*  on  Car* 

Railroad  interests  are  pleading  liefore 
the  Interstate  Commerce  Commission 
for  an  increase  of  30  per  cent  in  traffic 
rates.  Thirty  per  cent  wouid  add 
$1,000,000,000  to  the  freight  ‘  aff.c  bill 
of  the  nation,  and  another  $10X1030,000 
to  the  passenger  traffic  bill.  But  that  is 
ttot  all.  Those  who  know  how  to  figure 
out  such  things  estimate  that  other  and 
related  increases  of  prices  following  the 
higher  freight  would  add  $3,000,000,000 
more,  making  the  total  increase  in  the 
nation's  cost  of  living  $5,000,000,000  a 
year. 

This  is  giving  the  patient  plenty  more 
of  the  dope  of  which  it  is  already  sick 
almost  to  death. 

This  increased  rate  might  make  the 
railways  content  with  traffic  conditions 
as  they  are,  but  with  conditions  as  they 
arc  who  else  could  be  content? 

On  the  other  hand,  increased  efficiency 
of  service  would  add  legitimately  to 
the  railway  profits  and  at  the  same  time 
help  all  other  business. 

Federal  Trade  Commissioner  William 
B.  Colver  has  a  plan  for  car  distribu¬ 
tion  which  is  rapidly  winning  advocates 
in  Washington  This  is  his  plan  for 


centralized  control,  which  was  printed 
in  Editor  &  Pcblisher  of  July  3.  Some 
comment  by  him  on  the  subject  is  il¬ 
luminating. 

Point*  to  One  Operating  Unit 

‘'So  far  as  I  know,”  Commissionei 
Colver  said,  “there  is  just  one  thing 
which  can  relieve  the  print-shipping 
condition,  and  that  one  thing  will  also 
relieve  all  other  shipping  conditions. 
Maximum  efficiency  can  only  be  had 
from  the  railroads  of  the  country  if 
these  railroads  are  one  operating  unit. 
So  long  as  the  railroads  are  operated 
separately,  with  separate  ownership  of 
motive  power  and  rolling  stock,  no  rail¬ 
road,  not  even  the  richest  one,  can  op¬ 
erate  profitably  and  with  reasonable 
rates  if  it  has  to  supply  itself  with  a 
motive  power  and  rolling  stock  equip¬ 
ment  capable  of  taking  care  of  its  peak¬ 
load.  If  the  government  is  to  aid  the 
railroads  in  obtaining  more  locomotives 
and  cars,  the  interests  of  the  country 
would  best  l>e  served  by  having  at  least 
this  government-supplied  equipment 
handled  as  a  unit  so  that  it  may  be  mo¬ 
bilized  in  those  sections  of  the  country 
where  sensonal  movements  of  freight 
are  on. 

“The  Pullman  operation  illustrates  my 
point.  Last  week  the  peak-load  supply 
of  Pullmans  were  mobilized  at  San 
Francisco ;  a  month  ago  they  were  mo¬ 
bilized  at  Chicago.  The  Pullmans  are 
always  mobilized  scctionally  and  sea¬ 
sonally  to  meet  extraordinary  traffic  and 
having  met  it  they  are  hurried  away 
to  meet  the  next  emergency.  It  is  just 
as  possible  to  handle  this  proposed  new 
sup'-ly  of  rolling  stock  and  motive 
pewer  in  that  way  as  it  is  to  handle  the 
Pullirars  in  that  way.” 

“It  Can  Be  Done,”  Say*  Colver 

“Could  it  be  done  except  under  gov¬ 
ernment  operation  ?” 

“'S’e.s,”  said  the  Commissioner,  “it 
would  be  feasible  to  have  a  sliding  scale 
of  freight  rates  conditioned  on  expedi¬ 
tion  of  service.  Suppose  a  shipper  were 
allowed  to  rebate  on  his  freight  rate 
for  each  day  of  delay,  just  as  you  get 
a  dollar  back  if  your  18-hour  train  is 
an  hour  late.  I’nder  guise  of  damage 
claims  that  device  is  now  in  operation 
with  respect  to  refrigerated  freight. 
Did  you  ever  see  a  train  of  refrigerator 
cars  ‘laid  out’  for  a  coal  train,  or  even 
a  passenger  train?” 

Commissioner  Colver  was  asked  if 
in  his  opinion  the  return  of  6,000  box 
cars  to  Canada  would  seriously  affect 
our  own  car  supply.  “No,”  he  said. 
“That’s  only  a  drop  out  of  the  bucket. 
Our  trouble  is  not  a  matter  of  the  num¬ 
ber  of  cars,  but  of  their  distribution. 
;*nyway,  those  cars  will  all  come  right 
back  loaded  with  things  we  badly  need. 
If  they  can  help  to  relieve  the  newsprint 
famine  they  will  be  doing  far  more  good 
than  they  can  do  lying  up  here.” 


Carl  Keffer,  Jr.,  formerly  with  Frank 
Seaman,  Inc.,  New  York,  has  joined 
Newcll-Emmett  Company,  Inc.,  New 
York. 


The  Dominating  Force 

In  •  m*nn(*etnrin|r  territory  fanoni 
for  it*  hnitle,  thrift  and  proaperity 
where  a  million  dollar*  are  expended 
weekly  in  wage*. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  thi*  field,  hvt  they 
offer  advertiaer*  the  loweat  rate  ob¬ 
tainable  in  New  England.  Keep  then* 
on  yonr  Hat. 

FOREIGN  REPRESKNTA‘nVBS 
1.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glaaa, 

Pcople*‘  Ga*  Bldg.,  Cbieago,  DL 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


Om.^ha,  Neb. — .^t  the  annual  meet¬ 
ing  of  the  .^dbertising-Selling  League, 
Charles  E.  McDuffie,  secretary  of  the 
Corey  &  McKenzie  Printing  Company, 
was  chosen ,  president ;  Fred  S.  Larkin, 
of  the  West  Lawn  Cemetery  .Association, 
vice-president;  Phil  Gilmore,  of  the 
Conservative  Savings  &  Loan  Associa¬ 
tion,  treasurer;  and  Dean  T.  Smith, 
secretary. 

Chicago. — George  A.  Starring,  for 
nine  years  professor  of  agricultural 
pournalism  and  advertisbig  at  the  South 
Dakota  State  College  of  .Agriculture  and 
Mechanic  Arts,  is  now  assistant  to 
F'rank  B.  White,  managing  director  of 
the  .Agricultural  Publishers’  .Associa¬ 
tion  at  Chicago. 

Baltimore,  Md. — The  Women’s  .Ad¬ 
vertising  Club,  at  oile  time  an  auxiliary 
of  the  .Advertising  Club  but  now  inde¬ 
pendent,  has  been  incorporated  under 
the  laws  of  the  State  of  Maryland.  The 
certificate  of  incorporation  bears  the 
names  of  Misses  .Alice  Poor,  Hilda  Van 
Leer  Katz,  Katherine  H.  Mahool,  Mary 
.Armiger,  Margaret  Randall,  Hulda 
Buerriere,  Mary  Jane  Durham,  .Anne 
Colemand  and  Mrs.  L.  M.  Tarltell. 

CiNCi.NXATi,  Ohio. — The  .Advertisers’ 
Club  of  Cincinnati  has  elected  the  fol¬ 
lowing  new  officers :  President,  C.  .A. 
Radford,  manager  Western  Newspaper 
Union  ;  first  vice-president,  G.  W.  Pres¬ 
ton,  advertising  manager  Cincinnati  En¬ 
quirer;  second  vice-president,  Russell 
Cock,  sales  manager  Icy- Hot  Bottle 
Company ;  tinanc'al  .secretary,  .Alfred 
Ma'.  May  &  Kriedler,  printers;  treasur¬ 
er,  D.  D.  Miller,  president  Miller  School 
of  Business ;  directors,  one  year,  Thomas 
Kiphart,  advertising  manager  Fifth- 
Third  National  Bank ;  three  years,  Krell 
Spires,  advertising  manager.  Monitor 
Stove  Company,  and  E.  H.  Ench,  ad¬ 
vertising  manager  Mabley  &  Carew 
Company. 

Des  Moines,  la. — New  officers  of  the 
..Ad  Club  are ;  C.  .A.  Baumgart,  president ; 
Chester  Coggswell,  vice-president;  Ray 
Lockard,  secretary-treasurer,  and  Ed 
Corbin,  Harter  Hull,  J.  D.  LeCron,  Ken¬ 
neth  Smith  and  J.  E.  Swailey,  directors. 

Grand  Rapids,  Mich. — Eight  furniture 


THB 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 


FOR  QUICK  RELEASE 

The  Marriage  of  Anne 

A  new  serial  by  one  of  the  most  pop¬ 
ular  and  highly  paid  women  writer* 
of  newspaper  fiction 

MAY  CHRISTIE 

author  of  “Helene's  Married  Life," 
"Love’s  Gamble,"  “The  Adventures 
of  Ellen  Adair  in  America,"  "At 
Cupid’s  Call,"  etc. 

Territories  are  closing  rapidly.  Wire 
for  samples  and  price. 

Th*  McClur*  N«w*paper 
Syndicato 

m  Fourth  Avemie  Now  Yerk 


trade  publications,  at  a  meeting  here, 
have  formed  a  co-operative  body  called 
the  Associated  Homes  Furnishers’  Pub¬ 
lications.  C.  R.  F'rancis,  Furniture  Jour¬ 
nal,  Chicago,  was  elected  president. 


The 

Pittsburg  Press 

Daily  and  Snnday 


Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foroiga  Advertfolng  RsyroansUMTeo 

Metropolitan  Tower,  Feoples’  Gat  Bldg. 
I.  A.  KLEIN  JOHN  GLASS^ 

New  York.  Chicago. 


“Indispensable,”  Is  What 
Putnam  Weale  Thinks  of 
the  Japan  Advertiser. 

Following  is  an  excerpt  from  a 
letter  received  by  The  Japan  Ad¬ 
vertiser: 


Peking,  June  II,  1920. 

“The  Japan  Advertiser  in  my 
opinion  is  indispensable  for  a 
daily  study,  not  only  of  the  Far 
Eastern  situation,  but  of  the  in¬ 
fluences  which  work  upon  that  sit¬ 
uation  from  Washington,  London, 
New  York  and  other  world  cen¬ 
ters.  The  skilled  political  student 
needs  only  an  indication  in  a  tele¬ 
gram  or  a  leading  article  to  meas¬ 
ure  what  is  coming;  he  will  find 
those  indications  in  greater  quan¬ 
tity  in  The  Japan  Advertiser  than 
in  any  other  newspaper  I  know  of 


in  Asia.’ 


PUTNAM  WEALE. 


New  York  Office 

1  W.  34th  St. 

EMIL  MAURICE  SCHOLZ, 

Airerican  Editor  and  Representative 


REGINA  DARK’S 

NEW  YORK  LETTER 

A  splendid 
once-a-w  e  e  k 
feature  for 
Saturday  or 
Snnday. 
S  p  r  i  g  h  tly, 
B  a  n  c  y ,  an- 
th  o  r  i  t  ative 
by  a  widely 
known  satir- 
Ragfna  Dark  ist  and  artist. 

Little  Feature  Sjmdicate 

1400  Broadway,  Naw  York 


“ADELE” 

A  rugged  story  of  adventure 
on  the  high  seas 


BY  EUGENE  CAMPBELL 


Now  available  for  Sunday 
newspapers. 


[nternational  Feature 
Service,  Inc. 

246  Wast  Both  St.,  Naw  York. 
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TIPS  FOR  AD  MANAGERS 


Hancock-Payne  Agency,  Drexel 
Bldg.,  Philadelphia,  Pa.  Handling  na¬ 
tional  advertising  account  for  the  Vi¬ 
bration  Specialties  Company. 

J.  Horace  Lytle  Company,  Mutual 
Home  Bldg.,  Dayton,  Ohio.  Handling 
account  for  Ohio  Steel  h'oundry  Com¬ 
pany  of  Springfield,  Ohio. 

LeRoy  a.  Kling  Company,  Consum¬ 
ers  Bldg.,  Chicago.  Has  secured  ac¬ 
count  of  Western  Newspaper  Associa¬ 
tion,  Chicago. 

Brooke,  Smith  &  French,  Kresge 
Bldg.,  Detroit.  Handling  account  of 
Eureka  Vacuum  Cleaner  Company  of 
Detroit. 

Martin  V.  Kelley  Company,  327 
LaSalle  street,  Chicago.  Handling  ad¬ 
vertising  of  Chicago,  Rock  Island  &  Pa¬ 
cific  Railroad. 

Robert  Hoyme,  Inc.,  ISO  W^est  57th 
street.  New  York  City.  Handling  ad¬ 
vertising  for  S.  M.  Hexter  &  Co.,  Cleve¬ 
land,  Ohio,  manufacturers  of  “Sol 
Cocamit  Oil  Shampoo”;  Bush  Terminal 
Corporation,  New  York;  Bennett’s 
Travel  Bureau,  New  York;  Executive 
Service  Corporation,  New  York. 

Manternach  Company,  Morgan  Bldg., 
Buffalo,  N.  Y.  Handling  advertising  of 
Syracuse  Sales  Company,  Syracuse, 
X.  Y.,  manufacturer  of  “The  Kelly  Ball 
Lubricator” ;  also  that  of  S.  J.  Sayers  & 
Co.,  industrial  engineers,  accountants 
and  auditors,  Syracuse. 

Sweet,  Thompson  &  Phelps,  Trans¬ 
portation  Bldg.,  Chicago.  Handling  ad¬ 
vertising  account  of  Bradley  Motor  Car 
Company,  Cicero,  Ill. 

Frank  Seaman,  Inc.,  470  Fourth 
avenue,  New  York  City.  Handling  ac¬ 
count  of  C.  A.  Gambrill  Manufacturing 
Company,  Baltimore,  “Pat-a-cake”  cake 
flour,  pancake  and  buckwheat  flour. 

.‘\tlas  Advertiscng  Agency,  450, Fifth 
avenue.  New  York  City.  Handling  ad¬ 
vertising  for  the  Milron  Manufacturing 
Company,  London,  of  which  Alex.  D. 
Shaw,  New  York,  is  American  repre- 
.sentativo. 

Henri,  Hurst  &  McDonald,  Farland 
Bldg.,  Chicago.  Handling  advertising 
for  Service  Motor  Truck  Company, 
Wabash,  Ind. 

Martin  V.  Kelley,  Inc.,  Second  Na¬ 
tional  Bank  Bldg.,  Toledo,  Ohio.  Han¬ 
dling  account  of  The  Nu-Wau  Milker 
Company,  Syracuse,  N.  Y. 

Martin  V.  Kelley  Company,  Second 
National  Bank  Building,  Toledo,  Ohio, 
handle  advertising  for  “Nu-Way”  Milker 
Company,  Syracuse,  N.  Y.  Placing 
orders  with  Western  newspapers  for 
Chicago,  Rock  Island  &  Pacific  Railroad 
Company,  Chicago. 

J.  M.  Leddy  Co.mpany,  41  Park  Row, 
New  York.  Placing  orders  with  news¬ 
papers  for  Starr  Piano  Company,  9  East 
37th  street.  New  York. 

H.  K.  McCann  Company,  61  Broad¬ 
way,  New  York.  Placing  orders  with 
newspapers  for  International  Motor 
Truck  Company,  “MacK”  Truck.  West 
End  avenue  and  64th  street.  New  York. 


Scott  &  Bowne,  Bloomfield,  N.  J. 
Generally  make  up  newspaper  lists  dur¬ 
ing  July  for  Scott’s  Emulsion,  Watsess- 
ing  Station,  Bloomfield,  N.  J. 

Sherman  &  Bryan,  120  West  32nd 
street.  New  York.  Placing  orders  with 
W’estern  newspapers  for  Glessner  Com¬ 
pany,  "Turpo,’’  Findlay,  Ohio.  ^ 

J.  W.  Barber  .Agency,  80  Boylston 
street,  Boston.  .Again  placing  orders 
with  newspapers  for  .A.  J.  Tower  Com¬ 
pany,  “Tower  Brand”  slickers,  Roxbury 
Crossing,  Boston. 

Brandt  Company,  8  So.  Dearborn 
street,  Chicago.  Placing  orders  with 
Western  newspapers  for  Condensed  Blu¬ 
ing  Company,  “Little  Boy  Blue”  Con¬ 
densed  Bluing,  66  East  South  Water 
street,  Chicago. 

Brooke,  Smith  &  French,  Kresge 
Building,  Detroit.  Handling  advertising 
for  Eureka  Vacuum  Cleaner  Company, 
Detroit. 

Federal  .Agency,  6  East  39th  street. 
New  York.  P’lacing  orders  with  news¬ 
papers  sections  for  C.  Kenyon  Company, 
"Kenyon”  cord  tires,  754  Pacific  street, 
Brooklyn,  N.  Y. 

Genesee  .Agency,  45  East  17th  street. 
New  York.  .Again  placing  orders  with 
newspapers  for  Sentanel  Remedies  Com¬ 
pany,  Cincinnati,  Ohio. 

C.  S.  Hallowell,  Inc.,  103  Park  ave¬ 
nue,  New  A’ork.  Placing  orders  with 
newspaper  for  Brunei,  photographer.  1 
West  34th  street,  New  York. 

Robert  Hoyme.  Inc.,  150  West  57th 
street,  New  York.  Will  shortly  start 
an  advertising  campaign,  beginning  with 
Pittsburgh  newspapers,  for  S.  M.  Dex¬ 
ter  &  Co.,  “Sol”  shampoo,  Cleveland, 
Ohio;  will  also  have  charge  of  adver¬ 
tising  for  Bush  Terminal  Corporation, 
New  York,  and  for  the  Executive 
Service  Corporation,  New  York. 

Irwin  L.  Rosenberg  Company,  Cu- 
nard  Building,  Chicago.  Handling  ad¬ 
vertising  for  Goshen  Shirt  Manufactur¬ 
ing  Company,  manufacturers  of  “Crest 
Brand”  shirts. 

Mi  rray,  Howe  &  Co.,  30  East  42nd 
street.  New  A'ork.  Sending  out  notices 
rctiuesting  weekly  newspapers  through¬ 
out  the  country  to  forward  rate  cards 
for  1921  business. 

Vanderhoof  &  Co.,  Ontario  and  St. 
Clair  streets,  have  secured  the  advertis¬ 
ing  account  of  Graham  Brothers’  Soap 
Company,  1319  West  Lake  street,  Chi¬ 
cago.  .A  general  campaign  is  being 
planned. 

Paul  Nemeyer  &  Co.,  823  Prospect 
avenue,  Cleveland.  Handling  advertis¬ 
ing  of  National  Telephone  Supply  Com¬ 
pany,  Cleveland. 


Spanish  Paper  Becomes  a  Monthly 

With  its  Octoljer  issue,  El  Automovil 
.Americano  (automobile  export  publica¬ 
tion  in  Spanish),  published  in  New  Y»rk, 
will  become  a  monthly,  instead  of  a 
quarterly.  J.  L.  Gilbert  will  continue  as 
business  manager,  with  David  Beecroft 
as  editorial  head. 


IN  TEXAS  rrs 

The  Houston  Chronicle 

Largest  Gty  Circvlstion  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  More  NatioiuJ  AdTertiatnc 

was  carried  by  The  Chronicle  during 
1919  than  the  second  Houston  paper. 
Rspreeentathres  ini 

New  York  Chicago 

St.  Louis  Atlasita 

Kansas  City 

JOHN  M.  BRANHAM  COMPANY 


PROMOTION  IDEAS 


St.  Paul,  Minn. — .A  sixty-mile  canoe 
marathon  was  recently  held  by  the  St. 
Paul  Daily  News  and  Minneapolis  Daily 
News,  from  Fort  Snelling  to  Red  Wing, 
Minn.  The  race  was  paddled  in  seven 
hours  and  twenty-six  minutes. 

Boston. — The  Traveler  has  offered  a 
scholarship  to  girls  who  are  to  graduate 
from  High  School  this  year,  for  the 
three  best  essays  on  the  subject  “Why 
1  Desire  a  College  b'ducation.”  The 
Traveler  scholarship  is  divided  into 
three  units,  $700  for  four  years,  $350 
for  two  years  and  $175  for  one  year.  The 
essays  must  not  exceed  500  words  in 
length  by  a  single  word. 

Des  Mf'iNKs,  la -I— The  Tribune  is  con¬ 
ducting  a  contest  for  guessing  the  identi¬ 
ties  of  al>out  40  prominent  business  men, 
whose  backs  are  shown  in  moving  pic¬ 
tures  in  one  of  the  local  theatres.  Cash 
prizes  are  offered. 

Portland,  Ore. — The  Oregon  Journal 
has  reorganized  a  travel  bureau,  which  it 
has  maintained  for  several  years. 
Under  the  new  arrangement  Dorsey  B. 
Smith,  a  railroad  man  and  tourist  agent, 
will  devote  his  entire  time  to  the  bureau, 
and  all  sorts  of  travel  information  will 
be  supplied  to  the  general  public. 

Des  Moines,  la. — The  Tribune  is  con¬ 
ducting  a  city  horseshoe  pitching  tour¬ 
nament  among  the  followers  of  that 
sport.  It  is  being  advocated  that  the 
paper  attempt  to  arrange  for  the  forma¬ 
tion  of  a  state-wide  association. 

Lexington,  Mo. — The  News  recently 
conducted  a  “slogan  contest”  with  prizes 
for  the  best  slogan  for  the  Chamber  of 
Commerce.  Letters  from  as  far  away  as 
San  .Antonio,  Te.x.,  were  received. 


Hammer  with  McManu* 

George  L.  Hammer,  who  for  the  last 
eleven  years  has  been  with  the  Curtis 
Publishing  Company,  is  now  associated 
with  Theodore  F.  McManus,  Inc.,  De¬ 
troit. 


May  Uie  Newsprint  for  Circulars 

Atlanta,  Ga. — Royal  Daniel,  editor 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  tjp  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  Associated  Newspapers 
170  Broadway  Nrw  York 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  68th  ST.,  NEW  YORK 


of  the  Quintman  Free  Press,  and  chair¬ 
man  of  the  committee  of  the  Georgia 
Press  .Association  on  newsprint  conser¬ 
vation,  in  an  official  communication  to 
all  members  in  the  state  releases  the 
various  newspaper  publishers  from  an 
agreement  made  between  them  some  time 
ago  to  discontinue  the  use  of  newsprint 
paper  for  circular  printing  work.  In  his 
letter  Mr.  Daniel  states  that  newsprint 
conditions  have  shown  a  decided  im¬ 
provement  in  this  section  and  that  the 
use  of  print  paper  will  hereafter  be 
optional  with  the  publishers  who  entered 
this  agreement. 


Quimhy  Melton  in  Jacksonville 

Jack.sonville,  Fla. — Quimby  Melton, 
formerly  general  manager  of  the  Birm¬ 
ingham  Ledger,  has  been  appointed  gen¬ 
eral  manager  of  the  Jacksonville  Me¬ 
tropolis,  which  paper  was  recently  pur¬ 
chased  from  Carter  &  Russell  by  Mr. 
Lynch  of  the  Lynch  Enterprise. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foraisn  R  spies  mtstfvs 

171  Madison  Ave.  NEW  YORK 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
membership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
ITS  Brosuiway  New  York 


MCIPMCU 

■1  NEWSSONKE 

I  Serves  more  than  a  score  of  big 
I  newspapers  with  timely  and  interestina 

I  Evropean 

I  PolHIcm  -Feaiurem  -  Famhionm 


K.  Walter,  Margaret  Walter,  Geo.T.  Bye 
and  other  noted  writers.  Accurate, 
individual,  unbiased  foreign  news 
service  at  low  rates. 

L»t  mi  MTM  mi  year  EmrmSmmm  ComismmJimt. 


Write  or  wire 

agcimocAL  NBWg  ggavicc 
Lseass  s.w.i  snr  rats  ssbsm  cin.as. 
nsMMSM’tSM*  nsw.sMSi.  msnmusMs. 


The  True  News 
FIRST 


Always -Accurately 


International  News  Service 
World  Bldg.  New  York 
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MINNEAPOLIS  TRIBUNE 
COMPLETES  MILL 

Project  of  the  Late  W.  J.  Murphjr 
Finished  hjr  Rome  G.  Brown, 

HU  Successor — Represents 
$3,000,000  Investment 


Minneap(m,is,  Minn. — The  Minnea¬ 
polis  Tribune,  in  a  twenty-page  news  and 
advertising  section,  issued  Sunday,  July 
11,  in  connection  with  its  regular  Sun¬ 
day  edition,  announced  the  completion  of 
its  pulp  and  paper  mill  plant  at  Man- 
istique,  Mich.  This  plant  is  the  last 
word  in  modern  paper-making  progress. 

Present  maximum  capacity  of  the 
plant  is  100  tons  of  ground  wood  pulp 
and  60  tons  of  finished  news  print  per 
day. 

The  Tribune’s  investment  in  its  pulp 
and  paper  mill  project  has  been  approxi¬ 
mately  $3,000,000.  The  plant  is  located 
in  the  heart  of  a  vast  pulpwood  district 
and  the  Tribune  has  already  acquired  in 
tracts  adjacent  to  its  mill  property  ap¬ 
proximately  100,000  acres  of  pulpwood 
stumpage,  thus  assuring  its  supply  for 
many  years  to  come. 

The  mill  project  was  conceived  and 
partly  carried  out  by  W.  J.  Murphy,  pub¬ 
lisher  of  the  Tribune,  who  died  in  Oc¬ 
tober,  1918,  when  only  about  one-third  of 
the  work  had  been  completed. 

The  burden  of  financing  it  then  fell 
upon  the  shoulders  of  Rome  G.  Brown, 
of  Minneapolis,  now  pre.sident  and  exec¬ 
utive  manager  of  the  Minnesota  Tribune 
Company,  publisher  of  the  Tribune.  At 
that  time  Mr.  Brown  was,  and  had  been 
for  many  years,  Mr.  Murphy’s  leg^al  and 
business  adviser  as  well  as  vice-president 
of  the  company.  Mr.  Murphy’s  death 
made  it  neccssarj-  for  Mr.  Brown  to 
finance  the  project  in  times  of  abnormal 
money  stringency,  due  to  war  conditions, 
which  he  accomplished,  besides  super¬ 
vising  the  completion  of  the  plant,  in¬ 
stallation  of  machinery  and  organization 
of  the  operating  staff. 


J.  C.  Mellett  Edits  New  Magazine 

Indianapolis. — Topics,  a  new  weekly, 
devoted  to  music  and  the  theatre,  pub¬ 
lished  for  the  first  time  June  19,  with 
John  C.  Mellett  as  editor,  F.  F.  Haskell, 
publisher  and  Ona  B.  Talbot,  art 
director.  Mr.  Mellett,  who  is  an  In¬ 
dianapolis  advertising  man,  has  done 
newspaper  work  in  New  York  and 
Washington. 

New  Paper  in  North  Carolina 

Goldsboro,  N.  C. — Shortage  of  news¬ 
print  and  increased  costs  of  newspaper 


publication  have  not  discouraged  the 
Eastern  Carolina  Tribune  from  making 
its  initial  bow  at  Goldsboro  this  week. 
The  introductory  editorial  announces 
that  the  Tribune  is  not  a  temporary 
election  enterprise,  but  that  it  already 
has  sufficient  support  to  warrant  its  per¬ 
manency.  William  C.  Shaw  is  manager 
and  Edgar  A.  Simkins,  editor  of  the 
new  paper. 


INCORPORATIONS 

Newark,  N.  J. — George  F.  Long  &  Co.;  ad¬ 
vertising;  $25,000;  George  F.  Long,  Bloom¬ 
field;  G.  W.  Maxwitat,  G.  L.  Hall,  Newark. 

New  Kensington,  Pa. — New  Kensington 
Service  Printing  Company;  $50,000;  Daniel 
Burns,  E.  Lee  Combs,  William  G.  Kenney, 
James  Daugherty,  all  of  New  Kensington,  Pa., 
and  Harry  K.  Drane  of  Piedmont. 

New  York. — Tanny  Printing  &  Publishing 
Corporation:  $50,000;  T.  and  H.  Tannebaum, 
S.  L.  Hechberg,  1493  Broadway. 

Pushkin  Printing  &  Publishing  Company; 
$25,000;  McD.  McLean,  J.  M.  Certain,  A. 
Andrews,  24  West  134th  street. 

Reading,  Pa. — People’s  Printing  Company; 
$30,000;  treasurer,  Richard  S.  Hoises. 

Topeka^  Kan. — United  .Advertising  Corpora¬ 
tion  of  New  Jersey;  granted  permission  to  do 
business  in  Kansas;  capital  $41,883.40  repre¬ 
sented  in  state. 

Dallas,  Tex. — Uuaker  Press;  $10,000;  A.  L. 
Brackem,  O.  D.  Raker,  R.  H.  McDdl. 

Corpus  Christi,  Tex. — New  Caller  Publish¬ 
ing  Company;  $50,000;  Roy  Miller,  E.  R.  Kle¬ 
berg,  Richard  King,  Jr. 

Bismarck,  N.  D. — North  Dakota  Printing  & 
Publishing  Company;  $250,000.  J.  W.  Brin- 
tcti,  C.  M.  Brinton,  and  J.  R.  Waters. 

Madison,  Wis. — Equity  News  Bureau; 
$100,000;  J.  N.  Tittemore,  Fred  J.  Herzfeld, 
E.  C.  Pommerening. 

Portland,  Ind. — Sun  Publishing  Company; 
$15,000;  Louis  W.  Denney,  James  R.  Fleming, 
Jacob  F.  Denney. 

Indianapolis,  Ind. — Central  Publishing  Com 
pany:  $25,000;  Fred  Terry,  Alonzo  McDon¬ 
ald,  William  E.  Gahagan. 

Gardiner,  Me. — Gardiner  Press  Company; 
$10,000;  Ralph  R.  Littlefield,  president;  Fred 
N.  Boston,  treasurer;  Will  C.  Atkins,  clerk; 
all  are  residents  of  this  city. 


Triple  Meeting  in  Iowa 

Sioux  City,  la. — A  tri-state  editorial 
meeting  was  held  here  July  15,  16  and 
17  under  the  auspices  of  the  Northeast 
Nebraska,  Iowa  and  South  Dakota 
Press  Association.  Among  the  speakers 
were  President  Will  Wilkie,  of  the  Na¬ 
tional  Editorial  Association;  Dean 
Wright,  of  the  department  of  journal¬ 
ism  of  the  University  of  South  Dakota, 
and  Frederick  W.  Smith,  of  Porte’s 
Price  List.  The  promise  of  three  days 
of  “fun,  feasting  and  frolic”  held  out  by 
the  published  program  was  realized  to 
the  limit. 


Thomas  Starts  Farm  Paper 

Carollton,  Mo. — The  Thomas  Farmer 
is  the  name  of  a  new  weekly  farm  paper, 
the  first  issue  of  which  was  sent  out  last 
week  by  Hariy-  L.  Thomas  of  the  Car¬ 
rollton  .Republican-Record. 


CALENDAR  OF  COMING  EVENTS 


JULY 

15-16 — Illinois  Press  Association  annual  meet¬ 
ing,  Springfield. 

15 —  Michigan  League  of  Home  Dailies’  con¬ 

ference  on  co-operative  purchasing  of 
newsprint,^  Grand  Rapids. 

16- 17 — Northern  New  York  Press  Association 

meeting,  Alexandria  Bay,  N.  Y. 

16 —  Northern  Minnesota  Press  Association  an¬ 

nual  outing.  Crosby. 

17 —  Long  Island  Press  Association  outing. 

Bear  Mountain,  N.  Y. 

19- 21 — Southern  Newspaper  Publishers’  Asso¬ 

ciation  annual  convention,  Asheville, 
N.  C. 

American  Association  of  Advertising 
Agencies’  executive  committee  quar¬ 
terly  meeting;  annual  meeting  of 
Southern  Council,  Asheville,  N.  C. 

20- 21 — Georgia  Press  Association  annual  meet¬ 

ing,  Carrollton,  Ga. 

21 -  Southern  Division  Associated  Press  annual 

meeting,  Asheville,  N.  C. 

22- 23 — North  Carolina  Press  Association, 

Waynesville.  N.  C. 

23- 24 — Wisconsin  Federated  Printing  and 

Press  .Associations  (Wisconsin  Daily 
League,  Wisconsin  W'eekly  League, 
Wisconsin  Press  Association,  Wiscon¬ 
sin  State  Ben  Franklin  Clubs),  Mil¬ 
waukee. 

23 — Publishers’  Buying  Corporation  meeting, 
at  Dallas.  Tex. 


Canadian  Weekly  Press  Association  meet¬ 
ing.  Fergus,  Ont. 

26 —  Empire  Press  Conference  delegates  arrive 

Sydney,  N.  S.,  for  annual  convention 
and  tour  of  Canada. 

Publishers  Buying  Corporation  meeting, 
Kansas  City,  Mo. 

-Associated  Advertising  Clubs  of  World 
executive  committee  in  New  York  to 
select  president  in  place  of  Charles 
A.  Otis. 

27 —  Westchester  County  Daily  Newspaper 

Publishers’  Association  meeting.  White 
Plains. 

28 —  Publishers’  Buying  Corporation  meeting, 

Chicago 

Baltimore  Press  Club’s  annual  outing. 

29 —  Publishers’  Buying  Corporation  meeting, 

Pittsburg,  Pa. 

30 —  Publishers’  Buying  Corporation  meeting. 

New  York  City. 

31 —  Cook  County  (Chicago)  Press  Quh  outing 

to  Petite  Lake. 

AUGUST 

1 — International  Typographical  Union  conven¬ 
tion  opens,  .Albany,  N.  Y. 

4-7 — Empire  Press  Union  conference,  Ottawa, 
Ont.:  start  of  tour  of  Canadian  Do¬ 
minion  to  continue  until  September  IS. 
6-7 — North  Dakota  Press  Association  meeting, 
Fargo. 

16 — International  Photo-Engravers’  Union  con¬ 
vention  opens,  Pittsburgh. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 

Advartfaemanta  undar  diia  claaaificatiaa  thlrtjr 
cents  per  Una.  Cash  with  ordar.  Count  atk 
srords  to  the  Una. 

Printers’  Outfitters 

Printing  Planta  and  Buaineta  bought  and  aold, 
•American  Typefounderi’  products,  printers  and 
bookbindera  machinery  of  every  description. 
Conner,  Fendler  &  Co..  96  Beekman  St,  New 
York  efity _ 

Linotype  Machine  for  Sale 

Model  8,  excellent  condition;  may  be  sesen 
running;  cash  only;  make  offer.  Address 
Box  B-933,  care  of  ^itor  &  Publisher. 

For  Sale — Newsprint  Paper 

30,000  lbs.  in  70-inch  rolls  at  12c.  Was  used 
bn  Goss  Comet  Press,  we  are  selling.  Peck- 
ham  Machinery  Co.,  1328  Broadway,  N.  Y. 
City. 

For  Sale: 

FOR  SALE:  ONE  SCOTT  FOUR-TIERED, 
y.VO-PL.ATE.  WIDE  OU.ADRi:PLE  PRESS 
WITH  HALF  AND  bUARTER  FOLDER. 
THE  CAPACITY  IS  AS  FOLLOWS:  36,000 
per  hour  4,  6,  8,  10,  12,  14  and  16  pages  inset 
in  one  section,  18,000  per  hour.  20,  24.  28  and 
32  pages  in  two  collected  sections,  this  press 
is  still  in  service,  doing  good  work.  The 
press  equipment  is  complete  in  every  detail, 
including  one  40  H.P.  Lundell  Motor  with 
Cutler- Hammer  controller.  Box  B-925,  care  of 
Bxlitor  &  Publisher. 

For  Sale 

A  Goss  Comet,  four,  six  or  eight  page  press, 
fine  running  condition,  at  a  bargain.  Can  de¬ 
liver  about  November  1st.  Reason  for  sell¬ 
ing  have  purchased  a  tubular  Duplex.  Ad¬ 
dress  Times  Box  B-921,  care  of  Editor  & 
Publisher. 

For  Sale 

Cottrell  Standard  newspaper  press,  bed  29  x 
42;  rack  and  screw  distribution;  first-class 
condition;  now  running;  new  in  1912;  good 
rollers;  price  $60  each  f.  o.  b.  Wendell  Pub¬ 
lishing  Co.,  Wendell,  N.  C. 

For  Sale 

On  account  of  purchase  of  the  Union  by  the 
Argus,  12-page  Goss  Press,  complete  stereo¬ 
typing  equipment  and  two  linotype  machines, 
m^el  one  and  two.  Press  and  equipment 
installed,  new  in  1910.  In  excellent  condition. 
Address  The  Rock  Island  Argus,  Rock  Island, 
Ill. 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machineryx 

In  Stock  for  Immediate  Shipment  by 
Selling  Houtca  conventendy  located 

“Amerioan  Type  the  Best  in  Any  Cote” 

AMERICAN 
TYPE  FOUNDERS  CO. 


•  Boston 
New  York 
Philadelphia 
Baltimore 
Richmond 
Atlanta 
Buffalo 


Pitttbuikk 

Ctevdand 

Detfoit 

Chicago 

Cindnnaii 

St.  Louis 

Minneapolis 


Kansas  City 
Denver 
Los  Angelas 

San  Frandaco 
Portland 
Snijhanc 
Wiiinipcg 


THE  CUSHMAN 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 


EFnCIENCY 


and 


SERVICE 


STURDY  CONSTRUCTION 

We  want  to  give  you  tha  beoaAt  of 
our  fourteen  yaara’  experiaace  ha 
manufacturing  linotypa  motora. 

Writa  for  pricaa.  Addraaat 

CUSHMAN  ELECTRIC  CO. 

CONCORD.  N.  H. 


Taka  It  To 


POWERS 

Open  24  houre  ouf  of  24 
The  Fastett  Engravere  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  Sl,  Tribuna  Bldg. 
Now  York  City 


FOR  SALE 

Goss  Straight  Line  Qoadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  pagr  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22K'’- 

This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 
PLAINFIELD.  NEW  JERSEY 


Newsprint 


Spot  Deliveries 
Low  Prices 
Wire  or  Write 


INVINCIBLE 
PAPER  &  PULP 
CORPORATION 

135  Sway.,  N.  Y.  City 

Talaphona  Ractor  MST 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  i*  here  that  you  will  find  the  man  you  are  looking  fir  who  directs  the  activities  of  your  business  office,  adver* 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  sdiva  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  db  PUBLISHER  is  ths  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 

SITUATIONS  WANTED  SITUATIONS  WANTED  HELP  WANTED 


Advertissmcnts  under  this  classificati<g|^  ten 
csnts  per  line,  each  insertion.  Count  six 
words  to  the  lino.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  $•  words, 
two  irasertiaeis  FREE. 


Ad  Copy  and  Layout  Man 

Ad  Copy  and  Layout  man  seeks  connection 
with  publication  where  in  addition  to  salary, 
commissions  may  be  earned  through  his  serv¬ 
ices  and  promotion  and  space  selling  work. 
Address  Box  B-869,  care  of  Editor  &  Pub¬ 
lisher. 

A  Two-Fisted 

Advertising  Manager 

A  successful  advertising  solicitor  seeks  a 
position  as  Advertising  Manager  on  an  eve¬ 
ning  newspaper.  This  man  now  holds  an 
important  position  on  a  well  known  metro¬ 
politan  daily — rounding  out  thirteen  years  of 
experience  gained  in  the  local  and  foreign 
advertising  departments  of  several  prominent 
newspapers. 

He  is  a  two-fisted  young  fellow — thirty-three 
years  old — with  a  level  head,  and  a  pleasing 
personality.  His  newspaper  education  has 
been  thorough  and  practical.  It  was  gained 
in  a  hard  school  under  some  mighty  good 
men. 

Right  now  he  feels  that-  he  is  about  ripe  for 
an  executive  position,  and  seeks  an  oppor- 
tunitv  to  demonstrate  to  some  publisher  that 
he  can  build  up  a  profitable  advertising 
lineage.  Address  Box  B-934,  care  of  Editor  & 
Publisher. 


Advertising  Man 

Advertising-publicity-university  young  man, 
age  26,  varied  experience,  will  consider  any 
position  where  initiative  ideas,  with  ability 
to  think  pictorarily  and  to  turn  out  newsy 
copy,  are  necessary.  Box  B-912,  care  of 
Editor  &  Publisher. 


Advertising  Manager 

Trained  and  experienced  executive  desires 
connections  with  live  publisher  who  would 
appreciate  loyalty,  conscientious  work  and 
results.  Twenty  years’  experience  ’in  ad¬ 
vertising  and  business  departments  of 
mediums  of  $10,000  to  65,0000  circulation.  Ex¬ 
ceptional  record  and  references.  Address 
Box  B-930,  care  of  Editor  and  Publisher. 

Advertising  Manager 
Solicitor  Available 

For  A-1  permanent  position.  The  offer  must 
carry  with  it  not  less  than  $2,400  per  year. 
The  advertiser  is  a  very  capable  solicitor, 
copy  writer,  manag’cr  and  has  served  as  pub¬ 
licity  man  and  in  agency  work.  Age  27  years. 
For  further  information  address  Box  B-91/, 
care  of  Editor  &  Publisher. 


Auditor-Accountant 

Thoroughly  experienced  in  newspaper  account¬ 
ing,  cost  finding,  credits  and  collections,  etc., 
25  years  old;  11  years  in  newspaper  work— 
“devil”  up.  At  present  employed  with  South¬ 
ern  daily.  Best  of  references.  Full  partic¬ 
ulars  first  letter,  please.  Address  Box 
B-927,  care  of  Editor  &  Publisher. 

Business  or  Advertising 
Manager 

Desires  permanent  connection;  thoroughly 
understands  all  departments  of  a  newspaper; 
capable  of  handling  men;  able  to  buy  at 
proper  prices;  especially  strong  on  the  busi¬ 
ness  end;  can  install  a  cost  system;  wide 
experience  bit  not  a  floater;  meets  people 
well;  able  to  smooth  out  difficulties;  a  man 
of  settled  habits;  college  educated;  age  40; 
married  with  family;  takes  active  interest  in 
community  affairs;  experienced  in  every  de¬ 
partment  of  newspaper  work.  If  desired  I 
will  take  stock  in  a  newspaper.  Sixty  days 
notice  required  if  T  leave  my  present  posi¬ 
tion.  Present  salary  $3,600  per  year.  Can 
furnish  highest  grade  references.  Fullest  in¬ 
vestigation  of  my  record  and  ability  prefer¬ 
red.  Address  Box  B-922,  care  of  Editor  & 
Publisher. 

Business  Manager 

Pep — Personal  ily — Originality 

These  are  necessary  to  make  a  live  wire.  Fif¬ 
teen  years*  experience  added  to  the  above 
makes  pcasible  mv  success.  Am  35  years  of 
age,  married  and  now  employed  as  business 
manager  in  metropolitan  city.  Would  consider 
change.  Address  Bex  B-901,  care  of  Editor 
&  Publisher. 


Circulation  Manager 

Now  employed  in  metropditan  city  would  con¬ 
sider  a  change.  Am  35  years  of  age  and  mar¬ 
ried.  Fifteen  years’  experience  in  small  and 
large  centers  assures  you  I  know  how  to 
secure  and  maintain  circulation  at  least  cost. 
Address  Box  B-903,  care  of  Editor  &  Publisher. 


We  Connect  the  Wires 

Bringing  into  quick  communication  the  em¬ 
ployer  and  the  position  seeker  in  the  adver¬ 
tising,  printing  and  publishing  field,  east, 
south,  and  west.  Our  lists  include  men  and 
women  fitted  for  positions  up  to  the  highest 
responsibility,  with  newspapers,  class  jour¬ 
nals,  advertising  agencies  and  the  publicity 
departments^  of  mercantile  and  manufacturing 
roncems.  No  charge  is  made  to  employers; 
registration  is  free.  Fernald’s  Exchange,  Inc., 
Third  National  Bank  Bldg.,  Springfield,  Mass. 


Editor 

Now  working  in  New  York,  wants  permanent 
position  as  managing  editor  or  news  editor 
in  city  of  about  100,000  population.  Young, 
but  with  12  years’  experience  on  Metropoli¬ 
tan  dailies.  Capable  of  taking  complete 
charge  of  news  department.  No  hurry  to 
make  change.  Address  Box  B-913,  care  of 
Editor  &  Publisher. 

Editor  and  Writer 

Experienced  editor  and  writer,  29  years  old, 
highest  references,  desires  permanent  con¬ 
nection  with  publication  or  publishing  house. 
Experience:  newspaper,  publicity,  educational 
propaganda  college  M.A.,  specializing  in 
journalism.  .\ddress  Box  B-926,  care  of 
Editor  &  Publisher. 


Edtorial 

Editorial  or  journalistic  work  by  woman  of 
experience,  talent,  initiative,  secretarial  ex¬ 
perience,  also.  Address  Box  B-929,  care  of 
Editor  &  Publisher. 


Editorial  Writer 

Strong  writer  and  managing  editor  desires  po¬ 
sition  where  experience  and  ability  in  any  line 
of  newspaper  making  will  be  appreciated.  Has 
knowledge  of  proper  appearance  and  make-up 
of  a  first  class  newspaper.  Plenty  of  experi¬ 
ence  and  best  of  testimonials.  Address  Box 
B-907,  care  of  Editor  St  Publisher. 


Managing  Editor 

Thoroughly  trained  man,  35,  married,  wants 
position  as  manager-editor  or  managing  editor 
of  afternoon  daily  in  city  of  25,000  to  75,000 — 
Pennsylvania,  New  York  or  Ohio  preferred. 
Now  has  responsible  post  with  big  daily  in 
east.  Job  must  be  permanent.  Salary  $50  to 
start.  Box  B-906,  care  of  Editor  &  Publisher. 


Mr.  Publisher: 

Do  you  want  a  man  in  charge  of  your  news 
department  who  can  get  out  bright  snappy 
paper  and  at  the  same  time  economize  to  tne 
limit  on  white  paper?  A  man  who  has  had 
fifteen  years*  experience  in  every  branch  of 
newspaper  work,  on  metropolitan  papers,  and 
always  made  good.  .A  man  who  is  a  tireless 
worker,  loyal  to  the  interests  of  his  paper,  and 
who  insists  on  and  gets  the  same  qualities  in 
the  men  under  him?  If  that  kind  of  a  man, 
who  is  willing  to  prove  his  value,  is  worth 
$3,000  per  year  to  you,  and  you  can  offer  op¬ 
portunities  for  advancement,  write  or  wire. 
Address  Box  B-831,  care  of  Editor  &  Pub¬ 
lisher. 


Writer 

Editorial,  paragrapher,  feature  writer  wants 
po.sition  on  democratic  or  independent  daily. 
Middle-aged,  married,  metropolitan  and  small 
city  experience.  Address  Box  B-928,  care  of 
Editor  and  Publisher. 


Writer: 

A  writer  of  broad  experience  and  technical 
education  desires  to  furnish  short  articles  on 
living  topics— preferably  to  a  syndicate  of 
publications.  He  has  been  a  contributor  to 
publications  of  the  highest  character  both  in 
America  and  Europe  and  is  widely  known  in 
both  continents.  Box  B-920,  car*  of  Editor 
&  Publisher. 


Young  Man 

Well  educated  ycung  man  of  integrity  with 
executive,  business,  follow-up,  promotion,  sales, 
traveling  and  circulation  experience.  Capable 
cf  meeting  people  on  business  affairs,  and 
handling  help,  desires  position  in  circulation 
department,  where  I  can  gain  experience  for 
development  in  circulation  managership.  Ad¬ 
dress  Phil.  Greenberg,  158  Bergen  St.,  New¬ 
ark,  N.  J. 


Young  Man 

Young  man  keen  to  make  journali^  his  life 
work,  of  varied  experience,  university  edu¬ 
cation  and  experience  as  a  rewriter  and  fea¬ 
ture  writer  in  metropolitan  office,  desires  sit¬ 
uation  on  staff  of  a  progressive  daily  in  a 
small  city.  Good  personality.  Not  a  “half 
time”  reporter.  Address  Box  B-923.  care  of 
Editor  &  Publisher. 


Advertisements  under  this  classincstion 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  iine. 


Ad  Writer  Wanted 

Ad  writer  and  solicitor,  preferably  ^ung 
man  with  some  experience.  Eastern  Penn. 
City  of  50,000.  Address  giving  age,  experi¬ 
ence,  salary  expected  and  references.  Ad¬ 
dress  Box  13-910.  care  of  Editor  &  Publisher. 


Classified  Advertising  Mgr. 

E>xperienced  manager  wanted  to  take  charge 
of  classified  advertising  of  large  metropolitan 
daily.  Address  Box  916,  care  of  Editor  & 
Publisher. 


Classified  Solicitor  Wanted 

Young  m.pn  as  classified  solicitor,  on  paper 
of  12,000  circulation  in  Penn.  City.  Wonder¬ 
ful  opportunity  for  right  party,  as  no  promo¬ 
tion  work  has  ever  been  done  on  classified. 
Address  stating  age,  experience  and  salary 
expected.  Also  give  reference.  Address 
Box  B-911,  care  of  Editor  &  Publisher. 


Lady  Supervisor 

A  well-known  Middle  west  publication,  carry¬ 
ing  one  of  the  largest  volumns  of  Classified 
Advertising  in  1919,  desires  to  obtain  the 
services  of  an  experienced  lady  to  supervise 
fifteen  or  twenty  girls  taking  Want  Ads  over 
the  telephone.  Must  understand  the  funda¬ 
mentals  of  Classified  Advertising  and  be  able 
to  direct  and  also  impart  information  to  the 
staff.  A  splendid  opportunity  for  the  right 
party.  State  age,  experience,  salary  ex¬ 
pected  and  furnish  references.  Address  Box 
B-918,  care  of  Editor  &  Publisher. 


Circulation  Manager 

W'anted  immediately,  experienced  circulation 
manager,  one  with  pep — a  result  producer. 
Field  will  pay  fine  salary  to  start,  increase 
as  rapidly  as  results  are  shown.  Should  be 
familiar  with  A.  B.  C.  requirements.  Give 
details  of  experience,  references  and  salary 
expected.  Address  Box  B-9I9,  care  of  Editor 
&  Publisher. 


Circulation  Manager 

The  man  we  want  may  be  an  assistant  circu¬ 
lation  manager  on  a  large  daily  or  circula¬ 
tion  manager  for  a  small  town  paper.  He  will 
have  an  opportunity  to  use  his  knowledge 
and  ambition  in  building  up  circulation  on  a 
live  afternoon  and  Sunday  paper  in  a  40,000 
Eastern  City.  Salary  to  start  is  good  and 
will  grow  with  .the  circulation.  Give  age 
and  experience.  Box  B*924,  care  of  Editor 
&  Publisher. 


Men  and  Positions 

If  you  need  a  competent  advertising  manager 
or  staff  man,  or  if  you  are  seeking  a  well- 
paid  newspaper  position,  we  shall  be  glad  to 
bulletin  your  needs  to  our  two  hundred  news¬ 
paper  clients.  VVe  make  no  charge  to  either 
party.  AD  ART  SERVICE,  Press  Bldg., 
Cleveland,  Ohio. 


N  e  wspaperman 

For  an  exceptional  newspaper  man  we  have 
an  opportunity  to  break  into  motion  picture 
work  as  scenarios  writer  specializing  in  indus¬ 
trial,  advertising  and  propaganda  films.  Write 
us  all  about  yourself.  Tell  us  why  this  chance 
should  go  to  you.  Address  Box  B-888,  care 
of  Editor  &  Publisher. 

Writer  for  Publicity  Division 
Large  National  Bank 

Man  with  experience  and  viewpoint  of  maga¬ 
zine  writer  and  with  sufficient  knowledge  of 
economics  and  finance  to  prepare  articles  that 
would  make  desirable  publicity  for  a  large 
financial  institution.  The  man  must  not  only 
be  able  to  recapitulate  material  but  he  must 
above  all  have  the  creative  imagrination  to 
vi.sualize  constructive  articles  and  the  initia¬ 
tive  to  translate  these  visions  into  finished 
products.  Box  B-914,  care  of  Editor  &  Pub¬ 
lisher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  class  Ificatiaa 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 

For  Sale 

Weekly  and  daily  near  Harrisburg,  Pa.  No 
competition.  Job  equipped  to  do  $20,000  dol¬ 
lars’  worth  of  bu»in#*ss.  Will  sell  to  s'ttle 
an  estate.  Address  Box  B-932,  care  of  Editor 
&  Publisher. 


For  Sale 

Weekly  for  sale  in  nice  college  town,  south¬ 
ern  Pennsylvania.  Few  hundred  dollars 
takes.  Partial  equipment.  Always  been  a 
moneymaker.  Address  Box  B-931,  care  of 
Etlitor  &  Publisher. 


$50,000  to  $200,000 
Cash 

for  investment  in  a  newspaper 
property.  Ohio  locations  pre¬ 
ferred.  Proposition  U.  R. 


CHARLES  M.  PALMER 

Newspaper  Propartiea 

225  Fifth  Awe.,  N.  Y. 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magasias  Fropartlas 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

Trade  Magazine,  monthly,  devoted  to 
the  South.  Circulation,  about  10,000. 
Has  made  money  since  third  issue. 
Now  doing  better  than  20%  on  $15,000 
— the  price  asked.  Terms:  one-third 
cash,  balance  in  18  months. 

For  particulart  write 

SOUTHERN  PUBLISHERS 
EXCHANGE,  INC. 

Newspaper  Properties 
Printing  Equipment 

1’.  O.  Box  .  Richmond 

1507  Virginia 


BUSINESS  OPPORTUNITIES 
For  Sale 

Small  afternoon  newspaper  in  Southeastern 
state.  Well  equipped  for  business;  a  real 
newspaper  property.  $25,000;  all  cash  or 
$10,000  cash  and  terms  on  balance.  Will  re¬ 
turn  owner  $15,000  for  investment  and  time. 
No  triflers  need  apply.  Sale  considered  only 
to  newspaper  man  with  cash  and  a  reputation. 


Business  Opportunity 

An  investment  of  $12,000  will  secure  half  in¬ 
terest,  salary  and  entire  management  of 
profitable  and  well  known  class  magazine. 
Address  Box  B-915,  care  of  Editor  &  Pub¬ 
lisher. 


New  British  Postal  and  Wire  Rates 

I.ONDON. — Mr.  Illingworth  has  pre¬ 
sented  to  the  House  of  Commons  a  bill 
empowering  the  Post  Office  to  increase 
the  present  statutory  limits  on  postal  and 
telegraph  rates.  The  measure  authorizes 
changes  proposed  in  the  budget,  and  as¬ 
suming  that  it  becomes  law  before  the 
end  of  July,  the  new  rates  for  telegrams 
will  come  into  force  on  August  1.  Sanc¬ 
tion  is  also  given  to  the  proposal  to  raise 
the  postal  rates  for  newspapers  and  post¬ 
cards,  but  the  increase  will  not  take  ef¬ 
fect  until  after  the  meeting  of  the  In¬ 
ternational  Postal  Convention  at  Madrid 
in  the  autumn. 
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Editor  &  Publisher  for  July  17,  1920 


WHAT  OUR  READERS  SAY 


No  Trouble  in  Getting  Higher  Rnte 

Salina,  Kan.,  July  3,  1920. 
To  Editt)*  &  I'ublishek:  We  are  pleaied 
to  announce  an  increase  of  approximately  25 
per  cent  in  our  local  advertising  rates;  this  is 
our  second  raise  this  year.  1  also  want  to 
state  that  in  signing  contracts  on  the  new  rate 
I  ex|»erience(l  very  little  difficulty  in  getting 
the  new  rate,  as  the  average  merchant  realizes 
the  higher  costs  of  lahor  and  material  which 
go  to  the  making  up  of  the  ne»si«per, 

I  note  with  pleasure  that  many  other  news- 
pajiers  are  raising  their  rates  to  meet  the  in¬ 
crease  wage  ami  material  costs,  and  I  want  to 
thank  you  very  much  for  the  much  valuable 
information  which  wc  glean  from  your  publi¬ 
cation.  We  are 

THE  S.M.IXA  DAILY  UNION. 

W.  L.  Krii.EY,  Director  of  .\dverti8ing. 

Wants  Mailing  Machine 

Ti  cson,  Ariz.,  June  20,  1920. 
To  Ebitor  S:  I'vblisher:  In  the  last  issue 
of  the  Editor  &  I’rBLisiiER,  an  article  ap- 
lieared  concerning  the  new  invention  of  a 
mailing  machine  which  was  attached  direct  to 
the  press  (Cox-Duplex,  flat  beds).  Can  you 
inform  us  if  this  machine  is  for  sale  as  yet, 
and  if  so,  where  we  can  secure  detailed  in¬ 
formation  concerning  it,  the  cost,  etc.? 

We  also  would  l>e  pleased  to  have  vou  in¬ 
form  us  concerning  the  .addresses  of  all  firms 
who  handle  mailing  machines  of  an  automatic 
or  electric  manufacture.  We  have  at  present 
the  old  system  of  hand  mailers,  which  is  slow 
and  hard  to  cope  with  here,  owing  to  ex|ie- 
rienced  mailers  In-ing  unavailable  except  at  a 
prohibitive  salary.  Consenuenlly  we  must 
adopt  some  other  device,  and  any  assistance 
you  can  give  us  on  the  matter  would  be  greatly 
appreciatecl.  Is  an  Elliott  .\ddressograj)h, 
such  as  they  use  in  the  larger  banks  of  New 
York,  ai>plirable  for  a  4.000  mail  circulation’ 
Thanking  you  for  whatever  consideration 
you  may  he  able  to  show  us.  we  are, 

THE  ARIZONA  DAILY  STAR. 

I!.  I’.  (ifiLD,  (ieneral  .Manager. 


Oakland’s  Population 

Oakland,  Cal.,  July  7,  1920. 

To  Editor  &  Publisher:  ^  VVe  are  in  re¬ 
ceipt  of  your  fine  survey  of  California  as  pub¬ 
lished  in  your  issue  for  June  5.  Permit  us 
to  congratulate  you  upon  the  excellent  and 
concise  manner  in  which  you  have  presented 
the  facts  regarding  this  state  and  its  various 
business  centers. 

In  this  connection,  allow'  us  to  call  your 
attention  to  an  error  in  your  survey  on  Oak¬ 
land.  No  doubt  this  is  a  typographical  one. 

In  your  figures  on  population,  you  place 
the  number  of  industrial  workers  at  3  per 
cent.  This  should,  of  course,  he  30  l>er  cent. 
We  have  about  6.1,000  industrial  workers  here, 
and  the  figures  in  your  survey  covering  the 
principal  industries  show  a  total  of  51,000. 

If  in  accord  with  your  policy,  we  wjould 
appreciate  a  few  lines  in  your  next  issue 
making  a  correction  of  this  typographical 
error. 

EUCENE  HOWLES. 

Secretary,  Publicity  Hureau. 


Would  Give  Advertiaera  Trade  Radiua 
Choice 

('leveland,  Ohio,  July  1,  1920. 

To  Editor  &  Publisher:  il^ause  of  your 
splendid  record  of  helpful  and  intelligent  serv¬ 
ice  to  the  newspaiier  publishers  of  this  coun¬ 
try,  you  will.  1  feel  sure,  not  only  be  deeply 
interested  in  the  paper  conservation  plan  out¬ 
lined  in  this  letter,  but  will  want  to  give  it 
wide  jKihlicity.  It  seems  to  me  that  in_  all  the 
discussion  of  this  vexing  and  vital  subject,  no 
suggestion  has  lieen  brought  forward  which 
compares  with  this  one  f<  r  downright  practi¬ 
calness  and  elTectivcness. 

If  the  following  plan  ajiiieals  to  you  as  valu¬ 
able.  heliiful  and  worth-while,  your  good  judg¬ 
ment  will  determine  the  best  metluxl  of  pass¬ 
ing  it  along — whether  it  he  through  your 
editorial  columns,  or  through  some  special  arti¬ 
cle,  or  through  some  other  channel,  liecause 
of  the  fact  that  local  advertising  is  usually 
carried  in  country  editions  of  ncwsi>ai>ers,  an 
appalling  amiunt  of  (laper  is  wasted  in  carry¬ 
ing  this  usually  non-productive  matter. 

Let  the  newspapers  give  advertisers  the 
CHOICE  of  full  service  in  all  editions,  or  of 
service  in  city  editions  and  issues  circulat¬ 
ing  ^thin  a  definite  trade  radius.  This  trade 
radius  could  include  those  suburban  sub- 
scriliers  so  heated  that  they  can  c<  nveniently 
make  a  round  trip  to  the  city  shopping  cen¬ 
ters  within  one  day.  Foreign  advertisers  and 
some  l<x:al  advertisers  will  want  the  entire 
circulation.  E'or  this  they  may  be  asked  to 
pay  their  present  rate  or  an  increased  rate. 

Put  furniture  stores,  clothing  stores,  credit 
jewelry  shops,  etc.,  will  probably  buy  the 
partial  or  local  service.  For  this  they  may  lie 
given  a  reduced  rate.  .Ml  merchandise  adver¬ 
tised  for  sale  for  the  following  day.  or  in 
morning  paiiers  for  the  same  day,  is  unavail¬ 
able  for  country  readers.  Fully  60  per  cent 
of  classified  advertising  is  of  interest  only  to 
city  subscribers. 

With  newsprint  prices  at  from  $100  to  $200 
a  ton.  surely  it  is  wasteful  and  extravagant 
to  distribute  pages  to  far-flung  circulation. 
Under  the  suggested  plan,  the  advertiser,  of 
course,  may  decide  for  himself  whether  this 
distant  circulation  is  of  value  to  him.  He  can 
choose  whether  he  wants  to  buy  full  service  or 
IocaI  service. 

The  rate  difference  between  partial  and 
complete  service  probably  would  be  from  2  per 


cent  to  5  per  cent.  This  difference  is  not  to 
be  based  on  the  cost  per  thousand,  but  it 
should  be  determined  in  such  a  way  that  the 
publisher  and  the  advertiser  share  in  the  sav¬ 
ing  in  newsprint  and  delivery  expense. 

Many  news(>apers  have  made  marked  in¬ 
creases  in  advertising  and  circulation  rates. 
These  increases  cannot  continue  to  be  made 
indefinitely.  Some  |>lan  must  !)e  put  into  ef¬ 
fect  which  adequately  cofies  with  rising  costs 
anil  still  does  m  t  bar  nut  advertisers  and  sub¬ 
scribers.  Further  rate  increases  are  also  un¬ 
desirable  for  the  reason  that  if  the  present 
price  situation  is  relieved  at  any  future  time 
it  would  be  extremely  awkward  to  reduce 
rates. 

I  Kdieve  that  local  merchants  will  welcome 
the  privilege  of  choosing  between  highly  pro¬ 
ductive  local  circulation  and  the  less  pro¬ 
ductive  country  circulation.  Besides  the  sav¬ 
ing  in  newsprint,  the  publisher  would  im¬ 
mediately  effect  a  reductiin  in  postage  and 
express  charges.  And  not  only  would  he 
obviate  the  necessity  of  raising  r.f.d.  rates 
beyond  the  |ioint  rural  readers  will  willingly 
pay,  but  because  of  the  reduced  size  of  the 
single  mail  edition  he  may  |>ossibly  reduce  his 
rural  subscription  rate. 

This  plan  is  equally  advantageous  even 
when  any  newsiiaper  has  more  country  circu- 
latii  n  than  local  circulation.  The  publisher  of 
such  a  newspaiier  would  still  be  at  liberty  to 
urge  the  benefits  of  the  large  farmer  following, 
and  to  eonvince  advertisers  that  it  is  profitable 
to  advertise  to  country  families.  The  elimina¬ 
tion  of  local  advertising  which  has  no  interest 
for  country  readers  alsi>  suggests  the  elimina¬ 
tion  of  some  city  news  which  likewise  has  no 
interest  for  them.  Other  news  matter  might 
be  substituted  whieh  has  more  reader-interest 
for  r.t.d.  readers.  Thus  sales  of  country  edi¬ 
tions  would  be  increased. 

To  institute  a  siieeial  reiluced-size  country 
erlition  iloes  not  entail  any  serious  mechanical 
expense.  Many  new'spai>ers  would,  no  doubt,  as¬ 
sign  one  press  for  country  editions  throughout 
the  day.  By  grouping  foreign  and  other  full- 
service  advertisements  on  certain  pages  these 
pages  are  made  good  for  both  city  and  coun¬ 
try  editions. 

Here's  how  the  savings  can  be  calculated: 
One  thousand  one-page  pa|>ers  weigh  15.6 
pounds.  F'rom  this,  ascertain  the  weight  of 
the  country  circulation  on  a  one-page  basis. 
Then  estimate  the  average  number  (lages  which 
will  be  omitted  from  country  editions  and  cal¬ 
culate  the  newsprint  tons  which  will  be  saved 
annually  and  what  thjs  represents  in  money. 
Estimating  express  and  iiostage  cost  to  be  1 
cent  a  ixiund.  the  savings  on  these  items  can 
hi  figured.  Then  by  subtracting  the  loss  from 
reduction  of  local  advertising  rate  for  partial 
service,  the  net  saving  under  this  arrangement 
mav  be  arrived  at. 

The  publisher  may  go  still  further  if  he 
chooses.  He  may  run  a  reduced-size  news¬ 
paper  for  city  street  sales  liefore  the  home 
edition,  and  thus  add  to  his  paper  saving. 
Large  newspapers  would  save  from  10  per  to 
15  iier  cent  of  their  timnage  through  this  plan, 
and,  if  generally  adopted,  the  saving  to  the 
newspaiier  publishers  of  the  country  would  cer¬ 
tainly  he  in  excess  of  10  per  cent.  Such  a 
saving  would  probably  solve  the  newsprint 
problem.  This  plan  is  already  in  successful 
operation,  in  a  m' dified  form,  on  several 
newsp.iiiers. 

If  Editor  &  Publisher  will  simnsor  the 
idea  and  make  it  available  for  widespread 
adi  ption,  I  believe  a  real  service  will  be 
rendered  to  the  newspaper  publishers  of  the 
country.  T.  R.  DICKEL. 

Indorses  Press  Agent  Crusade 

New  York,  July  10,  1920. 

To  Editor  &  Publisher:  Your  campaign 
against  press  agents  who  attempt  to  steal 
space  and  your  efforts  to  have  newsiiaper  men 
paid  a  living  wage  are  to  he  commended.  It 
was  with  interest  that  I  read  in  to-day’s  issue 
of  your  iiuhlication  the  communication  from 
Matt  J.  Denning,  city  editor  of  the  Wilming¬ 
ton  (Del.)  News,  whose  views  agree  with 
those  of  the  undersigned.  If  the  publishers 
wish  to  retain  their  writers  and  aliolish  press, 
agenting  on  the  side,  they  can  do  so  very 
easily  by  readjusting  the  scale  of  compensation 
to  meet  the  present  cost  of  living. 

The  late  Colonel  Roosevelt  once  said  there 
were  good  and  bad  trusts.  I  claim  there  afe 
g<od  and  bad  press  agents.  It  may  interest 
vou  *o  know  that,  while  I  .am  a  publicity  man, 
I  have  never  tried  to  steal  free  space  for  a 
corporation,  automobile  concern,  theatrical  en¬ 
terprise,  or  given  the  press  anything  that  could 
tie  objected  to  by  the  advertising  department. 
.\s  a  publicity  man,  I  have  handled  news  for 
such  organizations  as  the  Liberty  Loan,  F'ood 
Campaign,  Y.  M.  C.  A.,  National  Committee 
of  Northern  Baptist  Laymen,  Supreme  Council 
of  the  Royal  .\rcanum  Laundryowners'  Na¬ 
tional  .Association,  Re-F?mployment  Committee 
trr  Soldiers,  Sailors  and  Marines  of  New 
York  City,  and  other  similar  movements. 

It  is  my  contentii-n  that  I  serve  both  my 
clients  and  the  newsiiapers  honestly.  I  have 
never  suppressed  a  storv.  handed  out  a  false 
statement  or  done  anything  that  I  would  not 
do  were  I  a  new.spaiierman.  on  the  payroll  of 
a  daily  instead  of  a  client. 


POPULATION  6«.O0« 

An  ideal  manufacturing  dljr  oi 
ideal  homes  and  labor  condi¬ 
tions. 

**Tou*d  like  to  live  in  York'* 

Hie  York  Dispoteli 

York'a  oolr  Etrening  Paxter 


YORK, 

PA. 


There  are  scores  of  publicity  men  who 
would  return  to  newspaper  work  if  the  finan¬ 
cial  inducements  were  adequate  enough  to 
meet  their  needs.  If  the  present  newspaper 
men  are  to  remain  in  the  business  they  must 
receive  larger  salaries.  If  the  coming  genera¬ 
tions  are  to  enter  the  journalistic  field  they 
must  lie  paid  as  much  as  is  received  by  a  win¬ 
dow  cleaner.  If  the  active  newspaper  men  are 
to  diop  doing  _press_  agent  work  on  the  side 
they  must  he  given  financial  recognition. 

My  personal  belief  is  that  the  owners  of 
the  papers  have  never  really  given  this  ques¬ 
tion  of  higher  pay  for  the  writers  serious  con¬ 
sideration.  Publishers  are  not  stingy.  They 
aie  not  tight  wads.  They  are  not  money 
mad.  But  they  have  been  soi  busy  with  other 
matters  that  the  subject  of  writers’  salaries 
has  never  been  markedly  called  to  their  atten¬ 
tion.  f)nce  they  realize  that  their  editorial 
workers  aefually  need  more  money,  thev  will 
resptnd.  ARNOLD  A.  MOWBRAY. 


No  Part  Time  Men 

San  Diego,  Cal.,  July  3,  1920. 
To  Editor  &  Publisher:  May  I  not  con¬ 
gratulate  you  and  Reporter  Sternbez  on  the 
publication  of  his  thought  provoking  article  on 
“space  stealing”  in  your  issue  of  the  26th  ult? 

I'our  years  ago,  I  issued  an  alisolute  order 
forbidding  the  employment  of  any  member  of 
The  Sun  staff  an  zny  publicity  work  whatever 
at  any  price.  I  believe  it  has  paid  us  to  take 
this  action,  although  we  have  hitherto  re¬ 
frained  from  publishing  the  fact,  due  probably 
to  a  false  idea  of  professional  ethics. 

riactically  every  member  of  the  staff  of  the 
opiiosition  finds  profitable  employment  in  pub 
licity  work  of  one  sort  and  another,  even  to 
regular  salaries  in  some  cases  anil  1  anticipated 
a  good  deal  of  trouble  in  the  enforcement  of 
my  erder.  Contrary  to  ex|)ectat!on,  however, 
wc  encountered  no  trouble  and  after  four 
years  we  would  not  think  of  going  back  to  the 
old  “space  stealing"  plan.  Dur  men  are  more 
loyal,  and  what  is  more  they  have  maintained 
their  self  resi>ect,  which  is  nit  [lossible  under 
the  old  arra.ige  nent. 

W.  H.  PORTERFIELD, 
Publisher,  San  Diego  Sun. 


To  Speak  at  N.  Y.  Ad  Club 

Dr.  Tchyi  Hsichi,  known  as  “The 
Roosevelt  of  China,”  will  he  a  guest 
of  the  New  York  .•\dvcrtising  Cluh  on 
VV’cdnesday,  July  21st,  addressing  the 
members  at  the  weekly  luncheon.  Dr. 
Hsiehi,  who  is  lahor  expert  and  high 
trade  commissioner  from  the  Chinese 
Republic  to  the  United  States,  will  re¬ 
turn  shortly  to  his  home,  after  a  tour 
of  this  country. 


What  Service  Departments  Can  Do 

What  it  is  possible  for  a  newspaper 
service  department  to  do  in  the  cause  of 
newspaper  advertising  is  well  illustrated 
by  the  case  of  the  New  York  Globe’s 
department  in  charge  of  Richard  S. 
Wood,  business  manager.  Copy  is  pre¬ 
pared  by  Mr.  Wood  and  sent  out  once 
a  month  to  both  wholesale  and  retail 
merchants.  One  large  concern,  which 
had  always  used  <  magazine  and  other 
forms  of  advertising  and  which  Mr. 


Wood  converted  to  newspaper  adver¬ 
tising  was  the  Ralston  Purina  Company 
of  St.  Louis,  manufacturer  of  Ralston 
porridge.  During  the  past  year  this 
firm  spent  $32,000  in  newspaper  adver¬ 
tising  and  so  pleased  was  it  with  the 
results,  that  a  larger  amount  will  lie 
spent  next  year. 


Foley  Get*  Democratic  Account? 

Philadelphia,  Pa. — It  is  understood 
here  that  the  Richard  A.  Foley  Com¬ 
pany,  of  this  city,  has  been  awarded  the 
contract  for  handling  and  placing  the 
advertising  of  the  Democratic  National 
Committee  and  that  Lee  Hood,  vice- 
president  of  the  Foley.  Agency,  will  do 
the  space  buying. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 


iBatlg  Capital 


Sworn  Government  Report 

for  6  Month*  ending  Oct.  1,  1919 


33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


Member  A.  B.  C. 


Publisher. 


We  can  facreeae  year  kualnaaa  yau 

want  It  Inereaaed. 

You  have  tkoutht  of  proa*  clipplaa* 
your**!!.  But  lat  u*  tall  you  kaar 
press  clipping  can  ba  mnda  a  hnatnaaa 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatabllahad  a  Quartar  at  a  CaaCwr 


Buffalo  Evening  News 

'Ihe  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factories  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  .steady  and  lucrative  market. 

Buffalo  Evening  Newt  Cover*  Buffalo 

E.  H.  BUTLER.  Publisher 

Kelly-Smith  Co.,  Representatives 
Marbridn  Bldg.,  New  York 
Lytton  Bldg.,  Chicago 


Few  Papers— (if  any)— aurpaas  the 

TRENTON  TIMFQ 

NEW  JERSEY  i  UVULO 

AS 

A  Food  Medium 

Even  during  the  past  annuner  four  food 
page*— and  more— wa*  the  lize  of  oar 
regular  weekly  Thursday  food  feature— 
a  winner  for  housearive*,  retailer*  and 
manufacturers. 

Wednesday*  and  Sundays  four  auto  page* 
Tuesday  Music  Page. 

(Circulation  26,649.  Member  A  B.  C 
KEIXY-SMITH  CO. 

Marbridgc  Bldg.  Lytton  Bldg.. 

New  York  Chicago 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

bring*  into  being  the  most  powerful 
advertiaing  medium  in  the  Jewish  ftald. 

smolKQn 

Tho  National  Jawish  Daily 


AL  MUNRO  ELIAS  BASEBALL  BUREAU 

$22  West  137th  St.. 

Now  York  Qty.  N.  Y. 

New  York  Times: — 

I  recovered  the  watch  fob  which  I  lost 
and  advertised  in  the  lost  and  found  col¬ 
umns  of  the  New  York  Times.  At  10 
o’clock  on  the  morning  the  ad  appeared  in 
the  Times,  the  finder  telephoned  me  that 
he  had  picked  it  up  on  the  stairs  at  Man¬ 
hattan  Street  Subway  station  within  half 
an  hour  after  I  lost  it.  The  fob  was  not 
only  of  intrinsic  value,  but  prized  because 
it  was  a  gift.  AL  MUNRO  ELIAS. 

THIS  IS  THE  ADVERTISEMENT: 

“Lost  Monogram  Watch  Fob,  initials 
A.  M.  E.  Liberal  reward  for  return  to 
Al  Munro  Elias,  622  West  137th  St., 
Phone  1770  Audubon." 
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EDITOR  &  PUBLISHER 


tf  Old$siIUSliM£9T^^nJAdp9rHatri^tm^l 
Suite  1117  Worms  ^vildino,  NbwYoric 


JULY  31,  1920 


The  most  influential  Newspaper 
Publishers  of  the  United 
Kingdom  will  be  the  guests 
of  the  Dominion  of  Can- 
ada  and  Canadian 
Publishers. 


In  honor  of  this  great  and  un¬ 
usual  event  in  the  jHiblishing 
world  for  1920,  Editor  & 
r .  Publisher  will  issue  an 
^  edition  of  note  on 

July  31. 


/  ""'A' 


JV 


Increased  Circulation 


.a  ^  A  r<r  J 

A#  A  /$ 
^  ^  A?/ 

/¥ 


Regular  Advertising  Rates 


Telegraph  for  Space 
and 

Real  Rush  “Live  Wire”  Copy 


Tlus  edition  is  designed  to  be  a  permanent  memorial  of  the  conference 
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Is  Newsprint  Troubling 

You? 


Join  The  Publishers  Buying  Corporation 


The  Publishers  Buying  Corporation,  the  mutual,  non-profit  making  buying 
organization  of  newspaper  publishers,  is  receiving  additions  every  day,  and  so 
many  inquiries  that  a  tremendous  volume  of  correspondence  is  required. 

The  paper  requirements  for  1921  of  members  of  the  organization  must  be 
on  file  with  the  International  Paper  Company  and  other  producers  before  Sep¬ 
tember  1.  Consequently  they  should  be  all  completed  and  in  the  hands  of  the 
corporation  by  August  15  to  allow  time  for  tabulation  and  arrangement. 
In  order  to  do  this  all  memberships  should  be  taken  and  information  secured 
from  publishers  by  July  31.  This  applies  not  only  to  1921  requirements  but 
to  arrangements  for  temporary  supply  from  September  1  to  December  31. 

To  facilitate  the  process  of  bringing  some  500  additional  newspapers  into 
the  fold,  Mohammed  will  come  to  the  mountain. 

The  following  series  of  meetings  is  being  arranged: 

Asheville,  N.  C.,  Tuesday,  July  20,  at  the  Southern  Newspaper  Publishers^ 
Association  convention. 

Dallas,  Texas,  Friday,  July  23,  at  Adolphus  Hotel,  10  A.  M. 

Kansas  City,  Mo.,  Monday,  July  26,  at  the  Hotel  Baltimore,  11  A.  M. 

Chicago,  Ill.,  Wednesday,  July  27  or  28,  at  the  Hotel  La  Salle,  10  A.  M. 

Pittsburgh,  Pa.,  Thursday,  July  29,  at  the  Hotel  Fort  Pitt,  10  A.  M. 

New  York,  Friday,  July  30,  at  office  of  The  Publishers  Buying  Corporation, 
New  York  Globe  office,  73  Dey  Street. 

Officers  and  directors  of  the  Association  will  be  present  at  the  meetings 
to  explain  the  buying  plan,  the  contracts  and  method  of  procedure  and  sign 
up  publishers. 

All  publishers  having  newsprint  troubles  are  invited.  Come  prepared  to 
sign  and  bring  a  check  for  $50  made  payable  to  the  order  of  The  Publishers  Buying 
Corporation.  If  you  are  unable  to  attend  in  person,  but  are  interested,  notify 
another  publisher  who  is  going  to  attend  and  give  him  power  of  attorney  to  sign 
for  you. 

The  Publishers  Buying  Corporation 


W.  J.  PAPE,  President 
G.  W.  MARBLE,  Secretary 


W.  \V.  WEAVER,  Vice-President 
JASON  ROGERS,  Treaairer 


UHiV-  .  ._ii  f 
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NEW  YORK,  SATURDAY,  JULY  17,  1920 


Vol.  S3.  No.  7 


NE/WS 


Neu)  York*s  Picture  Newspaper 

One  year  old  on  June  26th  last. 
Net  paid  circulation  as  of  July  10th 

240000 


98%  of  it  in  New  York  and  suburbs. 
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New  York*s  Picture  Newspaper 
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ON  July  12,  the  price  of  the  week-day  issue  of  The  Wash¬ 
ington  Times  became  3c  a  copy.  Notwithstanding  the 
fact  that  the  corresponding  issues  of  the  other  Washington 
papers  remain  at  2c,  it  is  noteworthy  that  The  Times  retained 
98%  of  its  circulation.  This  remarkable  achievement  is 
believed  to  be  without  precedent  in  the  annals  of  news- 
paperdom. 


The  Washington  Times 

Issued  Evenings,  Seven  Days  a  Week 

National  advertisers  have  found  that  they  cannot  cover  the  Wash¬ 
ington,  D.  C.,  field  without  the  use  of  The  Washington  Times.  Its 
service  department  has  been  and  is  rendering  intelligent  and  invalu¬ 
able  aid  in  the  proper  marketing  of  a  new  product.  Let  it  solve  your 
distribution  problems  for  you. 


Washington  as  a 
National  Factor 

Washington,  D.  C.,  seat 
of  governmental  activities, 
is  now  the  fourteenth  city 
in  size  in  the  Ihiited  States, 
and  latest  census  figures 
show  that  it  leads  nine  of 
the  thirteen  larger  cities  in 
rate  of  population  gain. 

With  a  per  capita  wealth 
of  $3,425,  Washington  ex¬ 
ceeds  every  other  city  in  the 
country. 


Washington  as  a 
Commercial  Factor 

Washington,  D.  C.,  as  a 
manufacturing  city,  has 
over  6fXD  industries  with 
approximately  3,500  em¬ 
ployes. 

The  total  capitalization 
of  its  manufacturing  indus¬ 
tries  is  now  more  than  $80,- 
000,000  and  the  total  out¬ 
put  of  these  industries  has 
more  than  trebled  in  the 
past  six  years. 


The  Washington 

WASHINGTON,  D.  C. 

NEW  YORK  CITY 

I.  A.  KLEIN 
Metropolitan  Tower 


Times 

CHICAGO,  ILL. 

G.  LOGAN  PAYNE  CO.  * 
Marquette  Bldg. 
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CITY,  COUNTRY,  SUBURBAN,  NET  PAID,  AND 
UNPAID  AS  SHOWN  BY  A.  B.  C.  REPORTS 


EDITOR  &  PUBLISHER  Presents  Statislies  as  to  Distribution  of  Newspapers  Compiled 
from  Reports  to  Audit  Bureau  of  Cireidations  for  Six  Months’  Period 
Ending  Mareli  31,  1920 — Interesting  Faets  Diselosed 


CIRCULATION — known  circulation — 
'^from  every  possible  point  of  view  is 
given  on  this  and  the  following  pages, 
if  you  wish  to  know  the  total  A.  B.  C. 
circulation  you  will  find  it  in  the  third 
paragraph  or  in  the  box  on  Page  2. 

If  you  want  an  analysis  of  the  circu- 


T*U1 

Non-A.8.C. 

Circulation: 

Morning 

•,I1S.0I0 

Evening 

Sundj^ 

*§,019,754 

TotAl 

71.71%  / 


The  total  English  language  news¬ 
paper  net  paid  circulation,  morning, 
evening  and  Sunday  is  45,172,401. 


By  JUSTIN  F.  BARBOUR 


Where  circulation  goes  and  how  it  is 
obiaiiicd  is  just  as  vital  as  the  mere 
number  of  subscribers  served. 

38,834,566  was  the  total  average 
newspaper  circulation — morning,  even¬ 
ing  and  Sunday — represented  by  1,057 
papers  in  the  Audit  Bureau  of  Circula¬ 
tions  ft)r  the  six  months  period  ending 
March  31,  1920.  This  includes  their  en¬ 
tire  newspaper  membership  Ixith  English 
and  Foreign  language  in  the  United 
Slates  and  Canada  and  represents  more 
than  78  per  cent  of  all  the  daily  and 
Sunday  newspaper  circulation  in  these 
two  countries.  Of  this  total,  38,220,882, 
or  98.42  per  cent  is  strictly  net  paid. 

The  charts  in  the  center  of  the  page 
graphically  tell  the  story  of  the  English 
Language  Daily  Newspapers,  members 


'I'his  is  more  than  apparent  when  one 
considers  that  this  35,56t),203,  or  78.71 
per  cent  of  the  total  net  paid  circulation 
is  distributed  among  973  morning,  even¬ 
ing  and  Sunday  papers  which  is  but 
36.55  per  cent  of  the  total.  In  other 
words,  with  but  few  exceptions,  most  of 
the  papers  with  5,000  or  more  circula¬ 
tion  are  members  of  the  A.  B.  C. 

The  second  chart  pictures  the  large 
percentage — 98.51  per  cent — of  net  paid 
circulation;  circulation  that  is  bought 
and  paid  for.  The  other  1.49  per  cent  is 
made  up  of  arrears,  service  copies  and 
unpaid  circulation,  the  unpaid  being  less 
than  1  per  cent  of  the  total. 

Charts  3,  4  and  5  show  graphically  and 
in  percentage  and  total,  the  city,  subur¬ 
ban  and  country  distribution  of  the 


The  total  Audit  Bureau  of  Circula¬ 
tions  evening  English  language  news¬ 
paper  (United  States  only)  circulation 
is  12,600,001. 


lalion  of  the  Bend  (Ore.)  Bulletin,  (|he 
smallest  individual  circulation  of  the  A. 

B.  C.  papers),  or  that  of  the  New  York 
Journal,  (the  largest  weekday  individual 
circulation  of  the  A.  B.  C.  papers),  you 
will  find  it  properly  classified  under 
Oregon  and  New  York  respectively  on 
pages  17  and  15. 

To  the  agent,  advertiser,  representa¬ 
tive  or  publisher  who  desires  to  analyze 
and  know  circulation,  this  supplement 
answers  their  every  (piestion  as  to  quan¬ 
tity  and  its  distribution,  a‘nd  gives  '  in 
handy  and  compact  form,  information 
which  is  of  constant  value.  Of  course 
it  does  not  give  all  the  data  of  the  A.  B. 

C.  reports. 

The  complete  information  necessary 
for  the  proper  placing  of  appropriations 
can  obviously  be  found  only  in  the  com¬ 
plete  A.  B.  C.  reports. 


of  the  A.  B.  C,  published  in  the  United 
States  and  the  totals  are  given  for 
these  papers  only,  because  of  their  com¬ 
parative  value  with  the  complete  list  of 
English  Language^  Daily  Newspapers 
which  appeared  in  Editor  &  Publisher 
June  19. 

These  charts  tell  a  big  story  for  they 
picture  instantly  the  important  facts. 
The  first  chart  shows  the  large  percent¬ 
age  of  A.  B.  C.  circulation  as  against 
the  total — that  practically  every  paper 
of  any  size  or  imjiortance  sells  its  ad¬ 
vertising  space  on  the  basis  of  known 
facts — how  much,  where  it  goes  and  how 
obtained. 


of  the  A.  B.  C.,  the  increase  is  as  fol¬ 
lows  : 

Morning  Evening  Sunday 
March  31,  1920  8.115,010  12,381,439  15,059,754 
Sept.  30,  1919.  7,768,233  11,804,263  13,854,419 

Cain  .  346,777  577,176  1,205.335 

The  percentage  of  increase  is  a  trifle 


The  total  Audit  Bureau  of  Circula¬ 
tions  morning  English  language  news¬ 
paper  (United  States  only)  circulation 
is  8,245,553. 


less  than  the  percentage  of  increase  of 
all  the  dailies  as  given  in  Editor  & 
Publisher  June  19th. 

The  totals  of*  the  A.  B.  C.  figures— 
the  city,  suburban,  country,  bulk,  net 
paid,  arrears,  service  copies,  unpaid  and 
total  distribution;  morning,  evening  and 
Sunday;  of  all  A.  B.  C.  papers  of  the 
luiglish  I.anguage  Newspapers  pub¬ 
lished  in  the  United  States;  and  of  the 
I'oreign  language  Newspapers  appears 
in  the  box  on  page  4,  and  following  this 
on  page  4  and  5  are  these  totals  by 
states.  The  complete  list  of  papers  with 
their  detailed  figures  begins  on  page  6. 

This  compilation  has  been  made  com¬ 
plete  and  exhaustive  so  as  to  serve  every 
interest.  Comparisons  of  circulation  and 
distribution  may  be  made  of  papers  in 
the  same  cities.  Comparisons  may  be 
made  by  states  and  the  final  totals  are 
printed  in  graphic  form. 


The  Total  Audit  Bureau  of  Circulation*  English  language  newspaper 
(United  States  only)  morning,  evening  and  Sunday  circulation  is  36,093,497. 


morning,  evening  and  Sunday  papers  and 
are  of  inestimable  value  in  the  prepara¬ 
tion  of  a  scientific  advertising  and  sell¬ 
ing  campaign.  At  a  glance  the  percent¬ 
age  and  tpiantity  of  city,  suburban  and 
country  circulation  is  given.  Of  course 
these  percentages  vary  with  individual 
papers  but  the  detailed  analysis  which 
follows  gives  the  full  distribution  of 
each  paper’s  circulation  as  well  as  the 
totals  of  the  morning,  evening  and  Sun¬ 
day  papers  by  states. 

A.  B.  C.  circulation  has  increased  dur¬ 
ing  the  past  six  months.  With  the  h'ng- 
lish  Language  Daily  Newspapers  pub¬ 
lished  in  the  United  States  and  members 


The  total  Audit  Bureau  of  Circula¬ 
tions  Sunday  English  language  news¬ 
paper  (United  States  only)  circulation 
is  15,247,943. 
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AUDIT  BUREAU  OF  CIRCULATIONS  TOTALS  FOR  THE  UNITED  STATES  AND  CANADA. 


Average  Net  Paid  and  Total  Daily  Circulations  of  All 
‘*A.  B.  C.”  Newspapers  Including  English  and 


Foreign  Language  of  U.  S.  and  Canada 


I)istribi!tton 

J51  .Mortiini; 

MS  Kvfiii-.iK 

76<>  Total  M.  &•  K. 

288  Sunday 

City  Circulation. 

4, .192.3 16 

9.127,689 

13,520.(X)5 

7,963.605 

Suburban  . 

1.777.244 

2.268.780 

4,046,024 

2,5.34  745 

Country  . 

2.585.209 

2,289,583 

4,874,792 

5,2.37..308 

Bulk  . 

8.489 

27.470 

35,959 

8,444 

Net  Paid . 

8,763.258 

13,713,522 

22,476,780 

15,744,102 

Arrears  . 

18.220 

18.701 

36.921 

6.128 

Service  Copies.... 

59.806 

102,.389 

162.195 

78,4.35 

Unpaid  . 

80.726 

137.022 

217,748 

112,257 

Total  Circulation 

8,922,010 

13.971,634 

22,893,644 

15,940,922 

Circulations  of  U. 

S.— “A.  B, 

,  C.** — Dailies 

1  listriluition 

229  Morning 

467  Hvc'iiinK 

f  'tU  TMal  M.  &  K, 

.  277  Siindav 

City  Circulatioti . 

4.109.177 

8..10.5.1.59 

12,414,336 

7,5.3.3,.366 

Suburban  . 

1.659.015 

2.109,075 

3,768,090 

2,471,108 

Country  . 

2.338.522 

1,940,443 

4,278.965 

5,046,886 

Bulk  . 

8.296 

26,762 

35,058 

8,.394 

Net  Paid  . 

8,115,010 

12,381,439 

20,496,449 

15,059,754 

.Arrears  . 

7.547 

11, .531 

19.078 

.3,719 

Service  Copies.. 

51,076 

86,211 

137,287 

75,911 

Unpaid  . 

71.920 

120,820 

192.740 

108.559 

Total  Circulation 

8,245,553 

12.600,001 

20,845,554 

15,247,943 

Circulations  of  Canadian  “A. 

B.  C.”  Dailies 

Distrihiitioii 

20  MorninR 

47  KvcniiiK 

(>7  TUal  M.  &  K. 

6  Sunilay 

City  Circulation. 

165.280 

642.615 

807,895 

164,966 

Suburban  . 

101.283 

145,123 

246,406 

.39,476 

Country  . 

191.020 

257.907 

448.927 

15.026 

•  Bulk  . 

193 

692 

885 

50 

Net  Paid  . 

457,776 

1,046,337 

1,504,113 

249,518 

■Arrears  . 

8.74<) 

7,083 

1.5,829 

467 

Service  Copies.. 

8,244 

15,623 

23.867 

1,519 

Unpaid  . 

7.952 

15.154 

2.3.106 

1,820 

Total  Circulation 

482,718 

1,084,197 

1,566.915 

253,324 

Circulations  of  Foreign 

Language 

“A.  B.  C.” 

Dailies 

Distrihution 

2  Mortiiii^ 

■1  KvfiiiiiK 

6  Total  M.  \  K. 

5  Sunday 

City  Circulation. 

117.8.59 

179.915 

297.774 

265.273 

Suburban  . 

16.946 

14..582 

31. .528 

24,161 

Country  . 

Hulk  . 

55,6()7 

91.2.33 

16 

146.9(Kl 

16 

14.5..396 

Net  Paid  . 

190,472 

285,746 

476,218 

434,830 

■Arrears  . 

1,927 

87 

2,014 

1,942 

Service  Copies.. 

48() 

.555 

1.041 

1.(H).5 

Unpaid  . 

»  854 

1.048 

1,902 

1,878 

Total  Circulation 

193,739 

287,436 

481,175 

439,655 

“A.  B.  C.”  TOTALS— MORNING,  EVENING,  SUNDAY— 

BY  STATES 


T<i(i«l  Total 


Number  Total 

Total 

Total 

Hulk 

Net  I’aiil 

Total 

Service 

DiHtri- 

of  ra|>erH  ('ity 

Suburban  Coiiiitry 

Sale 

in  Hoik 

Arrears 

<’o|»ieM 

rnpaid 

biition 

Alabama — 

Murnint? 

3 

2».328 

20.05G 

18.218 

214 

G7.81G 

888 

988 

G9.G92 

Hvenini? . 

4 

47.6«;i 

18,572 

14.383 

4 

80.r>2O 

1 IG 

386 

909 

81,930 

Total. . 

7 

76,889 

38.628 

:t2.60l 

218 

1 18,336 

116 

1.273 

1.897 

151.622 

Sunday .  . 

5 

70,225 

39.556 

39.356 

108 

1 19,245 

1,325 

1.384 

151,954 

Arizona — 

Morning . 

2 

8. .104 

5.895 

1.880 

82 

1G.1G2 

213 

310 

1G.GK6 

KveninK  • 

2 

7.620 

6.129 

1,498 

19 

14,1GG 

7G 

316 

14,557 

Total,  . 

4 

I.5.H34 

11.025 

3,378 

101 

30.328 

289 

625 

31,242 

Sunday .  . 

2 

9,413 

6,271 

1.989 

372 

18,015 

237 

401 

18.683 

ArkunHHH — 

Morning . 

2 

14.773 

3.385 

• 

31,081 

0 

49.24.'i 

90 

466 

i.oin 

50.800 

Kvenlntc . 

2 

12.397 

2,774 

13,300 

12 

28.643 

304 

417 

29.2G4 

Total.  . 

4 

27,170 

6,150 

44.441 

18 

77,788 

90 

759 

1.427 

80.064 

Sunday .  . 

» 

23,925 

6.343 

42.021 

:to 

72.319 

93 

628 

1.291 

74,331 

California — 

Morning  • 

10 

228.032 

130,619 

117.711 

G8G 

477, G48 

136 

2.181 

3.822 

4K3.78G 

KveninK  • 

Ifi 

354.977 

110.555 

61,129 

744 

627.405 

85 

3.456 

5,G24 

63G,6G9 

Total. . 

26 

583,609 

241,174 

178,840 

1.430 

1 .4815.053 

220 

5.636 

9.446  1 

1,020,355 

Sunday .  . 

14 

394,057 

204..595 

213.170 

486 

812,314 

135 

3,961 

5.181 

821.591 

Coloradti — 

Morning . 

4 

20.1 45 

4.920 

14,494 

20 

45.679 

162 

6G4 

•  9G0 

47.255 

KvenlnR . 

& 

85.558 

G.469 

76,605 

24 

1G9,G5G 

101 

872 

2.394 

173.02:1 

Total. . 

9 

112,803 

ii.:{89 

90,999 

44 

215.235 

253 

1,436 

3,354 

220,a7H 

Sunday . . 

5 

104,809 

11.782 

115.828 

69 

232.488 

1,537 

2.669 

2S6.«»4 

Connecticut- 

MornInR . 

6 

48.032 

20.143 

5.748 

51 

73.974 

1,008 

1,248 

76,2.10 

Kvenini? . 

9 

95,957 

26.869 

4,424 

59 

127,319 

1,922 

1,420 

130,551 

Total . . 

14 

144,999 

46.012 

10.172 

no 

201.293 

2.930 

2.668 

206.KHI 

Sunday. . 

3 

40,263 

19.893 

3.844 

44 

64,041 

618 

506 

6.'1,1«K 

Delaware — 

Morninit. 

1 

5,553 

1,140 

966 

1 

8.770 

195 

201 

188 

9,354 

Kveninft . 

2 

23.547 

5,934 

2,164 

15 

.11.700 

16 

603 

473 

32,752 

Total. . 

3 

30.310 

7,074 

3,1:10 

10 

40..',;<o 

311 

704 

661 

42.106 

Sunday . . 

0 

.... 

Total  Total 


Number  Total 

Total 

Total 

Hulk 

Net  I*al4l 

Total 

Servlee 

HlKtri. 

of  l*aperN  Cit.v 
District  of  t'oluinbia — 

SiilMirliun  Coiiiitry 

Sale 

ill  Hulk 

ArrearH 

CopieH 

I'npaid  butioii 

MorninR . 

2 

78,491 

6.307 

10,901 

29 

96,788 

676 

227 

90,690 

KvriiinK . 

2 

I33,3G9 

9.345 

7.190 

105 

160.076 

1.228 

034 

151, 937 

Total  . 

4 

211.H66 

1.5,712 

18.097 

194 

245,86:4 

1  ,H03 

861 

248,5*7 

Sunday.  . 

4 

iu.’>.4i:<» 

2I.:4.54 

22,798 

227 

230.4  IK 

1,665 

1,702 

242.785 

Kloridii— 

MorninK . 

4 

29.860 

14.441 

15,910 

264 

51,455 

200 

834 

870 

63,359 

Kvi-niOB 

2 

17,868 

5,770 

6.085 

18 

28,731 

439 

848 

30.018 

Total . . 

6 

47,708 

20.211 

21.995 

282 

00.106 

260 

1.273 

1,718 

93,387 

Sunday . . 

t 

:<7.4IH 

18,395 

20,287 

4  HO 

76.526 

21M1 

1 .307 

1,145 

79,17* 

( leorRia  — 

.MiirninK . 

r> 

48.G22 

31.017 

28,734 

22 

108,396 

971 

2,799 

112,155 

lOvetiiiiR . 

7 

81,490 

31,216 

43,145 

156,860 

1.462 

3,662 

100,904 

Total . . 

i:< 

i:<o.H2 

62,2:42 

71,879 

22 

264,245 

2,4:43 

6,451 

27:4.129 

Sunday .  . 

II 

I2.'>..162 

49,540 

148,904 

65 

:424,072 

2,842 

7.:i09 

3:44,22:1 

Idjiho— 

Morning . 

I 

3.G74 

6.090 

0,170 

1 

14,941 

208 

221 

15,370 

ICvenInK . 

1 

84H 

1,097 

97 

1 

2,043 

93 

48 

2,18  i 

Total. . 

2 

4 .522 

6,19:1 

6,267 

2 

16,984 

:40i 

269 

17,5.54 

Sunday . . 

1 

4,072 

4.855 

6,4:16 

2 

I5.:465 

210 

323 

15,898 

1  lllnoiM-- 

.Mol  niiiR . 

n 

461. 90G 

128.800 

251,573 

39 

842.384 

1,259 

2,378 

4,558 

850.679 

lOveniiiK . 

41 

839.893 

181,535 

119,000  11,511 

1,162,139 

2.453 

5,529 

7.938 

1,158,159 

Total.  . 

.12 

I,:|0 1.709 

.  :4iu,50l 

:470,57:4  1 

1 1 .650 

1,194,52:4 

:4.722 

8,007 

12,496 

2.018,748 

Siiiida.v .  . 

16 

7-20,*2'27 

I8:i,627 

6641,060 

167 

1.. 564,990 

HOI 

:4,I48 

5,686 

1.57:1,815 

Indiana — 

MorninK . 

14 

89.506 

106,562 

40,933 

133 

237,233 

263 

871 

2,655 

241,022 

lOvt'niiiK . 

17 

189, GG4 

77,290 

42,401 

248 

309,003 

134 

1,179 

3,602 

314,478 

Total .  . 

:<i 

279,160 

18:4,952 

8:4.:i94 

:48i 

.546.8!Hi 

:497 

2,050 

6,157 

555,.5tH) 

Sunday . . 

1:1 

i:<4,:<i2 

74,129 

32.601 

164 

241,287 

73 

798 

2,718 

244,876 

MorninK  > 

7 

23.080 

47,638 

51,727 

155 

132,006 

18 

901 

3,415 

136,940 

KvffiinK . 

25 

1G8.&82 

92.604 

107,729 

472 

309,387 

2,736 

2,874 

0,180 

381,183 

Total .  . 

:i2 

191,668 

140,242 

169,4.56 

627 

501,99:4 

2.7.54 

:4,775 

9,601 

518.123 

Sunday . . 

9 

89.4  1 7 

66,846 

7.5.518 

515 

2:42,296 

160 

1,992 

4,473 

2:48,921 

Kan.saH — 

MorninK  • 

3 

28,900 

31,985 

33,487 

37 

94,409 

805 

2,487 

97,701 

1‘jVeninK  ■ 

1 1 

47,827 

39,557 

26,467 

200 

113,001 

130 

1,013 

1,874 

116,078 

Total. . 

14 

76,727 

71,5.52 

.58,954 

2:47 

297,470 

1:40 

1,878 

4.:46l 

21:4,8:49 

Siiiida.v .  . 

3 

32.861 

:45,840 

:44,09:t 

92 

I02.KH6 

1,165 

2.866 

106,917 

Kfni  uiky — 

MorninK  • 

6 

51,757 

16,388 

48,237 

308 

110.700 

480 

825 

118,005 

Kvi  iiiiiK . 

G 

KG,G7G 

14,008 

28,867 

234 

130,4  45 

891 

1,001 

132.337 

Total.  . 

II 

138,443 

:4 1.0.56 

77,104 

.542 

247,145 

1,371 

l,H26 

2.50,:442 

siiiidiiy .  . 

Louiaiana — 

89.261 

21.962 

4:4,958 

6K 

# 

1 54.340 

719 

1.618 

1  riH.KHti 

MtirninK  ■ 

2 

51,291 

264 

41,036 

77 

92,658 

288 

630 

93,475 

Kv»*nlnK . 

3 

79,212 

217 

42,003 

1,013 

122,445 

847 

652 

123,844 

Total. . 

5 

1 39.503 

471 

8:4.0:49 

1,090 

215,10:4 

1,1:45 

1,082 

2I7,:I20 

Sunday . 

4 

1 29.(MHI 

339 

UK),  120 

1,076 

2:49,526 

780 

1.233 

241,5:49 

M aini*-  - 

MorninK  ■ 

2 

11,436 

7,936 

2,231 

67 

21,008 

928 

581 

874 

24,051 

Kv»*ninK  • 

2 

2^,815 

9,900 

3,910 

357 

35,994 

560 

396 

36,939 

Total.  . 

4 

:i:i,250 

17,811 

6,147 

424 

57.662 

02H 

1,131 

1,269 

60,990 

Siimlay . . 

1 

i:<,240 

5,094 

4,602 

16 

22,9.52 

294 

218 

23,461 

Ma  ryland — 

MorninK . 

2 

106.49G 

15,919 

35,081 

9 

156,505 

941 

1,824 

159,270 

KvfiiinK. 

3 

180,518 

7,907 

12,257 

31 

205,713 

2,034 

3,000 

211,807 

Total. . 

5 

292.014 

2:1,826 

47.:4:48 

40 

363.2 1 K 

2,975 

4,884 

.371,077 

Sao<lay..  :< 

.MilSBJIcIlUWttH - 

2.'>i,o:c> 

I6,:44l 

40,24:4 

:407.6  I9 

1.979 

3.0H2 

3I3.5H<» 

MorninK  • 

8 

351,839 

113,684 

223,053 

128 

688,704 

29 

1,892 

1,961 

692,575 

KveninK . 

25 

062.  G4G 

148,514 

128,020 

142 

93(».028 

2.977 

4.839 

937,844 

Total .  . 

:i:i 

1.001,485 

262,298 

:45l.679 

270 

1.618,7:42 

29 

4,869 

6,790 

1,6:40,420 

Sunday . . 

9 

594,366 

241,657 

5I5,6MI 

541 

I.:452.I74 

18 

1,676 

3,4:14 

i,:467,:4o-i 

MifdiiKan — 

Mot  iiiiiK  • 

1 

99,094 

13,923 

32,021 

94 

140,332 

797 

630 

147,559 

KvenInK. 

21 

464.003 

131,526 

83,637 

1,149 

070.915 

2,782 

4.041 

678.338 

Total.  . 

22 

.554,207 

14.5.549 

116,1.58 

1,24:4 

817.247 

3,579 

5,171 

825,997 

Siiiida.v . . 

7 

296,999 

7:4,176 

06.567 

77 

I65.H50 

1 .526 

1,463 

46H.KtH 

M  innoKota — 

MornitiK . 

3 

81.194 

14,772 

40,434 

13 

142,413 

780 

813 

144,000 

Kv«*nlnK . 

215.454 

20,248 

108,278 

0.334 

415,314 

74 

1,925 

2.600 

420.913 

Total. . 

12 

296.648 

4 1 .020 

214.712 

6,:447 

.5.58,727 

74 

2,705 

:4.4i:4 

.564,919 

Sunday . . 

M  — 

.1 

19.5.1:44 

22,274 

I82,i:4l 

217 

:499,7.56 

1,489 

3,219 

404,461 

MorninK . 

1 

1,621 

2,074 

1.388 

4,983 

050 

31 

239 

6.903 

KveiiinK  ■ 

2 

5.479 

3,862 

1,551 

4 

10,890 

150 

100 

398 

11,650 

Total.  . 

:i 

7.4MH) 

5,9:16 

2.9K9 

4 

15,879 

800 

1:17 

637 

17,4.5.1 

Sunday . . 

3 

6,887 

6,182 

.3.400 

4 

I6,.56:4 

K56 

1:49 

672 

18,221 

MiHHourl — 

.MorninK  • 

G 

233.386 

69,298 

211,323 

270 

614,276 

1,028 

2,197 

617,601 

KveiilnK  . 

12 

484.689 

84,317 

213,496 

251 

782,762 

1,550 

4,780 

789.092 

Total  . 

IH 

718,074 

1.53.615 

424,818 

521 

1,297,028 

2,588 

6.977 

1,306.59:< 

Sii  inlay . . 

Ml 

502,972 

108,979 

4.54,415 

562 

1 .066.928 

1,479 

5,368 

1,073,775 

Montana — 

.Mnrninit . 

4 

21,140 

7,047 

11,536 

29 

39.861 

96 

586 

622 

41,155 

lOvi'iiinK . 

4 

15,820 

2,571 

4,9'72 

245 

23.008 

175 

521 

687 

24.89! 

Total.  . 

8 

36.969 

9.618 

16.007 

274 

6:4.459 

271 

1,107 

1,209 

66.040 

Siimlay .  . 

4 

32,296 

0.131 

21,024 

170 

62.62 1 

06 

750 

1.110 

64.5K0 
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Total  Total 


Number  Total 

Total 

Total 

Rulk 

Net  Paid 

Total 

Service 

Uistrl- 

of 

Papers  City 

Suburban  Country 

Sale 

In  Bulk 

Arrears  Copies  Unpaid  bution 

Nebraska — 

Morning. 

3 

20,966 

21,916 

66,766 

63 

109,699 

556 

1,321 

111,575 

Evening. 

9 

105,936 

29,669 

70,046 

70 

206,610 

10 

2,285 

3,086 

210,990 

Total.. 

13 

126,902 

51,474 

136,810 

123 

315,309 

10 

2,840 

4,406 

322,565 

Sunday. . 

Nevada — 

5 

101,235 

32,469 

115,206 

82 

248,992 

1,913 

3,290 

254,195 

Morning. 

0 

Evening. 

1 

2,689 

833 

1,771 

8 

6,201 

45 

108 

5,354 

Total . . 

1 

2,589 

833 

1,771 

8 

5,201 

45 

108 

5,351 

Sunday,,  0 

New  Hampshire- 

Morning. 

2 

1,960 

4,478 

6,816 

74 

13,328 

25 

336 

396 

14.084 

Evening. 

2 

12,673 

1,520 

687 

168 

14,938 

60 

224 

361 

15,573 

Total. . 

4 

14,633 

5,998 

7,403 

232 

26,266 

85 

559 

747 

20,657 

Sunday . . 

New  Jersey- 

0 

Morning. 

0 

Evening. 

13 

226,409 

36,961 

4,660 

33 

268,053 

2,047 

2,070 

272,170 

Total. . 

13 

226,409 

36,961 

4,650 

33 

268,053 

2,047 

2,070 

272,170 

Sunday , . 

3 

30,650 

4,544 

624 

6 

35.824 

312 

314 

36,450 

New  York — 

Morning . 

24 

928,086 

281,368 

245.256 

4,443 

1,459,152 

211 

8,239 

8,732 

1,476,334 

Evening . 

41 

1,737,461 

300,651 

151,712 

164 

2,189,978 

1,107 

10,886 

14,362 

2,216,333 

Total. . 

65 

3,665,537 

582,010 

396,967 

4,607 

3,649,130 

1,318 

19,125 

23,094 

3,692,607 

Sunday . .  17 

North  Carolina— 

1,365,629 

4.32,.366 

794,047 

587 

2,592,629 

8,607 

8,744 

2,609,060 

Morning. 

6 

24,776 

32,208 

25,246 

26 

82,254 

959 

1,290 

84,503 

Evening. 

5 

20,888 

12,967 

3,928 

167 

.  37,960 

394 

865 

39,199 

Total .  . 

11 

45,664 

45,175 

29,173 

192 

120,204 

1,353 

2,145 

123,702 

Sunday . .  9 

North  Dakota — 

36,581 

39,530 

31,124 

425 

100,660 

1,352 

2,133 

113,145 

Morning. 

2 

4,939 

8,171 

10.550 

16 

23,676 

363 

262 

24,301 

Evening, 

4 

9.645 

9,201 

11,141 

20 

30,007 

16 

486 

633 

31,142 

Total . . 

6 

14,.584 

17,372 

21.691 

36 

53,683 

16 

640 

695 

55,443 

Sunday . . 

2 

6,781 

6,542 

10,915 

82 

26,320 

426 

315 

27,061 

Ohio— 

Morning . 

9 

141,212 

68,321 

48,511 

121 

258,165 

1,669 

1,706 

261,629 

Evening. 

40 

*462,408 

146,731 

79,751 

529 

688,419 

989 

7,816 

7,893 

706,116 

Total. . 

48 

603,620 

214,052 

128.262 

650 

946.584 

989 

0,474 

0,598 

966,645 

Sunday, . 

15 

350,317 

117,501 

1.39,962 

385 

608.165 

4,052 

3,668 

615,886 

Oklahoma — 

Morning. 

4 

33,867 

11,178 

51,224 

13 

96,282 

22 

148 

1,751 

98,203 

Evening. 

4 

35,866 

8,023 

30,444 

10 

74,343 

1 

227 

1,712 

76,283 

Total. . 

8 

69,733 

19,201 

81,668 

23 

170,625 

23 

375 

3,463 

174,486 

Sunday . . 

5 

52,148 

14,134 

64,000 

166 

130,457 

22 

277 

3,010 

133,766 

Oregon — 

Morning . 

2 

36,801 

12,634 

31,466 

80,901 

268 

741 

668 

82,478 

Evening. 

8 

96,081 

26,804 

39,369 

112 

161.366 

388 

1,309 

2,197 

165,260 

Total . . 

10 

132,883 

36,436 

70,635 

112 

242.267 

656 

2,050 

2,765 

247,738 

Sunday . .  3 

Pennsylvania — 

85,490 

23,270 

61,554 

170,314 

270 

1,596 

1,435 

173,615 

Alorning . 

21 

434,712 

215,127 

248,553 

396 

898,787 

2,004 

8,661 

7,196 

916,647 

EvenliiK . 

29 

455,675 

196,769 

69,581 

545 

722,570 

1,294 

10,062 

7,376 

741,29] 

Total.  . 

50 

690,387 

411,606 

318,134 

940 

1,621,357 

3,206 

16,613 

14,571 

1,667,639 

Sunday . .  12 

Rhode  island — 

657,375 

262,636 

303,490 

42 

1,313,743 

241 

0,073 

7,035 

1,330,092 

Morning . 

1 

14,180 

11,107 

3,011 

12 

28,310 

268 

370 

28,948 

Evening. 

6 

93,063 

40,736 

5,858 

76 

139,723 

1,196 

1,145 

142,064 

Total. . 

7 

107,233 

51,843 

6,869 

66 

166,033 

1,464 

1,515 

171,012 

Sunday . .  3 

South  Carolina— 

36,350 

24,743 

3,354 

47 

64,500 

426 

547 

65,473 

Morning. 

5 

16,804 

17,378 

18,906 

67 

52,164 

704 

1,670 

54,428 

Evening . 

4 

20,843 

8,928 

4,076 

4 

33,850 

251 

683 

840 

36,624 

Total. . 

9 

.36,647 

26,306 

22,960 

71 

66,004 

251 

1,.387 

2,410 

00.052 

Sunday .  .  6 

South  Dakota — 

27,532 

17.664 

23,464 

470 

69,350 

066 

1,604 

72,122 

Morning . 

3 

3.289 

9,573 

5,072 

7 

17,941 

367 

174 

545 

19.027 

Evening . 

3 

10,037 

8,46*3 

5.463 

31 

23,994 

46 

287 

481 

24,808 

Total . . 

6 

13,326 

18,036 

10,535 

38 

41,9.35 

413 

461 

1,026 

43,835 

Sunday . . 

3 

7,126 

10.231 

5,348 

22,707 

367 

282 

602 

24,048 

Tennessee — 

Morning . 

4 

63,143 

39,677 

51.994 

154,714 

1,141 

1,628 

167,483 

Evening . 

5 

74,499 

43,387 

23,070 

344 

141. 30u 

1,831 

1,995 

145,126 

Total . . 

0 

137.642 

62.964 

75.064 

344 

296,014 

2,972 

3,623 

302,600 

Sundn.v .  . 

5 

102,542 

56,407 

71,590 

0 

232,.546 

2,003 

2,246 

236,797 

Texas — 

Morning . 

11 

84,383 

18,008 

122,283 

70 

224.744 

2.136 

2,952 

229,832 

Evening . 

9 

116,760 

22.062 

101,039 

71 

240,822 

1,783 

2,247 

244,862 

Total . . 

20 

201,133 

40,970 

233,322 

141 

465,566 

'  .  .  .  . 

3,019 

5,199 

474,664 

Sunday . . 

16 

166,633 

20,976 

263,715 

143 

461,667 

3,850 

4,746 

490,263 

Utah— 

Mornlnif . 

2 

18,975 

6,111 

17,904 

6 

42.996 

171 

343 

463 

43,973 

Evening . 

3 

24,681 

7,113 

17,598 

191 

49.583 

232 

724 

2.096 

52,635 

Total . . 

5 

43,656 

13,224 

35,502 

197 

92.579 

403 

1,067 

2,650 

96,606 

Sunday . . 

2 

29,713 

9,357 

36,241 

6 

75.817 

171 

426 

679 

70,595 

Vermont — 

Morning . 

2 

5,410 

5.145 

8.034 

4 

18,693. 

609 

356 

19,558 

Evening . 

1 

2.376 

3,577 

1,048 

7,001 

156 

103 

7.260 

Total . . 
Sunday . . 
Virginia — 

3 

0 

7,786 

6,722 

9,082 

4 

25,.594 

765 

4.59 

26,816 

Morning. 

8 

41,680 

24.586 

28.302 

10 

94.477 

48 

1,169 

1,725 

97,419 

Evening. 

7 

89,784 

12.830 

11.503 

18 

114.135 

40 

1,279 

1.392 

116,846 

Total. . 

15 

131,364 

37.415 

30.605 

26 

21'6.C12 

66 

2.446 

3,117 

214,265 

Sunday . . 
Washington- 

7 

70.374 

23..561 

29,197 

56 

123,206 

46 

1.067 

1.557 

126,900 

Morning. 

5 

66.729 

25,803 

3.3.730 

224 

11,5,4  86 

38 

1.623 

1,644 

118.591 

Evening. 

9 

148.018 

42. '-OS 

28,785 

208 

220.004 

27 

3.639 

3.082 

226,762 

Total .  . 

14 

203.747 

66,796 

62.515 

432 

r'>5.4!IO 

65 

.5,162 

4,626 

345,343 

Sunday . . 

7 

144,646 

46,107 

67  .541 

270 

260,766 

62 

5,371 

3,025 

269,224 

Total  Total 


Number  Total 
ot  Papers  City 
West  Virginia — 

Total  Total 
Suburban  Country* 

Bulk 

Sale 

Net  Paid 
in  Bulk 

Total 

Arrears 

Service 

Copies 

Unpaid 

Distri¬ 

bution 

Morning 

3 

12,674 

10,878 

10,220 

3 

33,675 

378 

695 

841 

35,589 

Evening 

7 

33,864 

13,020 

4,264 

64 

61,202 

266 

1.010 

1,288 

53.766 

Total. 

10 

46,438 

23,898 

14,484 

57 

84,877 

644 

1,705 

2,129 

69,355 

Sunday . 

6 

29,899 

20,320 

9,982 

14 

60,215 

22 

1,008 

1,096 

62.343 

Wisconsin- 

- 

Morning 

3 

32,118 

15,925 

11,110 

18 

69,171 

237 

543 

59,961 

Evening 

22 

208,407 

92,642 

60,824 

344 

362,217 

389 

2,134 

6,236 

370,976 

Total. 

25 

240,625 

108,567 

71,934 

362 

421,388 

380 

2,371 

6.779 

4:40.»27 

Sanda.v. 

6 

116,014 

47,157 

37,413 

52 

200,636 

613 

2,241 

203,490 

Wyoming— 

Morning 

0 

Evening 

2 

5,066 

644 

2,792 

253 

8,745 

235 

92 

186 

9,268 

Total. 

2 

5,050 

644 

2,792 

253 

8,745 

235 

92 

186 

0,258 

Sunday . 

0 

“A.  B.  C.”  CANADIAN  TOTALS— MORNING,  EVENING, 
SUNDAY— BY  PROVINCES 


Total  Total 

Number  Total  Total  Total  Itulk  Net  raid  Total  Service  DUtri- 

ot  I*a|>er8  City  Suburban  Country  Sale  in  Bulk  ArrearH  Copies  Unpaid  bution 

Alberta — 


Morning  .... 

2 

8,615 

11,933 

961 

32 

21,631 

781 

900 

660 

23,872 

Evening  .... 

5 

35,473 

19,641 

3,060 

70 

56,444 

230 

966 

1,554 

59.194 

Total . 

7 

44,086 

31,574 

4,011 

102 

77,975 

1,011 

1,866 

2,214 

63,066 

British  Columbia — 
Morning  ....  3 

2.032 

8,617 

8,121 

13 

36,683 

612 

658 

982 

38,935 

Evening  .... 

3 

4,121 

20,829 

24,219 

367 

83,436 

444 

1,501 

1,942 

90,323 

Total . 

6 

6,153 

29..346 

32,340 

380 

120,119 

1,056 

2,159 

2,924 

129.258 

Sunday  . 

2 

28,613 

8,750 

9,189 

29 

46,561 

467 

712 

1,501 

49,261 

Manitoba— 

Morning  .... 

1 

9,023 

134 

15,859 

6 

25,022 

71 

440 

25.533 

Evening  .... 

3 

50,659 

1,946 

29,275 

18 

81,907 

144 

987 

83,038 

Total . 

4 

59,662 

2,080 

45,134 

24 

106,929 

216 

1,027 

108,571 

New  Brunswick 
Evening  .... 

1 

12,888 

1,607 

13,271 

88 

290 

417 

14,066 

Morning  .... 

1 

3,974 

9,297 

14,396 

14 

255 

366 

15.020 

Total  . 

2 

16,662 

10,604 

27,666 

102 

545 

773 

29,086 

Nova  Scotia — 

Morning  .... 

3 

6,344 

1,111 

18,425 

16 

25,896 

2,046 

494 

883 

20,319 

Evening  «... 

3 

16,731 

1,133 

12,537 

27 

30,428 

1,272 

367 

929 

32.986 

Total  . 

6 

23,075 

2,244 

30,962 

43 

.56,324 

3,318 

851 

1,012 

53,305 

Ontario — 

Morning  .... 

7 

79,573 

67,719 

117,353 

70 

264,715 

2,292 

4,323 

2,803 

274,133 

Evening  .... 

21 

263,527 

49,748 

45,686 

191 

366,174 

2,467 

5,838 

4,761 

379.230 

Total  . 

26 

.343,190 

116,467 

162,9.30 

261 

630,860 

4,759 

10,161 

7,554 

653,333 

Sunday  . 

2 

136,353 

30,726 

35,837 

21 

202,937 

807 

319 

204,063 

Prince  Edward 
Morning  .... 

Island — 

1  801 

6,474 

6,376 

730 

106 

255 

7,466 

Evening  .... 

1 

1,130 

1,130 

389 

156 

1,675 

Total  . 

2 

6.604 

7J505 

1,119 

106 

411 

9,141 

Quebec — 

Morning  .... 

2 

29,268 

1.503 

7,948 

25 

38.744 

1,097 

903 

876 

41.619 

Evening  .... 

7 

148,024 

28,694 

135,571 

11 

362,300 

1,890 

5,632 

3,344 

373,066 

Total  . 

9 

177,292 

30,197 

113,519 

36 

401,044 

2,967 

6,435 

4,219 

414,685 

Saskatchewan — 
Morning  .... 

2 

7,660 

10,366 

7,492 

31 

25,539 

1,100 

499 

637 

27,775 

Evening  .... 

4 

17,261 

24,932 

4,922 

8 

47,123 

377 

1,030 

1,135 

49.665 

Total  . 

6 

74,911 

35,296 

12,414 

39 

72,662 

1,477 

1,520 

1,772 

77,440 

TOTALS  OF  ALL  UNITED  STATES  “A.  B.  C.”  DAILIES 


Total  Total 

Number  Total  Total  Total  Bulk  Net  Paid  Total  Service  Itlstri- 

of  I’apers  City  Suburban  Country  Sale  In  Bulk  Arrears  Copies  Unpaid  bution 

Total- 

Morning.  229  4,109,177  1,669.015  2.338,522  8,296  8.115.010  7,647  61,076  71,920  8,246,553 

Evening.  467  8,305,159  2,109,076  1.940,443  26.762  12.381,439  11,531  86,211  120,820  12,600,001 

Total.  .  «»«  13,414, .836  3,766,090  4.378.96.'5  35,056  30.496,440  19,076  137,367  193,740  30.845,554 

Sunday..  377  7..533,366  3,471,108  5,046,666  6,304  15,059,754  3,719  75,911  106,559  15,347,943 


TOTALS  OF  ALL  FOREIGN  LANGUAGE  “A.  B.  C.”  DAILIES 


Tntal 

Total 

Number  Total 

Total 

Total 

Bulk 

Net  Paid 

Total 

Service 

IllstrU 

of  Pa|»erH  City 

Suburban  Country 

Sale 

in  Bulk 

Arrears  Copies  Unpaid 

bution 

Foreign  Language 

— 

Morning.  2 

117,869 

16,946 

55,667 

190,472 

1,927 

486 

854 

193,739 

Evening.  4 

179.915 

14,582 

91,233 

16 

286,746 

87 

555 

1,048 

287,436 

Total . .  6 

297,774 

31,528 

•  146,900 

10 

476,218 

2,014 

1,041 

1,902 

481,175 

Sunday . .  5 

265,273 

24,161 

145,.396 

4:44,830 

1,942 

1,005 

1,878 

4:49,655 

TOTALS  OF  CANADIAN 

“A.  B. 

C.” 

DAILIES 

Total 

Total 

Number  Total 

Total 

Total 

Bulk 

Net  Paid 

•Total 

Service 

Bistri- 

of  Papers  City 

Suburban  Country 

Sale 

in  Bulk 

Arrears  Copies  Unpaid 

bution 

Canadian — 

Morning.  20 

165,280 

101,283 

191,020 

193 

457.776 

8,746 

8.244 

7.962 

482.718 

Evening.  47 

642,615 

145,123 

257,907 

692 

1.046,337 

7,083 

15.623 

16,154  1,084,197 

Total . .  07 

807,895 

246,406 

448,027 

H8.'> 

1.. 504,1 13 

15,829 

23.867 

23,106  1 

,566,915 

Sunday . .  0 

164,966 

.39,476 

45,030 

so 

240,518 

467 

1,519 

1,820 

253,:424 

GRAND  TOTAL  OF  ALL  “A.  B.  C.”  NEWSPAPERS 


Total  Total 

Number  Total  Total  Total  Bulk  Net  Paid  Total  Service  llistri- 

of  Papers  City  Suburban  Country  Sale  in  Bulk  Arrears  Copies  Unpai<i  bution 

Total — 

Morning.  261  4,392.316  1,777,244  2,586,209  8.489  8.763.258  18,220  59.806  80.726  8.922.010 

Evening.  518  9,127.689  2.268,780  2.289,683  27.470  13,713,522  18.701  102,389  137,022  13,971,634 

Total.  .  769  1.3.530.065  4,046,034  4,874,793  35.9.59  33,476,760  .36,931  163,195  317,746  33,693,644 

Sunday..  388  7,063,605  3,534,745  5.337,.306  6.444  1.5,744,103  6,136  76.43.5  113.357  1.5,040,933 


“A.  B.  C.”  REPORTS  CLASSIFIED  BY  STATES  AND  CITIES 
FOLLOW  ON  PAGES  VI  TO  XI,  INCLUSIVE,  AND 
PAGES  XV  TO  XXII,  INCLUSIVE 


VI 


Editor  &  Publisher  for  July  17,  1920 


W ould  Y ou  Read  the  Following 
Statements  Carefully  for 
$1,000.00  in  Cash? 

If  You  Would,  You  Would  Be  Doing  It  Too  Cheap  Because 
You  Can  Actually  Make  $5,000.00  by  Saving  It 

If  you  want  to  save  this  $5,000,  read  the  absolute,  accurate  and 
truthful  statement  below,  concerning  THE  DENVEIR  POST,  what  it  is 
and  what  it  does. 

Our  friends  say  it  is  the  best  newspaper  printed  in  the  United 
States,  and  even  our  jackass  enemies  say,  “It  is  certainly  hard  to 
beat.” 

The  present  population  of  the  state  of  Colorado  (the  1920  census 
is  not  yet  out)  is  estimated  at  One  Million,  Fifty  Thousand.  The 
population  of  Denver,  by  the  United  States  government  census  of 
1920  is  Two  Hundred  Fifty-Six  Thousand,  Three  Hundred  and  Fifty- 
Nine.  The  per  capita  wealth  of  the  state  is  $3,000.00 — one  of  the 
richest  communities  in  the  world. 

The  American  born  in  Colorado . . Eighty-five  per  cent. 

Illiteracy  in  Colorado  . Three-fifths  of  One  per  cent. 

There  are  published  in  Colorado,  28  afterncen  newspapers — The 
Denver  Post  and  27  others. 

The  average  paid  daily  circulation  of  The  Denver  Post,  Jan.  1  to 

June  30,  1920,  was  . . . . .  125,559 

The  advertising  rate  in  The  Denver  Post  alone  is  20  cents  per  line 
week  days. 

The  circulation  of  the  ether  27  afternoon  newspapers  combined 

is.  . . . . . 100,345 

The  advertising  rate  in  these  27  newspapers  is  .562  cents  per  line. 

The  circulation  of  The  Denver  Post  alone  is .  25,214 

more  than  the  other  27  newspapers  combined. 

While  the  Post’s  rate  for  advertising  for  a  circulation  of  125,559 
is  20  cents  per  line,  the  combined  rate  for  the  100,345  circulation  is 
.562  cents.  In  other  words,  you  get  for  20  cents  per  line  in  The  Post, 
25,214  more  circulaticn  than  you  get  in  all  the  other  afternoon  papers 
in  Colorado,  fer  .562  cents. 

The  Post  is  a  pretty  good  buy! 

You  get  one-quarter  more  in  circulation  at  less  than  two-fifths 
the  price  that  the  other  papers  charge. 

SUNDAY  IVfORNING  IMEWSRARERS 

The  Denver  Post’s  average  paid  circulaticn,  Jan.  1^  to  June  30, 
was  . . . . . . 163,000 

The  advertising  rate  is  25  cents  per  line. 

There  are  10  other  Sunday  papers  printed  in  Colorado  and  they 

have  a  combined  circulation  of  .  . .  93,942 

in  which  you  can  buy  your  advertising  at  .362  cents  per  line. 

In  other  words,  in  The  Sunday  Denver  Post  alone,  you  get  69,058 
more  circulation  than  you  get  in  all  the  other  Sunday  papers  printed 
in  Colorado  combined — for  25  cents  a  line,  while  if  you  go  into  all 
the  other  papers,  with  a  combined  circulation  of  only  93,942 — against 
The  Post’s  163,000 — it  costs  you  .362  cents  per  line. 

Another  pretty  good  buy  in  The  Post,  isn’t  it? 

RESULTS!  That’s  it!  That’s  what  counts! 

The  Post,  the  last  six  months  printed  seven  million,  five  hun¬ 
dred  thirty-five  thousand,  six  hundred  and  forty  (7,535,640)  lines  of 
advertisement,  beating  the  second  and  third  morning  and  afternoon 
papers,  combined  by  563,684  lines. 

The  gains  of  the  Denver  Post  during  the  first  six  months  of  1920, 
over  the  corresponding  period  of  1919  were; 

Local  Display  . 508,900  lines 

Foreign  Display  .  43.008  “ 

Classified  . ' . 247,464  “ 


A  total  gain  of . .  ...  .799,372  “ 

But  the  heart  and  soul  of  the  advertising  in  any  newspaper  is 
measured  largely  by  the  number  of  want,  or  classified  advertisements 
it  carries.  During  the  last  six  months  The  Denver  Post  printed 

231,591  want  ads. 

The  second  Colorado  paper  printed . .  95,770  “  “ 


The  Post  beating  its  nearest  competitor  during  these 

six  months  by  . 135,821 

That  is  all  we  have  to  say!  That  tells  our  story!  In  no  section 
of  the  world  does  any  one  paper  cover  the  field  so  completely,  so 
satisfactorily,  so  profitably,  to  the  local  and  foreign  advertiser  as 
The  Denver  Post  covers  this  rich  and  growing  section  of  the  Rocky 
Mountain  regions. 

The  Post  alone  covers  the  field;  it  is  an  absolute  waste  of  time 
and  money  to  put  your  ads  anywhere  else. 

Try  The  Post  exclusively  and  answer  this  question  for  yourself. 
We  are  members  of  the  A.  B.  C.,  and  a  copy  of  the  last  audit  will  be 
sent  to  you  if  you  are  interested. 


THE  DEMVER  HOST 

DENVER,  COLORADO 

The  Best  Advertising  Purchase  in  the  United  States 
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70,06-3 

Chronicle  . 

.(b) 

4„V40 

4,694 

746 

0,072 

147 

876 

10.495 

Sun.  Edition. 

(m) 

4,777 

8..501 

1 .090 

0,4.56 

167 

876 

10.001 

Herald  . 

(r) 

6.8:44 

5,660 

1,5-31 

18,585 

103 

412 

14,05-3 

Sun.  Edition. 

(m) 

6,755 

2,831 

660 

0,775 

105 

269 

10.140 

Columbus 

Knciuirer-Sun  . 

.(b) 

8,656 

1,122 

251 

.5,031 

01 

262 

5,.864 

Sun.  Edition. 

(m) 

8,681 

1,063 

266 

4,060 

0-3 

277 

5,:uo 

Ledger  . 

(t) 

6,657 

680 

226 

7,7-34 

-344 

7,066 

Sun.  Edition. 

(m) 

6,616 

6-30 

226 

7,675 

860 

8.0.35 

Macon 

News  . 

.(r) 

H.627 

4,171 

0..584 

I9.:t:i2 

212 

764 

20,806 

Sun.  Edition. 

(m) 

7,621 

8,0-32 

6,607 

18.440 

105 

647 

10.262 

TeleKraph  . 

.(b) 

7,040 

4,167 

7.661 

8 

16.0-30 

270 

6-32 

10,621 

Sun.  Edition. 

(m) 

7.460 

3,140 

7,016 

31 

16,576 

268 

600 

19.729 

Savannah 

News  . 

.(b) 

6,087 

0,088 

2,4.55 

20,425 

66 

206 

20,719 

Sun.  Edition. 

(m) 

12,604 

7.206 

:4.:407 

23,-307 

03 

281 

28,588 

Press  . 

(r) 

1-3,468 

2,00-3 

281 

IDAHO 

14,606 

15 

185 

14,646 

Boise 

Idaho  Statesman  (b) 

8.674 

5.006 

6.170 

1 

14,041 

206 

221 

15,870 

Sun.  Edition. 

(m) 

4,072 

>4,6.55 

6,436 

2 

15,363 

210 

828 

15.606 

Twin  Falls 

News  . 

.(r) 

84K 

1,007 

07 

IM.INOIS 

1 

2,043 

o:t 

46 

2,164 

Alton 

TeleKraph  .... 

.(r) 

8,768 

086 

106 

3 

4,606 

2 

117 

46 

5.068 

Aurora 

Heacon-News  . 

.(r) 

0,121 

6,812 

65-3 

2 

16,067 

156 

13-3 

16.875 

Belleville 

Advocate  . 

.(r) 

2.066 

705 

1-33 

1 

.3,014 

55 

66 

4.087 

BloominKton 

Bulletin  . 

.(t) 

:4.:470 

2,989 

277 

] 

6,637 

17-3 

78 

276 

7,163 

Sun.  Edition. 

(m) 

4.766 

8.-360 

:404 

1 

6.851 

186 

.58 

329 

8,924 

PantaKraph 

.(b) 

4.087 

10,190 

2,104 

i7,2:ii 

.395 

120 

17.746 

Cairo 

Bulletin  . 

.(b) 

1,8.56 

7-35 

127 

7 

2,217 

74 

77 

83 

2.451 

Sun.  Edition.. 

(m) 

1.851 

717 

1-36 

2,104 

74 

78 

60 

2.4:{5 

Citizen  . 

.(r) 

1,020 

1,807 

148 

8 

3,878 

2 

65 

115 

8.575 

Canton 

I-edKer  . 

.(r) 

1,646 

8,.305 

764 

2 

.5,609 

256 

147 

1.53 

6,867 

HeKister  . 

.  (r) 

1,-366 

1,5-36 

864 

8,160 

38 

104 

01 

:t.38H 

Centralia 

Sentinel  . 

.(r) 

8,224 

1,145 

177 

4 

4.5.50 

45 

90 

4.685 

Cham  paiKn 

News-Gazette  . 

..(t) 

4,1.54 

4,024 

465 

6.643 

125 

60 

8.828 

Sun.  Edition. 

(m) 

4,167 

4,106 

475 

6,746 

1-36 

73 

8.947 

Chlcaxo 

American  . (r) 

tferald  and  ExamI- 

266,441 

37,085 

72,113 

896,460 

476 

.577 

890,544 

ner  . 

.  (b) 

216,0-30 

23,040 

65,864 

.326.244 

687 

064 

.327.865 

Sun.  Fldition. 

(m) 

2HK.0.%M 

57,040 

821,106 

667,118 

.505 

674 

668.292 

News  . 

.  (r) 

:44 1.469 

27.551 

21,857 

73 

800,4.50 

199 

1 .058 

391,707 

P(t8t  . 

.  (r) 

8.5..566 

2,281 

2,741  11 

310 

51,730 

:4io 

.543 

52,603 

Tribune  . 

.(b) 

206.K:44 

.54,702 

1.50,077 

420.703 

2.133 

422,8:^6 

Sun.  Edition. 

(m) 

886,662 

64,886 

330..566 

782,606 

2.317 

7:«.ft2:t 

Clinton 

Journal  . ,  . 

.(d) 

065 

883 

264 

2,06-3 

10 

88 

2,105 

Sun.  Edition. 
Danville 

(in) 

066 

636 

264 

2,066 

10 

3-3 

2,110 

Com  mere’ 1 -News  (r) 

7.236 

7,662 

607 

11 

15,606 

180 

260 

16.216 

Beeatur 

Herald  . 

(b) 

6.0.56 

7.8.58 

1,213 

10 

14,616 

126 

204 

14.946 

Sun.  Edition. 

(m) 

6,002 

7.:496 

1,204 

14.602 

12-3 

143 

Review  . 

.(r) 

6.621 

6.006 

2,205 

i 

17,1-35 

184 

2.52 

17.51 1 

Sun.  Edition. 

(m) 

6,070 

5,673 

1.660 

15,682 

141 

101 

15,674 

For  Explanation  of  Key  Letteri  See  Note  on  Page  XXII. 


From  Any  Angle 

Washington  Is  the 
Heart  of  the  Nation 

From  the  manufacturers  or  producers  angle 
Washington  is  the  place  where  the  pulse  of  the 
whole  American  people  can  be  most  easily  felt 
because  the  population  of  the  National  Capital  is 
national  in  its  character. 

Your  introduction  into  Washington  is  really 
a  national  introduction  to  the  whole  country  and 
if  Washington  likes  your  product  the  balance  of 
the  United  States  will  like  it. 

Washington  is  an  easy  field  to  enter  because 
it  is  only  necessary  to  use  one  medium  to  awaken 
interest  in  your  product — which  really  means 
national  interest  —  and  that  medium  is  The 
Washington  Star. 

Practically  all  successful  Food  Products 
underscore  Washington  as  a  productive  field  and 
the  Washington  Star  as  the  one  medium  neces¬ 
sary  to  pave  the  way  with  the  trade  and  the 
public. 

The  local  broker  handling  Jiffy-Jell  declares 
that  advertising  in  The  Washington  Star  in¬ 
creased  distribution  from  40%  to  90%  in  six 
weeks,  and  a  general  broker  in  Washington  in¬ 
sists  that  The  Star  be  the  employed  medium 
because  “it  reaches  most  every  home  in  Wash¬ 
ington.” 

What  is  true  of  Food  Products  and  The  Star 
is  equally  true  of  other  lines. 

Our  Statistical  Department  u'ill  furnish  in¬ 
teresting  and  important  data  concerning 
Washington  as  a  market  for  your  product, 
upon  request. 

The  Evening  Star 
The  Sunday  Star 

Washington,  D.  C. 


Eastern  Representative 
Dan  A.  Carroll 
Tribune  Building 
New  York,  N.  Y. 


Western  Representative 
John  E.  Lutz 

First  National  Bank  Building 
Chicago,  III. 


VIll 


Editor  &  Publisher  for  July  17,  1920 


NORTHERN 

INDIANA’S  DOMINATING  INFLUENCE 

STributf^ 

National  Display  Advertising  Record  for  June,  1920 

Agate  Linei 


Srtbunr  26  issues  .  122,794 

Nearest  Competitor  26  “  .  67,256 


Nearest  Competitor  31  “  (including  Sundays) .  87,598 

National  Display  Advertising  Record  for  First 
Half  of  1920 

STributtP  Nearest  Competitor 


Days 

Asate  Lines 

Days 

Acate  Lines 

January  . 

..  27 

112,728 

27 

56,336 

February  . . . 

..  24 

113,190 

24 

67,704 

March  . 

..  27 

130,466 

27 

61,950 

•April  . 

..  26 

119,910 

26 

74,928 

May  . . 

..  26 

157,640 

26 

^  59,640 

June  . 

..  26 

122,794 

26 

67,256 

Totol  . 

..  156 

756,728 

156 

387,814 

For  1919 . 

611,086 

382,900 

Increase  for  1920... 

145,642 

4,914 

*Five  issues  of  the  Tribune  in  April  oarried  no  display  advertisins  owinc  to  news¬ 
print  shortase. 


South  Bend 

Daily  Newspapers’  Circulation 

South  Bend  has  three  daily  newspapers.  The  Tribune’s  present 
daily  average  is  between  16,000  and  17,000.  This  is  from  4,000  to 
5,000  in  excess  of  The  Tribune’s  morning  competitor  and  between 
10,000  and  12,000  in  excess  of  its  afternoon  competitor.  The  Tri¬ 
bune’s  field  is  Northern  Indiana  and  Southern  Michigan.  The 
Tribune  is  the  only  A.B.C.  newspaper  in  South  Bend.  It  leads  in 
age,  prestige,  circulation,  national,  home  and  classified  advertising. 

STribitn^ 

Member  Aiiocieted  Frees,  Americen  newspaper  Publishers'  Assoeistion,  A,  B.  0. 

ELMER  CROCKETT,  F.  A.  MILLER, 

President.  Vice-President  and  Editor. 

CHARLES  E.  CROCKETT, 
Secretary-Treasurer. 

STOREY,  BROOKS  &  FINLEY,  Inc., 

NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK  CHICAGO 

PHILADELPHIA 


Ksy 

Tstal 

Tstal 

Tstel 

Balk 

Tstal 

Net  Psl4 

Total  Arreari 
Ssrvict  Cofiee 

Total 

Dittrl- 

city  ssd  Paper 

Letter 

City 

SsbsrbM  Cssntry 

Sale 

lac.  Balk 

as4  Unsali 

bet  Ion 

Dixon 

Telegraph . 

.(r) 

S,17S 

1,072 

418 

6 

4,571 

98 

162 

4.821 

Elgin 

Courier . 

.(r) 

4,110 

3,821 

446 

8,377 

28 

123 

8,628 

Freeport 

Journ'l-Standar( 

(r) 

4,626 

4,216 

013 

6 

0,761 

468 

117 

80 

10,4,35 

Galesburg 

Mail . 

.(r) 

3,264 

4,162 

695 

4 

8,125 

36 

08 

183 

8,442 

Repub. -Register 

(r) 

3,284 

4,110 

1,387 

6 

8,786 

18 

111 

134 

0,040 

Jacksonville 

Courier  . 

.(r) 

2,023 

447 

134 

15 

2,610 

67 

75 

30 

2,780 

Journal  . 

.(d. 

2,1S3 

2,.304 

383 

1 

4,931 

123 

66 

5,120 

Sun.  Edition.. 

(m) 

2,104 

2,304 

384 

1 

4,073 

m 

01 

6,158 

Joliet 

Herald-News  ... 

.(r) 

10,710 

5,721 

740 

5 

17,176 

77 

125 

17,378 

Sun.  Edition. . 

(m) 

10,126 

5.640 

766 

16,522 

02 

147 

16,761 

Kankakee 

Republican  . . . . 

.(r) 

2,950 

1,758 

250 

4,076 

65 

62 

5,103 

Kewanee 

Star-Courier  . . 

.(r) 

2,841 

610 

178 

6 

3,644 

100 

79 

83 

3,006 

La  Salle 

Tribune  . . 

.(r) 

1,658 

475 

72 

6 

2,211 

58 

58 

2,327 

Lincoln 

Courier-Herald 

.(r) 

1,145 

506 

176 

1,827 

37 

41 

1,005 

Mattoon 

Journal-Gazette 

(r) 

2,568 

1,101 

331 

4,000 

26 

97 

4,212 

Moline 

Dispatch  . 

.(r) 

8.258 

001 

427 

0,586 

118 

118 

0.822 

Ottawa 

Rep.  Times . 

.(r) 

2.208 

1,872 

279 

13 

4,372 

105 

73 

4,550 

Peoria 

Journal  . 

.(r) 

10,266 

6,756 

2,668 

3 

10,503 

268 

550 

274 

30,691 

Sun.  Edition.. 

(m) 

13,152 

6,181 

1,304 

12 

10,730 

668 

360 

20,667 

star  . 

.(r) 

11,608 

8,475 

2,210 

169 

22,552 

692 

656 

232 

24,031 

Sun.  Edition.. 

(m) 

11,665 

2,298 

565 

162 

14,680 

210 

500 

188 

15,587 

Transcript  . 

.(b) 

4,074 

4,845 

1,012 

2 

10,833 

100 

347 

215 

11,604 

Pontiac 

Leader  . 

.(r) 

1,525 

1,262 

460 

3 

3,240 

107 

6 

3.652 

Quincy 

Herild  . 

.(r) 

5,102 

4,168 

428 

6 

0,704 

140 

361 

10,205 

Journal  . 

.(r) 

3,813 

5,531 

400 

2 

6,775 

46 

358 

10,178 

Whig  . 

.(d) 

2.313 

6,697 

215 

8,225 

40 

201 

8.466 

Sun.  Edition. 

(m) 

3,900 

5,031 

223 

10,063 

50 

210 

10,332 

(On  6  T/20, 

the  Whig  purchased. 

and  merged  with  It.  the  Journal. 

paper 

is  now 

published  a 

s  the 

Whig-Journal, 

weekday 

evenings  except  Saturday 

and 

Sunday 

morning.) 

Rockford 

Reg. -Gazette  .. 

.(r) 

0,075 

2,204 

.543 

11,822 

22 

180 

406 

12,430 

Republic  . 

.(r) 

6,3.35 

830 

203 

7,877 

8 

115 

253 

7,75S 

Star  . 

.(r) 

6,435 

4.111 

779 

2 

11,327 

154 

274 

11,7.56 

Sun.  Edition.. 

(m) 

8,562 

4,321 

822 

13,705 

167 

207 

14,158 

Rock  Island 

Argus  . 

.(r) 

6,110 

2,058 

472 

2 

8,661 

121 

143 

8,015 

Springfield 

III.  State  Journ'l 

(b) 

8,061 

14,001 

1,016 

17 

23,005 

080 

460 

245 

25,605 

Sun.  Edition.. 

(m) 

8,026 

6,183 

466 

1 

15.576 

318 

466 

201 

16,660 

til.  state  Register 

(r) 

11,266 

10,205 

1,112 

22,583 

180 

171 

465 

23,408 

Sun.  Edition.. 

(m) 

0,620 

7.384 

514 

17,618 

04 

152 

365 

18,129 

Sterling 

Gazette  . 

.(r) 

2,820 

1,800 

467 

37 

5,183 

96 

48 

5,277 

Streator 

Free  Press . 

.(r) 

1,63.'S 

1,205 

4.35 

3,275 

21 

42 

3,3.38 

Indep.  Times... 

.(r) 

1,886 

608 

366 

2 

2,861 

238 

104 

80 

8,292 

Waukegan 

Sun  . 

.(r) 

3,526 

625  610 

INDIANA 

10 

4,771 

55 

144 

4,070 

Anderson 

Bulletin  . 

.(r) 

5,428 

368 

220 

6,016 

50 

31 

100 

6,206 

Herald  . 

(d) 

.3,076 

3,188 

240 

6,604 

50 

84 

6,638 

Sun.  Edition.. 

(m) 

4,258 

3,280 

230 

7.786 

70 

80 

7.042 

Crawfordsvllle 

Journal  . 

.(r) 

1,532 

1,873 

475 

4 

3,384 

80 

86 

105 

3,6.58 

Review . 

.(b) 

1,086 

2,741 

357 

4,184 

117 

116 

4.416 

Elkhart 

Truth  . 

.(r) 

6,448 

1,560 

713 

8,721 

162 

121 

9.004 

(C»n  5/21/20  the  Truth  purchased, 
paid  circulation  was  2.264.) 

and  consolidated  with  It,  the  Review,  whose  net 

Evansville 

Courier  . 

.(b) 

6,314 

14,264 

1,082 

6 

21,666 

10 

308 

21,084 

Sun.  Edition.. 

(m) 

12,707 

7,470 

720 

13 

20.910 

11 

454 

21,384 

Fort  Wayne 

Journal -Oazette 

(b) 

8,876 

12.688 

2,806 

46 

24,406 

258 

1.32 

483 

25,284 

Sun.  Edition.,  (m) 
(Audit  12  months 

12.712  5,720 

12/31/19) 

1.189 

48 

19,969 

68 

109 

555 

20,791 

News  &  Sentinel 

(r) 

17.387 

11,910 

2,292 

33 

31,631 

143 

203 

32,067 

Gary 

Post  . 

.(r) 

3.907 

11 

72 

6 

5.996 

>  68 

165 

6.220 

Huntington 

Herald  . 

.(r) 

2,178 

1,128 

130 

4 

.3,440 

77 

15.3 

3,670 

Press  . 

.(r) 

1,73.3 

1,710 

217 

7 

3,667 

5 

120 

67 

3.849 

Sun.  Edition. . 

(m) 

1,846 

1,737 

216 

3 

3,802 

5 

118 

71 

3.096 

Indianapolis 

Indiana  Times. 

.(r) 

25.261 

12,853 

7,498 

40 

45,652 

37 

641 

46.3.30 

News . 

.(r) 

68,402 

10,062 

25,015 

18 

113,307 

38 

400 

11,3.034 

(b) 

34,2.39 

27.330 

23,423 

52 

85.044 

44 

3.37 

86,425 

Sun.  Edition.. 

(m) 

60,640 

10,588 

21,571 

65 

101,864 

206 

102.070 

Kokomo 

Dispatch  . 

.(d) 

2,207 

2.39S 

6.567 

33 

129 

6.729 

Sun.  Edition.,  (m) 
(4/1/19  Stmt) 

2.6S0 

2,395 

965 

6.010 

33 

129 

6.172 

Tribune  . 

.(r) 

6,807 

1,397 

473 

10 

8,687 

61 

107 

8,855 

Lafayette 

Courier-Journal 

(b) 

2,146 

6,418 

707 

4 

0.275 

100 

178 

9,562 

Courier- Journal 

(r) 

6,133 

2,661 

327 

6 

B.I27 

48 

146 

0,321 

Courier- Journal 

(e) 

8,270 

0,070 

1,034 

10 

18,402 

167 

324 

18,883 

Logansport 

Pharos-Reporter 

(r) 

4.688 

1,154 

1,055 

26 

6.873 

24 

lOA 

7.005 

Tribune  . 

(d) 

2..S89 

2,278 

638 

10 

5,315 

70 

154 

5.539 

Sun.  Edition.. 

(m) 

2,320 

2,380 

672 

16 

6,388 

60 

241 

5.698 

(The  Pharos-Reporter  purchased  the  Tribune  and  about  March  15,  1920,  consolidated 
the  papers  under  the  name  of  the  Pharos-Tribune,  published  weekday  evenlnits, 
no  Sunday  edition.) 


Madison 

Courier  . 

.(r) 

969 

1,666 

240 

7 

2,800 

39 

54 

2.083 

Chronicle  . 

.(r) 

4,017 

2,256 

208 

13 

7,484 

0 

128 

7,621 

Leader-Tribune 

.(r) 

4.102 

.3,680 

250 

6 

8,047 

188 

8.235 

Sun.  Edition. 

(m) 

4,262 

3,716 

264 

4 

8,246 

108 

8.144 

.(b) 

8,045 

0,838 

7..368 

1 

25,242 

46 

.315 

25,603 

Sun.  Edition. 

(m) 

7,742 

4,727 

3,003 

5 

15,477 

49 

243 

15.760 

Courier  . 

.(r) 

2,062 

038 

263 

4,163 

80 

120 

4.353 

.<d) 

2,348 

5.730 

532 

8,610 

64 

08 

8,772 

Sun.  Edition. 

(m) 

2,588 

5,772 

533 

8,893 

65 

120 

9.078 

Palladium  .... 

.(r) 

6.568 

4,784 

535 

1 

11,878 

1 

49 

232 

12,160 

Tribune  . 

Terre  Haute 

.(r) 

12,367 

3,184 

1,031 

16,682 

06 

250 

16.926 

.(b) 

10,124 

13.572 

2,129 

1 

26,826 

10 

130 

26,075 

Sun.  Edition. 

(m) 

9,747 

8.468 

1.009 

19.224 

17 

216 

19.4.56 

.(r) 

11,770 

10.077 

1,825 

80 

23,752 

3 

128 

181 

24,064 

Sun.  Edition. 

(m) 

10,020 

7,018 

1,881 

10 

10,820 

100 

127 

20,065 

Commercial  . . 

.(d) 

2,820 

0.30 

130 

3,880 

67 

74 

4.011 

Sun.  Edition. 

(m) 

2,820 

031 

120 

3,880 

68 

73 

4,011 

For  Explanation  of  Key  Letters  See  Note  on  Page  XXII. 
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TsUI 

TsUI  Amart 

TstsI 

Ksy 

Total 

Tstal 

ToUl 

Bilk 

Ntt  Pal4 

Sanies  Cssist 

Dittrl- 

City  u<  Pape 

Lsttw 

City 

Siktrkas 

Casatry 

Sals 

Ins.  Bilk 

aa*  Usp*l4 

kstlsa 

Boone 

Newa-Repub  . . . 
Burlington 

.(r) 

2,412 

830 

74 

2 

3,318 

95 

71 

3,484 

Gazette  . 

.(r) 

5.970 

3,072 

Oil 

4 

10,007 

05 

107 

10,309 

Hawk-Eye  . 

.(d) 

2.056 

6,830 

788 

26 

0,700 

150 

127 

9,977 

Sun.  Edition. 

(m) 

3,271 

6,939 

819 

8 

11,037 

170 

180 

11,387 

Cedar  Raplda 

• 

Gazette  . 

.(r) 

10,373 

4,965 

1,407 

60 

16,805 

266 

215 

78 

17,366 

Re{>ubllcan  . . . . 

.(d) 

1,253 

6,731 

4,083 

12 

12,079 

247 

200 

12,082 

Times  . 

,(t) 

2,301 

748 

110 

11 

3,170 

114 

160 

3,444 

Total  Dally. . 

.«) 

3,504 

7,479 

4,198 

23 

10,249 

361 

416 

16,026 

Sun.  Repub... 

(m) 

3,740 

7,529 

4,236 

0 

15,510 

873 

546 

16,429 

Advertiser . 

.(r) 

2,647 

4,408 

1,363 

160 

8,578 

124 

69 

8,771 

Herald  . 

.(r) 

3.762 

3,972 

672 

8,406 

66 

194 

8,666 

(t) 

5,854 

6,604 

3,355 

16 

15,770 

55 

98 

176 

16,103 

Sun.  Edition.. 

(m) 

7,244 

6,610 

3,361 

41 

17,262 

55 

98 

188 

17,603 

Times  . 

Des  Moines 

.(r) 

14,410 

7,676 

1,800 

11 

23,806 

877 

24,183 

.(P) 

23,973 

15,030 

19,034 

48 

08,585 

232 

430 

59,247 

Sun.  Edition.. 

(m) 

18,906 

8,625 

11,571 

328 

39,330 

249 

944 

40,523 

.(b) 

11.962 

13,753 

35,221 

86 

16,022 

273 

2,121 

63,416 

.(r) 

36,610 

11,374 

0,563 

1 

00,948 

276 

1,207 

52,431 

.(0) 

41,972 

25,127 

44,784 

87 

111,970 

549 

3,328 

115,847 

Sun.  Edition.. 

(m) 

29,486 

14,987 

37,700 

78 

82,251 

520 

823 

83,594 

Dubuque 

Telegraph-Herld 

(d) 

20 

7,378 

2,064 

9,462 

55 

02 

9,609 

Telegraph-Her*ld  (t) 

4,755 

1,164 

i 

0,020 

124 

216 

6,260 

Total  Dally. . 

.(1) 

4,775 

8,042 

2,064 

1 

15,382 

179 

308 

15,869 

Sun.  Edition.. 

(m) 

4,756 

8,032 

2,080 

10 

16,878 

179 

396 

15,953 

Tlmes-Journal  . 

.(d) 

401 

5,205 

762 

6,458 

18 

48 

182 

6,706 

Times-Journal.. 

.(t) 

2,067 

706 

36 

3,761 

87 

90 

180 

4,118 

(J) 

3,468 

5,961 

800 

10,219 

lOS 

188 

362 

10,824 

Sun.  Edition.. 

(m) 

3,600 

0,962 

800 

10,262 

105 

72 

307 

10,796 

Fort  Dodge 

Messenger  &  ChronI- 

cle  . 

.(r) 

4,128 

4,927 

9,050 

136 

182 

9,368 

Port  Madison 

Democrat . 

.(r) 

2,530 

581 

420 

3,531 

39 

105 

3,675 

.(r) 

1,.S68 

1,446 

237 

3,001 

15 

107 

79 

3,252 

.  (r) 

1,860 

1,528 

328 

3,711 

82 

119 

3,912 

1 

Keokuk 

Gate  City  *  ConstI- 

tutlon  Demo 

(r) 

3,136 

2,102 

278 

2 

0,018 

82 

68 

5,668 

Harahalltown 

Times  Republcn 
Mason  City 

(r) 

3,378 

4,892 

3,230 

11,001 

2,006 

180 

196 

13,892 

GtobO'Oazette  and 

Times  . 

Muscatine 

.(r) 

8,680 

4,101 

904 

4 

8,744 

287 

132 

303 

9,016 

Journal  and  News- 

Tribune  .... 

.(r) 

3,769 

3,737 

605 

6 

8,017 

3 

114 

8,134 

Ottumwa 

Courier  . 

Sioux  City 

.(r) 

5,128 

4,067 

0,026 

2,086 

18.6.30 

29 

12,240 

54 

154 

12,448 

.(b) 

22,666 

103 

457 

23,226 

.(r) 

11,026 

18,677 

41 

29,744 

124 

555 

30,423 

Total  Dally. . . 

.(e) 

10,033 

37,307 

70 

52,410 

227 

1,012 

53,640 

Sun.  Edition*. 

(m) 

14,785 

14,772 

32 

29,589 

.306 

809 

30,704 

Tribune . 

Washington 

.(r) 

10,342 

1,179 

38,292 

105 

46,739 

313 

859 

47,911 

Journal . 

Waterloo 

.(r) 

1,484 

6,758 

280 

2,943 

15 

58 

48 

3,064 

7,614 

Courier  St  Reptr 

(r) 

1,003 

15,460 

34 

39 

15,5.38 

Tlmes-Trlbune.  . 

(d> 

3,297 

7,741 

179 

2 

11,219 

25 

180 

11,424 

Sun.  Edition . . 

(m) 

3,729 

7,756 

179 

13 

11,677 

25 

180 

11,882 

KANSAS 

Atchison 

Globe  . 

Emporia 

Gazette . 

.(r) 

3,119 

3,110 

900 

00 

7,179 

36 

109 

7,414 

.(r) 

.(d) 

2,319 

1,6.39 

214 

6 

4,078 

86 

03 

4,227 

Hutchinson 

Gazette . 

2,327 

1,789 

2,420 

6,545 

49 

607 

7,201 

Sun.  Edition.. 

(m) 

2,765 

1,790 

2,521 

7,076 

47 

031 

7,654 

News . 

lola 

.(r) 

.(r) 

6,175 

3,160 

2,792 

69 

11,205 

144 

381 

11,730 

Register . 

1,758 

1,621 

278 

3,657 

125 

132 

3,914 

Lawrence 

Journal- World 
Ottawa 

.(r) 

2.367 

1,576 

509 

4,452 

54 

75 

4,581 

.(r) 

Herald  . 

Pittsburg 

1,967 

1.057 

625 

4,149 

58 

57 

4,284 

.(r) 

Headlight  . 

Sallna 

3,876 

3,861 

250 

7,906 

110 

84 

8,190 

.(r) 

Journal  . 

1,780 

1,461 

870 

4,120 

130 

98 

68 

4,416 

Capital  . . 

.(b) 

9,483 

8,08.3 

16,102 

7 

33,765 

280 

347 

34,381 

Sun.  Edition.. 

(m) 

11,252 

6,864 

15,002 

62 

33,270 

478 

403 

34,146 

State  Journal.. 
Wichita 

.(r) 

9,981 

4,961 

10,314 

17 

25,273 

373 

25,846 

Beacon  . 

.(r) 

14, .353 

15,943 

8,489 

56 

38,841 

216 

388 

39,445 

.(b) 

17,090  ' 

22,113 

14,866 

30 

54,099 

547 

1,583 

06,179 

Sun.  Edition.. 

(m) 

18,844 

27,186 

16,480 

30 

62,540 

645 

1,932 

60,117 

Wlnfleld 

.(r) 

Courier  . 

1,182 

760 

208 

2 

2,111 

86 

54 

2,201 

KENTUCKY 

Ashland 

Independent  ... 
Henderson 

.(r) 

2,728 

816 

214 

15 

3,795 

95 

97 

3,987 

Gleaner  . 

.(d) 

1,0.30 

1,883 

280 

3,182 

30 

136 

3,.348 

Sun.  Edition.. 

(m) 

1,306 

1,703 

278 

3,877 

30 

301 

3,708 

Lexington 

.(b) 

Herald  . 

3,544 

4,672 

6,184 

11 

14,391 

143 

245 

14,770 

Sun.  Edition.. 

(m) 

3,524 

4,024 

5,623 

24 

13,195 

143 

251 

13,589 

Leader  . 

.(r) 

7,631 

.3,602 

3,018 

22 

14,363 

106 

184 

14,653 

Sun.  Edition. 

(m) 

7,613 

3,716 

3,208 

17 

14,054 

106 

226 

14,886 

Louisville 

Courier-Journal 

(b) 

16,610 

3,081 

24,695 

26 

44,421 

119 

224 

44,764 

Sun.  Edition.. 

(m) 

32,984 

3,875 

22,579 

27 

59,265 

145 

542 

60,902 

Herald  . 

.(b) 

28,071 

3,302 

16,522 

271 

48,716 

128 

112 

48,956 

Sun.  Edition.. 

(m) 

89,016 

2.927 

11,565 

03,508 

157 

32 

53,097 

Post  . 

.(r) 

25,243 

2,439 

14,141 

120 

41,943 

319 

165 

42,427 

Times  . 

Owensboro 

.(r) 

40,561 

4,402 

10,800 

32 

60,890 

224 

347 

61,461 

Inquirer  . 

.(t) 

2,423 

2,002 

233 

26 

4,684 

70 

96 

4,869 

Sun.  Edition. 

(m) 

2,089 

1,716 

187 

4,492 

75 

158 

4s725 

Messenger  . 

.(d) 

2,003 

3,420 

067 

0,990 

60 

108 

6,158 

Sun.  Edition. 

(m) 

2,229 

3,211 

518 

5,958 

63 

108 

6,129 

Paducah 

Sun  . 

..(r) 

3,095 

1,317 

339 

10 

4,770 

•• 

68 

112 

4,950 

New  Orleans 

LOUISIANA 

..(r) 

42,299 

41,4.39 

26,228 

43,244 

68,530 

84,717 

480 

244 

Sun.  Edition. 

(m) 

34 

55 

85,016 

States  . 

.(r) 

30,936 

9,060 

980 

41,581 

206 

333 

42.120 

Sun.  Edition. 

(m) 

24,466 

12,536  1,008 

38,032 

176 

420 

38.628 

Tlmea-Ptcayune 

(b) 

40,439 

29,729 

77 

75,248 

87 

825 

75,657 

Sun.  Edition. 
Shreveport 

(m) 

54,701 

36,789 

34 

91,524 

136 

548 

92;208 

Journal  . 

.(r) 

5.977 

217 

6,115 

25 

12,834 

102 

165 

12.681 

Times  . 

.(b) 

0,85P 

204 

11,307 

17,413 

201 

200 

17,816 

Sun.  Edition. 

(m) 

8,372 

330 

16,001 

25,253 

224 

210 

25,687 

For  Explanation  of  Key  Letter*  See  Note  on  Pafe  XXU. 


Thriving —  Growing —  Enterprising 

DES  MOINES 

“The  City  of  Certainties” 

1920  Population 

126,468 

46%  increase  in  10  years. 

103%  increase  in  20  years. 

(A  steady,  normal  growth — no  suburbs  have 
been  annexed) 

Des  Moines  is  the  geographical,  as  well  as  the 
political,  center  of  Iowa.  It  is  the  retail  and  job¬ 
bing  center  for  over  a  million  people  in  Central 
Iowa. 

THE  REGISTER 
AND  TRIBUNE 

(Morning  and  Evening) 

111,970 

The  Des  Moines  Sunday  Register 

82,251 

(Net  paid  average*  6  month*  ending  March  3 let) 

The  dominant  position  of  The  Register  and 
Tribune  in  Iowa  is  readily  apparent  when  you 
compare  the  circulation  figures  shown  in  the 
tabulation  on  this  page. 

8  Pages  of  Photogravure 

(Printed  by  AIco-Gravure) 
every  Sunday 

THE  REGISTER  AND  TRIBUNE  CO, 

DES  MOINES,  IOWA 


Editor  &  Publisher  for  July  17,  1920 


MAINK 


Figures  That  Talk 

To  the  Space  Buyer 

( )i  total  volume  of  j^eneral 

FOREIGN  ADVERTISING 

in  lioston  Sunday  newspapers,  the 

Boston  Sunday 

ADVERTISER 

FIRST  6  MONTHS  OF  1920 


Carried  .  31.95% 

2nd  newspaper  .  26.11% 

3rd  newspaper .  21.17% 

4th  newspaper .  20.77% 


100.00 


In  general  Foreign  Advertising  the  Sunday  Advertiser 
carried : 

22%  more  lineage  than  the  2nd  paper 
51%  more  lineage  than  the  3rd  paper 
54%  more  lineage  than  the  4th  paper 


Gains  by  classification ; 

*Local  Retail  Store  62%  *Foreign . 87% 

^Financial . 186%  *Auto . 37% 

Classified . 11% 

'Greater  percentage  c(  gain  than  any  other  Boeton  Sunday  newspaper. 


•  Special  weekly  pages,  such  as  “Business  Review,”  “Indus¬ 

trial,”  etc.,  are  not  considered  in  compilation  of  above  figures. 


Nothing  Succeeds  Like  Success 


BOSTON  SUNDAY  ADVERTISER 

80  Summer  Street 
Boston,  Mass. 


Western  Representative 
WM.  H.  WILSON 
909  Hearst  Bldg. 
Chicago,  III. 


Member 

of 

A.  B.  C. 


Eastern  Representative 
M.  D.  HUNTON 
1834  Broadway 
New  York  City 


City  and  Payer 

Key 

Lettei 

Total 

City 

Total  Total 

Sakarkan  Coantry 

Balk 

Sale 

ToUl 

Net  Pali 

Inc.  Balk 

Tcrtal  Arrear. 
Senrice  (kipiee 
ask  Uspaie 

Lewiston 

Journal  . 

.  .(t) 

6.70U 

.8,233 

1 .9H9 

:i48 

12,279 

140 

148 

Sat.  Edition. 

.(y) 

6.K»:{ 

3.990 

3.0H0 

137 

14,100 

140 

183 

Sun  . 

.(b) 

4.467 

4.066 

621 

59 

0,213 

97 

175 

Portland 

Express  and  Adver¬ 
tiser  . (r) 

15,106 

6.673 

1,927 

9 

23,715 

410 

247 

Sun.  TelcK’ni 

(m) 

13,240 

5,094 

4.602 

16 

22,952 

204 

218 

Press  . 

..(b) 

6,968 

3.869 

1.610 

8 

12,435 

928 

484 

699 

M.\KYI,AM» 

Baltimore 

American  .... 

(b) 

:I6.K34 

8.3e50 

1 3.6*0 

.58.8.54 

,553 

504 

Sun.  Edition. 

(m) 

73.754 

6,311 

8.k:u> 

88.89.5 

1,078 

374 

News  . 

.(r) 

86.853 

3.194 

K.4K7 

14 

08..548 

803 

934 

.Sun.  KvenlnK 

(m) 

76.428 

1,085 

K.2I5 

86.628 

370 

880 

Star  . 

.<r) 

1,015 

1,278 

31,831 

.506 

463 

Sun  . 

.  (b) 

6K.66*> 

7..560 

21,411 

9 

07.651 

388 

1,320 

Sun  . 

.(r) 

71,027 

2,798 

2,492 

17 

76,334 

723 

1 .663 

Total  Daily.. 

..(e) 

IXil.OKD 

10,367 

23,003 

26 

1 73.085 

1,111 

2.983 

Sun.  Kdition. 

(m) 

l(MI,833 

8.045 

23,198 

132,096 

531 

2,728 

M.\SS.\t'HI  SKTTH 

Attleboro 

Sun  . 

.  (r) 

3,742 

078 

85 

4,805 

107 

97 

Boston 

Sunday  Advertiser  ^ 
American  ..(m) 

121.840 

5.5.210 

210,127 

387,177 

141 

.500 

American  . 

.  (r) 

l.%».723 

42,282 

80.05:4 

291,058 

204 

551 

Globe  . 

.(b) 

39.790 

13,240 

44.300 

2 

97,431 

17 

440 

Globe  . 

.(r) 

1.56.084 

20,.540 

11,019 

3 

189.455 

6 

483 

Total  Daily.. 

.(e) 

106,774 

.8.8,798 

.56.;k)9 

5 

286,886 

23 

923 

Sun.  Ddltion. 

(m) 

190.4641 

52,826 

103,811 

52 

347,149 

69 

1,128 

Herald  . 

.(b) 

63.064 

13,975 

33,080 

.59 

110,187 

261 

Traveler  . 

.(r) 

I(l3..5t3 

17,966 

14.:404 

35 

135,818 

481 

Total  Dally.. 

..(e) 

166,577 

31,941 

47,393 

04 

246,005 

742 

Sunday  Hrld 

(m) 

68.684 

20,118 

38,865 

116 

127,783 

389 

Post  . 

.(b) 

206.644 

.56,682 

i:i4.926 

308,252 

716 

115 

Sun.  Kdition. 

(m) 

13.5,210 

80.303 

1. 50,8.52 

366.36.5 

662 

80 

Transcript  .... 

.(r) 

24,833 

2,867 

5.597 

33,297 

4:i5 

328 

Clinton 

Item  . 

.(r) 

2,310 

266 

49 

2,625 

3 

53 

67 

Fall  River 

Herald  . 

.(r) 

9.301 

618 

221 

10,140 

59 

191 

News  . 

.(r) 

4.522 

1,616 

258 

6,396 

48 

150 

Fltchburf? 

Sentinel  . 

.(r) 

6,426 

980 

261 

2 

7,669 

88 

32 

Gloucester 

Times  . 

..(r) 

4,895 

897 

772 

6..564 

53 

106 

Haverhill 

Gazette  . 

.(r) 

12,409 

1,961 

221 

1 

14,592 

2 

114 

213 

Lawrence 

Eaftle  . 

.(b) 

1..563 

no 

29 

6 

1,717 

2 

.50 

83 

Tribune  . 

.(r) 

10.400 

1,370 

213 

5 

11.988 

117 

123 

Total  Dally.. 

.(e) 

11.963 

1,489 

242 

11 

13,705 

2 

167 

206 

Telegram . 

.(r) 

5,546 

2,686 

203 

8,435 

67 

174 

I.ynn 

Item  . 

(r) 

13,878 

1,181 

440 

5 

15,504 

116 

243 

Telegram- News 

(r) 

15,195 

983 

306 

16.574 

67 

.50 

Sun.  Kditlon. 

(m) 

10,251 

395 

184 

10,830 

61 

.50 

New’  Bedford 

Mercury  . 

.(b) 

4,508 

316 

187 

1 

5.012 

138 

124 

Standard  . 

.(r) 

18,2.85 

3,416 

844 

22,405 

204 

409 

Total  Daily. . 

.(e) 

22,743 

3,7.82 

1,031 

i 

27,507 

342 

533 

Sun.  Kdition. 

(m) 

17,061 

3,109 

2,823 

22,903 

140 

291 

New’buryport 

News  . 

..(r) 

3,443 

1,365 

385 

13 

5,206 

79 

131 

North  Adams 

Tranaorlpt  _ _ 

.(r) 

4,123 

3,273 

497 

2 

7,805 

4 

157 

100 

Northampton 

Hampshire 
xette  . 

Ga- 

.(r) 

3,843 

1,842 

128 

5,813 

139 

01 

Salem 

News . 

.(r) 

8,741 

9.474 

596 

18,811 

105 

124 

Springfield 

News  . 

.(r) 

18,086 

13,412 

571 

32,969 

231 

1.39 

Republican  . . . . 

.(b) 

4.293 

5,578 

4,341 

52 

14,264 

298 

142 

Total  Dally... 

.(e) 

23,279 

18,900 

4,912 

62 

47,233 

529 

281 

Sun.  Edition. 

(m) 

6,176 

7,2.83 

4,974 

366 

18,749 

185 

181 

(3  mos.  12/31  G9.) 
Union  . (b) 

11, .822 

14,164 

2,540 

3 

28,020 

27 

444 

200 

Union  . 

.(r) 

12,112 

6,880 

902 

4 

19,907 

26 

277 

140 

Total  Dally. . 

.(e) 

23,434 

21,053 

3,442 

7 

47,036 

53 

721 

400 

Sun.  Edition. 

(m) 

I7,.883 

13,504 

1,698 

7 

32,592 

18 

201 

241 

Taunton 

Gazette  . 

.(r) 

6,937 

532 

211 

7,680 

76 

73 

80 

Worcester 

Gazette  . 

.(V) 

21.014 

8,804 

328 

31 

30,177 

67 

206 

Post  . 

.(r) 

21.535 

2,407 

172 

41 

24,155 

130 

Telegram  . 

.(b) 

20,655 

0,601 

3,551 

5 

33.812 

220 

526 

Sun.  Edition. 

(m) 

27,301 

8,950 

2,276 

38,536 

208 

574 

MICHIGAN 

Arlan 

Telegram  . 

..(r) 

3,242 

6,189 

833 

2 

10,266 

75 

119 

Adrian 

News . 

.(r) 

1,893 

595 

288 

2,776 

45 

120 

Battle  Creek 

Enquirer  &  News  (t) 

8,049 

2,863 

265 

11.177 

35 

200 

Sat.  Edition. . . . 

.(y) 

7,978 

268 

8,246 

30 

2.38 

Sun.  Edition. 

(m) 

7,029 

2,793 

267 

10.089 

43 

197 

Moon- Journal. 

.(r) 

4,607 

940 

277 

120 

5,944 

73 

87 

Bay  City 

Tlmea-Trlbune 

.(r) 

10,521 

5,392 

943 

3 

16,850 

142 

324 

Detroit 

Free  Press . 

.(b) 

90,694 

13,923 

32,621 

94 

146,332 

797 

630 

Sun.  Edition. 

(m) 

04,387 

20,309 

56,055 

61 

170,812 

700 

632 

Journal  . 

.(r) 

77,285 

12,52.8 

18,735 

108,543 

185 

480 

News  . 

.(r) 

199,602 

24,635 

14,967 

230,204 

461 

470 

Sun.  Edition. 

(m) 

156,555 

27.108 

33,139 

2 

216,804 

444 

153 

Times  . 

.(r) 

6,320 

1,424 

5,381 

957 

14,091 

170 

Flint 

Journal  . 

.(r) 

20,010 

6,418 

845 

e 

27,282 

181 

366 

Grand  Rapids 

News . 

.(r) 

4.725 

1,989 

6,003 

12,717 

229 

364 

Press  . 

.(r) 

36.730 

21,981 

20,906 

79,707 

325 

107 

Hillsdale 

News  . 

.(r) 

1,352 

3,265 

.  405 

28 

5,050 

56 

1.34 

Jackson 

citizen  Patriot. 

.(t) 

11,547 

7.180 

2,920 

21,656 

166 

324 

Sat.  Kditton.. 

.(y) 

11,300 

3,044 

2,058 

2 

17,394 

176 

155 

Sun.  Edition. 

(m) 

10.776 

6,808 

2,746 

14 

20,.343 

143 

330 

Kalamazoo 

Gazette  . 

.(t) 

12,131 

9,906 

1,597 

23,634 

73 

60 

Sat.  Kdltlon.. 

.(y) 

11,954 

6,217 

1,475 

19,646 

67 

40 

Sun.  Edition. 

(m) 

11,699 

9,681 

1,460 

22,840 

92 

39 

Lansing 

State  Journal . . 

.(r) 

14,468 

7,900 

4,107 

18 

20,493 

205 

244 

Ludington 

News  . 

.(t) 

1,480 

501 

1,1.39 

3,120 

11 

42 

Sun.  Edition. 

(m) 

1,475 

498 

1,149 

3,122 

11 

43 

Muskegon 

Chronicle  . 

.(r) 

10,258 

1,606 

295 

1 

12,160 

167 

853 

Pontiac 

Press  . 

..(r) 

7,986 

4.636 

1,328 

3 

13,953 

17 

131 

Port  Huron 

TImes-Herald  . 

..(r) 

6,325 

4,712 

547 

8 

11,592 

185 

193 

For  Explanation  of  Key 

Letters  See  Note  on 

Page 

XXII. 
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Total 

Distrl- 

kation 

12,567 

I4,i2;t 

0,48.7 


24.272 
22.461 
1 4  ,.566 


50,011 
00,247 
1  (Ml, 287 
87,878 
22,800 
00,2.50 
78.720 
178,070 
125,255 


5,000 


287,878 

201,812 

07.888 

180,041 

287,822 

848,246 

110,448 

126,200 

246,747 

128.172 

200.082 

867,107 

84,060 

2,748 

10.200 

6,504 

7,780 

6,722 

14,021 

1,8.52 

12,228 

14,080 

8,676 

15,862 

16,601 

10,041 

5,274 

22,108 

28,:i82 

28,482 

5,416 

8,1.56 


6,042 

10,040 

88,880 

14,704 

48,042 

10,115 

28,760 

20,350 

40,110 

33,052 

7,000 

30,4.50 

24.285 

.84.567 

30,318 


10,460 

2,041 

11,421 

8,514 

10,320 

6,104 

17,325 

147,6.50 

172,044 

100,208 

240,185 

217,401 

14,261 

27,810 

13,310 

80,220 

5,240 

22,146 

17,728 

20,816 

23,767 

10,753 

22,071 

26,042 

3,178 

3,176 

12,670 

14,101 

11,070 


/ 
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Key 

Total 

Total 

ToUl 

Balk 

TsUI 

Net  Paid 

Total  Arreari 
Se:y.ee  Copies 

Total 

Dlitri- 

City  an4  Parer 

lettw 

City 

Sakorkan 

Coantry 

Sale 

ine.  Balk 

and  Uniaid 

katlon 

SaKinaw 

Nf*w8  Courier.  .  . 

.(r) 

U.TKU 

6,2.89 

1..842 

22..881 

121 

193 

22,898 

Sun.  Kditlon.. 

(m) 

11,171) 

5,669 

1.091 

21,7.89 

93 

169 

22,021 

TUri'e  levers 

(’oniniercia!  .... 

.  (r) 

712  11.8 

MINNKSOT.k 

2,110 

37 

71 

2,218 

rrulutli 

Hei'altl  . 

.  (r) 

III.IIK 

9,6*43 

.8,0.87 

Hi 

34.060 

‘309 

29.8 

34, .564 

News-Tribune  . 

..(b) 

K,4IK 

7,224 

4.331 

19,973 

101 

31 

*20,105 

Sun.  Kditiun.. 

(m) 

U,.T6:< 

10..869 

2,037 

27,169 

96 

32 

27,299 

y  InneapoUs 

.Journal  . 

.  (r) 

1,49.8 

41.69.8 

001 

97,370 

197 

699 

98.272 

Sun.  li](1Ition.. 

(m) 

.'JO.*  90 

1,78.8 

41.7.86 

10.2 

94,493 

13.8 

997 

95,625 

News . 

.(r) 

23,728 

939 

10,9.82 

3(K) 

6.8,916 

157 

226 

66.299 

Tribune  . 

.(b) 

HI, 1-20 

3,261 

2.8,340 

12 

00,794 

293 

.824 

61,611 

Tribune  . 

.  (r) 

3S,().80 

679 

10.300 

43 

.55,033 

371 

487 

.86.491 

Total  Dally... 

.(e) 

B»,I70 

4,140 

41,610 

55 

116,127 

664 

1.011 

118.112 

Sun.  Killtion.. 

(m) 

.5K,679 

*4.633 

07,4.59 

38 

130,904 

5.50 

1,518 

432.972 

St.  rioud 

Tlniea  . 

.  (r) 

751 

1,.506 

.  363 

30 

2,672 

72 

120 

96 

2,960 

St.  Paul 

Dispatch  . 

.  (r) 

4.'5,K54 

3,363 

23.413 

•> 

72,632 

.862 

228 

73,422 

Pioneer  l*ress. 

.(b) 

41,(1.86 

4,287 

1.8.702 

1 

01,010 

366 

2.88 

62,290 

Total  Dally.. 

.(e) 

H7..5IO 

7.6r>0 

39.11.8 

3 

134.*476 

946 

486 

135,712 

Sun.  Kdition. 

,  (m) 

4.’S,96H 

3,843 

.81,49.8 

104,306 

.816 

26.8 

105,087 

News  . 

.  (r) 

*49  904 

4,094 

36.709 

72,707 

232 

314 

73,2.83 

Sun.  Kdltlon. 

(m) 

2.8,134 

3,244 

14,489 

17 

42,884 

190 

407 

43,481 

South  St.  Paul 

Reporter  . 

.(r) 

57‘4 

17 

832  .8, 

216 

6,637 

2 

42 

124 

6,605 

Winona 

Republican-HrUl  (r) 

3,9.85 

4,130  576 

MISSISSIPPI 

8,661 

33 

131 

8,827 

.Tackson 

Clarion-IaedTer  . 

.(d) 

I. .82 1 

2,074 

1,366 

4,983 

6.80 

31 

239 

.8,903 

Sun.  Kdition.. 

(m) 

1 ,537 

2,212 

*>,005 

.8,7.84 

700 

31 

240 

6,72.8 

News  . 

.  (r) 

2.332 

1,436 

1 .242 

.8,010 

1.80 

2.8 

178 

.8,363 

Sun.  Kdition.. 

(m) 

2.IH6 

1,349 

1,1.85 

4.090 

1.80 

25 

1.80 

5,015 

Meridian 

Star  . 

.(r) 

3.147 

2,426 

309 

4 

5,660 

61 

2  m 

6,187 

Sun.  Kdition.. 

,(m) 

3,164 

2,621  330 

MISSOl  KI 

4 

6,119 

63 

282 

6,484 

Cfipe  Girardeau 

Southeast 

Mis- 

sourian  . (r)  1,964 

(3  mos.  stmt.  8/31/'20.) 

2,07.8 

647 

3 

4,689 

73 

92 

4,8.84 

Columbia 

Miasourian  ... 

. .  (r) 

910 

2.8 

.832 

1,467 

34 

1.86 

1,6.87 

Hannibal 

Courler-Poat  ... 

. .  (r) 

3,467 

1,203 

212 

4.882 

33 

154 

.8.069 

.loplln 

Globe  . 

.  .d) 

6.1*49 

10,9.50 

2,249 

25.328 

30 

339 

25,697 

Sun.  Kdition . . 

.  (m) 

6,360 

17.000 

2,698 

26,718 

32 

.867 

27,317 

News-Herald  . . 

..(t) 

4,401 

7.053 

609 

12,923 

125 

.818 

13..866 

Sun.  Edition. 

.  (m) 

3,981 

7,712 

928 

54 

12,675 

12.8 

416 

13,216 

Kansas  City 

Journal  . 

.(b) 

1 1  .OKH 

.8.466 

29,034 

.8 

45..593 

192 

809 

46,.804 

Sun.  Kdition. 

.  (m) 

9.243 

5,46.8 

29,234 

18 

43.960 

151 

1,346 

45.4.87 

Post  . 

..(r) 

65,934 

15,246 

6.8,64.8 

146,825 

106 

1,079 

148,012 

.Sun.  Edition. 

.(m) 

66,660 

16,37.8 

75,474 

1.88,309 

251 

1,009 

159,769 

Star  . 

(b) 

117.519 

21,626 

79,797 

235 

219,177 

19 

288 

219,484 

star  . 

.  .(r) 

122.371 

21,715 

79,6.82 

235 

223,973 

no 

490 

224,573 

Total  Dally... 

,.(e) 

239,890 

43,.341 

1.89,449 

470 

443,150 

129 

778 

444,057 

Sunday  Star. 

.  (m) 

119.415 

20,755 

84,968 

235 

225,373 

20 

518 

225,91 1 

Maryville 

Democrat-Forum  (r) 

784 

2,211 

410 

3,405 

41 

75 

3,521 

St.  Joseph 

Gazette  . 

.(b) 

5,295 

.8.876 

3,323 

3 

14.497 

198 

338 

15,033 

Sun.  Kdition. 

.  (m) 

7.617 

2.668 

1,.853 

11,838 

207 

426 

12,471 

News-Press  .... 

. .  <r) 

17,703 

.  9,343 

11,0.32 

4 

38,172 

77 

384 

36,633 

St.  Douls 

Globe  Democrat 

;  (b) 

69,6.54 

16,844 

92.4.88 

27 

198.983 

324 

209 

109,716 

Sun.  Edition. 

.  (m) 

91,361 

12,727 

85,238 

121 

189.447 

.846 

324 

190,317 

(The  Globe 

Democrat  purchased  and  absorbed  the  Republic 

December 

4,  1919.  The 

averaere  net  paid 

for  the 

four  months  since  December  is  daily. 

218.413 

,  and 

Sunday, 

203, BIK.) 

Post-Dispatch 

.  .(r) 

14.8,037 

9,108 

14,313 

2 

168,460 

244 

700 

169.404 

Sun.  F^dition. 

.  (m) 

185,520 

20,988 

166.640 

373,1.87 

53 

223 

373.433 

star  . 

.  .(r) 

79,546 

10,549 

18,01*^ 

7 

108,116 

335 

547 

108,998 

Times  . 

..(r) 

32,609 

3,197 

19,329 

55,135 

351 

440 

.85,026 

Sprinfffleld 

Leader  . 

.  .(r) 

9,871 

1,992 

2.842 

14,705 

29 

145 

14,879 

Sun.  Kdition. 

.  (m) 

9,182 

2,064 

2,921 

4 

14.171 

29 

362 

14,562 

Republican  .... 

..(d) 

3,700 

2..836 

4,462 

10,698 

65 

214 

10,977 

Sun.  Edition. 

.  (m) 

3,624 

2.56.8  4,761 

MONTANA 

130 

11,080 

6.8 

177 

11,322 

Anaconda 

Standard  . (b) 

(City  circulation 

7.H66 

Includes 

6*47  2.446  1 

4,918  copies  delivered  1 

10,594 

In  Butte.) 

217 

221 

11,032 

Sun.  Edition ..  (m) 
(('ity  circulation 

10,.T44 

includes 

1,342  4,714  91 

7.B82  copies  delivered 

16,471 

In  Butte.) 

240 

430 

17,141 

Butte 

Miner  . (b) 

(City  circulation 

7.370 

includes 

1.709  4,464 

575  copies  delivered  in 

13,023  90 

Anaconda.) 

272 

141 

14,132 

Sun.  Edition.,  (m) 
(City  circulation 

14,004  3.141  11,410 

includes  969  copies  delivered  in 

26,555 

Anaconda.) 

96 

392 

422 

20,465 

Post  . (r) 

(City  circulation 

6,920 

includes 

1.373  5.89  229  11,081  82 

1.3B2  copies  delivered  in  Anaconda.) 

218 

174 

11,555 

Great  Falls 

Leader  . 

..(r) 

2,469 

461 

263 

10 

3,203 

17 

122 

3,342 

Tribune  . 

..(b) 

4,534 

3,049 

4,032 

24 

11.639 

26 

106 

11,771 

Sun.  Kdition. 

.  (m) 

.8,331 

2,980 

4,110 

69 

12.490 

46 

112 

12,648 

Helena 

Record-Herald 

..(r) 

2.631 

633 

4,047 

6 

7,317 

93 

186 

.16,8 

7,761 

Missoula 

Missoulian  .  .  .. 

..(b) 

1,696 

1,402 

691 

4 

3.99.8 

71 

1.84 

4,220 

Sentinel  . 

.  .(r) 

1 .600 

104 

103 

2.007 

100 

126 

2,233 

Total  Dally.. 

..(e) 

3,698 

1..500 

794 

4 

0,00*3 

171 

260 

6.4.83 

Sun.  Missoulian... 

2.637 

1,668 

Nl 

790 

FBR.ASK.T 

10 

.8,10.8 

72 

155 

5,332 

Fremont 

Tribune  . 

.  .(r) 

2,172 

3,4.80 

864 

6,486 

71 

131 

6,688 

Grand  Island 

Independent  . . 

.  .(r) 

3,130 

2,034 

431 

5,604 

10 

43 

216 

5,873 

Hastings 

Tribune  . 

.  .(r) 

2,225 

2,891 

759 

5,875 

184 

353 

6,412 

Lincoln 

Nebraska 

State 

Journal  . . 
Nebraska 

..(b) 

State 

6,477 

3,601 

12,889 

13 

22,980 

284 

593 

23,8.87 

Journal 

..(r) 

9, *464 

3.36 

1,00.8 

10,62.8 

274 

140 

11,039 

Total  Dally.. 

..(e) 

1.8.761 

3.937 

13,804 

i.3 

33,605 

558 

733 

34,896 

Sun.  Kdition. 

.  (m) 

9,234 

2,052 

0,243  . 

33 

20,.862 

2.89 

628 

21,440 

Star  . 

.  .(r) 

11,870 

5,271 

12,876 

65 

30,062 

35.8 

349 

30,786 

Sun.  F^dition. 

.  (m) 

11,27.8 

2,644 

5,821 

19,740 

405 

248 

20.393 

Norfolk 

News  . 

..(r) 

1.53.8 

3,623 

3,311 

8,460 

93 

119 

8.681 

Omaha 

Dee  . 

..(b) 

8.014 

8,741 

24.791 

35 

41..881 

1.84 

397 

42,1.32 

Hee  . 

.  .(r) 

16.897 

603 

2,785 

20,485 

156 

464 

21,105 

Total  Dally.. 

..(e) 

24.911 

9,.844 

27.5f6 

35 

62,066 

310 

861 

63,237 

Sun.  Edition. 

.  (m) 

24.104 

9,652 

29,616 

20 

63,401 

224 

591 

64,216 

New's  . 

..(r) 

29,201 

6,356 

43.163 

80,722 

706 

8.89 

82,280 

Sun.  Kdition. 

.  (m) 

24  013 

6,999 

39,794 

70,806 

811 

699 

72,516 

{Continued  on  Page  XK) 
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THE 

MINNEAPOLIS 

TRIBUNE 

First  in  Its  City 

First  in  Its  State 

First  in  Its  Federal 

Reserve  District 

Member  A.  B.  C. 


Gerald  Pierce 
Manager  of  Advertising 


John  B.  Woodward 
Eastern  Representative 
810  Times  Bldg. 
New  York 


Joseph  S.  Scolare 
Detroit  Representative 
701  Ford  Bldg. 
Detroit,  Mich. 


Guy  S.  Osborn 
Western  Representative 
Tribune  Bldg. 
Chicago 


C.  A.  Cour 

St.  Louis  Representative 
Globe-Democrat  Bldg. 
St.  Louis,  Mo. 


Baranger- Weaver  Co. 
Pacific  Coast  Representative 
520  Examiner  Bldg. 

San  Francisco,  Cal. 


“Since  1 81 7 — Connectl 


Due  to  a  lack  of  news  print,  THE  HARTFORD  TIMES  carried 
desire  to  assist  in  the  conservation  of  news  print,  THE  HAR'D 
of  both  these  conditions,  the  amount  of  advertising  carried  by ' 


m 


OVER 


6.10 


For  Comparative  Purposes 


For  The  First  Six  Months  Of  1920  The  Times  Carried  Over . 6,100,000  Lines  Total 


For  The  First  Six  Months  of  1920  The  Daily  Courant  Carried  Over . 4,200,000  Lines  Total 


For  The  First  Six  Months  Of  1920  The  Sunday  Courant  Carried  Over  . . .  1,750,000  Lines  Total 


In  Other  Words  The  TIMES  In  156  Publishing  Days  (Including  The  Ten  Publishing  Days  In 


February  The  TIMES  Carried  No  Display  Advertising)  Carried  Over  150,000  Lines  More 


Advertising  Than  The  Courant  In  182  Publishing  Days. 


Many  National  Advertisers  Use  The  TIMES  Exclusively  In  Hartford. 


KELLY-SMITH  COMPANY 


Marbridge  Building,  NEW  YORK 
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t 


fs  Greatest  Newspaper** 


10  display  advertising  for  ten  days  in  February — Also  due  to  a 
)RD  TIMES  has  cut  down  its  space  to  advertisers.  But  in  spite 
BE  TIMES  for  the  first  six  months  of  1920  was 


,000 


Lines  Total 


National  Representatives 

Lytton  Building,  CHICAGO 


XV 


Editor  &  Publishe 


Total 

Total  Arrears 

Total 

Key  Total 

Total 

Total 

Balk 

Net  Paid 

Senriee  Copies 

Distri- 

City  and  Paiwr 

Letter  City 

Ssbsrban  Cointry 

Sale 

ine.  Bilk 

and  Unpaid 

bation 

World-Herald 

.(b) 

6,475 

9,573 

29,085 

5 

4.5,138 

117 

331 

45,586 

World-Herald 

..(r) 

29,613 

•2,793 

4,851 

5 

37.262 

401 

454 

38,117 

Total  Daily.. 

.  (e) 

36,088 

12,366 

33,036 

10 

82,400 

518 

785 

83,703 

Sun.  Edition . 

Reno 

(m) 

33,609 

11,122 

30,732 

NEV  \n.\ 

•20 

74,483 

214 

924 

75,621 

Gazette  . 

.  (r) 

3,.589 

833 

NEW 

1,771  8 

HAMPSHIRE 

5,201 

45 

m 

108 

5,354 

1  Concord 

Patriot  . 

.(b) 

UK 

467 

542 

60 

1.167 

25  45 

1  ‘J2 

1,109 

Patriot  . 

.(r) 

45 

153 

2.351 

69  58 

107 

2.576 

Total  Dally.. 

.(e) 

3,'35l 

51-2 

.542 

•213 

3,518 

85  103 

279 

3.985 

1  Manchester 

Leader  . 

..(r) 

3,382 

1,475 

587 

5 

12..587 

166 

•244 

12,997 

Union  . 

.(b) 

4,011 

6,274 

14 

P2.161 

290 

224 

13.675 

Total  Daily. . 

.(e) 

31,383 

5,486  6,861  19 

NE5V  .lEKSEY 

•24,748 

4.56 

468 

25,673 

1  Asbury  Park 

Press  . 

.  (r) 

4,7‘i6 

1,588 

680 

0 

7.003 

•288 

150 

7,441 

Sun.  Edition. 
Elizabeth 

(m) 

3,773 

625 

•244 

•2 

3,643 

87 

88 

3,818 

Journal  . 

.  (r) 

14,170 

3,920 

472 

18,562 

170 

111 

18,843 

1  Hoboken 

1  Hudson  Observer  (r) 

43,6'39 

1,447 

852 

44,928 

341 

100 

45,369 

Jersey  City 

Jersey  Journal 

•  (r) 

570 

335 

38.205 

144 

263 

38,612 

Lonir  Branch 

Record  . 

Newark 

.  (r) 

3,5,59 

001 

106 

3.656 

111 

135 

3,902 

Star-Eagle  .... 

.(r) 

56,.590 

13,599 

968 

71,157 

70 

219 

71,446 

1  Passaic 

Herald  . 

.  (r) 

7,105 

474 

102 

7,681 

92 

144 

7,917 

News  . 

Paterson 

..(r) 

5,771 

1 .892 

159 

•2 

7,8-24 

68 

90 

7.982 

News  . 

.(r) 

11,108 

137 

28 

2 

11,275 

208 

113 

11,596 

Press-Guardian 

.  (r) 

10,085 

1,213 

134 

5 

11,436 

133 

176 

11,745 

1  Sun.  Chronicle  (m) 

9,984 

927 

32 

4 

10,0.37 

43 

30 

11,010 

1  Pv-rth  Amboy 

I  News . 

.(r) 

5,707 

2.833 

2 

5 

8.547 

94 

173 

8.814 

1  Plainfield 

1  Courier  News.. 

.(r) 

6,917 

1 .403 

183 

2 

8,504 

43 

79 

8.626 

1  Trenton 

Times  . 

Sunday  Times 

.(r) 

-Ad- 

21,742 

6,895 

630 

8 

29,275 

•285 

317 

•29,877 

vertiser  . .  . 

(m) 

17,894 

2,992  358 

NEW  YORK 

21,244 

182 

106 

21.622 

1  Albany 

1  Journal  . 

.  (r) 

9,601 

2,788 

1,772 

14,161 

226  523 

216 

15,136 

1  (The  '  suburban' 

Knlckerbock- 

circulation  includes  75  Schenectady  and 

49  Troy  circulation.) 

er  Press. . . . 

.(b) 

11,4-29 

19,332 

8,382 

30,143 

766 

272 

.31,181 

Sun.  Edition. 

(m) 

14,103 

17,718 

9,042 

17 

40.880 

754 

117 

41.751 

(The  daily 

‘suburban”  circulation 

includes  1,659 

Schenectady  and  1,539  Troy  clrcu- 

lation;  Sunday  ‘ 

suburban 

’  6,790  Schenectady  and  2.692  Troy  circulation.) 

Sun.  Telegram 

(m) 

8.436 

17,291 

1,729 

27,456 

109 

308 

27,873 

(The  Sunday  “suburban” 
1  7.566  Troy  circulation.) 

circulation  includes  4,628  Schenectady  circulation  and 

1  Times  Union.. 

.(r) 

23.255 

6,684 

1,688 

32,119 

495 

250 

32,873 

1  (The  “suburban” 

circulation  includes  241  Schenectady  and 

251  Troy 

circulation.) 

1  Amsterdam 

1  Recorder  and  Demo- 

1  crat  . 

.(r) 

4.883 

733 

231 

6 

5.853 

4  16.3 

72 

6.092 

iBatavia 

I  News  . 

.(r) 

3,378 

3,737 

1,083 

8,108 

71 

103 

8,372 

1  Binghamton 

Press  &  Leader 

(r) 

16,098 

8..394 

•  2,502 

8 

27.002 

287 

419 

27,708 

Sun  . 

.(b) 

5,956 

5,465 

1,5.35 

17 

12,973 

395 

289 

13,657 

.(r) 

42,231 

4,113 

2,5,30 

48,883 

617 

497 

49,997 

Sun.  Edition.. 

(m) 

61,610 

2,567 

2,798 

66,975 

222 

494 

67.601 

Standard  Union 

(r) 

57.846 

44 

101 

57,901 

..  1,013 

209 

59,213 

Sun.  Edition.. 

(m) 

53,776 

38 

84 

53,808 

.  .  1,006 

216 

55,120 

IBuffalo 

Courier  . 

.(b) 

34,584 

7,‘289 

.3,121 

19 

45.013 

338 

.306 

45,957 

Enquirer  . 

.(r) 

31,186 

5.995 

3,095 

5 

40,281 

4‘:o 

437 

41,188 

Total  Dally. . . 

.(e) 

65.770 

13,284 

6,216 

24 

85.294 

..  1,108 

703 

87,145 

Sun.  Edition.. 

(m) 

61,003 

17,980 

36,021 

24 

115,027 

699 

512 

116,238 

Express  . 

.(b) 

31,903 

9,040 

5,288 

36,231 

206 

26 

.36,463 

Sun.  Edition.. 

(m) 

28,549 

12,036 

19,579 

60,164 

233 

464 

60,861 

News  . 

.  (r) 

68.642 

14.556 

10,.398 

1 

03,507 

716 

76.3 

95,076 

Times . 

.(r) 

47.102 

13,428 

7.809 

68.339 

..  1.161 

835 

70.335 

Sun.  Edition.. 

(m) 

40,597 

13,886 

19,716 

74,100 

826 

772 

75,797 

[Corning 

1  Leader  . 

.(r) 

4,430 

3,675 

464 

6 

7,565 

299 

170 

8,034 

[Dunkirk 

Observer  . 

.(r) 

2,964 

376 

53 

4 

.3,397 

37 

130 

3,564 

Elmira 

Star-Gazette  . . . 
Geneva 

.(r) 

11.6'il 

10,099 

on 

23,531 

266 

203 

24,000 

Times  . 

.(r) 

3.010 

3,103 

314 

6,516 

107  165 

144 

7,022 

Glens  Falls 

1  Post-Star  . 

.(b) 

3.117 

3.868 

847 

56 

7,888 

168 

169 

8.225 

(Gloversville 

Herald  . 

.(b) 

3,000 

1,818 

642 

6 

5,466 

1.33 

163 

5,762 

Leader  Repub... 

(r) 

5,439 

402 

277 

1 

6,119 

135 

113 

6,.367 

Hudson 

Register . 

.(r) 

1,472 

706 

206 

2.384 

95 

40 

2,519 

Republican  . .  .  • 

.(b) 

946 

1,244 

148 

i 

2..3.39 

95 

80 

2,514 

Tthaca 

Journal-News  . . 

.(r) 

4.306 

1.869 

610 

4 

6,780 

231 

126 

7,146 

Jamestown 

.(r) 

6.027 

.597 

219 

8 

6,851 

109 

7.3 

7,03.3 

Post  . 

.(b) 

4,897 

3,609 

675 

8 

9,189 

5  178 

1.52 

9,5-24 

I  Krpeman  . (r) 

Loekoort 

1  Union-Sun  and  Jour- 

5.713 

731 

174 

.3 

6.6-20 

2  97 

131 

6,850 

nal  . 

.(r) 

4.460 

2,866 

270 

15 

7,611 

16.3 

.38 

7,812 

Middletown 

Times-Press  . . . 

.(r) 

3,393 

1,928 

41.3 

1 

5,635 

•200  1.59 

101 

6,095 

Mt.  Vernon 

!  Argus  . 

.(r) 

6.315 

645 

94 

14 

7,086 

38 

06 

7.172 

Newburgh 

1  News  &  Journal 

(r) 

7,334 

3.070 

366 

10,679 

80 

86 

10.845 

1  American  . 

.(b) 

227,781 

39,515 

24.414 

130 

291,840 

617 

1,095 

293,552 

1  Sun.  Edition.. 

(m) 

455.26‘2 

158.656 

335,205 

327 

940,450 

..  1,790 

1,311 

952,551 

Call  . 

.(b) 

21,759 

2.020 

5,795  1 

10.3 

30.677 

120 

204 

.31,001 

Sun.  Edition.. 

(m) 

14.365 

1 .390 

4,741 

4 

20,500 

1.36 

200 

20.836 

1  Commercial . (b) 

1  Globe  &  Commercial 

Total  Net  Paid- 

-10,421 

667 

10,988 

137 

28$ 

11,413 

Advertiser  . 

.(r) 

163,645 

12,333 

3.214 

179,102 

139 

940 

180,280 

Journal  . 

.(r) 

561,041 

90.028 

61,703 

6 

712,778 

55 

1,352 

714,185 

Mall  . 

.(r) 

14.5,422 

8,361 

3,505 

157.288 

428 

366 

158,082 

News . .  ■ 

.(b) 

111.121 

6,8.36 

4,376 

122.333 

421 

585 

123,339 

News  Recorfi. . . 

.(b) 

Total 

Net  Pah 

—5,775  2,490 

8,265 

800 

308 

9,373 

Post . 

.(r) 

28,981 

1.266 

3.571 

33,818 

148 

1.042 

35.008 

Sun  . (<•> 

1  Sun  and  New  York 

183,354 

15,920 

7,061 

205,335 

95 

1,024 

206,454 

1  Henld  . . . . 

.(b) 

118,523 

46,371 

46.426 

211..320 

108 

592 

212,020 

Sun.  Edition.,  (m)  137,596  36,655  69,745 

(The  figures  cover  period  from  2/1/20  to  3/31/20.) 

23.3,906 

95 

307 

2.34,398 

For  Explanation  of  Key  Letters  See  Note  on  Pa^e  XXII. 
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Key 

Tstzl 

Tetal 

Tstal 

Bsik 

Tstal 
Net  ral4 

Tstal  Arrtara 
Scrvlcs  Cssl« 

Total 

Dlitrl- 

City  anS  Pasw 

Uttw 

City 

Siksrkas 

Cofstry 

Sal* 

lac.  Bilk 

aa4  Uspali 

kstion 

Telegram . 

..(r) 

113,717 

13,361 

6,630 

133,608 

1,381 

133,899 

Sun.  Edition* 

.  (m) 

103,335 

30,447 

13,631 

136,313 

1,178 

137,491 

Times . 

..(b) 

303,638 

56,578 

68,060 

337,375 

883 

060 

830,118 

Sun.  Edition. 

.  (m) 

336,408 

60,516 

303,605 

315 

409,034 

017 

1,051 

501,893 

Tribune  . 

,.(b) 

60,737 

35,076 

34,540 

130,343 

784 

1,011 

131,088 

Sun.  Edition. 

.  (m) 

58,809 

30,077 

34,985 

114,861 

548 

454 

115.863 

Niagara  Falls 

Gazette . (r) 

North  Tonawanda 

0,684 

3,845 

351 

37 

13,007 

150 

175 

13,333 

News . . 

..(r) 

3,180 

83 

3,371 

43 

136 

3.440 

Ogdensburg 

Republican-J  rnl 

(b) 

1,093 

3,031 

516 

4 

3,634 

133 

45 

3.803 

Glean 

Herald  . . 

..(r) 

3,031 

031 

380 

3,341 

111 

118 

74 

3.639 

Poughkeepsie 

Star  &  Ent’prlse  (r) 

7,413 

3,363 

335 

10,111 

71 

50 

188 

10.373 

Rochester 

Democrat  &  Chronl- 

cle  . 

.(b) 

38,013 

31,085 

8,073 

58,970 

86 

181 

50,187 

Sun.  Edition. 

.  (m) 

53,064 

13,361 

1,547 

65,073 

03 

137 

66,191 

Herald  . 

.(b) 

13,478 

10,011 

3,700 

37,388 

446 

481 

38,315 

Sun.  Edition,  c 
Times-Union  & 

.  (m) 
Ad- 

15,588 

3,685 

673 

10,046 

381 

570 

30,906 

vertiser  . . . . 

..(r) 

50,075 

13,004 

3,378 

64,547 

38 

310 

414 

65.109 

Schenectady 

Gazette . 

..(b) 

16,633 

3,076 

1,310 

0 

30,038 

300 

411 

31,639 

Union-Star . 

..(r) 

11,478 

1,766 

1,633 

14,867 

303 

100 

15.434 

Staten  Island 

Advance  . 

..(r) 

4,035 

14 

84 

4,073 

03 

150 

5.315 

Syracuse 

Herald  . 

.(r) 

34,571 

13,333 

6,086 

43380 

346 

881 

44,457 

Sun.  Edition.. 

,  (m) 

38,056 

16,048 

10,373 

65,176 

143 

801 

65,700 

Journal . 

.(r) 

33,035 

13,333 

0,007 

45,065 

848 

.413 

45,735 

Post-Stanterd  . 
Sun.  Edition.. 

.(d) 

18,843 

14,374 

16,805 

50,011 

345 

480 

50,745 

(m) 

16,003 

10,315 

31,584 

47,803 

657 

363 

48.812 

Troy 

Record . 

.(b) 

8,361 

1,064 

1,051 

3 

5,370 

175 

800 

5,944 

Record  . 

.(r) 

11,078 

3,833 

3,856 

16 

17,778 

171 

448 

18,397 

Total  Daily. . . 

.(e) 

14,334 

4,807 

3,007 

10 

33,157 

346 

838 

34.341 

Utica 

Herald-Dispatch 

(r) 

10,806 

8,310 

801 

10,036 

03 

350 

101 

30,568 

Observer  . 

.(r) 

0,350 

5,883 

1,307 

5 

16,353 

161 

363 

308 

16,085 

Press  . 

.(b) 

0,305 

0,076 

3,358 

30 

30,750 

306 

475 

385 

81.735 

Watertown 

Times  . 

.(r) 

5.377 

6.356  3,018 

NORTH  CAROUNA 

14,751 

15 

310 

347 

15,333 

Asheville 

Citizen  . 

.(b) 

4,047 

5,038 

3,114 

4 

13,098 

385 

317 

13,600 

Sun.  Edition.. 

(m) 

5,503 

3,778 

1,678 

11 

10,059 

406 

187 

10,653 

Times  . 

.(r) 

3,763 

4,300 

040 

4 

8,014 

56 

75 

8,145 

Sun.  Edition.. 

(m) 

3,530 

3,536 

767 

306 

6,130 

49 

75 

6.263 

Charlotte 

News . 

.(r) 

6,035 

4,305 

410 

10,730 

110 

353 

11,103 

Sun.  Edition.. 

(m) 

5,433 

4,110 

401 

0,043 

104 

340 

10,393 

Observer . 

.(b) 

4,383 

10,554 

3,330 

18,165 

333 

85 

18,483 

Sun.  Edition.. 

(m) 

4,710 

11,607 

3,841 

30,158 

313 

78 

30.442 

Durham 

Herald  . 

.(b) 

4,601 

1,307 

5,008 

78 

165 

6,341 

Sun.  Edition.. 

(m) 

4,744 

016 

5,660 

77 

188 

5.935 

Greensboro 

News . 

.(b) 

4,377 

5,160 

6,661 

16 

16,114 

175 

351 

16,540 

Sun.  Edition.. 

(m) 

5.845 

6,511 

0,617 

16 

31,089 

176 

333 

32.407 

Raleigh 

News  &  Observer  (b) 

3,300 

7,903 

13,633 

5 

33,010 

103 

348 

24,370 

Sun.  Edition.. 

(m) 

4,040 

8,177 

13,537 

77 

35,831 

103 

381 

86,315 

Times  . 

.(r) 

3,750 

3,384 

1,346 

7 

6,306 

36 

370 

6.602 

Wilmington 

Dispatch  . 

.(r) 

3,300 

690 

716 

3,805 

48 

94 

3,947 

Sun.  Edition.. 

(m) 

1,950 

668 

653 

3,370 

115 

90 

3.475 

Winston-Salem 

Journal  . 

3,180 

3,163 

609 

5,960 

85 

334 

6,369 

Sun.  Edition.. 

"(m) 

3,748 

3,318 

631 

15 

6,613 

110 

563 

7,984 

Twin  City  S*ntin*l(r) 

6,943 

1,399  607  156 

NORTH  DAKOTA 

9,105 

135 

163 

9,403 

Bismarck 

Tribune . 

.(r) 

1,375 

1,363 

1,403 

4,141 

49 

100 

4,399 

Courier-News  . . 

.(d) 

3,676 

3,933 

6,850 

13 

18,473 

177 

181 

13,830 

Sun.  Edition.. 

(m) 

3,859 

4,075 

6,065 

53 

14,051 

183 

330 

15,363 

Forum . 

.(r) 

5,106 

3,076 

4,401 

13 

13,406 

160 

184 

12,840 

Grand  Forks 

American . (r) 

Herald  . <d) 

Herald . (r) 

Total  Dally.... (1) 
Sun.  Edition.,  (m) 


Akron 

Beacon  Journal.,  (r) 

Times  . (f) 

Sun.  Edition.. (m) 
Alliance 

Review  &  Leader  (r) 
Ashtabula 

Star  &  Beacon... (r) 
Athens 

Messenger . (r) 

Bowling  Green 

Sentinel-Tribune  (r) 
Cambridge 

Jeffersonian  . (r) 

Canton 

Repository . (t) 

Sat.  Edition. . .  (y) 
Sun.  Editlon..(m) 
Cincinnati 

Tlmes-Star  . (r) 

Cleveland 

Iron  Trade  &  Metal 
Mkt.  Report  (t) 

News . (r) 

Sun.  News  Leader 
Plain  Dealer  . . .  (b) 
Sun.  Edition.,  (m) 
Coshocton 

Tribune  and  Tlmes- 

Age  . (y) 

Sun.  Edition.. (m) 
Dayton 

Herald  . (r) 

Journal  . (b) 

Sun.  Edttlon..(m) 

News  . (r) 

Sun.  Edition.,  (m) 
Delaware 

Gasette  . (r) 

Bast  Liverpool 

Review  . (r) 

Tribune  . (b) 

Total  Dally...  (e) 
(The  Review  and 


3  7,715 

3  10,304 

4  5,655 

7  15,850 

30  11,369 


9  34,674 

7  10,853 

53  33,365 


16  111  364 

186  81 
. .  166  76 

353  157 

, .  344  86 


97,587  16,371  80,486  . .  144,444 

84,073  37,305  61,050  173,418 

100,967  38,753  44,378  174,007 

133,058  35,533  60,087  ..  338,577 


3,783  3,685 

3,676  3,605 


533  15  6,005 

536  . .  5,807 

300  180  37,300 

1,061  105  34,309 

3,035  165  33,551 

1,073  135  36,731 

1,571  160  30,878 


4,346  1,473  366  . .  5,085 

3,336  3,009  533  0  5,787 

6,483  4,483  709  0  11,773 

Tribune  were  consolidated  about  January  1, 
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Kay 

ratal 

ratal 

ratal 

Balk 

raui 

Nat  Paid 

ratal  Airean 
Saralea  Caplaa 

ratal  J 

Diitri-  = 

City  Ml  Panr 

Lattw 

City 

Sakarkan 

Caintry  Sale 

iac.  Balk 

an*  Unpal* 

kation  g 

Elyria 

Chron.-Telegram  (r) 

4,126 

1,672 

271 

7 

6,076 

149 

246 

6,471  i 

Findlay 

Repubiican  . . . 

..(b) 

3,376 

2,827 

496 

7 

6,706 

110 

117 

6,932  5 

Fremont 

News  . . 

..(r) 

2,981 

601 

94 

3,676 

8  26 

59 

3,768  ^ 

Hamiiton 

Journai . 

..(r) 

6,057 

1,863 

109 

8 

8,127 

18  343 

206 

8,694  L 

Lima 

Neva  . 

..(r) 

3,907 

1.699 

577 

6,036 

261  127 

137 

6,678  I 

News  &  Times-Dem- 
ocrat  . (r) 

7,984 

3,544 

203 

11,731 

81 

266 

12,077  1 

Sun.  Edition. 

.  (m) 

7,600 

4,157 

203 

11,060 

82 

263 

12,295  = 

(On  6/1/20 

the  News  and 

Tlmes-Democrat 

were  consolidated.  The  net 

paid 

clrcula-  = 

tion  flgures  of  each 

paper 

on  4/1/20 

were: 

News, 

as  shown 

above;  Tlmea-Democrat,  = 

8  919.) 

Repub'n-Qazette  (d)  4,087 

Sun.  Edition.,  (m)  4,062 

Lorain 

Times-Herald  ...(r)  5,650 

Mansfleld 

News  . (r)  7,102 

Sun.  Edition.,  (m)  6,584 

Marietta 

Times  . (r)  2,879 

Marion 

Star  . (r)  6,60.7 

Martin’s  Ferry 

Times  . (r)  3,520 

Massilinn 

Independent  . . . .  (r)  4,610 

Middletown 

News  Signal . (r)  3,470 

Mt.  Vernon 

Republican-News  (r)  1,869 

Newark 

Advocate  . (r)  3,654 

Portsmouth 

Times  . (r)  7,061 

Sun.  Edition.. 4m)  5,825 

Salem 

News  . (r)  2,293 

Sandusky 

ReKister . (d)  1,961 

Sun.  Edition.,  (m)  2.721 

Star-Journal  . . . .  (r)  5,070 

Sprlntr  field 

News  . (r)  13,169 

Sun.  Edition.,  (m)  11,247 

Sun  . (b)  7,244 

Sun.  Edition.,  (m)  6,950 

Tiffin  a 

Advertiser . (r)  2,069 

Urbana 

Democrat  . (r)  1,640 

Wooster 

Record  . (r)  .... 

Xenia 

Gazette  . (r)  2,079 

Republican  . (b)  .... 

Total  Dally _ (e)  2.079 

Toungrstown 

^eleKram  . (r)  13,525 

Vindicator  . (r)  17,604 

Sun.  Edition. .  (m)  17,450 

Zanesville 

Signal  . (r)  4,415 

Times  Recorder. .  (b)  7,721 

Total  Dally _ (e)  12,136 

Bartlesville 

Examiner  . (d)  1,909 

Sun.  Edition. .  (m)  1,984 

McAlester 

News  Capital - (r)  1,72! 

Muskogee 

Phoenix  . (b)  6,036 

Sun.  Edition.,  (m)  6.412 

Tlmes-Democrat  (r)  5,711 

Oklahoma  City 

Oklahoman  . (b)  13,466 

Sun.  Edition.,  (m)  19,598 

Times  . (r)  15,916 

Tulsa 


11  11,834 

8  8,659 


100  101 
104  89 


175  104  10,878 


130  168  10,529 


63  200  176 


10  200 
22  162 


43  05 

43  111 


170  232  15,008 

80  ISO  13,158 

213  457  11,900 

218  352  10,674 


3,291 

3,680  101 


4,415  .3.691 

7.721  11,625 


15,316  1,026 

OKLAHOMA 


5.201  3,713  1 

5,190  3,829  23 

3,312  2,982 


45  176 

83 


280  365  22,657 

361  221  25,222 

332  218  24,468 


130  113  20.431 
277  166  28,911 


14  146 

14  152 


49  383 

63  644 


14  957 

14  1.546 

.  .  1,010 


Tribune  . 

.(r) 

12,518 

3,468 

4,186 

2 

20.174 

162 

439 

20,765 

Sun.  Edition. . 

(m) 

11. .332 

3,474 

4,639 

25 

19,370 

112 

442 

19,924 

World  . 

.(b) 

12.456 

5,081 

7,646 

11 

25,194 

22 

71 

265 

26,5.52 

Sun.  Edition.. 

(m) 

12,822 

4,545 

7.553 

ORFAION 

118 

25,038 

22 

74 

326 

25,460 

B^nd 

Bulletin  . 

.(r) 

722 

92 

46 

860 

10 

10 

880 

Eugene 

Guard  . 

.(r) 

1,428 

1..365 

.500 

.3,293 

207 

86 

175 

3,761 

Register . 

.(d) 

1,756 

2,068 

687 

4,511 

268 

84 

78 

4,941 

Sun.  Edition . . 

(m) 

1,771 

2,004 

765 

4,630 

270 

84 

78 

5,062 

Pendleton 

East  Oregonian. 

.(r) 

1,560 

823 

261 

40 

2,603 

123 

63 

92 

2,961 

Portland 

News  . 

.(r) 

22.903 

2,766 

1,764 

29 

27,462 

78 

115 

27,655 

Oregon  Journal 

.(r) 

.35,174 

0,089 

19,268 

63,531 

650 

859 

65,040 

Sun.  Edition. 

(m) 

36,27.3 

9,807 

24,640 

70,720 

678 

750 

72,148 

Oregonian  .... 

.(b) 

.35,045 

10,566 

30,779 

76,300 

657 

490 

77,537 

Sun.  Edition. 

(m) 

47.446 

11,369 

36,149 

04,064 

834 

607 

96,405 

Telegram . 

.(r) 

30.009 

0,953 

17,048 

10 

67,020 

323 

708 

58,051 

Salem 

Capital  Journal 

.(r) 

3,094 

1,5.36 

398 

33 

5,061 

66 

132 

5,259 

The  Dalles 

Chronicle  .... 

.(r) 

1,182 

180 

84 

1,446 

68 

43 

106 

1,653 

PENNSYLVANIA 


Allentown 

Call  . (b)  10.008  12,394  995 


Item  . (r)  2,987  848  42 

Total  Dally....  (e)  12,996  13,242  1,037 

(On  4  1 '20  the  Call  absorbed  the  Herald.) 
Altoona 


42  242 

1,037  245 


677  291  202 

68  169  256 

645  460  648 


Mirror  . 

.(r) 

14,090 

6,488 

2,048 

48 

22,674 

247 

01 

23,012 

Beaver 

Times  . 

(r) 

768 

2,892 

126 

8,786 

79 

124 

3,089 

Chester 

Republican  . . . . 

.(b) 

2,357 

551 

28 

3 

2,9.30 

72 

1.37 

3,148 

Times  . 

.(r) 

9,295 

2,671 

355 

0 

12,330 

160 

305 

12,804 

Total  Dally.. 

.(e) 

11,662 

3,222 

383 

12 

15,260 

241 

442 

16,062 

Connellavllle 

Courier . 

.(r) 

2,895 

2,687 

845 

6,427 

50 

245 

56 

6,778 

Easton 

Express  &  Argus  (r) 

7.106 

3,461 

441 

10 

11,018 

30 

221 

43 

11,312 

Erie 

Dispatch  . 

.(b) 

6,093 

1,814 

.342 

9,149 

243 

240 

9,632 

Sun.  Edition. 

(m) 

11,048 

2.248 

523 

13,810 

255 

243 

14,317 

Herald  . 

.(r) 

6,348 

1.264 

217 

7,829 

201 

250 

511 

8,791 

Sun.  Edition. 

(m) 

8,106 

1,009 

117 

9,322 

201 

218 

518 

10,259 

Times  . 

.(r) 

10,687 

7,260 

1,338 

28,194 

120 

112 

28.426 

Harrisburg 

News . 

.(p) 

10.057 

8,547 

4.734 

60 

2.3.407 

248 

254 

23.909 

Patriot  . 

.(b) 

9.197 

7,449 

3,100 

102 

19,848 

285 

203 

20,3.36 

Total  Dally.. 

.(e) 

19.254 

15.996 

7,834 

171 

43.256 

633 

457 

44,245 

Telegraph  . (r)  12,224  11,082  7.402  84  30,742 

For  Explanation  of  Key  Letters  See  Note  on 

Page 

22 

XXII. 

621 

31,385 

Sound  Selection 


Advertising  as  an  investment  is  profitable 
in  proportion  to  its  degree  of  safety ;  the 
stability  of  the  territory,  the  soundness 
of  the  medium. 

Under  present  merchandising  conditions, 
how  extremely  important  it  is  to  “play 
safe” ! 

The  selection  of  a  city  like  Erie,  Pa.,  in¬ 
sures  a  calculated  future.  You  know  that 
it  is  wholly  a  manufacturing  city  and  that 
its  manufactures  are  so  diversified  that 
there  is  scant  likelihood  of  abnormal  de¬ 
pression.  There  can  be  neither  excessive 
labor  supply  nor  alarming  shortage.  The 
wage  scale  is  high  but  not  inflated.  The 
population  is  a  substantial,  home-owning 
class. 

The  Erie  market  (city  102,093,  suburbs, 
35  mile  radius  52,000)  offers  a  popula¬ 
tion  unit  of  154,093 — large  enough  to  be 
attractive. 

This  situation  is  further  stamped  as  a 
sound  investment  through  the  economical 
selling  cost  of  one  dominating  home 
newspaper : — 


Erie  Daily  Times 

(A.  B.  C.  Member) 

Paid  Circulation,  28,673 

Average  for  June  1920 

Line  Rate  7c  flat.  Evenings  except  Sunday 

Consider  this :  there  are  in  Erie  20,418 
families.  The  Times’  city  paid  circula- 
'  tion,  June,  1920,  was  20,490.  In  subur¬ 
ban  Erie,  35  miles  radius,  there  are 
10,400  families.  The  Times’  suburban 
paid  circulation,  June,  1920  was  7,001. 

The  Erie  Daily  Times,  established  32 
years  ago  in  1888,  has  shown  a  con¬ 
stancy  in  editorial  and  business  depart¬ 
ments.  The  Times  has  about  50%  more 
than  the  combined  paid  circulation  of  its 
two  daily  competitors  and  about  treble 
the  circulation  of  either. 

Doesn’t  this  reasoning  sound  logical  to 
you?  The  Erie  market  is  a  sound  selec¬ 
tion  and  as  such  stands  out  nationally. 

May  we  give  you  further  information? 


The  Erie  Daily  Times  for  EVERY  National  Advertiser 


Representatives 

E.  Katz  Special  Advertising  Agency 


Chicago 
Kansas  City 


Established  1888 


New  York 


Atlanta 
San  Francisco 


iiiiiiiiitiiiinniiinimiiiiiiiniiiiiiiiiinn:iiiiiiiiiiiiiiiiiiiiHii!n!iiiiii!!iii)iiii!tiniiiii!iiiiinii!iiiiiiiiiiiiiiiiiiiiiiii!iiiiiiiiiiiiiiii!iiiiniiiiN!r  . . . 
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Editor  &  Publisher  for  July  17,  1920 


Rhode  Island — 
the  Proving  Ground 

If  You  Want  to  Know 

Whether  your  sales  ammunition  is  good — 
whether  you  need  a  single  shot  or  a  broad¬ 
side — the  kind  of  copy  that  will  appeal  to 
people  in  every  walk  of  life — 

Try  It  Out  in  Rhode  Island 

You  can  cover  this  prosperous  State  by 
using  Rhode  Island’s  two  great  and  in¬ 
fluential  newspapers — 

The  Providence  Journal 

DAILY  AND  SUNDAY 

The  Evening  Bulletin 

2I2C  a  line  week  days  and  12c  a  line 
Sundays  buys  their  combined 
circulation 

The  Rhode  Island  market  is  a  field  of  strong  concentra¬ 
tion.  It  is  the  most  densely  populated  State  in  America. 
The  compact  area,  diversified  industries,  well-paid  wage 
earners  and  ample  transportation  facilities  make  it  the 
logical  target  for  intensive  sales  campaigns. 

Real  Action?  You  Get  It  in 
Rhode  Island 


The  Providence  Journal  Co. 

CHAS.  H.  EDDY  CO.,  Representatives 
New  York  Boston  Chicago 


Key 

Total 

Total 

Total 

Balk 

TobI 

Net  Pali 

TobI  Arreart 
Service  Coinea 

TobI 

Distri- 

City  an4  Paper 

Letter 

City 

Sakorban 

Coantry 

Sale 

inc.  Bulk 

and  Unpaid 

bution 

Lancaster 

IntelliKencer  ... 

.(r) 

6.447 

5,636 

183 

12,266 

481 

131 

12.878 

News-Journal . .  . 

(b) 

8.418 

361 

11,541 

. .  •  405 

95 

12.041 

Total  Daily... 

.(e) 

14.054 

544 

23,807 

886 

836 

84,010 

Meadville 

Repubiean  . 

.(r) 

8,171 

1 

10 

8,101 

8 

80 

3,388 

Trib.-Kepubliean 

(b) 

1,644 

3,801 

384 

5,310 

75 

00 

5,484 

Total  Daily... 

.(e) 

3,815 

3,808 

403 

7,510 

83 

170 

7,773 

Mt.  Carmel 

Item  . 

.  (r) 

8,303 

1,137 

107 

56 

3,613 

39 

105 

3,757 

New'  Castle  / 

News  . 

.  (r) 

9,302 

2.584 

900 

13 

12.798 

158 

124 

13.080 

Times  . 

.  (r) 

5.067 

8,1.57 

160 

10 

8,304 

90 

153 

8.537 

Oil  City 

Derrick  . 

.(b) 

3,343 

1,105 

1.560 

8 

6,010 

233  170 

160 

6,580 

I’hiiadelphia 

Intluirer  . 

.(b) 

188.646 

28.937 

33.314 

184.897 

510 

550 

185,057 

Sun.  L.iition. 

(in) 

234.050 

67.820 

62.259 

364.129 

641 

423 

365,103 

North  American 

(b) 

47,133 

38,614 

70.031 

139.768 

887 

819 

141,474 

Sun.  Kilition. 

(m) 

53,114 

27.609 

104.774 

184,407 

..  1,.544 

1,250 

187,301 

.(b) 

13,736 

4. .580 

12.039 

19 

30,364 

353 

1,165 

30.881 

Sun.  Kdition. 

(Ill) 

35.467 

15..584 

47.770 

08,881 

614 

1,063 

100.49K 

l*ublic  LetlKer. 

.(b) 

46,033 

18,103 

17,150 

81.385 

484 

690 

83,550 

Public  Ledger. 

.  (r) 

04.784 

13.997 

6.881 

11.5,(i63 

..  1,110 

1,185 

117,06(i 

Totai  Daiiy. . 

.(e) 

140.817 

32.190 

34,040 

197.047 

.  .  1,603 

1,875 

200,.V>.7 

Sun.  Kdition. 

(m) 

61,343 

22.897 

27,786 

1 1 1 .085 

481 

8.53 

113,258 

HeCtUtl  . 

.(b) 

51.891 

27.180 

28.408 

107.479 

431 

516 

108.456 

Sun.  Ktlition.. 

(m) 

71.173 

30.074 

87,363 

188.610 

630 

857 

130,097 

Pittsburgh 

I'hnmicie  Teiegr. 

(r) 

51,874 

87,380 

13,387 

08,4.50 

. .  1,603 

218 

04,264 

Dispatch  . 

.(b) 

33.315 

10,081 

38,030 

.55,416 

536 

351 

56,303 

Sun.  Ktlition.. 

(m) 

23.079 

1 3.453 

37,784 

64,316 

658 

897 

65,271 

tlazette  Times. 

.  (b) 

33.435 

1 7.965 

33.181 

84,.581 

992 

99 

85,672 

Sun.  Kdition .  . 

(m) 

29.885 

20.480 

35.085 

85.450 

..  1.403 

96 

86,949 

Po.st  . 

.(b) 

31.086 

14,306 

19.0‘.;9 

64.321 

637 

365 

65.333 

Sun.  Iklition.. 

(m) 

41,690 

31,643 

37.016 

110,348 

753 

304 

111,495 

Press  . 

..(r) 

81,556 

83,483 

8,298 

1 12,277 

..  1,613 

304 

114.283 

Sun.  Ktlition.. 

(m) 

74.178 

24.(M>3 

33,388 

130.509 

.  .  L544 

531 

133.611 

Sun  . 

.  (r) 

36,773 

83,044 

13,884 

72.100 

.  .  030 

358 

73,388 

Pottstown 

News  . 

.(b) 

3,393 

3,678 

485 

1 

6,551 

7  75 

65 

6,608 

Pott.'tville 

Republican  . 

.(r) 

4,410 

4..599 

2,048 

11.057 

114 

122 

11.293 

UeadlnK 

Kagle  . 

.(r) 

1.5.567 

14,804 

1,8.54 

4 

31,710 

340  .532 

608 

33,003 

Sun.  Kdition.. 

(m) 

13,353 

6,017 

685 

43 

81,037 

40  338 

511 

83,830 

News-Times  .  .  . . 

.(b) 

5.143 

1.068 

848 

6,4.50 

247 

407 

7,203 

Herald-Telegram  (r) 

8,485 

8.087 

4.54 

11.036 

153 

847 

11,486 

Total  Daily.. 

.(e) 

13,628 

3,153 

703 

17,485 

400 

744 

18.630 

(On  3  1  20  the  Heraltl  and  Telegram  were  consolidated,  therefore  the  Herald-Tele- 
Kiam  rtRures  cover  but  the  month  of  March)  ♦ 


Scranton 


Republican  .... 

<b) 

10,793 

13,873 

3,318 

861 

88,844  1 

,166 

893 

274 

30,577 

Times  . 

(r) 

22,393 

10,018 

1,699 

1 

35,91 1 

115 

738 

386 

36,250 

Sharon 

Herald  . 

.  (r) 

3.021 

1,813 

287 

29 

4,5.50 

23 

183 

40 

4,735 

Telejfraph  . 

.  (r) 

3,4.52 

8,616 

847 

3 

5,318 

32 

122 

114 

5..586 

Titusville 

Heraltl  . 

(b) 

1.875 

2,883 

634 

4,791 

140 

598 

5.029 

Warren 

Times  . 

.(r) 

3,308 

1,179 

459 

7 

3,953 

4.37 

74 

119 

4..583 

Washington 

Observer  . 

(b) 

1,610 

7,596 

584 

4 

9,794 

32 

186 

221 

10,173 

Reporter . 

.  (r) 

3,813 

101 

287 

4.201 

4.3 

139 

79 

4,462 

Total  Dally... 

(e) 

5,423 

7,697 

871 

4 

13,995 

75 

265 

300 

14.635 

Wilkes-Barre 

Record  . 

(b) 

7,3.39 

8,8.59 

1,334 

1 7..528 

780 

229 

18,471 

Times  Leader  . . 

.(r) 

6,778 

9,673 

7.59 

17,810 

8.30 

295 

17.735 

Williamsport 

Sun  . 

.(r) 

10,015 

5,598  730  11 

RHODE  ISL.4ND 

16,348 

56 

18 

848 

16,670 

Pawtucket 

Times  . 

.  (r) 

17,517 

5,406 

444 

2 

83,.369 

851 

134 

2.3.754 

Providence 

Bulletin  . 

.(r) 

35,358 

15.863 

3,396 

16 

.54,632 

411 

4.34 

6.5,477 

Journal  . 

.(b) 

14,180 

11,107 

3,011 

12 

88,310 

868 

370 

88,948 

Sun.  Edition.. 

(m) 

85,481 

17,840 

3,888 

2.5 

46.834 

.327 

337 

46,898 

News  . 

.(r) 

11,007 

5.310 

748 

49 

17.908 

297 

238 

18,437 

Tribune  . 

.(r) 

18,6.50 

7..39] 

679 

9 

26,729 

64 

126 

86,919 

Sun.  Edition .  . 

(m) 

8,446 

5,077 

841 

28 

1.3,786 

.39 

49 

1.3.874 

Westerly 

Sun  . 

.(t) 

3.493 

1,703 

238 

4,423 

59 

1.55 

4,6.37 

Sun.  Evening. 

(m) 

8,439 

1,886 

285 

4,480 

60 

161 

4.701 

Woonsocket 

Call  &  Reporter 

.(r) 

7.189 

5.164  369 

SOI  TH  CAROMN.V 

13,668 

114 

64' 

18,840 

Charleston 

American . 

.(b) 

3,985 

662 

1,875 

40 

6.562 

9ft 

623 

7,284 

Sun.  Kdition..  (m)  6.S74 

(Fijfures  takt^n  from  audit 

666  1.606  1B8  9,304 

for  period  ending  9/30'19) 

103 

633 

10,040 

News  &  Courier 

.(b) 

3.080 

3.901 

3,011 

9,998 

149 

193 

10,334 

Sun.  Kdition. 

(m) 

4.461 

3..587 

2,781 

10,769 

818 

268 

11,849 

Post  . 

.(r) 

8.101 

2.883 

.387 

8 

11,313 

851 

331 

251 

12.136 

Columbia 

Record  . 

.(r) 

6.084 

3,894 

3..52H 

13.906 

179 

2.37 

13..322 

.Sun.  Edition. 

(m) 

5.638 

3,1.59 

4.136 

io 

13,937 

190 

187 

13,314 

State  . 

(b) 

4.148 

4,804 

12.713 

II 

21,676 

809 

881 

22,106 

Sun.  Edition. 

(m) 

4,708 

3,860 

13,.569 

22,137 

809 

889 

22.575 

Greenville 

News . 

.(b) 

3.289 

5.076 

1,140 

3 

0..508 

199 

4.3.3 

10,140 

Sun.  Edition. 

(m) 

4.01 1 

3,375 

1,865 

290 

8.941 

199 

.393 

9,533 

Piedmont . 

.(r) 

4,454 

2,093 

194 

6,740 

1.36 

856 

7.132 

Spartanburg 

Herald  . 

.(d) 

1.302 

2,935 

166 

13 

4.416 

48 

100 

4,564 

Journal  . 

(r) 

3.804 

659 

26 

2 

2,891 

47 

96 

3,034 

Total  Dally. . . 

..(1) 

3,.506 

3  .594 

192 

15 

7.307 

95 

106 

7,.508 

Sun.  Edition,  .(m)  1.846  3,237 

(Herald  figures  6  mos.  statement  9 

SOI 

167  12 

30/19) 

TH  DAKOTA 

5.2C2 

49 

100 

5,411 

Aberdeen 

American  . 

.(d) 

911 

1,951 

1,716 

4..578 

94 

98 

4,770 

News  . 

.(r) 

2.343 

1..544 

784 

4,611 

92 

70 

4,773 

Total  Daily... 

.(1) 

3.854 

3,495 

3.440 

9,189 

186 

168 

9.e543 

Sun.  Edition. 

(m) 

1.378 

1,887 

1,713 

4.978 

114 

108 

5.194 

Mitchell 

Republican  . .  . . 

.(d) 

53 

2.047 

.531 

8.621 

41 

48 

2.710 

Republican  . . . . 

.(r) 

1,648 

665 

3.31 

2 

8.646 

87 

65 

2.798 

Total  Dally... 

.(1) 

1.701 

8,712 

852 

2 

5.867 

128 

11.3 

5..508 

Sun.  Kdition. 

(m) 

1,646 

2,780 

874 

5,300 

127 

86 

5.513 

Sioux  Falls 

Argus-T>eader  . 

.(r) 

6,046 

6,8.54 

4,498 

29 

16.7.37 

46 

108 

.346 

17.237 

Press  . 

.(d) 

8,385 

.5,.575 

8.835 

7 

10,743 

.367 

39 

399 

11,517 

Sun.  Edition. 

(m) 

4,110 

5,564  2.761 

TENNESSEE 

18,435 

.367 

41 

408 

13:341 

Chattanooga 

News  . 

.  (r) 

12.150 

3.290 

1.880 

17,260 

896 

319 

17.875 

Times  . 

.  (b) 

15.413 

5.707 

3,480 

84,600 

184 

61 

24.845 

Sun.  Edition. 

(m) 

16.683 

4,706 

1,760 

2.3,148 

878 

48 

23.474 

Knoxville 

Journal  &  Trib. 

(b) 

8..540 

7,898 

.3,037 

19.475 

143 

180 

19,798 

Sun.  Edition. 

(m) 

13.311 

4.985 

3,030 

20.2.30 

134 

17.3 

20,537 

Sentinel  . 

.  (r) 

13,873 

7,068 

1,005 

80.949 

389 

346 

21.675 

Memphis 

Comm’l  Appeal 

(b) 

25.361 

14.490 

41.348 

81,19.3 

614 

808 

82.615 

Sun.  Edition. 

(m) 

40.688 

17,513 

58.888 

116,423 

743 

808 

II7.974 

New’s  Scimitar. 

(r) 

17.860 

18.815 

15.369 

287 

45,7.31 

299 

897 

46,387 

For  Explanation  of  Key 

Letters  See 

Note  on 

Page 

XXII 
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ToUl 

Total  Arrean 

Total 

Koy 

To.al 

Total 

Total 

Built 

Nti  raid 

Se.y.ce  Cou.n 

Distri- 

city  and  Paper 

Utter 

City 

SuLuri.an 

Cca..a'y 

Inc.  Bulk 

and  Un.ald 

bution 

NaisiiviHe 

Banner  . 

.  (r) 

lU.ltOU 

18,747 

3,570 

57 

41,689 

687 

528 

42.904 

Sun.  Edition. 

(m) 

IH.OHO 

30,74.1 

4.443 

•  6 

43,274 

648 

640 

44.oo3 

Tennesseean  . . 

.  (b) 

1 

11,483 

4,135 

36,446 

3<M) 

576 

30,33.5 

Tennesseean  . . 

.(r) 

P4p!>07 

3,073 

700 

15,680 

166 

5«k.j 

16..y-«5 

Total  Daily.. 

.(e) 

26,;3« 

1 3,555 

4,835 

45,1*36 

360  1 

.084 

40.5  dO 

Sun.  Edition. 

Auatin 

(m) 

I4.U41 

■  9,456 

4,070 

TEX.VS 

29,473 

200 

577 

30,250 

American  . 

.(b) 

2,967 

1,755 

4,722 

47 

102 

4,871 

iSun.  Edition.. 

(in) 

4,»IH 

2,218 

6.536 

61 

174 

G.d71 

Enterprise  . 

.  (b) 

6.3*33 

5,456 

7,380 

]8.6.'>6 

40 

168 

16.167 

Sun.  hidition. 

(m) 

6.648 

6.700 

10,004 

33,653 

40 

371 

33,963 

Journal  . 

•  (r) 

4.638 

3,108 

558 

7,304 

113 

216 

7.633 

Sun.  Edition. 

(m) 

3.960 

1,991 

613 

6.563 

66 

166 

6.858 

Ctu  pus  Christ! 

Caller  . 

.(b) 

1,100 

408 

1.447 

2,9.55 

40 

256 

3,257 

Sun.  Edition. 

(m) 

1,279 

409 

1,588 

30 

3,396 

51 

240 

3,507 

1  alias 

Journal  . 

.  (r) 

16.0iS4 

4.847 

13,308 

13 

34,222 

131 

413 

34,766 

:CewR  . 

•  (b) 

1 3.866 

5,055 

40,254 

2 

.56,310 

530 

•51*3 

60.242 

Sun.  Edition. 

(m) 

25,146 

8,064 

.59,274 

6 

92,793 

.507 

.522 

63,883 

El  I'aso 

Herald  . 

.  (r) 

10..567 

12,128 

3,030 

15 

25,770 

168 

197 

26,135 

Times  . 

.(b) 

6.614 

5,971 

466 

0 

1 3,060 

75 

289 

13,424 

Sun.  Eilitlon. 

(m) 

9.599 

6.651 

530 

2 

16,782 

74 

299 

17,155 

j  nrt  Worth 

‘ord  . 

.  (b) 

6.071 

651 

17,296 

26.633 

270 

310 

27,527 

Sun.  Edition. 

(m) 

10.408 

558 

21,872 

11 

33.846 

430 

360 

33,636 

Star  Telegram. 

.  (r) 

33.013 

3.1 16 

43,388 

6 

68,438 

472 

181 

66.081 

Sun.  Edition. 

(m) 

33.614 

2,428 

54,193 

36 

79, .561 

488 

183 

80,331 

Galveston 

News  . 

.(b) 

4,661 

464 

4,077 

18 

6,3*30 

571 

232 

10.033 

Sun.  Edition. 

(m) 

8,377 

745 

5,436 

1 4,4.58 

646 

313 

1.5,316 

Tribune . 

■  (r) 

7.290 

486 

765 

8.54 1 

161 

337 

6,036 

Houston 

Chronicle  . 

.  (r) 

33,073 

27,274 

11 

50,358 

385 

242 

.50,885 

Sun.  Edition. 

(m) 

24,155 

35,445 

17 

.56.617 

386 

416 

00,416 

Tost  . 

(b) 

16,661 

22,519 

3 

42,512 

333 

363 

43,237 

Sun.  E«litIon. 

(m) 

21.S53 

28,789 

10 

50,052 

506 

535 

51,003 

San  Antonio 

Express  . 

.(b) 

12,951 

16,383 

29,23!) 

120 

291 

29,650 

Sun.  Edition. 

Cm) 

21,935 

33,533 

45.468 

160 

413 

46,041 

I.iBht  . 

.  (t) 

13.131 

0.660 

16.081 

333 

166 

16,466 

Sat.  Edition.. 

.(y) 

11,644 

1 .866 

13,840 

*331 

134 

14,165 

Sun.  BdHion. 

(m) 

14,169 

6,364 

33.533 

179 

317 

24,029 

News . 

.  (r) 

13,969 

3,978 

17,947 

178 

287 

18,412 

r^^mple 

Telegram  . 

.(b) 

1,5.52 

4,840 

38 

6.430 

108 

6..538 

Sun.  Kdltion. 

(m) 

1,732 

5,411 

38 

7,181 

111 

7,292 

Waco 

News-Tribune .  . 

(b) 

5.346 

6,156 

1 1  ..505 

106 

2.55 

11,866 

Sun.  Edition. 

(m) 

5,667 

3,340 

6,037 

106 

360 

6,433 

Wichita  Falls 

Times  . 

.(r) 

6,006 

1,274 

1,878 

23 

0,181 

54 

208 

9,443 

Sun.  Edition. 

C)gden 

(m) 

6,143 

1,430 

2,106 

ITAll 

9,670 

.54 

208 

9,941 

Stan  d  ard  -  Kx  a  m 

(b) 

3,974 

1,388 

453 

5.715 

38 

36 

53 

5,834 

Standard -Ex  am 

(r) 

5,037 

1,067 

2,036 

i*3 

8,183 

81 

1.50 

8,413 

Total  Dally.. 

.  (e) 

9,011 

3,385 

3,486 

12 

13,897 

28 

no 

202 

14,237 

Sun.  Edition. 

(m) 

4,338 

1,289 

453 

6,080 

28 

29 

52 

6,189 

Salt  Lake  Cltj^ 

Deseret  News.  . 

.(t) 

4,757 

2,665 

9,625 

175 

17,222 

232 

429 

,140 

19,023 

Sat.  Edition. 

.(y) 

5,563 

2,908 

11,285 

10 

10.760 

250 

498 

,507 

22.021 

Telegram  . 

.(r) 

14,887 

3,351 

5,937 

4 

34,179 

214 

806 

35,399 

'■'‘ribune  .... 

.(b) 

15,001 

4,833 

17,451 

6 

37.381 

iLi 

314 

411 

38,146 

Sun.  Edition. 

Barre 

(m) 

35,375 

8,068  35,788 

VERMONT 

6 

66,337 

143 

369 

627 

70,406 

Times  . 

.(r) 

2,378 

3,577 

1,048 

7,001 

156 

103 

7,260 

IlurlinKton 

Free  Press . 

..(b) 

2,838 

1,316 

6,522 

10,676 

373 

249 

11,298 

Rutland 

Herald  . 

Bristol 

.(b) 

2,572 

3,829  1,512 

VIRfilNIA 

4 

7,917 

336 

107 

8,360 

Herald-Courier 

.(b) 

2,167 

2,515 

1,919 

6,601 

47 

130 

218 

6,996 

Sun.  Edition. 

(m) 

2,627 

3,030 

2,270 

7,027 

47 

129 

219 

8,322 

Harrisonburg 

News-Record  . 

.(b) 

783 

5,.503 

1.474 

7,760 

45 

105 

7,910 

Lynchburg 

Aovance  . 

..(r) 

5,806 

25 

43 

5,874 

49 

148 

6,071 

News . 

(d) 

1,880 

3,154 

3,305 

•i 

8,341 

1 

81 

203 

8,636 

Total  Daily... 

.  .(i) 

7,686 

3,179 

3,348 

2 

14,215 

1 

130 

351 

14,697 

Sun.  Edition. 

.  (m) 

3,602 

3,265 

3,329 

10,196 

1 

80 

2.56 

]0,.533 

Newport 

News  Press. .  . 

.(d) 

2,601 

2,368 

198 

5,167 

230 

330 

5,627 

Times-Herald  . 

.  .(r) 

6,350 

3.283 

100 

8,732 

■  215 

.305 

6,3.53 

Total  Dally. . 

..(i) 

8,951 

4,6.50 

268 

1 3,896 

445 

535 

14.876 

Sun.  Press. . . 

(m) 

4,162 

2,848 

198 

7,208 

330 

330 

7,668 

Norfolk 

Ledger-Dispatch  (r) 

30,282 

2,857 

3,106 

18 

36,318 

191 

506 

37,009 

Virginian-Pilot 

..(b) 

19,086 

4,212 

7,193 

.30,491 

232 

423 

31.146 

Sun.  Edition. 

(m) 

26,802 

4,915' 

6,882 

31 

38,630 

224 

434 

39,288 

Rich  mond 

News-Leader 

.(r) 

36,378 

3,065 

6,000 

45,383 

402 

158 

45,643 

TImes-Dispatch 

(b) 

11,935 

1.472 

8,653 

4 

22.063 

124 

318 

33,505 

Sun.  Edition. 

(m) 

37,306 

3,739 

10,049 

25 

41,022 

99 

194 

41,315 

Roanoke 

Times  . 

.(d) 

2,477 

•  2,044 

4,845 

4 

0,370 

194 

124 

0,688 

World-News  . . 

.(r) 

8,202 

1.385 

757 

5 

10,349 

210 

108 

10,667 

Total  Dally. .. 

.  .(1) 

10,679 

3,420 

5,602 

9 

19,719 

404 

232 

20.355 

Sun.  Times... 

(m) 

5,308 

2,433 

5,743 

13,484 

164 

125 

13,803 

Staunton 

Leader  . 

..(r) 

1,389 

1,516 

836 

3,741 

110 

64 

3,924 

News-Leader  . . 

.(d) 

651 

3,317 

716 

4,681 

1.33 

104 

4.921 

Total  Dally.. 

..(1) 

2,040 

4,833 

1,.552 

8,425 

2.52 

168 

8.845 

Sun.  Edition.,  (m)  e«4  .S.HSl 

(Morning  and  Sunday  figures  cover 
Winchester 

726  4,741 

4  mos.  period  ending  3/31  20) 

131 

66 

4,971 

Star  . (r)  1,377 

(6  mos.  4/1/19  stmt) 

1,760  601 

WASHINGTON 

3,738 

40 

9.1 

109 

S.iiSO 

Aberdeen 

World  . 

(r) 

3,044 

2.435 

227 

11 

5,717 

3 

63 

101 

5.973 

Everett 

Herald . 

..(r) 

6.569 

5.040 

699 

2 

12,319 

134 

270 

12.732 

Seattle 

Post-Tntell.  .  .  . 

.  (b) 

33,635 

3.036 

14, .562 

18 

52,151 

843 

3.54 

53.34H 

Sun.  Edition. 

.  (m) 

36  835 

6,260 

25,901 

68.696 

633 

701 

70,619 

Star  . 

.(r) 

40.648 

7,748 

13,208 

61,604 

573 

204 

62,381 

Times  . 

.(r) 

46,030 

4.352 

5.31.5 

37 

55,734 

1.090 

062 

.58,386 

Sun.  Edition. 

•  (m) 

60,036 

0,941 

20.206 

23 

00,200 

3.162 

030 

94.307 

St  okane 

Chronicle  . 

.  .(r) 

22,774 

10.411 

3.107 

45 

36,3.37 

3.59 

634 

37.330 

Sp'kesm’n-Rev’w  (b> 

12,544 

14,107 

1.5,381 

42,032 

430 

.501 

42.963 

Sun.  Edition. 

(m) 

21.455 

17.100 

10.066 

54.711 

683 

366 

55.759 

Tacoma 

I.edger  . 

(b) 

6,112 

.3,401 

2,520 

1 

12,124 

122 

543 

13,786 

Sun.  Kdltion. 

(m) 

18,667 

8.2.55 

3.7*36 

37 

30,088 

400 

754 

33.143 

News-Tribune  . 

..(r) 

20,370 

8.638 

2.858 

31.8.56 

511 

597 

32.984 

''alia  Walla 

M-’llotln  . 

.  .(r) 

2,8.38 

2.017 

310 

5.174 

24 

74 

87 

.5,3.56 

Sun.  Edition. 

.  (m) 

2,760 

3.083 

334 

5.166 

31 

74 

8“? 

5.351 

t  lion  . 

.(b) 

1.986 

1.587 

376 

305 

4.L54 

38 

50 

05 

4.*V<7 

Sun.  Edition. 

(m) 

2.030 

1..59I 

(Covfirn 

406 

t'/  rtt  I^a"e 

310  4.346 

XX  J) 

38 

51 

108 

1.413 

For  Explanation  of  Key  Letters  See  Note  on 
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A.B.C. 
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the  Milwaukee  situation 


The  A.  B.  C.  report  of  March  31st,  1920,  the  last  authoritative  circula¬ 
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Tatal 

Total  Arrears 

Total 

Kty 

Total 

Total 

Tout 

Balk 

Net  Paid 

Service  Copiee 

Oiitri- 

City  an4  Paper 

Letter 

City 

Sabarban 

Co.  It  try 

Sale 

inc.  Bulk 

and  Unpaid 

batlofl 

\V»natchee 

World  . . 

.(r) 

1 .509 

1.K94 

2..597 

113 

6,112 

91 

103 

6.307 

Herald  . 

(d) 

1,452 

2,682 

891 

.5,025 

78 

51 

.5,151 

Sun.  falditiun . .  < 

(m) 

2.7.5B 

•^.78.5 

909 

6.4.50 

80 

70 

6.600 

Kepublic  . 

.(r) 

4.2;t6 

4.59  4.55 

W  KST  VIKDINI.A 

5. 1 .50 

115 

55 

5,330 

'iiiii'leHton 

(iazette  . 

.(b) 

4,75« 

5,927 

1 ,904 

I2..59I 

15 

149 

331 

12,967 

Sun.  Kdltlun.. 

(III) 

6,u:i2 

.5,412 

1,728 

14,082 

15 

167 

339 

11,492 

.Mail  . 

n  ii  ksburg 

.  .r) 

5.  .50.5 

aS.HOO 

410 

7 

8,788 

147 

171 

125 

9,221 

Teleifrain . 

.(r) 

4,!>!)K 

1,728 

667 

6,992 

1.58 

55 

7.306 

Sun.  Kdition.. 

(m) 

4.226 

*^,334 

3.067 

8.637 

112 

56 

8.796 

Fairmont 

WVBt  Vlrtclnlan  . 

.(r) 

2,465 

1,962 

187 

12 

1.638 

7tl 

137 

126 

5.096 

H  untlnKton 

Advertiser . 

.(r) 

7.1111 

925 

38.5 

8,51 1 

130 

IHI 

8.833 

Sun.  Kdition.. 

(in) 

6.771 

1,159 

.562 

8.193 

130 

l7.l 

8,796 

Hera  Id -Dispatch 

(b) 

5,209 

2,204 

2,678 

2 

10,194 

7 

149 

182 

io.5:;2 

Sun.  Kdition.. 

(m) 

5,252 

2,928 

3.5a>  1 

14 

10,746 

7 

II8 

330 

II, 1^1 

MiirtinBburK 

•lournai  . 

.(r) 

2,062 

811 

206 

29 

3.309 

19 

81 

3,339 

t>;i  ikeiHburit 

Sentinel  . 

.(r) 

4.073 

K75 

333 

5 

5.886 

171 

170 

6.337 

Wheeling 

intelllKencer 

.(b) 

2,615 

2,627 

.5.638 

10.890 

356 

106 

437 

13.089 

.\’eW8  . 

.(r) 

7.200 

2,902 

1.976 

12,187 

249 

1 1 5 

13.813 

Sun.  Kdition.. 

(111) 

6,717 

8,487  2,062 

WISCONSIN 

18.267 

4.50 

1  >6 

19,137 

Apiileton 

l»oHt-Cre8cent  ...(r) 

(This  covers  period 

4,212  2,222  477 

from  2/2/20  to  3/.'il/20) 

7,912 

80 

HK 

97 

8.177 

lifloit 

News . 

.(r) 

.5,128 

2,160 

292 

50 

7,620 

17 

277 

7,!)2 1 

Kau  I'laire 

header  . 

.(d) 

2,186 

2,725 

204 

7 

122 

III 

5.168 

Tali-Biain  . 

.  (r) 

’J.090 

674 

78 

12 

3.861 

110 

131 

3.103 

Total  Daily... 

..(i) 

4,282 

2,409 

272 

20 

8.083 

242 

245 

8.570 

Sun.  Kdition.. 

(tn) 

2,207 

2,749 

395 

2 

5.3e)  .1 

133 

139 

.5,51 1 

Fond  du  hac 

('otninonweallh  . 

.(r) 

2.776 

2,851 

622 

61 

6,220 

80 

119 

6.519 

Reporter . 

.(r) 

2,522 

1,760 

525 

2 

4,81 1 

91 

108 

130 

5,122 

Green  Hay 

I*res8-(lazette  . . 

.(r) 

5,748 

3,692 

557 

8 

10,005 

59 

128 

10,102 

Janesville 

Gazette . 

.(r) 

4,072 

4,121 

401 

12 

8,618 

1!I6 

179 

8,081 

Kenosha 

News . 

.(r) 

5,097 

16H 

148 

5 

.5,418 

67 

60 

.5.515 

ha  ('rttsse 

Tribune  &  header 

Press  . 

.(r) 

1.0H4 

5,246 

500 

,5 

13,335 

92 

181 

13.608 

Sun.  Kdition.. 

(in) 

6,021 

5,297 

501 

8 

1 1,827 

!)6 

187 

13.110 

Madisttn 

('upital  Times. . 

.  (r) 

2.106 

2,518 

4,259 

10.883 

87 

217 

11.387 

Democrat  . 

.(d) 

2.427 

2,622 

375 

6.135 

83 

89 

6.606 

Sun.  Kdition.. 

(111) 

2.491 

3.030 

271 

6.193 

83 

89 

6.663 

\Vi».  State  Jouf, 

.  (r) 

7,742 

4,488 

1,487 

1 

12.719 

197 

261 

11,177 

Sun.  Kdition. 

.  (in) 

5,459 

2,951 

1,462 

27 

10.909 

187 

368 

1 1,201 

Manitowoc 

H<>rald-NeW8  ... 

..(r) 

2,752 

2,256 

284 

1 

5.291 

68 

60 

.5,533 

Milwaukee 

.lournai . 

.  .(r) 

00. 1  HO 

21,282 

22,972 

124 

104.6.59 

109 

1,285 

106.152 

Sun.  Kilition. 

.  (in) 

57.9^1 

17,777 

19,677 

9.5.375 

96 

1.161 

96,635 

Sentinel  . 

.(b) 

26..505 

10,557 

10.441 

11 

17.514 

33 

310 

17,877 

Sentinel  . . 

. .  (r) 

18,221 

7.255 

6,198 

31.789 

10 

480 

22.270 

Total  Dally. . . 

..(e) 

44.730 

17,912 

16.639 

16 

79.303 

33 

830 

80. 1 .56 

Sun.  Kdition. 

.(Ill) 

40,915 

14,752 

15,107 

5 

70.780 

30 

101 

71. ‘301 

Wisconsin -News 
Monroe 

.(r) 

41,021 

12,619 

1 2,660 

67,200 

211 

1.613 

69,121 

Tinica  . 

.  .(r) 

1,047 

1.242 

220 

2 

2,620 

52 

42 

•>■:*>!  5 

0.shk»)Hh 

Northwestern  . 

.  .(r) 

7..509 

4.400 

1,597 

6 

12,512 

161 

70 

318 

13,961 

Racine 

.lournal-News  . 

. .  (r) 

6,475 

980 

378 

6 

7.839 

176 

138 

8,153 

Times-Call  .... 

..(r) 

.5..581 

1. 118 

214 

8 

6.921 

5i 

88 

98 

7,158 

Sheboygan 

Press  . 

..(r) 

4,911 

2.962 

241 

17 

8,121 

68 

90 

8.389 

Superior 

THloKram  . 

.  .(r) 

8.224 

4,774 

.5.510 

8 

I8..526 

76 

195 

18.797 

Wauaau 

Uecord-ITerald 

..(r) 

2,478 

1,342  175 

AVYOMINO 

8 

5,001 

105 

55 

.5,161 

Casper 

Tribune . 

.  .(r) 

2,6.50 

1.080 

2 

.2.732 

18 

18 

127 

3.936 

Cheyenne 

WyoinlnB  State 

Tribune  . . . 

.  .  (r) 

2,406 

644 

1,712 

3.50 

.5,012 

217 

11 

19 

5..333 

FOKKHIN  I,.\N«l’.\<iK 

D.AIi.Y 

NKWSr 

1 

AFKKS  ri  Itl.ISlIKO  IN  TIIK  FNITKO  STATKS 
ll.MNOIS 

ChicRKo 

Abenilpost  .... 

.  .(r) 

26.:{09 

5,222 

.5.808 

47.4  49 

210 

235 

17,921 

Sun.  Kdition. 

.(in) 

26.422 

2.472  * 
NKW 

4,574 

1I.A5IFSIIIKF 

24,468 

240 

310 

3.5.918 

Manchester 

I/Avernlr  Nat* 

.  .(r) 

2,798 

688  702  16 

NK5V  YOKK 

4,205 

87 

60 

9!) 

4,451 

Ww  York 

Day  *  WarhPlt 

.  .(t) 

44,605 

4,717 

36..504 

75.836 

100 

Ill 

76.070 

Sat.  Morning 

.  .(y) 

00..503 

5.221 

28.285 

94.009 

100 

193 

91.292 

Sun.  Morning,  (m) 

11  Prof?ress(»  Italo* 

51,225 

4,929 

27.724 

83.888 

100 

186 

81,174 

Americano 

.  .  (b) 

47,404 

15,022 

48,420 

1 10.866 

1.827 

186 

651 

1 12,522 

Sun.  Kdition. 

(in) 

29.685 

I0..541 

48..520 

98.719 

1.812 

.310 

612 

101.113 

Jewish  Forward .  (t) 

96,202 

2,845 

.58.218 

1 .58.366 

1 55 

570 

158,991 

Sat.  Morning 

..(y) 

82,821 

2.450 

52,792 

141,062 

1.55 

570 

1 11.788 

Sun.  Morning .  (m) 
Jewish  Journal 
(Mon.  to  FrI. 

90.930 

3.7mi 

57,2.52 

151,982 

155 

570 

1.52,707 

Morning) 

70,4.55 

1.914 

7,237 

79.606 

HNI 

300 

300 

80.306 

Sun.  MorninR 

.  (ni) 

57,011 

1,516 

7,216 

65,712 

100 

300 

3(M> 

66,313 

CAN.AIH.AN 

CaiKary 

D.AII.Y 

NKTVSP.AI'KKS  MF.MltKKS  OF 
-  .AI.HKKT.A 

TIIK 

A.  II. 

Albertan  . 

..(b) 

6,143 

7.912 

2« 

13.47K 

r.oi 

G23 

414 

If), 016 

Herald  . 

..(r) 

16,106 

9.631 

1.246 

25 

27.01 1 

383 

.530 

27.012 

Kdmonton 

liullotln  . 

,  .(b) 

3,472 

1,020 

.555 

6 

8.053 

180 

.277 

210 

8.856 

Hulletln  . 

. .  (r) 

778 

768 

64 

1,610 

56 

331 

121 

2.028 

Total  Dally. 

..(e) 

4,2.50 

4.788 

619 

6 

9.663 

336 

608 

277 

10.881 

.lournai  . 

..(r) 

14,025 

.5.181 

833 

9 

30.061 

311 

496 

30.768 

heth  bridf^e 

Herad  . 

..(r) 

2,419 

1,080 

678 

11 

5.091 

104 

86 

281 

5.565 

.Medicine  Hat 

News  . 

Nelson 

..(r) 

2. 1.23 

285  229 

ItKITISlI  COl.r 

12 

AIltIA 

2,671 

70 

56 

122 

2.020 

News . 

..(b) 

1,021 

3.307 

400 

4.628 

145 

81 

176 

5.020 

van<‘ouver 

•“rovlnce  . 

.  .(r) 

26,1.24 

16,2.24 

17.116 

49 

.56.622 

1 

763 

703 

61,098 

Sun  . 

..(b) 

11,105 

4,479 

5,720 

3 1  ..304 

277 

1 18 

117 

33,1 16 

Sun.  Kdition. 

.  (tn) 

19,042 

7,019 

7.omi 

:t4,05l 

277 

2.53 

965 

.2.5.545 

\\  orld  . 

..(r) 

7,161 

4,058 

6.164 

286 

17.669 

149 

107 

873 

10,478 

Cidonist  . 

..(d) 

7,906 

821 

2.001 

12 

10,751 

190 

459 

389 

11,780 

Sun.  Kdition. 

.  (m) 

9.571 

831 

3.099 

29 

I2..520 

HHI 

460 

526 

12,716 

Tiiijes . 

..(r) 

7,726 

427 

939 

22 

9,1  :u 

2 

242 

368 

9,717 

For  Explanation  of  Key  Letters  See  Note  on  Page  XXI!. 


Mr.  Publisher: 


Wire  Barbour 

of  Your  Change 
in  Rates 


The  first  thing  to  do  when  you  make  any  revision  in 
display  or  classified  rates — contract  conditions — space 
limitations — page  sizes  or  other  matters  affecting  the 
buying  and  selling  of  advertising  space  WIRE  BAR¬ 
BOUR,  Chicago. 

The  daily  service  of  BARBOUR’S  ADVERTISING 
RATE  SHEETS  gets  this  information  before  adver¬ 
tisers  and  space  buyers  at  the  earliest  possible  moment. 

Information  reaching  BARBOUR  by  mail,  mes¬ 
senger,  telephone  or  wire  up  to  3  o’clock  of  each 
afternoon,  and  up  to  noon  on  Saturday  will  be  sent  to 
the  entire  list  of  agents  and  advertisers  who  are  sub¬ 
scribers  THAT  NIGHT. 

There  are  over  three  hundred  of  these  subscribers 
NOW,  and  the  list  is  growing. 

BARBOUR  does  the  work  of  three  hundred  letters, 
and  does  it  quicker  and  better,  and  at  less  cost  to  you. 

When  you  want  to  advise  about  rate  changes 


By  All  Means  Wire 


f 


Barbour’s 

Rate 


Advertising 

Sheets 


Incorporated 

538  South  Clark  Street  Chicago,  111. 
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Editor  &  Publisher  j  or  July  17,  1920 


Total  Arrean 
Service  Cooies 
anA  UnpalO 


Total 

Oiitri- 

kition 


The  Pine  Bluff  Daily  Graphic 

of  Pine  Bluff,  Arkansas 

will  not  be  listed  in  the  A.  B.  C.  report  of 
EDITOR  AND  PUBLISHER. 

However,  our  records  are  being  kept  in  ac¬ 
cordance  with  their  requirements  and  our  first 
six  months’  records  will  be  ready  for  audit  in 
September. 


The  Graphic’s  April  Government  Statement 
was  based  upon  A.  B.  C.  rules  and  is  as 
follows: 


City  Carriers  2,489 
County  785 

Country  215 

Total  3,489 


This  supplement  to 

EDITOR  &  PUBLISHER 

is  cne  of  the 

REASONS  WHY 

EVERY  ADVERTISING  MAN 

bent  fits  when  he 

reads  editor  &  PUBLISHER 

EVERY  WEEK 

Fifty-two  times  a  year 

EDITOR  &  PUBLISHER 

brings  newspaper  advertising  matters 

UP  TO  DATE 

Every  number  has  SOMETHING  SPECIAL — 
something  VITAL,  something  EXCLUSIVE 
for  men  who  are  progressive  advertisers. 

EDITOR  &  PUBLISHER 

is  the  ONLY  trade  paper  in  the  newspaper  adver¬ 
tising  held  that  is  a  member  of  the  A.  B.  C. 

EDITOR  &  PUBLISHER 

represents  and  stands  for  everything  that  is 
high  class,  straightforward  and  progressive. 

EDITOR  &  PUBLISHER 

hghts  aggressively  and  fearlessly  against  all 
forms  of  graft  or  sharp  practices  in  daily  news¬ 
paper  activities — often  antagonizing  interests 
that  cannot  control  its  editorial  columns. 

EDITOR  &  PUBLISHER 

is  as  proud  of  the  ENEMIES  it  has  made  as  it  is 
of  the  FRIENDS. 


SUBSCRIPTION  $3.00  PER  YEAR 

EDITOR  &  PUBLISHER 

SUITE  1117,  WORLD  BUILDING,  NEW  YORK 


City  ank  Pa<nr 


Key  Tatal 

Letter  City 


Total  Total  Balk  Net  Paid 

Sakirkan  Coantry  Sale  Inc.  Balk 


MANITOBA 

Winnipeg 

Bulletin  . 

.(r) 

39,789 

908 

17,840 

15 

48,553 

61 

339 

48,913 

Free  Press . 

.(b) 

9,03:< 

134 

15,859 

6 

36,022 

71 

440 

35,6:13 

Total  Dally... 

.<e) 

88.8 13 

1.042 

33,609 

31 

73,574 

133 

769 

74.475 

Telegram  . 

.(r) 

Tribune  . 

.(r) 

30,879 

1,(138 

11,4^5 

8 

33,355 

83 

658 

34,096 

NK5V 

BKCNSWICK 

St.  John 

Telegraph  . 

.  (b) 

3,074 

9,397 

13,371 

88 

390 

417 

14,066 

TiiiieH-Star  .... 

.(r) 

13,888 

1,507 

I4,.395 

14 

356 

356 

I5.U2U 

NOV.\  SCOTIA 

Ilalifux 

('hronicle . 

.(b) 

3,103 

10,030 

15 

13,157 

1,805 

237 

434 

15.733 

Kchu  . 

.  (r) 

3,409 

8,300 

35 

11,643 

1.001 

129 

353 

1:<.I35 

Total  Daily . . 

.(e) 

6,513 

18,348 

40 

34,800 

3,898 

366 

786 

38,848 

Herald  . 

.(b) 

1$,150 

7,533 

1 

9,674 

6 

110 

335 

10,115 

.Mall  . 

.  (r) 

11,9.53 

4,365 

2 

16,339 

256 

110 

396 

16,081 

Total  Dally.. 

(e) 

14,103 

11,788 

3 

35,894 

363 

330 

720 

37,096 

Sydney 

124 

Post  . 

.(b) 

1,091 

1,111 

863 

3,065 

145 

147 

3,481 

post  . 

.  (r) 

1 .869 

1,133 

68 

2,565 

15 

118 

183 

3,880 

Total  Dally.. 

.(e) 

3,460 

3,344 

936 

5.630 

160 

365 

300 

6.:I61 

ONT.AKIO 

Itruntfora 

Kxposltor . 

Call 

.(r) 

7,033 

3,358 

499 

13 

9,801 

21 

156 

247 

10,235 

Reporter . 

(luelph 

.  (r) 

3,857 

1,305 

115 

2 

4,179 

19 

163 

156 

4.517 

Mercury  . 

.(r) 

3,384 

360 

160 

4 

3,814 

30 

181 

85 

4.110 

Hamilton 

Spectator . 

K  ingston 

.  (r) 

33,891 

4,048 

3,931 

30,860 

9 

478 

480 

31,833 

British  WlilB. 
Kitchener 

.(r) 

3,467 

3,336 

19 

5,813 

133 

147 

282 

6,364 

News  Record.. 

.(r) 

3,683 

310 

139 

2 

4,0.33 

103 

116 

4,351 

F*08t  . 

.(r) 

1,346 

433 

153 

1 

1,833 

07 

74 

94 

2,098 

laondon 

Advertiser  .... 

(b) 

769 

16,558 

11,197 

28,614 

1,803 

344 

250 

30,910 

Advertiser  .... 

.  (r) 

5,645 

3,431 

833 

8,898 

377 

349 

108 

9,6:13 

Total  Daily .  . 

.(e) 

6.404 

18,989 

13,019 

37,413 

8,179 

693 

358 

40,543 

Free  Press  .... 

.(b) 

1,713 

15,694 

9,789 

37,106 

317 

189 

302 

38.094 

Free  Press  .... 

.  (r» 

9,117 

3,300 

600 

11,033 

41 

111 

271 

I3,:(46 

Total  Daily. . 

.(e) 

10,830 

17,894 

10,395 

39,110 

358 

300 

663 

40,440 

Ottawa 

(Mtizen  . 

.(b) 

6,949 

3,931 

1,410 

5 

10,304 

369 

114 

10,677 

(Ttizen  . 

.(r) 

14,113 

3,133 

1,795 

8 

18,033 

353 

204 

18,489 

Total  Dally.. 

.(e) 

30.063 

5,043 

3.314 

8 

28,337 

531 

318 

39,166 

Jrl.  Dallies 

.  (b) 

1,643 

1,057 

1,673 

4,372 

370 

139 

4,671 

.Irl.  Dallies  ... 

.(r) 

13,683 

4,763 

3,480 

0 

10,934 

400 

326 

30,550 

Total  Daily  . 

.(e) 

14,336 

5,809 

4,0.53 

9 

34,106 

670 

355 

36,331 

I.e  Droit . 

PeterborouKh 

..(r) 

4,135 

1,1.58 

4,370 

100 

9,663 

136 

271 

431 

10,491 

Kxamlner . 

.  (r) 

4,513 

917 

330 

5,749 

336 

115 

273 

6,463 

St.  Catharines 

Standard  . 

St.  Thomas 

.  .(r) 

5,094 

3,501 

491 

4 

8,090 

239 

338 

8,557 

Times-Journal 
Sault  9te.  Marie 

.  .  (r) 

3,730 

8.888 

993 

8,100 

650 

413 

335 

9,387 

Sault  Star  .... 
Stratford 

.  .(r) 

3,571 

3.53 

287 

5 

4,315 

85 

63 

4,363 

l,6(HI 

1.082 

369 

6 

3,047 

311 

333 

163 

3,753 

Toronto 

21.872 

27.809 

14,353 

10,407 

50,374 

37.718 

30 

31 

173 

863 

1,307 

630 

864 

.Mall  &  Kinplre 

.(b) 

75.446 

77,817 

Star  . 

..(r) 

.57,415 

14,817 

20,557 

10 

93,790 

830 

171 

93,790 

Sun.  Kdltlon 

(111) 

73.361 

16.771 

15.535 

104,557 

334 

55 

104,836 

Telegram  . 

.  .(r) 

3.046 

3,166 

7 

94,773 

064 

500 

96,237 

World  . 

.(b) 

20.887 

6.730 

5.384 

14 

33.465 

1,081 

434 

33,970 

Sun.  Kditlon. 

.  (Ill) 

64.002 

13.055 

20,313 

31 

98,380 

588 

264 

99,237 

Windsor 

H«>rder  Cities* 

Star . 

..(r) 

10.049 

3,368 

1,101 

7 

15.135 

177 

318 

15.530 

Woodstock 

Selitlnel-Revlew 

..(r) 

3,393 

2.2  II 

5,603 

.337 

208 

318 

6,356 

|> 

RINCK  KDWAKIl 

ISI.ANBS 

Charlottetown 
Guardian  . 

.  (b) 

801 

5.474 

6,375 

7.30 

106 

255 

7.460 

tiuardian  . 

.  .(r) 

1,130 

1.180 

:469 

156 

1,676 

Total  Dally.. 

.  (e) 

801 

6.604 

7,505 

1,119 

106 

411 

9,141 

<(l  KBKC 

Montreal 

tiazette  . 

.(b) 

33,398 

630 

6,508 

35 

30,460 

653 

663 

31,776 

12.286 

26t; 

2,933 

16.424 

27.716 

460 

17,541 

39,061 

I«a  Patrle  .... 

..(r) 

9.8L'i 

3,660 

16,341 

437 

848 

La  I'resse  .... 

.  .  (r) 

77,043 

16,537 

53,002 

146,581 

869 

1,338 

344 

148,533 

(The  . . 

» 

ulatlon 

includes  2(L2K(t  circulation,  which  Is 

illstrlbuted 

In  the 

United  St  a 

ugh  th 

e  New  Kngland  eilltlon) 

I.e  ('anada  . 

.(b) 

5.970 

874 

1,440 

8,384 

1.097 

350 

313 

0,843 

I.e  Devoir . 

.  .  (r) 

5.605 

1,369 

7,546 

14,530 

451 

504 

15,475 

Star  . 

.  .  (r) 

73,038 

1,594 

30,114 

9 

104.745 

1,760 

650 

107,155 

Quebec  - 

Le  Sofell . 

.  .(r) 

18,301 

1,596 

33,595 

43,403 

1,531 

739 

461 

45,313 

Sherbrooke 

Record  . 

.  .(r) 

1,998 

4,683 

3,140 

3 

9,832 

160 

177 

10,169 

SASKATCHEWAN 

Moose  Jaw 

News  . 

..(r) 

3.781 

3,696 

176 

6,663 

60 

116 

205 

6,034 

Times  . 

Regina 

. .  (r) 

3.703 

1,485 

387 

4,574 

327 

no 

242 

5,353 

Leader  . 

..(b) 

5,783 

7,809 

6,909 

11 

30,513 

290 

308 

31,116 

Post  . 

. .  (r) 

5,487 

6,366 

1,815 

5 

12.573 

399 

340 

1.3,313 

Saskatoon 

Phoenix  . 

..(b) 

1.867 

3,567 

583 

30 

5,037 

1,100 

309 

330 

6.666 

Star  . 

..(r) 

6,391 

15,485 

3,544 

3 

34..333 

405 

348 

36.076 

EXPLANATION 

“(A)” — Every  morning. 

“(B)” — Morning  except  Sunday. 

“(C)” — Morning  except  Monday. 

“(D)” — Morning  except  Sunday  and 
Monday. 

“(E)” — Morning  and  evening  week¬ 
days. 

“(F)” — Morning  and  evening  week¬ 
days  and  Sunday  morning. 

“(G)” — Morning  except  Monday 
and  evening  except  Sunday. 

“(H)" — Morning  except  Monday  and 
evening  except  Saturday  and  Sunday. 


OF  KEY-LETTERS 

“(I)” — Morning  except  Sunday  and 
.Monday  and  evening  except  Sunday. 

“  (  M )  ” — Sunday  exclusively. 

“Q)  ” — Every  evening. 

“(R)” — FJvening  except  Sunday. 
“(S)” — Evening  except  Sunday  and 
.Sunday  morning. 

“(T)” — Evening  except  Saturday  and 
Sunday.  • 

“(U)” — Evening  except  Saturday  and 
Sunday  and  Sunday  morning. 

“(Y)” — Saturday  exclusively. 


II 


XXIII 


Sirouse  and  Brof.,  Inc 

IntenoT  I'tfw 


L  Craf  and 

Intfnot  yttw  Sihloif  Bw 

\  and  Cu. 


Henry  Sonneborn 
and  Co. 


Naiional  trough 
Advertising  Newspapers 


Are  you  in  the  same  boat  with  other  manufacturers — stocked  up  to  the  gills 
with  merchandise  purchased  at  abnormal  war  prices  and  manufactured  at 
exorbitant  labor  costs?  Such  being  the  case,  it  will  take  honest  -  to  -  goodness 
advertising  to  move  that  merchandise  before  the  inevitable  slump  in  jirices 
overtakes  you.  And  it’s  only  forceful,  intensified  newspaper  advertising  that 
will  do  it!  Mediums  of  general  circulation  afford  little  or  no  chance.  Not 
because  of  any  deficiency  on  their  part  but  because  such  a  condition  calls  for 
specific  advertising  through  a  forceful,  specific  medium  of  dense  and  inten¬ 
sified  circulation  such  as  the  newspaper  offers  in  any  territory  you  decide 
to  dominate. 


Too  few  manufacturers  think  of  newspapers  in  terms  of 
national  advertising — a  high  tribute,  more  than  anything 
else,  to  the  salesmanship  employed  hy  other  forms  of  ad¬ 
vertising,  particularly  periodical  advertising,  whose  repre¬ 
sentatives  have  gotten  the  terms  “National  Advertising” 
and  “Magazine  Advertising”  to  have  almost  universal  ac¬ 
ceptance  as  synonymous. 

But  NEWSPAPER  advertising  is  NATIONAL!— AMAZ¬ 
INGLY,  CONSTRUCTIVELY,  PRODUCTIVELY  NA¬ 
TIONAL!  What  form  of  advertising,  for  instance,  offers 
greater  flexibility  in  its  scope  than  the  newspaper?  Sched¬ 
ules  for  newspapers  can  he  released  hy  wire — no  physical 
requirements  forcing  that  they  he  made  up  weeks  or  months 
in  advance.  Likewise  hy  wire,  as  trade  conditions  change, 
schedules  may  be  shifted,  varied  or  cut  out.  It  is  even  pos¬ 
sible  to  take  advantage  of  weather  conditions.  North,  East, 
South  or  West.  In  addition  to  this,  the  entire  appropria¬ 
tion  can  he  thrown  into  a  single  section  of  the  country, 
accessible,  for  example,  via  motor  truck  in  time  of  strike. 
Then,  too,  there  are  always  the  advantages  of  varying  the 
pressure  in  specific  territories  more  or  less  suited  to  your 
proposition, — of  intensifying  your  advertisiim  in  centers 
where,  perhaps,  a  greater  production  could  be  absorbed 


— and  of  intensively  working  one  territory  at  a  time, 
co-ordinating  sales  with  advertising. 

If  only  the  newspaper  men  themselves  become  iinhued 
with  the  thought  that  newspapers  are  most  truly  national 
of  all  forms  of  advertising,  and,  on  the  strength  of  such 
conviction,  present  to  the  manufacturers  in  their  own 
towns,  the  amazing  constructiveness  and  productiveness 
of  a  national  campaign  through  the  newspapers,  it  will  not 
he  long  before  the  possibilities  of  this  stragetic  form  of 
advertising  will  he  universally  recognized,  and  the  news¬ 
papers  used  almost  universally  as  the  (iREAT  national 
medium. 

Here  in  Baltimore,  do  our  own  big  clothing  manufacturers, 
fotir  of  whose  plants  are  featured  above,  know  that  news¬ 
papers  are  national  to  such  an  extent  that  .'>,600,000  circu¬ 
lation  through  the  leading  newspaper  of  the  leading  city 
of  every  state  in  the  Union,  and  all  cities  of  over  1(V),000 
population,  for  example — circulation  of  the  kind  and  gcope 
that  the  BALTIMORE  NEWS  offers — can  be  bought  on 
10,000  line  contracts  at  only  a  fraction  over  $10  a  line? 
And  do  these  manufacturers  know  that  in  the  Northeastern 
States  alone,  more  than  2,000,000  circulation  is  purchasable 
through  the  same  type  of  papers  and  cities  at  a  rate  of 
little  more  than  $3.00  per  line? 


When  you  compare  these  rates  for  these  circulations  with  the  cost  of  periodical  circulation, 
figuring  the  rate  of  one  weekly  with  a  sale  around  2,000,000,  as  a  standard,  the  nationalization 
possible  through  netvspapers,  and  its  relatively  low  cost,  becomes  instantly  apparent. 

THE  BALTIMORE  NEWS 


DAN  A.  CARROLL 
Eastern  Representative 
Tribune  Bldg. 

New  York 


'Goes  Home  and  Stays  Home* 

FRANK  D.  WEBB 
Advertising  Manager 


J.  E.  LUTZ 

Western  Representative 
Ist  Natl.  Bank  Bldg. 
Chicago,  HI. 


( 


What  Are  Your  Sales 
In  the  Minneapolis  Market? 


f^VlikY  harvest  time  a  hillion-dollar  yield 
of  liviiifj  gold  is  taken  from  tlie  soil  of 
Minnesota,  Montana  and  tin-  two  Dakotas. 

The  j'ellow  metal  outimts  of  Alaska  and  of 
Africa — though  they  fill  the  imagination  with 
their  romantic  proportions  —  are  tlwarfed 
beside  it. 

This  Hood  of  wealth  is  the  cereal  croji  of 
The  .\merican  Northwest — an  area  larger  than 
the  .Atlantic  seaboard  states,  a  laml  falling 
in  places  into  50()-niile  gardens  as  rich  and 
fertile  as  the  narrow  silt  ribbon  of  the  river 
Nile. 

THK  bank  and  storehouse  of  this  treasure 
is  Minneai)olis.  I’.efore  the  first  thin 
blades  of  the  wheat  have  pushed  their  way  to 
air  and  sunlight,  Minneapolis  has  banked  the 
crop.  Thronghont  the  months  of  husbandry, 
the  unfailing  stream  of  supplies  for  machines 
and  men  goes  forward  from  Minneapolis. 
Into  Minneapolis  for  milling  and  marketing, 
the  bulk  of  the  harvest  comes  when  the 
threshing  is  done. 

ICvery  man  who  is  touched  by  this  enrich¬ 
ing  tide,  as  it  spreads  in  widening  circles  to 
all  the  world,  is  prospered,  lint  its  richest 
deposit  clings  to  the  land  that  raised  it  and 
piles  high  the  well-earned  increment  of 
Northwestern  farmers. 

Their  profit  is  assured.  Soil,  climate  and 
intelligent  work  bring  them  their  yield  as 
regularly  as  the  seasons  swing.  On  each  suc¬ 
cessive  return  they  build  for  bigger  things 
next  year.  Wave*  of  depression  submerging 
industrial  communities  do  not  affect  them,  be¬ 
cause  they  put  their  trust,  and  their  effort,  in 
the  fecund  land.  So  they  prosper,  they  invest, 


and  they  buy.  They  have  the  money  with 
which  to  buy  the  good  things  of  life,  and  the 
taste  to  do  so. 

The  market  of  their  investment  and  their 
trading,  as  of  their  grain,  is  Minneapolis. 
It  understands  their  needs,  because  it  belongs 
to  them.  Its  people  are  their  kind.  It  is 
tluir  “big  city,”  a  commercial  capital  of  which 
they  are  rightfully  proud.  They  send  their 
children  here  to  university.  Here  they  visit 
at  their  leisure.  To  Minneai>olis  they  come  to 
buy  their  goods,  in  person,  or  by  letter,  or 
through  the  innumerable  firms  that  deal  with 
Minneapolis  jobbers. 

There  is  in  this  city  founded  on  the  agri¬ 
cultural  wealth  of  The  American  Northwest,  a 
reliable,  effective  means  of  communicating 
with  these  people.  It  is  their  newspaper — 
THE  MINNEAPOLIS  JOURNAL.  Their 
homes  arf  visited  by  it  daily.  It  serves  them 
intelligently,  fearlessly,  honestly.  Its  clean¬ 
liness  is  proverbial  among  them.  They  sub¬ 
scribe  to  it  and  read  it.  Many  of  them  have 
taken  THE  MINNEAPOLIS  JOURNAL 
now  for  more  than  30  years. 

BhX^AUSE  of  the  good  name  it  has  among 
them,  this  newspaper  is  able  to  contribute 
something  more  than  siiace  and  circulation  to 
the  business  messages  it  carries.  It  invests 
the  advertising  it  publishes  with  the  special 
values  it  has  created  in  the  field  of  this  great 
buying  power  by  virtue  of  its  service  to  the 
ideals  and  interests  of  this  section.  To  the 
natural  force  of  honest  advertising,  it  adds  the 
force  of  that  reputation  which  THE  MINNE- 
.\POLIS  JOURN.AL  has  earned  as  the  repre¬ 
sentative  newspaper  of  The  American  North¬ 
west. 


THE  MINNEAPOLIS  JOURNAL 


Since  1878 — An  American  Newspaper 


